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Top photo shows coated chipboard which has been given 
@ double diagonal 180 crease on a reverse fold at 1 


psi pressure, then treated with a test solution of turpen- 


COPOLYMER EMULSIONS of Polyvinyl Ace- tine and an oil-soluble red dye indicator 


tate give better greaseproof coatings — at no extra Lower photo shows reverse side of board, still grease- 


cost! Greaseproofness of these coatings exceeds that ee ee 
of rigid government specification JAN-B-121. They last 
longer. You get greater permanence than with pres- 
ently used materials, better resistance and flexibility. 


They're cleaner looking. 


You also get these advantages 
in the coating operation: 


No fire hazard 

Equipment is easily cleaned 

Uniform viscosity permits easy machining 
Standard drying equipment can be used 


APPLICATIONS: Cartons for baked goods 

doughnuts, rolls, cakes . . . Machine part wrappings 
... Paper plates... Meat pack- 
ages .. . Greaseproof laminant 
for foil, glassine . . . Heat seal 
greaseproof coating — elimi- 
nates adhesive cost in making 
greaseproof pouches, cartons, 





etc. 
For full information, clip and 
mail the coupon. 


I'D LIKE TO INCREASE GREASEPROOFNESS 
Please send technical data on National’s 
POLYVINYL ACETATE COPOLYMER EMULSIONS 


RESYNS” 


eo 


Name Title 


Company 


ADHESIVES Address 
270 Madison Avenue, New York 16, N. Y. 
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Creal a syle Trend tn smart Sachaging / 


Gair-Reynolds Foiline Cartons with a full range of true color repro- 
duction on foil, are rapidly creating a new style trend in smartly 


designed packaging... packages that literally Sell-A-Product on Sight. 


These brilliant Foil Cartons, in gold, silver and other scintillating 
metallic colors are endowed with the notable feature of doubling 


and tripling sales in competitive markets. 


Increase the prestige, sales and profits of your product, with the 


“Selling Impact” of Gair Multicolor Foil Cartons. 


Write for Gair Brochure on Folding Cartons. 


om 
sho PAPERBOARD 
2 @ » aw | ) 24 FOLDING CARTONS 
Ba NMA | sHippinc CONTAINERS 
ROBERT GAIR COMPANY, INC. ¢ 155 EAST 44TH STREET+ NEW YORKe TORONTO 
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Back to the general store 
With the supermarket-that-sells- everthing 
American merchandising has come full circle 
—but now packaging carries the load. 


Packaged barbecue 91 
Frankfurters sealed with sauce in transparent 
pouch offer housewife the convenience of 
quick and tasty meal service. 


Color-identity dropper stoppers 92 
Translucent polyethylene steeple top, with 
polystyrene pipette, makes each color of 
Higgins drawing ink identify itself. 


Cherries in molded pulp 95 
Tray formed from plaster cast of an actual 
pack simplifies row-facing of fruit and gives 
them biel a protection. 


Self-tiered cartons 96 
Economical double-decker merchandisers set 
up with a simple twist of the wrist. 


Cracker Jack 98 
The world leader in premium-in-the-package 
selling, this month’s nominee to Sadkaame’e 
Hall of Fame helped lay the foundation, 47 
years ago, for today’s moistureproof food 
packaging. 

Simplifying the complex 105 
Link’s Method II packaging of Air Force 
jet trainer shows how largest and most deli- 
cate items can be expeditiously handled. 

Design Histories 108 


Ann Page: 4th generation 110 


Latest label design for one of America’s 
largest private-brand families stresses spot 
identity with high-fidelity illustration. 


Packaging Pageant 114 





Volume 25 Index of Mopern Packactnc is now avail- 
able. Subscribers may obtain the index, covering the 
period from September, 1951, through August, 1952, 
free of charge by writing to the Editorial Department, 
Mopern Packacinc, 575 Madison Ave., New York 
22, N. Y 
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Packaging Institute Forum 116 


The Institute is ready for its 14th annual 
meeting, Oct. 20-22, with a full program of 
reports and panel discussions. 


Capsule ideas 120 
These plastic dispensing containers for cap- 
sules may never reach the production line— 
but students’ designs offer inspiration. 


Display Gallery 122 
This month’s new merchandisers include a 
revolving swing display for Hickok belts 

. illuminated hosiery unit . . . two new 
Squibb Aspirin displays. 


Western Show report 124 
With 8,000 visitors and 152 exhibitors at the 
fourth Exposition, Los Angeles breaks all 
records for this West Coast event. 


Changing contours 128 
It’s a step not to be taken lightly in the face 
of tradition, but two distillers are taking it 
for practical reasons. 


Technical 


Moistureproof shipment 133 
How General Mills found a low-cost solu- 
tion to problem of transcontinental bulk ship- 
ment of dehydrated apple slices. By C. E. 
Fet, F. H. Cook and L, F. Borcnarpr. 

Test methods for plastics 137 
Packaging Institute proposes five procedures, 
all adapted from the American Society for 
Testing Materials. 


Questions and Answers 142 
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Equipment and materials 144 
Plants and people 154 
For your information 170 


U. S. patents digest 176 
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FOR FAST PRODUCTION WITH A MULTIPLE-ITEM LINE.. 
OR WHERE CARTON SIZES VARY WIDELY.. 


REDINGTON Type 91 VERTICAL CARTONING 
MACHINE GIVES YOU STRAIGHT-LINE OPERATION 


When you must make frequent changes for different items 
or varying package sizes, the highly flexible REDINGTON 
Type 9L helps you keep production at profitably high 


levels. Change-overs are easily made. Versatile 9L handles 
packages from as short as 2 5,4”, all the way up to as long 
as 8”. Here’s the simple 9L operation: 


Articles to be cartoned are fed in on machine's intake belt. 
Machine feeds collapsed carton from magazine, expands it, and A FEW OL USERS... 


closes bottom flap; then carries carton, with open end up, to 

loading position. Operator manually places article in open Bristol-Myers Co. @ Chas. Pfizer & Co. Inc. @ 

carton. Machine automatically closes by tucking top end-flaps. Lederle Laboratories @ Whitehall Pharmacal Co 
@ Grove Laboratories, Inc. @ Certified Extracts 


REDINGTON Type 9L gives you al/ the advantages of both per © Me Merete Phemneeet Co 


formance-efficiency and long-life construction. A few of its fea- 
tures: 1) Straight-line operation; articles enter at left, complete 
packages come out at right—no kinks, no loops, no U-turns in 
your production line. 2) Intake belt for fast, convenient handling 
of articles. 3) The expertly engineered design details and sturdy 
construction which put all REDINGTON machines in a class by 
themselves. 





For regular cartoning of lines with many items or varying 
carton sizes . . . or for stand-by service on special mer- 
chandising combinations, sample packaging, introductory 
sizes, or other packages impractical for fully automatic 
handling . . . REDINGTON Type 91 will keep your 
production up, your costs down. Particularly attractive for SEND 

low equipment budgets. FOR THIS 
COMPLETE CATALOG 


32 illustrated pages of information about the 
many REDINGTON standard and special machines 
for AUTOMATIC PACKAGING of everything 
from Codfish to Razor Blades. Write to the ad- 
dress below . . or to our Eastern office—342 
Madison Ave., New York 17 


























F. B. REDINGTON CO., 110-112 S. SANGAMON ST., CHICAGO 7, ILL, 
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EDITORIAL 


Take a lesson from soap 


‘ we PRINCIPLE THAT EVERY CONSUMER PRODUCT should be 

packaged as if its very life depended upon the package— 
with no selling help from anybody—has been argued too 
often in these pages and elsewhere to need any reiteration 
here. Presumably every packager knows that, with the pos- 
sible exception of diamond necklaces and mink coats, the 
day of personal selling in the retail store is gone. Call it self 
service, self selection or just simplified selling: the principle 
is the same. 

Everybody knows this but, outside of the food industry, 
too few are doing anything about it. Apparently it takes the 
hard-rock experience of supermarket selling to drive the 
point home. That’s why we think it’s healthy that drugs and 
cosmetics and hardware and dozens of other non-food com- 
modities are moving into the supermarket to such an extent 
that, as now pointed out in our lead story this month (“Back 
to the General Store,” p- 85), there is a flurry of activity in 
many non-food fields to adopt “supermarket design.” 

We don't share the fears that this trend toward a 20th 
century version of the general store is going to knock the 
drug stores and the hardware stores out of business. A 
package that will stand up and sell itself in the supermarket 
maelstrom is a better package anywhere. And the whole 
history of packaging proves that better packaging and 
wider distribution of any product make more business for 
everybody. 

It’s true that the specialist retailers are going to have to 
adopt more of the supermarkets’ cost-cutting methods. And 
the way to help them is to give them a truly self-selling 
package. 

We don't quite like the term “self selling” because it may 
imply too much. Advertising must first make the brand 
known and wanted; the package then capitalizes on this 
preselling by saving “Here I am!” As clerk selling declines, 
the burden of preselling by advertising increases. But 
advertising is nobody’s monopoly and as between a half 
dozen brands of soap equally well advertised it is the pack- 
age that speaks loudest and most convincingly that gets the 


sale. We can all take a lesson from soap. 


The Edie 





Practically everybody knows Bud Burris. Hee 
V 


merchandisers in the food business. Smart 


Bud worked with us in the creation of thi 
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YOU KNOW WHAT 
LANT BOX MAKING” 


MEANS? 


this newest and most revolutionary idea 
in packaging now permits you to make 


your own boxes right in your plant. 


INVENTORY 


Save on STORAGE SPACE 


BOX COSTS 


Performance records of RITE-SIZE installations in 
companies across the country prove that now you 
can save three ways by making cartons right in your 
own plant. 


I. You Save On Inventory 

No need now to buy containers in greater-than- 
wanted-quantities—to “stock-pile” special size and 
shape cartons against future requirements. The 
RITE-SIZE Box Machine gives you just the right 
size container for each packaged item—made on the 
spot whenever you want it. It saves money on reduced 
inventory—reduced handling costs—eliminates loss 
from obsolescence. 


y * You Save Storage And Manufacturing Space 
Now you can have a complete box-making depart- 
ment in a corner of your plant that requires only 
1500 square feet of area. Companies report savings 
in storage area up to 90% thereby freeing other 
space for urgent use. 


3. You Save On Box Costs 


No more costly set-up charges and delays in delivery 
of the special-size cartons you need. The RITE-SIZE 
Box Machine ccevctionly slots, scores and cuts 
off to size box blanks from corrugated sheet stock 
and sets up in 1, minutes. The machine turns out 
cartons of almost any style you wish—in thousands 
of different sizes. 


Save Enough Within 2 Years 

To Pay Entire Cost of Machine 
Records show that actual cash savings with the new 
RITE-SIZE Box Machine are often more than 50% 
on short runs. Operating on an 8-hour day and turn- 
ing out 400 box blanks an hour (that's only 75% 
of capacity), the machine can save enough within 
two years to Pay for its entire cost. And it goes right 
on piling up the same savings for you in year after 
year of trouble-free operation. Get the free folder 
now giving complete information on operating fea- 
tures and costs of the new RITE-SIZE Box Machine. 
Write or wire Colt’s Manufacturing Company, Pack- 
aging Machinery Division, Hartford 15, Connecticut. 


6 


RITE-SIZE Box Mochine is 
fully automatic and requires 
no special knowledge to run. 
Only one operator is neces- 
sary. Machine turns out 600 
box blanks per hour 





Dimensional controls cre 
simple to operate. Set-up 
time for any size box is less 
thon 1% minutes. Push but- 
ton and scale contro! regu- 
lates length, width and depth 
and maintoins accuracy to 
within 1/16 inch on ony panel. 





Mill run corrugated sheets 
up to 65” wide are fed from 
right. Accurate box blanks, 
cut to size and ready for 
folding, taping or stitching 
ore delivered over run-off 
table at left. 


ALSO AVAILABLE “RITE SPOT” PRINTER ATTACHMENT 
“RITE SIZE" 96” SLITTER SCORER 


INDUSTRIAL PACKAGING & 
MATERIALS HANDLING EXPOSITION 
CHICAGO — OCT. 14-16 


t 
on disploY ¢ 


RITE-SIZE Box Machine 


manufactured by 


Makers of the World's 
Finest Handguns 
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News about 
B. F. Goodrich Chemical Company -aw materials 


Cardboard motor oil container that petroleum 


products can't harm! 


HESEYictures show you just a 

few of the wide range of pack- 
aging applications for Geon mate- 
rials. One is a luminescent tape that 
glows at night, renews itself during 
the day. Another—a cardboard con- 
tainer developed by a French manu- 
facturer for motor oil and other 
petroleum products; it’s grease- 
and-water-proof... replaces critical 
tin-plate. The third, a fiber drum 
that can be coated inside or outside 
to provide a washable, abrasion- 
resistant surface, and good mois- 
ture vapor transmission protection. 


Fiber drum—surface protected 
inside or out! 


The tape that “sees at night! 


Check the many advantages that 
Geon materials offer for packaging 
applications — resistance to heat, 
cold, weather, water and wear— 
gas, oil and many chemicals. Geon 
materials also provide excellent 
moisture vapor resistance, good 
anchorage, decorative appeal, and 
allow heat sealability. 


Geon materials—resins or latices 
—may help you improve your pack- 
aging materials or methods, or de- 
velop new ones. Write for technical 
advice. Ask for your free copy of the 


packaging success stories! 


helpful booklet, “Packaging Prob- 
lems Solved With Geon”’. Please 
address Dept.GL-10,B. F. Goodrich 
Chemical Company, Rose Building, 
Cleveland 15, Ohio. Cable address: 
Goodchemco. 


GEON RESINS ¢ GOOD-RITE PLASTICIZERS . . . the ideal team to make products easier, better and more saleable. 
GEON polyvinyl materials « HYCAR American rubber « GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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* WAYNE COUNTY APPLE JUICE 


is a product of The Wayne County Produce 
Company, Greenpoint, Long Island, N. Y., with 
plants in Wayne County, N, Y. 


4, 


Pro 
“by Mittons of WO 


Pour yourself a glass of cold Wayne 
County Pure Natural Apple Juice.* 
M-m-m that fragrant aroma brings 
to mind big... red... ripe... 
juicy apples. That first taste says 
that here’s a drink you're going to 
X make a habit of asking for often. 


and this 


combination helps insure 
the original taste and quality 


This is a Crown Screw Cap and a solid rubber disc 
liner. It’s a combination that has made a big impression 
on packers of various juices and syrups manufactured 
from fruits. 

The solid rubber disc liner is firmly fixed within the 
Crown Screw Cap so that it will always adhere to the 
metal shell during handling and capping. And this 
closure provides an hermetic seal that is sure protec- 
tion for pasteurized products. 

Before you order closures for this type of product 
again ... send for samples of the Crown Screw Cap 
with solid rubber disc liner. You'll be quick to see the 
advantages it offers you. Crown Cork & Seal Company, 
Baltimore 3, Md. World’s Largest Makers of Metal 
Closures. 


R@)W| @) 
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ANOTHER QUALITY PACKAGING PRODUCT 
FROM AMERICA’S OLDEST BAG MAKER 


cunse UY Ylens LQ 


Choice 
APPLES 


> 
» 


Chase POLYTEX bags, made of polyethyl- 
ene, are the popular package for many 
consumer and industrial products. 

They're durable . economical . . 
brilliantly printed with special inks that 
will not rub off. Fabricated in all sizes and 
gauges. Both special and stock brands for 
produce and round bottom poultry bags. 
Check today on Chase POLY TEX bags and 
liners. Your Chase salesman will be glad 


to show samples and provide complete 
packing and closing information. 


CHASE CARPET WRAP 


Tough, economical, 
moistureproof. Applies 
quickly and easily. 
Beautifully printed. 
Helps eliminate tele- 
scoping. Protects ship- 
ments weighing up to 
half a ton and meas- 
uring 15 feet in length. 
A Chose FIRST in 
Packaging. 


CHASE BALE CHASE BARREL 
CUPS COVERS 


These burlap boxes 


telescope over all 
types of goods. They're 
moistureproof, pilfer- 
proof, and ideal for 
export shipment. Save 
insurance and labor 
costs. Pioneered by 
Chase. 


Constructed of neo- 
prene-treated kraft— 
combines durability 
with great resistance 
to wet-tears. Also 
available in asphalt 
laminated burlap, with 
sewn-in drawcords. 
Another Chase FIRST. 


Write today for your free copy of booklet on 
packaging, "Worth Looking Into.” 


for Btle Bags. Better Bay Chase! 


“Wdivs a 


Hi A 5S E BAG Co. GENERAL SALES OFFICES: DEPT. MP, 309 W. JACKSON BLYD., CHICAGO 6, ILL 


BOISE ¢ DALLAS @ TOLEDO ¢ DENVER © DETROIT © MEMPHIS @ BUFFALO @ ST. LOUIS e NEW YORK © CLEVELAND © MILWAUKEE @ RICHMOND, VA. 
PITTSBURGH @ KANSAS CITY ¢ LOS ANGELES ¢ MINNEAPOLIS ¢ GOSHEN, IND. PHILADELPHIA ¢ NEW ORLEANS ¢ ORLANDO, FLA. © SALT LAKE CITY 
OKLAHOMA CITY @ PORTLAND, ORE. @ REIDSVILLE, N.C. HARLINGEN, TEXAS @¢ CHAGRIN FALLS, O. WORCESTER, MASS. ¢ CROSSETT, ARK. © SAN FRANCISCO 
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Calmar Plastic Sprayers Write for Ilustrated Catalog-Price List 


Guaranteed satisfaction in lux- Your fluid products look better, sell better 
ury colors at low cost for glass 
cleaners, residual type insecti- 
cides, space deodorants, medi- 
caments, moth sprays, etc. Red, 
blue, green, yellow, ivory head 
and collar combinations. 


with colorful Calmar closures...and the cost 
is surprisingly economical. Write for the com- 
plete Calmar Catalog-Price List. It may sug 
gest profitable packaging ideas. 


S-20 S$-10 Please write 
20mm 18mm 


caps and 


if only smaller 


caps only 
§-15: 22, 24, 28, 30, 


Department M 
CALMAR COMPANY 
6425 McKinley Ave., Los Angeles 1, California 


@eeeereeeeeeeeeeeeeeeeeeeeeee 


33mm and [arpes metal 


ot molded caps 


No. 1 


. 
7. 


i 


4 


5 


SON 


Calmar Plastic Dispensers 


These low cost attractive 
dispensers are featured by 
many leading manufac- 
turers of hand lotions, liq- 
uid soaps, baby oils, 
beauty preparations, and 
household products. Cal- 
mar dispensers are equip- 
xed with stainless steel 
yalls and springs. Calmar 
dispensers will never 
corrode when used with 
dispensable liquids not 
containing aromatic 
hydrocarbons, ketones or 
esters. All of the smart 
ivory head styles illus- 
trated are assembled to jet 
black molded caps from 
18mm to 33mm. 


Caimar Mohair Applicator 


Designed primarily for 
cleaning fluids, this func- 
tional closure is available 
in 28mm cap size with 
red enamel metal cover. 


Calmar Atomizers 


Save money yet actually 
improve your package 
with refreshingly new pas- 
tel colors. Compare Cal- 
mar's non-plugging, fine 
mist atomization with any 
metal atomizer. You will be 
amazed! The snow white 
polyethelyne mounting 
will never discolor or 
corrode. 


Complete assembly in- 
cludes matching color 
urea caps and rubber 
bulbs in your choice of 
Dawn Pink, Laguna 
Green, Light Blue and 
Off White. Immediate 
shipment of stock colors 
Im urea cap sizes: 15-415, 
18-400, 18-410, 20-410, 
22-410, 


Special color caps and 
bulbs also available. Can 
be mounted to your own 
caps. 








Valveless rubber 
bulbs for colognes, 
anti-perspirants, 
hair preparations 
and products 
requiring the 
finest atomization 


757 (small) 
784 (large) 


Valve-equipped 
bulbs for room 
deodorants, hair 
dressings, 
medicaments, 
disinfectants and 
similar products 


766 (small) 
767 (large) 


CALMAR COMPANY eo 6425 MCKINLEY AVENUE e LOS ANGELES 1, 


Write for samples, specifying cap size and inside bottle height of your package 


CALIFORNIA 
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BATES SELLS GOOD GROOMING 


-_—>- 


For their gay and attractive manicure sets, C. J. Bates & Son, 
Chester, Conn., choose plastic packaging that provides dust-free 
protection, eliminates expensive labelling and sealing, and gives 

the consumer a perfect, practical bonus. 
| The five transparent Rigid Plastic Boxes shown here — each 
selected by Bates as a sales-plus for their products — offer a fine 
sample of the variety and versatility of our stock sizes. And 
Tri-State’s injection molding techniques also make possible an 
economical and “custom made” answer to any of your packaging 
J 


problems. 


| 
| 
| 
| 
| 
| 


Sas 


For greater product pride, utility, and point-of-sale appeal: 
BATES uses our Stock Boxes ns¢ | I vi 
consult| Tri-State — catering to the packaging needs of great 
companies everywhere. 


(ay— No. 175 — Diom: 6 «x 1% deep 
(b) — No. 54 — Half Round: 4% «1 deep 


c) — No. 52 — Diam: 4%" x %” deep The best Rigid Plastic Boxes are Injection Molded by 
id) — No. 82 —- 6%" 23%" x 1% 


pg! 5 Sg Toei TRI-STATE PLASTIC MOLDING CO., inc. 
HENDERSON 6, KENTUCKY 
NEW YORK: 12 €. 41st St., MUrray Hill 3-6572 CHICAGO: 176 W. Adoms St., FRonklin 2-7292 DETROIT: 4697 Lakewood, VAliey 2.9761 
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Beech-Nut Peppermint ...the flavor that millions favor! To protect 
that flavor in its full chewable freshness, the Beech-Nut Packing Company 
has long used the positive moisture protection of aluminum foil 

for its 5-stick pack...a foil-on-paper wrap plus a reverse printed 
transparent overwrap. And Reynolds has long been a major foil 
supplier to Beech-Nut. 

This association has resulted in another packaging development 
important to the chewing gum field. It is Reynolds high gloss printed 
foil overwrap. 

This single wax-sealed aluminum foil overwrap supplants the plain 
foil used for banding, and eliminates the need for the reverse printed 
transparent overwrap. It is competitive in price. It provides sparkling 
identification of the product. It maintains throughout shelf life the 
ever-new, ever-fresh appearance which bespeaks the freshness of the 
contents. And, in addition, the single wrap eleminates one station 
on the packaging machine! 

This is but one example of how Reynolds, pioneers in foil 
packaging, works together with manufacturers to solve problems 
efficiently, economically and with sales-boosting effect. Find out 
what Reynolds Aluminum Foil can do for your product. Consult 
your nearest Reynolds Aluminum Sales Office or write to 
Reynolds Metals Company, General Sales Office, Louisville 1, Ky. 








There’s nothing like a snowy white carton to let 
the housewife know that your foods are top 
quality. That’s why Marathon’s famous Impervo 


cartons—made of pure white Q-board—give 
such a vital sales boost to your frozen 
food products. 

Impervo cartons are white... pure white. 


Double-waxed inside and out—to make them 
moisture-proof, stain-proof, and keep foods from 


® & 
freezing to the carton. Impervo’s extra strength 
and rigidity prevent unsightly softening 
and sagging, insure trouble-free packing and 
& overwrapping. Available in both consumer 


and institutional sizes. 


For complete details contact your Marathon 


~aa 
Maratho fl representative, or write Marathon Corporation, 


Menasha, Wisconsin. ah 


mpetvo Carton 
(made of 0Bxard ALANON oot 


packaging that sells food 
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TIME STANDS STILL INSIDE YOUR PACKAGE. .. 


Does every tick of the clock rob your product of 
a fractional share of its original perfection? 





Such loss need not occur. Acmeflex—the new won- 
der packaging material — virtually makes time 
stand still inside your package. Delivers your 
product to its final destination in the same condi- 
tion it left your hands days, weeks, months before. 


Acmefiex is a unique barrier . .. provides the ulti- 
mate in protection .., possesses the perfect degree 
of flexibility ...can be engineered to your specific 
requirements. For high-speed automatic packag- 
ing, Acmefiex is unsurpassed. 


Your request for information and samples invited. 


EFIES 
THE ELEMENTS 


ACME BACKING CORPORATION, Brooklyn 6, New York 
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Of Unique Design and Principle. 
A High Speed Fully Automatic 
BODY LABELLING MACHINE 
for Cylindrical Containers. Fitted 
with Electric ‘‘ No Bottle — No 
Label "’ Device. 


BLM MARK 3, 


Precision labelling from 2,400—10,200 units per hour using one label stack only. 


The “Banks” Labeller is simple to operate, occupies very little space, and positions 
the labels positively, accurately, and without any trace of surplus gum beyond the 
edges of the label, irrespective of the label shape or size. 


Change from one size of container to another is obtained in a matter of seconds. 
Cleaning down takes only a few minutes. 


Manufactured in 6 models suitable for use in Breweries, Mineral Water, Food, 
Cosmetic and Chemical Factories, etc. 


Each model will label all round or part, up to the label width capacity of the 
machine, from 1" up to 12” wide. 


B.L.M. Mark 1 will apply a label 3” wide x 4” deep. 
B.L.M. Mark 2 will apply a label 4” wide x 6” deep. 
B.L.M. Mark 3 will apply a label 12” wide x 6” deep. 
All round or back and front or series labels within this area. 


Please write for Each of these models will accept diameters from 114" to 412”. 
descriptive literature Models B.L.M. Mark 1.8 or 2.S will accept diameters down to 5¢”. 


Over 1,000 machines are at work or on order for THIRTY Countries and 180 
Towns and Cities in Great Britain. 


Manufactured by Morgan Fairest Ltd. Sheffield. England 


fl STOKEQSIMITH © cnn’. 


PACKAGING MACHINERY PAPER BOX MACHINERY 
Frankfort * Philadelphia 24, U.S.A. 


Chemical Corporation 
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Tube. 


large size collapsible Polveth 
, 

ne tubes made‘in America are a Mills product 

\ | 

ye made OUF reputation .1n plastics going thing 

rw JOWS Others said were either 


too tough or ‘IMposs hle 
These tubes, which were custom made for the Sue 
i 
Ann Food Products, Chicago, are as distinctive an in 
novation 1 packaging ay CORSPIASRE bottles were 
when they first appeared They are dent proot and 


: ; 
durable, attractive and light, and offer functional 


ig! 
idvantages i 

Let us give. vou full information on {Oks lAGAS 
TUBES We'll gladly show. what this remarkable 


} 1 } 
new method of packaging can do for your products 


ee 
\ request on vour letterhead wall -bring. service 


without obligation tee: 


Manulacturediender Patent Nos. 2.515 098-2157 90-2 579 499 





Other patents pendinva 
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Assembling a cutting and creasing die. 


+ + that Ace Carton Corporation prints both by Letterpress 


and by Offset Lithography. We have learned that in 
using either process we are in a position to serve our 
customers in wider range—and we “key” our work to the 


) ae 2 most advisable means to produce highest possible 


thal ATTRACTS 
« he 


ACE CARTON CORPORATION 


5800 WEST 5Ist STREET e CHICAGO 38, ILLINOIS 
Phones: POrtsmouth 7-111] 


quality workmanship. 
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CHECK THESE ADVANTAGES 


Reasons Why You Get Better Paper Coatings 


and Greater Satisfaction with 


ya you convert pulp to papers, papers 
to packages or package finished products, 
PLIOLITE NR is your answer to securing the 
finest in coated paper. For proof,-check all these 
advantages. Compare them point by point with 
the coating you’re using now: 


EXCELLENT RESISTANCE TO WVT—compared with other 
well-known coatings 


GOOD CREASE RESISTANCE—even under multiple 
creasings 


GOOD ANCHORAGE—coatings will not strip 
GOOD HEAT SEALS—in the range from 275° to 300° F- 
HIGH GLOss—freedom from blocking and good slip 


LOW AIR PERMEABILITY—excellent barrier to 
air and CO, diffusion 


SIMPLE FORMULATION—needs no extensive modifi- 
cation 


ECONOMICAL — low density means use of fewer 
pounds per ream 


EXCELLENT STABILITY—maintained over long periods 


USES SINGLE SOLVENT—simplifies manufacture and 
solvent recovery 


PLIOLITE NR is made from the highest quality, 
low-protein-content natural rubber—prepared to 
insure the finest combination of characteristics 
available in any coating material today. Ask for 
full details by writing: 


Goodyear Chemical Division 
Akron 16, Ohio 


Resin, prepared by milling, oxidizing, remilling 
and granulating the finest natural rubber which 
has been cyclized, gives coatings with outstand- 
ing properties. Inset shows baled natural rubber 
as shipped from plantations. 


CHEMICAL 


GOOD, 
DIVISION 


Chemigum, Pliobond, Pliolite, Piiovie—T.M.'s 
The Goodyear Tire & Rubber Company, Akron, Ohio 


Use Proved Products - CHEMIGUM - PLIOBOND - PLIOLITE - PLIOVIC - WING-CHEMICALS — The Finest Chemicals for industry 
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in ALUMINIUM FOIL 


To the manufacture of packaging foil of every kind, plain or printed, coated 
or laminated, Venesta Ltd. bring the knowledge that comes from long experi- 
ence, Venesta were already making foil for packaging long before its unique 
protective properties were widely recognised. To-day their rolling plant is 
amongst the largest and best-equipped in the world. In technical skill, in 
mechanical efficiency, in the selection of raw materials, and in their rigorous 











system of laboratory control, Venesta have the means to offer you top 
quality in aluminium foil for every packaging requirement. Whatever you 
need in foil, it will pay you to consult 

Venesta Ltd. and let them put you 

in touch with the nearest of 


their many agents 





in all parts of 
the world. 











A PRODUCT cr te PACKAGING DIVISION 


VEN ESTA LTD., Vintry House, Queen Street Place, London, E.C.4, England. Cables: Venesta, London 


T.a. 4536 
20 MODERN PACKAGING 





And what football crowd 
could pass up 

bags of tasty peanuts— 
toasted to perfection and 
colorfully packaged in 


Standard-printed cellophane. 


COLGR-CRAFT 


printing company 
PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 


COLUMBUS, GEORGIA 
A SUBSIDIARY OF SHELLMAR PRODUCTS CORPORATION 


OCTOBER 1952 


October Saturday afternoons 
traditionally find up to 80,000 
individuals cramming into 

a single staduim to watch 
their gridiron favorites 


in action. 





Powerful Self-Selling Oneida Packages Move Goods! 


OVP—Oneida Versatile Packaging— 
means tailoring your package to the 
specific selling requirements of your 
product, giving it the power to move off 
modern self-service counters in volume. 


Many of America’s fastest-selling pack- 
ages have been produced by Oneida. 
For 25 years Oneida’s top-notch crea- 
tive artists and merchandisers have 
been examining all kinds of packages 
and suggesting changes to step up sales. 


Oneida fabricates from most every 
type of film and paper; producing 
printed or unprinted rolls and sheets; 
flat, square, automatic, satchel-bottom, 
envelope and window-style bags; fea- 
turing printing processes such as 
aniline, rotogravure and oil. 


Whatever your packaging problem, 
take it to Oneida for the most profitable 
solution. Four plants throughout the 
U.S. are at your service. Contact the 
plant or office nearest you today! 


GHEI WA paper products inc. 


10 Cliften Boulevard, Clifton, New Jersey 
3629 East First Street, Fort Worth, Texas © 8119 Beach Street, Los Angeles, Calif. 


@ Converters and Color Printers of Bags, Envelopes, Sheets and Rolls from: Glassine, Cellophane, Pliofilm, 
Parchment, Polyethylene, Suiphite, Foil, Acetate, Kraft, Waxed, Coated and Laminated Grades... in 
Flat, Squere, Automatic, Window, Satchel-Bottom, Duplex, Embossed and Heat-Lok Styles 





Star 
———a Pf " 


f hs 


— 


La 
a sere eo 


MODERN PACKAGING 





Die Cut 


es . } 
— Vs 


AVY Strip 
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(medium viscosity creams) 


(non-flowing compounds) 


Look i the range of products filled 


(water-thin 


suspensions) 


Hopper or filling head to fit product. 
N 


, mo fill, Aut ti 





jo 
ing and cap 


24 


tightening for 


clean- 
tubes 


Products which are so tough that 
they need a healthy shove to put them 
into tubes are handled with the’ same 
ease as free-flowing liquids by the 
versatile Arenco Filler. 


The Arenco is fast and accurate. It's 
easy to keep sterile. And it fills an ex 
treme range of containers, too—from 
tiny 1 cc vials to giant 250 cc (834 
ounce) collapsible tubes. With minor 
adjustments an Arenco will fill tubes 
jars, cartridges and vials. 


Sterility Only stainless steel or re 
sistant metal contacts the product be 
ing filled. All of these parts—including 
the stainless steel single cylinder pump 

are easily and quickly demountable 
for cleaning and sterilization. 


Changeovers Size adjustments and 
material changeovers take only minutes 


not hours. And the Arenco will fill 
most products at speeds from 40 to 55 
containers per minute 


Accuracy Even when the smallest 
quantities are being filled, the Arenco 
maintains the high degree of accuracy 
for which it is world famous. Recent 
tests on filling 1 cc ampoules show ac 
curacy to + 1%. “Give-away” on 
larger fills is minimum 


Service The same quarter century old 
organization which has serviced and is 
servicing 2,000 other Arenco machines 
of all types in every part of the coun 
try is available to service your Arenco 
filler. Competent mechanics and com 
plete stocks of spare parts are always 
on hand. The nearest Arenco repre- 
sentative can supply full details. Con 
tact him now. 


ARENCO Machine Co. 


INCORPORATED 
25 West 43rd Street, New York 18, N. Y. 


Representatives 





R. P. Anderson Co., 317 Texas Bank Bidg., Dallas 2, Texas 

Tom Mclay, P. O. Box 214, Port Deposit, Maryland 

Packaging Equipment, inc., 2013 Olive St., St. Louis 3, Missouri 

Burnard C. York Packaging Machinery, 5807 W. North Ave., Chicago 39, Ill. 
Canada: Richardson Agencies, Ltd., 454 King St., West Toronto 
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SYLVANIA GELLOPHANE 


you in determining how your present supply can be utilized more” ; 
effectively —either through improved package design or the use 
of a different type or gauge. 


SYLVANIA DIVISION american viscose corporation 
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MEASURED... 
to a MICRON! 


Every Beck-engraved, 

precision rotogravure cylinder 

delivered to a customer in the packaging 
industry is measured to a micron 


before it leaves our plant. 


Additional accuracy gives 

additional smoothness of operation on 

your presses. All cylinders are etched evenly 
and custom engraved to your specifications. 
Exact depth of etch is carefully checked 
with an American Optical Company 


depthometer. 


Because Beck-engraved cylinders 

are precisely right in register and etch, 
they’re ready to run when you receive them. 
Their use may mean substantially 


reduced press down-time. 


Telephone Philadelphia, Walnut 2-4856, 


or write today for full details. 


THE BECK ENGRAVING COMPANY 
7th & Sansom Streets, Philadelphia 6, Pa. 
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ALUMINUM ...TIN,..LEAD, COMPOSITION TIN, LEAD 


occ e - ANSWER IT! 


JOHNSTON Foils are now serving 
the national defense on all Fronts. When 
civilian production is again restor- 
ed, JOHNSTON Foils. . . for modern 
packaging... will serve peace- 


time Industry in ever-widening fields. 


What ace YOUR nceds7 


pn dik, 


90 555 oaalotis] moment 


al 
NSTON FOIL naneonittaene co. 


r 
6016-6298 S$. BROADWAY - LOUHS 11, MO. 
608 SOUTH DEARBORN CHICAGO, ILLINOIS 

SALES OFFICES: 34 EXCHANGE PLACE . JERSEY CITY, NEW JERSEY 
} 633 SOUTH LA BREA AVE..LOS ANGELES, CALIFORNIA 


t 
£s 





Ue 


wits rets 
Amalie pr scOvEy 


OLIN chance for milions... 


thanks to Junex, packaged by Ritchie! 


The makers of Junex held the tail of a tiger: a medically 
safe way to take off ugly fat. They called Ritchie and said, 
“Package it to sell!’ 

Ritchie did, creating (1) two attractive boxes—one for 60 
tablets, one for 120 tablets; (2) arresting display pieces that 
held these boxes in an unusual “‘stepladder”’ fashion to make 
selection easy, get attention on busy counters; and (3) a 
unique mail order box. 

The rest you know. And as with Junex, effective Ritchie 
packaging is helping build sales for hundreds of other famous 
products. The reason: it does more than just protect and 
contain . . . it reminds, attracts, sells! 

ea SEND FOR THIS USEFUL FREE BOOKLET! 
Whatever your packaging needs—folding 
cartons, set-up boxes, fibre cans, transparent 
packages, paper spools, displays or dispensers, 
tubes or cores—Ritchie has ready answers. 
Write for “101 Ways To Get Better Pack- 
aging.” It's free! 


COUNTER DISPENSERS 
serve as shipping con- 
tainers, store compactly, 
and convert into point- 
of-purchase displays. 


in one operation 


w. ¢. pte. COMPANY 


8848 Baltimore Ave., Chicago 17, Illinois 


“> 
MAIL ORDER BOXES 
i > keep handling costs down 
re with specially designed 
flaps which close and seal 


NEW YORK, LOS ANGELES, DETROIT, DALLAS, DENVER, PROVIDENCE, ST. LOUIS, CLEVELAND, SEATTLE, JACKSONVILLE 
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DES, 


Desiccant for Method II Packaging Under Specification MIL-D-3464 





A comparison of Unit | 
performance is the only “7” — 
true and accurate basis 


for comparing 


packaging desiccants 


DESICCITE #25 


DSORBED 


VAPOR A 


For example, at 20% relative humidity a Unit of Desiccite 
#25 adsorbs over 43% more water than required by MilL- 
D-3464, The unexcelled adsorption capacity of Desiccite 


PER DESICCANT UNIT 


#25 over the entire protection range insures the lowest 
possible relative humidity inside the Method II package. 


. 7 , 
. J 
MANUFACTURED BY on caes J minimum REQUmEMENTS 
DESICCANT DIVISION SL... Het mi.0-3404 
ees &é 


GENERAL OFFICES. 727 WEST 7TH STREET, LOS ANGELES, CALIFORNIA pam 


GRAMS OF WATER 


| 
! 
I 
| 
1 
! 
! 
| 
! 
| 
| 


PERCENT RELATIVE HUMIDITY, 25°C 


Adsorption of water vapor by 1 Unit of Desiccite 
#25 compared with MIL-D-3464 and silica gel 
desiccant Units 








THE POINT WHERE 
PARALLELS MEET... 


Deliveries of Cochran Aluminum Foil, 
made to customers in widely different fields. 


prove that no matter what your particular 





problems may be, our technical experts can 
work along parallel lines, until the point 


of a mutually satisfactory solution is reached. 








This characteristic of the Cochran Company 

is not merely a matter of engineering 
excellence. It springs from a special conception 
of service . . . a unique, personalized service 
that goes far beyond all ordinary standards. 


People who do business with us can tell you 





how much this means. 


ie ae ms 
OL ILT FOL COMPANY 


INCORPORATED LOUISVILLE 10, KENTUCKY 





SPECIALISTS IN ALUMINUM FOIL 


SALES 714 Wrigley Building, 632 Fisher Building, 238 West Wisconsin Avenue, 500 Fifth Avenue, 


Hippodrome Building, 
OFFICES; Chicago 11, Ilinois Detroit 2, Michigan Milwaukee 3, Wisconsin New York 36, N. Y. 


Cleveland 15, Ohio 
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Adhesives 
help you 


serve at the family picnic, too! 


This happy family may not know it — but adhesives 
serve them in dozens of ways every day. Many kinds of 
packages are sealed with adhesives . . . labels on bottles, 
cans and jars are applied with adhesives . . . countless 
other products are formed with adhesives. 

In Swift's exceptionally varied line, there are numerous 
adhesives especiallydesigned for packagers, bottlers and 
canners. Our years of experience — combined with our 
wide range of raw materials and extensive plant facilities 








‘CRACKERS 


wh, CHEESE 














—can help you find the adhesive that fits your require- 
ments .. . lowers your operating cost 
Two of Swift's Adhesives for packaging operations 

# 1262 — Liquid adhesive for top and bottom sealing, 
tite-wrap work. A fast setting, clean machining, non- 
warp type adhesive 

Textite Flexible Glue For quality setup box work . .. 
in convenient cake form. Non-warp type, light colored 
for finest work. Economical because of its better coverage 


--------- 5 


Swift & Company 
Adhesive Products Department MP \ 


This offer expire 


mber 


Chicago 9, Illinois 
Please send your 100-Ib introductory trial shipme nt of 


0) Swift's #1262 Adhesive { 


At the quantity price 


O) Swift's Textite Flexible Glue 
These will be tested for use in our operations. We understand, if not fully 


Satisfactory 


Name 


Firm Name 


Address 


City 


they may be returned for credit at your expense 


Titl 


State 


qn ean anne GAD DEEN AEO TENOR ED CEST ID SNEED AE PEE ITEP OD 
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OF ENGLAD 


Collapsible tubes, metal 
containers, closures to 
your exact specifica- 
tion—and made with 
p-r-e-C-i-s-i-o-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 
5 FAIRLIE PLACE, 
P.O. BOX NUMBER 63, 
CALCUTTA, I. 


JOHN DALE 


LIMITED: 


JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.I!, ENGLAND. TEL: ENTERPRISE 1272 








- h year the promise of luscious, ripe vegetables 
is fulfilled in America’s back-yard gardens. In in- 
creasing numbers, families are turning to amateur 
farming for healthful pleasures of the out-of-doors 
and the ultimate enjoyment of “home-grown” flavors. 

Awakening our “green thumb” are the enticing 
catalogues and displays of the Garden Seed Com- 
panies. Their colorful, sparkling illustrations are a 
magic stimulus to eye and appetite. 

Wherever fine reproduction is important to selling- 
in-print, Oxford quality papers make a vital contri- 
bution. For truer, more brilliant color values and 
clearer, more sharply defined halftones, it is well to 
specify from a wide selection of Oxford grades for 


your next printed promotion. 


XFORD PAPERS 
Help Build Sales 


OXFORD PAPER COMPANY op OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17, N. 1 ao 35 East Wacker Drive, Chicago 1, Ul 


Mills at Rumford, Maine, and West Carrollton, Ohio 





Nation-wide Service 
Through Oxford Merchants 


Albany, N. Y 
Atlanta. Ga 
Augusta, Maine 
Baltimore, Md 
Bethlehem, Pa 
Boise, Idaho 
Boston, Ma 
Buffalo, N.Y 


Charlotte, N,. ¢ 


Chicago, Ill 


Cincinnati, Ohio 


Cleveland, Ohio 
Columbu Ohio 


Dayton, Ohio 


Des Moine 

Detroit 

Fre ) 

Hart fe 

Indianapo 

Jacksonville, Fl 

Kalamazoo, Mich 

Kansas City, Mo 

Knoxville, Tenn 

Lincoln, Neb ‘ 
Little Rock, Ar} toach Paper 
Long Beach, Cal slake, Moffitt & Towne 
Los Angele Cal tlake, Moffitt & T 
Lou lle, Ky 


XFORD papers | 


Help Build Sales Nec, Tenn 


New Haven 


For over fifty years Oxford Papers have helped good printing 
do a more effective job at a reasonable cost. Oxford provides oem = 
a wide range of coated and uncoated papers for catalogues, aS i 
*hoenix, A 
brochures, labels, wraps, magazines, books and countless Pittsburgh, Pa 


other printing and converting jobs. Whenever you plan a 


printed promotion, think first of your Oxford Merchant ned 
. . ° Rocheste 
his advice can be invaluable. 


Sac 


IT PAYS TO ASK FOR — AND USE THESE FINE OXFORD AND OXFORD MIAMI PAPERS 
COATED PAPERS UNCOATED PAPERS 


Polar Superfine Enamel Carfax English Finish 
Maineflex Ename! 

Maineflex Enamel Cover 

re — Coated One Side Wescar Offset 

Moinefeld Eneme Wescar Satin Plate Offset _— 
Mainefold Enamel Cover w , f Tacoma, Wash 
North Star Dull Enamel escar Gloss Plate Offset Tampa, Fla 
Seal Enamel English Finish Litho Toledo, Ohio 
Engravatone Coated Super Litho 


Tueson, Ari 
Coated Publication Text Duplex Label Washington, D. ( 


Worcester, Mas 


Carfax Super 
Carfax Eggshell 


Springfield, Mass 


OXFORD PAPER COMPANY, 250 Park Avenue, New York 17, N. 2 ] OXFORD MIAMI PAPER COMPANY, 35 Fast Wacker Drive, Chicago I, Il 


MILLS AT RUMFORD, MAINE, AND WEST CARROLLTON, OHIO 





Put Your Over-Weights _ 
On A HY-TRA-LEC Diet 


REDUCE THOSE COSTLY OVER-WEIGHTS to a minimum with a 
high speed Wright Hy-Tra-Lec weighing system. 


HY-TRA-LEC is the modern, accurate 
method of weighing and filling. The 
principle of “positive displacement” is 
employed rather than spring or beam 
scales as in conventional weighing ma- 
chines. Now saving money for hundreds 
of plants including the leaders in the 
candy, cracker, cookie, pretzel, potato 
chip and food fields. Range: one-half 
ounce to 16 ounces. Available in a vari- 
ety of models for cither semi-automatic 


or fully automatic lines. 


© Write Now For Descriptive Literature. 





WRIGHT MACHINERY COMPANY 
500 Calvin Street, Durham, N.C. 


Please send us latest descriptive literature on your 


RIGHT rarest Hy-Tra-Lec Weighers. 
te 


NAME 
ESTABLISHED 1893 - DURHAM, NORTH CAROLINA pa 
SUBSIDIARY OF THE SPERRY CORPORATION ~~ — 
ADDRESS 





COMPANY SALES OFFICES: JERSEY CITY BOSTON DURHAM 
KING & ANDERSON, SAN FRANCISCO EDWIN F. DeLINE COMPANY, DENVER 
R. P. ANDERSON CO., DALLAS SPERRY GYROSCOPE CO.,LTO., LONDON 


city 
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FOR MILITARY PACKAGING 


Excello-Seal 





protective barrier materials 
ROLLS » BAGS - ENVELOPES 














ee ® 
A complete line of barrier materials covering 


packaging specifications including: 


MIL-B-131A JAN-P-117 JAN-B-121 
MIL-C-6056 MIL-E-6060 AN-B-20 


» » 








x *k * 


FOR CUSTOM LAMINATING & COATING 


We make functional and decorative products; 
Heat-Sealing Foils; Jar Cap Liner; Electrical In- 
sulation; Laminated Foil and Board; Decorative 
Foil and Paper, colored and embossed; and spe- 
cial combinations of plastics, fabrics, foils and 


papers. 


SALES OFFICES: BOSTON, CHICAGO, CINCINNATI, DECA 


TUR, GA., DENVER, DETROIT, FT. WORTH, 


EF rie ovo a. woes, === 


Bedford, Ohio 
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He put up a good fight 
but he lost | 


That once familiar sight, the cigar-store Indian with his 
tomahawk and other accessories, is an all but vanished 
American. And gone with him are the awkward, inade- 
quate tobacco containers of his day. 


Today, tobacco is packed in special tins 
that are designed to keep moisture and 
dirt out . . . and the flavor and aroma in! 
It’s a can that keeps tobacco fresher . . 
longer! 

The modern tobacco can, ideally shaped 
for convenience and protection, is another 
example of Canco’s ability to design and 
produce superior containers for special 
products! 


Canco, combining versatility and a background of over 
half a century in the packaging field, will continue to 
pioneer improvements for its customers. 





AMERICAN 
= 








— to help 


CONTAINERS eape Wve hetfer 
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FEDERAL’S VISI-BOX IS A BUSY BOX! 


BUSY showing your product... BUSY keeping your products fresh .. . BUSY promoting greater sales for you! 


No. 871-0 Nut Bow! Pack " 
6" dia y : ~~ : j ‘ 
ia. x 1%" deep * ; No. 867-0 bop gd Box 
. _ z x4y%" x 4%" 
No. 872-0 Round Container 
8" dia. x 3%" high ‘J 
No. 445-0 Visi- Box Round 
4" diax 4" deep 


No. 449-0 Visi Box Round 


Se 
ve 3%" dia. x 4" deep 
xiii ny — 
: ’ . 
|| oe = 4 
f F +} 


No. 870-0 Bow! 
94%" dia. x 24" deep 


No. 616-0 Box 
"“22%"x8Y%" 


No. 769-0 Deep Bow! 


o dia. x 2%" deep 


23-0 Cottage Cheese Pack Tumbler 
0 No. 884-0 Cake Refresher with Tray 


10%" dia. x 5” high 


No. 866-0 Refresher Box 
24%" 14%" x 10° No. 780-0 Ring Holder 
dia x 2%" high 


No. 649-0 Candy Box 
I" xn6%"x9 


F SS i 4 No. 754-0 Powder Box 
No. 651-0 Rouge Box 4 TH" da. xt 


1%° inside dia ARON Ss : . Zz No. 647-0 Bob Box 
0. 65 ye Shadow Box 14%" x KM" x2 
sedi roa ry aed mn ner ee No. 648-0 Bobbi Box 
H°n 1K" U2K 
FEDERAL creates re-usable containers to fit There's a FEDERAL rigid STYRON If your product requires 
ANY PRODUCT plastic container for every pack- special packaging 
Small or large boxes—transparent or opaque ager of dairy products, foods, FEDERAL will design and 
boxes—hinged or plain boxes—compartment confections, cosmetics, class or mold to your exact 
boxes—intricate design boxes and containers. bulk merchandise. specifications. 





No. 645-0 Heart Box No. 642-0 Lotus Bor 
10° x 8" x4" 


FEDERAL 


VISI-BOX . — , : No. 640-0 Sudthe Ser dies 


CONTAINERS 





ATTENTION: 
FEDERAL designs 
and manufactures 
Polystyrene caps for 
the glass packaging 
industry. 











No. 641.0 me Ay ed on Chest No. 643-0 art Box 
PHONE — WIRE — WRITE ia complete catalog and for further details TODAY! 
FEDERAL TOOL. CORPOR ATION 3600 w. PRATT BLVD. CHICAGO 45, ILLINOIS 


ANADA: THE FRENCH IVORY PRODUCTS, LTO, TORO 
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A HALF CENTURY OF SERVICE 


Whether your needs are 
large or small... our half 
century of know-how 
. our research department 
. our art and engineering staffs 
. are at your service to 
help solve your packaging 
problems . . . without obligation. 


QUALITY Integrated production— 
our own paper mill gives Quality 
Control at the source, which 
guarantees Uniformity. 


WAXED PAPERS 


LAMINATED ALUMINUM 
FOIL 


BARRIER MATERIALS 
ROLLS 

SHEETS 

BAGS 


a NEWARK PARAFFINE & PARCHMENT PAPER CO. 


g 50 JELLIFF AVENUE, NEWARK 8, N. J. + MILLS AT NEWARK, N. J. and PITTSTON, PA 
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There’s a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tupper Seal, air and liq- ‘ ‘ _ on Tumblers too, and these 
vid tight flexible covers \ 9 . Tupper Seal, covers fit 
fit, and are included in “~~ 9. many other containers of 
the sets of all Tupper- metal, glass and crockery. 


were Canisters. / - The Tupper Seal, air and 
UPPER / Seals z liquid-tight flexible Por 
Top cover, specially de- 
air and liquid-tight, flexible covers : ny Ss ae 
for Tupperware Tumblers, Canis- . wave g wire held 
ters, Wonder Bowls, Cereal Bowls ep ° or eg etadl 
and many another container of ing foods such as syrups, 
glass, metal and pottery, the con- salad dressings, catsup. 


s of which it is desired k 
fh tod tite? TOPPER! gli 











The Tupperware 50 oz. 
Canister is ‘standard 
equipped’’ with the 
Tupper Seal, air and liq- FORMAL NOTICES 9th November, 1949 
vid-tight flexible Pour All 


= She Penons EXCLUSIVE! 


Seal, air and 


liquid-tight -S ry 
flexible ious v o Patent #2,487,400 The cover of the Tupper- 


All cover is ware Bread Server which 
weed on every The Tupper Corporation has attained a position serves as a breod tray 


Tupperware 20 of leadership in this industry by incurring also is designed to give 

oz. Canister. great expense and expending painstaking effort repre: bly 
in the development, design, manufacture and Flexible covers. Keeps 

exploitation of its many world-known products. contents fresh as no other 

such container. 

The Tupper Corporation further has anticipated 

the inevitable attacks to which leadership is 

subject and has taken measures provided by law 

to preserve the creative rights to its products, 

methods and design by patent protection both in 

the United States and abroad. 


Tupper Seals for Tupperware shown in this adver— — pe paige 

er ec!, or an iquia- 

a ee oo tisement are just a few of the forms covered in fight, Rectide enue 
liquid-tight, Pour All cover as this manner and are specifically covered by U.S. 


Tupperware Cereal Bowls 

a@ cover for 46 oz. cans; Patent #2,487,400. serve many another pur- 

Tupperware Sauce Dishes pose. 

d other containers of metal, 

pe nragrenplor wary Sends a Orly the Tupper Corporation, by U.S.Patent 

dispensed without removing #2,487,400 has the right to make, use and vend 

entire cover. container closures in connection with any and all 

: types of containers throughout the United States 

and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION The Tupper Seal, air and 
liquid-tight flexible cover 


The Tupperware Wonder made for Tupperware 8 


Bowls are usually fitted with oz. Tumblers also fits and 
Tupper Seal, air and liquid- is sold with all Tupper- 


pesiea [UPPER CORPORATI wee fenach oo © tow 
uD CORPORATION ren om 


Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave, 


ADDRESS ALL COMMUNICATIONS TO: Department MP-10 


COPYRIGHT TUPPER CORPORATION 1949 
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THE ONLY CARTON CLOSING MACHINE 
OF ITS KIND IN THE WORLD! 


“permits Carton 


waq ner 


TAPING 
MACHINE 


Now you can automatically tape cartons neater, faster 

and at far less cost. For the compact, efficient Wagner 
Automatic Taping Machine can be tuned to your production 
line to tape up to 50 cartons a minute. 

Through Automatic Taping — you eliminate supervision, and 
slash carton-sealing labor costs. Your taping job is done 
simply and quickly . . . neatly. A neater package means greater 
carton acceptance, thus increasing carton return trips and 
drastically cutting single trip carton costs. 

it's these extra savings that add up to sound plant 

economy. Investigate the new Wagner method 


of carton sealing. Write Wagner today! 


SASSO 
WAGNER IRON WORKS, Dept. MP 
WAGNER Automatic * J : 1905 S$. Ist Street, Milwaukee, Wisconsin 
4 aay * Please send me bulletin 167 describing the 
Taping Machine : a WAGNER AUTOMATIC TAPING MACHINE. 


is used by Name 
leading breweries Company. 
everywhere Address. 


City Stote 
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BASIC DISCOVERIES THAT PACED PROGRESS 








George Simon Ohm gave us the basic 
electrical formula, or “Ohm's Law.” 
The current,-l, flowing through a con- 
ductor is equal to the electromotive 
force, E, divided by the resistance, R. 


One of countless ppplications of Ohm's Law is 
found in the eledric toaster, where heat is 
built up by increasing resistance to the current 


—— Ta: DISCOVERY that certain papers have excellent food 


PAP t 4 oy protection properties has contributed substantially to progress 
, in the food industry. So has the development of colorful wrappers 
for ails that attract more customers at the point of sale. 


Tele)>) KVP is a pioneer in serving the field. KVP provides complete 


line of papers for protecting the flavor and cleanliness of pro- 
IN DUSTR ¥ cessed foods . . . plus complete design and printing service to 
add stimulating sales appeal. It is always a pleasure to work on 


new packaging problems. 





INDUSTRIES SERVED 
KALAMAZOO VEGETABLE PARCHMENT CO. BAKING 


Bread — Crocker 
PARCHMENT, MICHIGAN 


Cereal 
MEAT 
Packing — Locker 
Retail 
KALAMAZOO VEGETABLE PARCHMENT CO. THE KVP COMPANY LIMITED DA t R Y 
DEVON, PENNSYLVANIA ESPANOLA, ONTARIO 
Butter — Cream — Cheese 
KVP COMPANY OF TEXAS APPLEFORD PAPER PRODUCTS LIMITED en Chane «Me 
HOUSTON, TEXAS HAMILTON, ONTARIO 


FISH « FRUIT « FROZEN FOODS 
HARVEY PAPER PRODUCTS CO. OHREAR, GUOEEC POULTRY * SHORTENING VEGETABLE 
STURGIS, MICHIGAN 





ASSOCIATED COMPANIES IN CANADA 
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Catch women the easy 
modern way 


Package in Plaxpak’, $ Squeezable Bottles 


Packaging t] it stop ved women in the 1940's won't even 
PI 


slow them down in the 50's or 60's. In girding vourself for the 


tast merchandising f vot race ahead, consider the Plaxpak 


> 1 ? 
plastic bottle. Here’s packaging as contemporary as the isotope, 


yet as futuristic in outlook as interplanetary travel. 
} , 
Here Ss unique onvenience for your product bike unbreakability, 


Squeeze dispensing and lightness As tor color, look at 


a rainbow it’s vours to use in capturing the eve. 
| 


KREML 


CREAM 
HAIR DRESSING 


btOpoRAMT 


PLAX CORPORATION sersssr cnn: ie WEST HARTFORD, CONNECTICUT 
District Sales Offices: New York, Chicago and other principal cities 


in Canada: Plax Canada. Limited. Toronto 
Piax® blow-molded products made under U.S. Pats. 2128239, 2175053, 2179054, 2230188, 2730190, 2260750, 2283751. 2349176, 2349177. 2349178 
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Poly-Vi-Sol | Tri-Vi-Sol 


SOLUTION OF VITAMINS SOLUTION OF VITAMINS 
A, C AND D0, THIAMINE A CANDD 


Brewers 


cD cD Yeast 


Vita A palmate, sradated ergos- Vitamin A patmitate, irradiated " 
TABLETS 


terol, ascorbic acid, thiamine hydro- ergosterol and ascorbic acid in a 


Chioride, nboties:n and nacinamde in nonalcoholic soluhon.* 
A natural source of 


8 Moneiconohe solution * 
vitamin B complex 








KEEP 1h A COOL PLACE 
MEEP IN A COOL PLACE 
ww PACHaee OttIOM 
we rae son 


MEAD JOUNSON & COMPANY MEAD JOHNSON & COMPANY 
Evensvilic, Indians USA Evansvile, indiana, USA 


wiw taceace ertren 


MEAD JOHNSON 4 COMPANY 
fren iene, UBM 


















% 
nee 
Live 
A PALATABLE EMULSION 
STANDARDIZED | OF VITAMINS A D, ¢ 
THIAMINE RIBOFLAVIN 
O04 from tresh cod livers standardized AND NIACINAMIDE 
to Contain mot less than 1800 USP, 
wants of vitamin A and not less than 175 
p USP. units of vitamin D per gram 
NEw FACEaAGE Of81ON I MEAD | 
f MEAD 30 
, JOUNSON & COomPAN 
Everesite, USA Active ingredients: Vitamin Ul 
A paimitete and U.S.P. xiv 
E Crystaitine vitamins 
Contains aicohot § per cent 
SHAKE BEFORE USING 
KEEP IN A COOL PLACE 
wow PnCenee otsren 
> 
MEAS JOHNSON & COMPANY 
Evangvilie, indvena,U SA 


ium tee Ce ; te Me Chl : 
MU MM C1 Gill Y of feroud tnitican Vicky ZT 

















... THE UNSEEN INGREDIENT 


Actually, it can be seen. Look closely at any product that has become 
an American buy-word—and you'll see more than the physical 


materials of which it is made. 


You'll see the attitude of men determined to make and market a 


superior product. Look closely at any Gardner carton—and you'll 
I I ) ) 


see reflected that very same attitude. 


Here at Gardner we believe in never being quite satisfied with a 
good job. We feel an obligation to ourselves—and to our customers 
—to do even better, tomorrow, what we have gained recognition 


for doing well today. 


We think that’s an important reason why you'll find so many of 


America’s most famous products packaged in Gardner cartons. 


THE GARDNER BOARD AND CARTON Co. 


Manufacturers of Folding Cartons and Boxboards 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
Sales Offices in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


@ Package Design: Lioyd L. Duke, 
Evansville, indiana 


GARONER 





Need a Bag? 
You Name It... 


Flexi-Carton 


Bemis 
Has It! 


Plastic (Cellophane, 
Polyethylene, Plicfilm) 
SG®eeeeeoeeeeeeeeeeeeeeeeeeeeoeeeeee ee 


Whether your product is fine as 
talcum or big as baseballs... 


If you need visibility of the 
product in the package... 


Whatever your counter or shelf 


display needs... Paper Specialties 


Tite-Fit Tubing 


@eeeeeeoeeae ena eee eeeeeeeoeeeeeeeee eee e 
If you value bright, crisp, true 
printing of your brand... 


There’s a Bemis Bag that will 
do your job efficiently and eco- 
nomically. 


And Bemis filling and closing 
machinery will probably be your 
best bet, too. Ask your Bemis 
Man for the complete story. 


Multiwall Paper Waterproof (Laminated Textile) 


Textile (Cotton and Burlap) 
@eeseeeooaoooooooeoe se 


SSCHSHSHSSSSSSHSHESSESHSSSHSSHSHSSSSHSHSSHSSSSSHSSHSSSESSSHSSSSHSSSESHSSSSSSSHSSSSHSHSSSSSSSSHSSSSESSEEHSHSSTESEESSEEEe 
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New first aid kit of Du Pont “ALATHON” 
has self-hinge ...is molded in one piece 


It’s another packaging 
improvement made possible 
by the outstanding 
properties of ‘‘Alathon’’ 


Lid, hinge and tray-—all three parts 
of this new first aid kit are molded 
in one piece of Du Poni ‘“‘Alathon’’* 
polythene resin. Specifically de- 
signed for the self-hinge feature, 
*‘Alathon”’ had the necessary prop- 
erties to mold the kit successfully. 

“Alathon”’ is strong and tough— 
even in flexible sections as thin as 
this hinge. Flexed time after time, 
the hinge remains unharmed. And 
“Alathon”’ is readily molded into in- 
tricate shapes. This kit, for example, 
features a ribbed lid, the hinge, and 
a ribbed, sectioned tray —all molded 
in one piece in one operation. 
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*Alathon”’ contains no plasticizer 
yet combines light weight and tough- 
ness even in thin sections. It is odor- 
less, tasteless, non-toxic, and inert 
to most packaged goods at room 
temperatures. Because of this unique 
combination of properties, ‘“‘Ala- 
thon”’ is used for many different ap- 
plications in the packaging industry. 
Closures and other components are 
economically injection-molded of 
*Alathon” to close tolerances. In 
addition, ‘“‘Alathon”’ is widely used 
as a coating for paper. Blended with 
waxes, it improves the heat-sealing 
characteristics, appearance and scuff- 
resistance of waxed papers. 

We suggest you investigate the 
properties of “‘Alathon’’ for your 
future packaging application. We’ll 


gladly discuss the availability of 


quantities for development work. 
For further information, write: 


E. |. du Pont de Nemours & Co., Inc. 
Polychemicals Department 
350 Fifth Avenue, New York 1, New York 
7 S$. Dearborn Street, Chicago &, Illinois 
845 E. 60th Street, Los Angeles 1, California 
K it molded by Auburn Button Works, Auburn, N.Y. 
fer Johnson & Johnson, New Brunswick, N. J 


REG 


BETTER THINGS FOR BETTER LIVING 
++» THROUGH CHEMISTRY 


Polychemicals 


DEPARTMENT 


PLASTICS * CHEMICALS 











IS “GART-N-SEEL 233H" 
REALLY A BETTER GLUE? 


Here are a few case histories from our files showing how Cart-N-Seel 233H solved a wide 
range of packaging problems where other glues failed to give satisfactory results, or 


were too expensive. 


CASE NO. 1—Sealing cartons 1014” x 3” x 5”, 
made from coated chipboard, glossy finish. 
Jones Carton Sealing Machine. Compression 
time 25 seconds. Speed 85 cartons per minute. 
Because of the short compression time, small 
glue area and springy board, customer was 
using an expensive resin glue. Cart-N-Seel 
233H Glue replaced the resin with outstand- 
ingly good results. Result: A very substantial 
monetary saving to the customer, and greater 
ease of cleaning machine and compression belt. 


CASE NO. 2—Sealing cartons 10” x 1” x 214” 
on Ceco Sealer at 90 per minute. Replaced 


expensive resin glue. 


CASE NO. 3—Sealing cartons 12” x 3” x 7” 
made from coated chipboard, using Stokes & 


Smith Neverstop Machine. Compression time 


40 seconds. Speed 135 to 280 cartons per min- 
ute. Carton has Van Buren ears. Customer 
needed glue having exceptionally good tack 
and long temper. After exhaustive tests Cart- 
N-Seel 233H was selected in preference to all 
others. 


CASE NO. 4—Forming and sealing cartons 
534” x 134” x 334” with glassine inner liner on 
Pneumatic Scale Company Double Package 
Maker. Customer was looking for an adhe- 
sive fast enough to work on cold mandril. 
After testing numerous glues, the customer 
decided upon Cart-N-Seel 233H as performing 
the best of all, and is now using it regularly. 


CASE NO. 5—Sealitig cartons 7” x 214” x 5” 
on Pneumatic Scale Top and Bottom Sealer 
at 90 per minute and then tight wrapping the 
package with a varnished wrap on Pneumatic 
Scale Tight Wrappers at 42 to 48 per minute. 
Customer had difficulty finding a glue to do 
all three operations satisfactorily. Tried Cart- : 
N-Seel 233H. Found it perfect for all three 
jobs and is now using it regularly. 


CASE NO. 6—Sealing flaps of solid fibre ship 
ping cases for frozen foods on Standard-Knapp 
automatic case sealer at 20 to 35 cases per min- 
ute. Cases must withstand refrigeration with- 
out popping open. Customer was unable to 
obtain satisfactory results with numerous case 
sealing glues he tried. Cart-N-Seel 233H was 
put on the machine. Worked perfectly. With- 
stood refrigeration excellently. Customer using 
Cart-N-Seel 233H regularly with complete 
satisfaction. 


YOU BE THE JUDGE! 


For further information write 


WEW YORK 17, N.Y. 


Branch offices in 17 cities in U.S. and Canada 
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your product on dress parade in clearsite 


plastic containers that sell! 


General Offices: 54 Avenue L, Newark 5, N. J. 








Ste 





Ethical Drug Products 
Must Be Above Reproach ‘ | 


...ln All Things 


HE appearance of integrity and superb 

quality, as well as the fact of it, is 
highly important to the products of ethical 
drug manufacturers. There is no better 
way to insure that sort of appearance, and 
to inspire customer confidence, than to 
package drug products in cartons that are 
outstandingly white, bright, nice to look 
at and to handle. That is why so many 
leading drug firms invariably specify 
Ridgelo packaging . . . the peerless quality, 
all custom made, clay coated boxboard. FOR FINE FOLDING CARTONS 














Ridgelo is beyond comparison for... 
% Absolute uniformity, re-order after re-order. 
% Perfectly sized surface, for finest printing. 
*% Choice of customized finishes and coatings 
* High brightness, gloss and economical printing. 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
Kofresentalives 
H. B. Royce, Detroit 
Philip Rudoiph & Son, Inc., Philadetphia 
A. E. Kellogg, St. Louis 
Norman A, Buist, Los Angeles 
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S- Aluminum Packaging by Taranger 


--serving the small 
and medium-size user 


To a larger extent every day, packagers who haven't yet 
achieved “giant industry” size are turning to Taranger for 
printed and multi-printed aluminum foil, collapsible 
aluminum tubes and impact extruded aluminum packages. 
Taranger stresses service — therefore these small and 
medium-size companies know that their requirements 
will be handled promptly and efficiently . . . and that 
their orders will be filled with high quality, flaw-free 
aluminum packaging materials. 


ALUMINUM FOIL Printed and multi-printed sheets or rolls, plain or 


custom laminated. For box wraps, candy, floral and gift 





packaging and other uses. A complete range of sizes, 
types and widths, converted or unconverted. 





COLLAPSIBLE ALUMINUM TUBES Have you explored their use for pack- 
aging food products? Available with coatings, linings and 
decorating to your order. All sizes and types. 


ALUMINUM IMPACT EXTRUSIONS Unique rigid packages (cylinders, 


tubes and bottles) that protect products from light, mois- 





ture, handling, etc. For cigars, cosmetics, foods, photo- 


graphic, electronic and radio equipment and the like 





44) LEXINGTON AVENUE 
NEW YORK 17, N.Y. 


IT’S TARANGER...FOR SERVICE...IN ALUMINUM 
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"CLASS | 
{GENERAL PURPOSE) 
DESICCANT 


ULL 


APPROVED UNDER SPECIFICATION MIL-D-3464 
h 
2 | ‘ 2 
4 nosones MOISTURE / PETUTE 
pREvEnts ( CORROSION RUST 4 : 
wiLOtw AMO MOLD f 4 * 
\ 


When parts and equipment must be packaged 


OME OES REE aie a 


Millions upon millions of bags of Culligan 
Desiccants have been delivered for a multitude 


ela Ciiatete MMe l-lanzelaeli-te im Xela aeleliile) 


abeuk applications. The fact that over 2,000 leading 
CULLIGAN organizations have consistently specified 
DESICCANTS 


Culligan Desiccants is your assurance 


for dehydrated 
packaging of of, fords 
ind. harvmacruticals 


of service, quality and reliability. 


' ' \ 
' 


® Culligan Desiccants are backed by years of research, production and performance 
© National field staff service of expert Culligan packaging engineers 
@ Available in all standard bag sizes, in bulk, or custom packaged to fit your immediate needs 


e Two convenient shipping points: Northbrook, Illinois (suburb of Chicago San Bernardino, Colt 


for literature and information, write 


DESICCANT DIVISION, CULLIGAN ZEOLITE COMPANY. sone orrice- NORTHBROOK, ILL. 


Exclusive distribution in Canada by Canadian Industries, Lid.; offices in principal cities 


_moisture-free ... specify Culligan Desiccants. 





For sharp, color-bright 


My on BOXBOARD 





~~ | 





»»uSe this famous combination 


“Tailor-Made” 
ANILINE INK 


If you want to turn out aniline printing 
with a quality look — on boxboard, on kraft, 
on any other packaging material — use quality 
inks by BBD. “Tailor-made” in either pig- 
mented, dyestuff or combination formula- 
tions to suit your specific needs, BBD INK 
assures top-quality reproduction and top per- 
formance on any aniline press...with or with- 
out metered inking rolls. Try BBD ANILINE 
INK and see for yourself its superior color 
strength, printability and mileage. 


For specific information...and printed samples that 
tell BBD's quality story better than words... write to 
Bensing Bros. & Deeney, 3301 Hunting Park Ave- 
nue, Philadelphia 29, Pa. 
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“Shirt-Sleeve” 
Service 


When you need help on an aniline ink 
problem call in the BBD field-man in your 
locality. He’s an aniline ink specialist who is 
ready, willing and able to roll up his sleeves 


and tackle your problem right at the press. 


Bensing Bros.and Deeney 


SALES COMPANY 
World's Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 
Pacific Coast: A.M. BOJANOWER, Los Angeles 


Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS., Toronto 





the new ICE CREAM SANDWICH 
WRAPPING MACHINE 


(Model ICS) 








Plan your ice cream sandwich wrap- 
ping with a new LYNCH ICS and you'll 
be amazed at the big savingsiitimikes in pack- 
aging costs. With low initial price and low operating 
cost, it gives you these desirable features: Compact— 
requiring little space; Portable-mounted on brackets and 
casters; Easy to clean and sterilize, meeting State and 
Federal sanitation requirements (metals contacting prod- 
uct are stainless); No product—no paper feed; Vari- 
able speed drive wrapping 30 to 120 packages 
per minute. Standard equipment includes 
heat seal (no glue), wrap register vnit with 
electric eye and % H.P. moisture- 
proof motor. For more details about 
LYNCH ICS write or call the 
Packaging Machine Sales Dept. 


Feeding, Wrapping and Sealing Unit. 
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MORPAC MORPAC GLASS FORMIN 
CANDY & COOKIE PACKAGING MACHINE DIVISION paper PACKAGING ” 
COMPRESSORS 


poe...t om REFRIGERATION 


WRAPPING 


BUTTER & OLEO MACHINES 
TOLEDO, OHIO MACHINES 
MACHINES 


PACKAGING 
BRANCHES: NEW YORK + CHICAGO MACHINES 
SAN FRANCISCO « ATLANTA 
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Like [KE or AD 


In an election year everybody's ads are 

“messages” or slanted. We're being different 

Here are 40 advertisements for ‘the 

man of your choice.’ Put them on your mail 
packages on your water cooler, if 

you like... any place. But remember: when you 

need true-to-life color reproduction in labels, 

displays, postcards or 24-sheets, and service at its 


best, call Crocker of course! 


H. S. CROCKER CO., INC. 

SAN FRANCISCO, 720 Mission Street * Phone DO 2.5800 
LOS ANGELES, 2030 East 7th Street * Phone TR 835) 
NEW YORK + CHICAGO « BALTIMORE «+ SEATTLE 
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FOR LICKING 
the TOUGH ONES! 


Call Crocker's! Thousands of packers, 
manufacturers and advertising agencies 


have found the answer to their tough 


printing problems with Crocker's complete 


plant facilities and know-how. 


H. &. CROCKER CO., INC. 


SAN FRANCISCO, 720 Mission Street * Phone DO 2.5800 
LOS ANGELES, 2030 East 7th Street * Phone TR 3351 
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PNEUMATIC! 


That Pneumatic equipment is particu- 
larly suited to the requirements of the 
flour field almost goes without saying 
when you see the “line up” of packaged 
flours and prepared mixes handled on 
Pneumatic machines. 


You know them all, because they in- 
clude all the best known names in this 
category of packaged food. Their con- 
tainers differ in size and construction, 
according to individual preferences and 
needs. But, one thing they share in 
common — the “lower cost per container” 
operation—and savings—of Pneumatic 
equipment. 

PNEUMATIC SCALE CorP., LTD 
82 Newport Avenue, Quincy 71, Massachusetts 


Also: New York; Chicago; San Francisco; Los Angeles; 
Seattle; Leeds, England. 


-PN aT wale 
ajayayayayarayayaraya 


Packaging and 


Bottling Equipment 


OCTOBER 1952 





Stack Straight and Firm - 
Save Time and Labor in Handling 


The strong, rigid corrugations of Gaylord Boxes plus their accurate 
scoring assure flaps that close perfectly. 


This controlled quality means a real saving of time and labor—as well as 
tempers—on the production line as well as in the warehouse. 

Their unseen quality gives you 

an extra margin of salety. Gaylord’s Research and Engineering Division is at your service. Check 
with the sales office nearest you for the latest developments in packaging 
for your industry. 


GAYLORD CONTAINER CORPORATION 


Generel Offices; ST. LOUIS * Branches: New York * Chicago «+ San Francisco + Atlanta * New Orleans * Jersey City * Indianapolis * Los Angeles 
Seattle * Houston * Oakland * Minneapolis «+ Detroit * Columbus «* Fort Worth * Tampa «+ Dallas * St. Louis * Cincinnati * Des Moines 
Oklahoma City * Portland + Greenville * San Antonio * Memphis * Kansas City * Bogalusa * Chattanooga + Milwaukee * Weslaco * New Haven 
Amarillo * Appleton * Hickory * Sumter * Greensboro + Jackson * Miami * Omaha * Mobile + Philadelphia «+ Little Rock * Charlotte * Cleveland 
CORRUGATED AND SOLID FIBRE BOXES «+ FOLDING CARTONS « KRAFT BAGS AND SACKS « KRAFT PAPER AND SPECIALTIES 
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In every field there are recognized leaders to whom quality of product is the supreme 
consideration. 


s 
To such leaders in the packaging and converting fields, Kidder presses and slitters in 
have long constituted the standard by which other equipment is judged. In Kidder yf 
multi-color rotary presses for aniline, rotogravure, and letterpress, nothing is spared to VA A j 
achieve the known requirements for perfect printing. In slitting, Kidder’s shear-cutting / 


action results in clean, accurate, dustless rolls 


For information concerning the finest equipment to fill your converting needs, write: PRESSES + SLITTERS 


KIDDER PRESS COMPANY, INC., DOVER, NEW HAMPSHIRE + EMPIRE STATE BUILDING, NEW YORK 1, NEW YORK 
MACHINERY SERVICE CO., LOS ANGELES 22 CALIFORNIA 
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RADO 


PACKAGE 


OPEN 
AMAZING 
NEW 
SALES 
POSSIBILITIES 


Ravo Packaces" are the sort of things Sales Mana- 
gers and Marketing Directors dream of but rarely 
find—practical, radically new, low-cost packages 
that ideally lend themselves to all-out consumer 
promotion. 

Rapo Packaces are all plastic. They are made 
automatically and continuously from a wide range 
of thermoplastic materials, both clear and opaque. 
The packages are made and filled simultaneously 
and can be of regular or irregular shape. 

Equally suitable for liquids or pastes, Ravo Pack- 
AGES can even be produced in the form of unique 
capless collapsible tubes which have self-sealing 
apertures, 

If you feel your product could benefit from this 
new type of packaging that is novel, practical, low 
cost and wonderfully responsive to consumer pro- 
motion, write to the Main Office of Technopol Lab- 
oratories, or to the Packaging Service Station near- 
est you for additional facts. 
; *U.S.A. Patent Nos. 2,517,027, 2,530,400 

British Patent Nos. 599174, 599183 
Paterted in 36 other countries. Other patents pending. 


TECHNOPOL LABORATORIES LIMITED 


Tel: London Wall 9452-9453 ©@ 212 St. John Street, LONDON, E. C. 1, England @ Cables, Telabor, London 
Factories and Packaging Service Stati 
FRANCE BELGIUM 


8. AFRICA ITALY 
ie GISIGER & PATRIZI (Algiers, Tunis, Morocco) (Holland, Luxemb’g, Belgian Congo) 
UNIVERSAL PLASTIC S. p. A. S. E. P. (Soc. d’Emballages S. E. P. (Soc. d’Exparsion des 
PACKS (PTY.) LTD. Piazza Santa Felicita 4 Plastiques) Matieres Plastiques) 
43/44, Menteith House, Firenze 0 : 87 Notre-Dame- Office: 41 Rue de la Val- 
Smith Street, DURBAN, s-C ps, lee, 
. Telephone (Onderbergen), 
71-33. GAND. 
Factory: Avenue de la Tel: 594.96. 
SWITZERLAND Republic, CHATOU, Factory: 68-7 Rue de 
GISIGER & CO. France. Tel: 274. l’Agrafe, 
Office: Claridenhof. Anderlecht, 
Dreikonigstrasse BRUSSELS. 


1, EIRE Tel: 22,19,32. 
ZURICH. Tel: AUSTRIA TECHNOPOL PACKAGING 
(051)  27.24.47/ Tupla Gesellschaft, SERVICES, 81/2 Aungier 
25.00.80. IV., Wiedner Haupstrasse 8 Street. 
Factory: Obfelden. Telephone: A 84067 DUBLIN. Tel. Dublin 58524 
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/MESTERN WAXED PAPER sige ° CROWN ZELLERBACH CORPORATION 


* #8 


x San Leandis, _batitornia om East Los Angeles u/ California if North Portland, Oregon, 


. 
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an H\ 
SCOTCH Cellophane Tape 


STIZKS TIGHTER. ! UNROLLS EASIER ! 


Thanks to exclusive new back- 
sizing, this new tape comes off the 
roll twice as easily! 


New high-tack adhesive takes agood 
firm grip... holds tighter than ever! 





RESISTS BREAKING ! 


Tougher, more pliable construction 
means a tape that does a perfect 
job without splitting or breaking! 





3 OUT OF 4 Shoppers prefer 
cellophane tape-sealed purchases ! 


It’s a fact! A recent survey of hundreds of shop- 
pers revealed that 3 out of 4 prefer cellophane 


tape to any other sealing method! Cellophane 


See your jobber today for a supply of “Scotch” 


cellophane tape .. . it speeds all kinds of sealing, et Tape 


holding, mending jobs throughout your store! 





Le, 
“ 

The term “Scotch” and the plaid design are registered trademarks for the more than 200 pressure-sensitive adhesive tapes made in U.S.A. by Minnesota 

Mining & Mfg. Co., St. Paul 6, Minn. — also mokers of “Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Scotchlite” Reflective Sheeting, 


“Sofety-Waolk” Non-slip Surfacing, "3M" Abrasives, "3M" Adhesives. General Export: 270 Park Avenve, New York 17 N.Y. In Canada: London, Ont., Can. 
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THE MODEL TBS 
For Automatic Tablet or Pill Counting and Filling 


The fully automatic Model TBS fills bottles, cartons, boxes and 
other rigid containers with any desired count of pills, tablets and 
capsules unerringly and rapidly. It mechanically counts and drops 
tablets into the container, producing up to 150 filled bottles or 
boxes per minute depending upon the count. Because of its 
unique and simple design, it may be economically, easily changed 
over to suit a wide range of requirements. 








THE SCOTT NET WEIGHER 
For Packaging Free-Flowing Materials 


For weighing and filling free-flowing and semifree-flowing ma- 
— terials into cans, bottles, cartons or bags, Scott Net Weighers 
have no equal for speed and accuracy. A single Dump Scott Net 
la Tours Weigher will operate semiautomatically at speeds up to 35-40 


packages per minute; automatic units up to 60 per minute. Scott 
ot (of e Scales are made in several sizes and types to suit product and 
weight specifications. 








THE BOND FILLING MACHINES 
For Nonfree-Flowing, Powdered and Granular Materials 


Semiautomatic and fully automatic high-speed Bond Fillers handle 
a wide range of nonfree-flowing or dusty materials, filling at 
speeds up to 120 packages per minute. Bond Auger Filling ma- 
chines with one, two or four filling stations are available for 
volume filling, gross weighing or packing. 


THE MODEL C-10-CC 
For Cartoning Candy 


This versatile machine is receiving wide acceptance in the candy 
industry. It is possible on the one machine to fill an entire range 
of candy items without the use of extra equipment provided t 
same size carton is used. The C-10-CC automatically opens flat 
folded cartons, tucks bottoms, cuts, forms and inserts liner, 
volume fills candy, then folds and tucks liner top flap of carton. 
The liner may be omitted when desired. 

These and other machines manufactured by US will fulfill your 
requirements for packaging machinery. It will pay you to discuss 
your problem with US as it has the packers of dhe containers 
shown. Write US today. 


NET & GROSS WEIGHING ®& PACKAGE FORMING & FILLING & CARTON SEALING, LINING, WRAPPING # BOX MAKING 


BA at AUTOMATIC BOX MACHINERY fe INC. 


Owning-and Operating NATIONAL PACKAGING MACHINERY CO A ( NG MACHINERY C(¢ 


122 ARBORETUM ROAD ROSLINDALE, BOSTON 31, MASS. 
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“TRIP-L-WRAP” 


complete sets of smoked meat wrappers 


PUTER TD 


cee: 


x 


i 
t 
; 


The new Paterson “Trip-L-Wrap’ 
combines an inner grease-resisting 
barrier, a middle sheet of absorbent paper. 
and an outer sheet of high wet-strength, 
grease-resisting Patapar Vegetable Parch- 
ment, beautifully printed. The three sheets 
are bound together at one edge by adhesive 
to form a single, easy-to-handle unit. 
Paterson “Trip-L-Wrap” gives utmost 
protection. Saves money and time by speed- 
ing up wrapping operations all down the 
line. And there’s only one inventory to stock 
and check. 


We'll furnish Paterson “Trip-L-Wraps” beautifully printed 
with your present wrapper design. Or, if you like, we’ll create 
a new design for you. Write for samples and prices. 





PATERSON PARCHMENT PAPER COMPANY 


BRISTOL, PENNSYLVANIA 
Headquarters for Genuine Vegetable Parchment Since 1885 


WEST COAST PLANT: 340 Bryant Street, San Francisco 7, California 
SALES OFFICES: 111 West Washington Street, Chicago 2, Illinois . 122 East 42nd Street, New York 17, New York 
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The ultimate of 
quality 


> 


CATE 


cra tsmanship 


i So into 


Kowell boxes 


The creative art of the master pottery- 
maker finds its counterpart in the exacting 
skill Rowell devotes to making fine 
set-up boxes . . . a skill known by 


packagers everywhere. 


ENS cowed CO.ine 


Mfrs. Fine Paper Boxes 
Batavia, 
N. Y. 
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Croasoproof, and Wet Strength o. , 
RHINELANDER 


Has the 
Answer 
eee 


Wet strength, odor exclusion, mold- 
ability, and ease of handling all are 
factors desired in butter and oleo 
wraps. Aqua-Tuf offers all these plus 
low price. It's ideal, too, for many 
other dairy products. 





72 hours in boiling water and still it 
doesn't disintegrate—that’s Aqua-Tuf 
— available in a wide range of glas- 
sine and greaseproof grades. 


Bulk ice cream benefits by the re- 
markable wet strength of Aqua-Tuf 
for liners and can covers. Makes for 
neater, better appearing packages 

. it’s greaseproof, too, and ideal 
for ice cream bars. 


but will it stay that 
Aqua-Tuf will help maintain 
moisture ... keep celery and other 


Garden fresh... 


way? 


vegetables fresh and clean from farm 
to market. This requires wet-strength 
and Aqua-Tuf’s got it. 


rm 
The beauty of Aqua-Tuf is that it makes available that very useful 


quality of wet strength along with the wide variety of paper charac- 


teristics offered by 


glassine and greaseproof papers—equaled no- 


where in the paper world. Perhaps you have a packaging problem 


that requires moisture control, grease resistance, and wet-strength 


at a low price. We would like to tackle your problem. Why not let 


us know about it? 


Write for free test samples today. Please state application. 


RHINELANDER PAPER COMPANY 


Rhinelander, Wisconsin 
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C's 


10 years ago nearly all fresh cranberries were 
marketed in bulk. Today, all but 2 percent are 
prepackaged —in bags and window boxes, with 
window boxes fast becoming the favored 
method. 

Shoppers like window boxes because they pro- 
vide necessary visibility, yet keep contents pro- 
tected . . . are easy to store in the home freezer. 


Dealers like window boxes because they are 


Every year Acetate Window Boxes 
sell more cranberries 


+S NET wr 
PRCROD FOR Amen ane CRANBEREY EXCHANGE 


easy to stock .. . make eye-catching mass dis- 


plays... promote impulse buying. 


For sales-minded packaging, plan on the win- 
dow box with acetate—the crystal-clear, flat- 
smooth, non-cockling, non-fogging window. 
Celanese Corporation of America, Transparent 
Films Dept. 108-J, 180 Madison Avenue, New 
York 16, N. Y. In Canada, Canadian Chemical 
& Cellulose Company, Ltd., Montreal & Toronto. 


* 


& 


TRANSPARENT 


MEW PEOFORD MASS CHHCAGO Me | 


Acetate, 


*Reg. U.S. Pat. Off FILM 
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you get fast action... 
and expert workmanship ... save time 

and money too, on your folding paper 
boxes from industrial packaging. 
That's because we have 18 years 

of experience and the most up-to-date 
equipment in the industry. Good reasons why 
PAPER NOVELTY MANUFACTURING CO. 

is another happy Industrial Packaging 
customer. Call or write now. Your 


inquiry gets our immediate attention. 








A/ 


industrial packaging co., ine. Manufacturers of Folding Paper Boxes WS 


155 Manhattan Avenue, Brooklyn 22, New York « EVergreen 9-5560 
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ive Your Product a “BREATHER” 


with New Heat Sealable 

VISKON jan" 
fabrics 

... low-cost “breather” container for naphthalene 


crystals, chemicals, coffee, tea, spices, dried foods— 
many other products! 


1S ECONOMICAL! 





Costs less than popular woven materials—-a 
fraction more than paper yet matches or 


exceeds their performance! 


1S HEAT SEALABLE! 


Generally speaking, Viskon seals at between 
350° and 500°F., corresponding with dwell 
time and jaw pressure. 


Now... amazing new viskon for product packaging where 
porosity, product breathing, absorption, diffusion, infusion and 
wet strength are needed. Already proved successful in many 
applications. viskKONn can help you speed production, 

cut costs and increase customer acceptance. vISKON can do 

the same for your product as well! 


1S STRONG AND DURABLE! 


Holds ite shape, yet is soft and flexible. 
Viskon has exceptionally high wet strength. 


VISKON is made of tough rayon and cotton fibers bonded oP VERSTOLENS, See 


together with cellulose . . . with spectacular characteristics 
idealiy suited for packaging. visKon prints readily, is 
non-raveling, lint-free—odorless, tasteless, non-toxic 

and completely sanitary. It is furnished in mill rolls, tapes or 
sheets—in a large selection of grades and weights. 

Whatever your container problem, investigate low-cost 
VISKON now ... mail coupon for complete information today! 


VISKON® fan. 
fabrics 
another product to fit today’s needs by 


THE VISKING CORPORATION 
NORTH LITTLE ROCK, ARKANSAS 


Completely sanitary for use as a food con- 
tainer. Lint-free and non-raveling 


r 
THE VISKING CORPORATION, Dept. MD 
Box 76, North Little Rock, Ark. 


Please rush complete information about VISKON for 
use as a product container 


Name Position 
Company 


Address 
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BOOST 
PRODUCTION 


A few things RIEGEL 

can do for you... 

Keep products dry 
Keep products moist 
Retard rancidity 

Seal with heat or glue 
Provide wet strength 
Stop grease penetration 
Retain aromas, flavors 
Resist extreme cold 
Reduce breakage 
Prevent sifting 

Protect from light 

Resist alkalis 

Resist corrosion 

Boost machine efficiency 


vvvvvwvvvvvvVvVvYy 


r-made Riegel duns 
o a 


tail 


AN IMPORTANT FACTOR in. production costs is the top speed 
at which your packaging machinery can operate . . . 
a factor that calls for close cooperation between 
packaging engineers, machinery engineers, and paper 
engineers. Over and over again, Riegel has helped 
boost production by providing tailor-made papers 
with just the right strength, sealing properties, 
easy formability, etc., plus closely controlled uniformity. 
Invariably the paper must also provide many of the 
protective functions listed at left. Whatever your packages 
may need, Riegel can develop the right papers... 
quickly, efficiently, economically. Write to 
Riegel Paper Corporation, P.O. Box 170, 
Grand Central Station, New York 17, N. Y. 


a 
‘Riegel FUNCTIONAL PAPERS FOR PROTECTIVE PACKAGING 


WRITE FOR SAMPLE BOOK 
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"a Wlilpnimt package 
will get YOUR product 
OUT FRONT!” 


No retailer interested in profit will bury packages as appealing as these. He'll 
move them out front where they melt shopper resistance and make sales! 
These are packages produced in rich looking, quality speaking Milprint 
rotogravure on cellophane ... just one example of the wide selections of 
printing processes and packaging materials you get from Milprint. 
Want to get your product displayed out front? Just call your local Milprint 
man, 


“Ss ad | 
a 7 

Printed Cellophane General offices: Milwoukee, Wis. 
Wrappers _ 4 Sales Offices in Principal Cities 


Milprint Rotogrovure This insert printed by Milprint, Inc. 


Mai 
\ 


“a 





thinking about 
the quality of 





your cartons? 


AME 
as Wie, 


C ¢ Web Spice 


/ ather eS 
fhaving ~ 
(ream 


SAULTON 


euarton.* 


- EMPIRE BOX 


CORPORATION 





ee 
A ao * 
a 
This attractive package is representative of the fine 


folding cartons Empire Box is producing for leaders 3 GREAT PLANTS TO SERVE YOU 
in industry. 5 rhe N J ©  Seuth Bend. led * Stroudsburg, Pa 
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here's 
logical sealing... 
for injectables 


first: An outer tear-off cap second: A cover cap that third: An inner ferrule that pre- 


that assures laboratory-sealed guards against superficial vents leakage, provides conven- 


freshness. contamination. ient access to sterile solutions. 


Today, millions of Stericaps are guarding 

vital medical solutions. Made by Alcoa and 

used by leading pharmaceutical firms, 

they represent an important step toward 

safer, more efficient sealing. 

For further information on the economy, 

application and availability of Stericaps and 

other Alcoa closures, call your local Alcoa sales 

office, listed under “Aluminum” 

in your Classified phone directory, or write: patastee Serb a0 atttee teat? 


ALUMINUM COMPANY OF AMERICA “SEE IT NOW” with Edward R. Murrow — CBS-TV 
1705-K Gulf Building ‘ Pittsburgh 19, Pennsylvania every Sunday . . . brings the world to your armchair. 


Consult your newspaper for local time and channel. 
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Paper helps sell these brands ! 


How waxed paper can help 
build your profits 


You build sales when your packag- 
STRONG ing ties in with your brand adver- 
tising and promotion. Colorful 
BRAND waxed paper packaging makes your 
IDENTIFICATION Orand stand out on the shelf... 
gives you substantial packaging 

savings, too. 


A basic family design on low-cost 
MAXIMUM waxed paper packages ties your en- 
tire line together. You get strong 
DISPLAY display of your brand at the point- 
VALUE of-sale ... and added volume from 
the money you spend to advertise 

your fastest moving items. 


Waxed paper packaging builds con- 


UNIFORM sumer confidence ...and repeat 
sales. For accurate product illus- 
PRODUCT trations look uniformly fresh, fla- 


APPEARANCE vorful, and appetizing always... 


give your brand proven sales appeal. 


Successful food merchandising . .. is brand merchandising 


WAXED PAPER INSTITUTE, INC., 38 S. DEARBORN ST., CHICAGO 3, iLL. 


SELL YOUR BRAND ...WITH MODERN WAXED PA PER 
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ShoutlerDocovalton... 


A NEW DIMENSION IN TUBE DESIGN BY 
OF PARTICULAR INTEREST TO LEAD TUBE USERS 


This attractive Wirz tube brings new grace to Marie Earle 
products. The shoulder and cap—decorated in soft green 
—add elegance and sales appeal to the many features of 
Wirz Collapsible Metal Tubes. Decorated shoulders elimi- 
nate the unsightly appearance of plain lead tubes which 
comes with age, unfavorable atmospheric conditions, ete. 
Can also be used with aluminum or tin tubes. 


TABLISHED rT New York 17, N.Y Chicago 4. it! Memphis 2, Tenn Los Angeles 48, Calif. Havona, Cube 
36 50 E. 42nd St 80 E. Jackson Bivd Wurzburg Bros. 435 S. Le Cienege Bivd. Roberto Ortiz & Sen 


Export Division—772 Drexel Bidg.. Philadelphie 6, Po 
Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
Metal Tubing - Household Can Spouts - Applicator Pipes - Compression-Injection Molding 


es 


4th & Cole Streets, Chester, Pa. 
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NEWEST CLOSURE IDEA! 


— Inserting-closing time and costs are 
SNAP! Clerks and salesmen ~~ . ‘ P 
quickly, easily service cus- slashed with containers made with 


tomers. this new, handsome, wafer-thin clo- 








sure that snaps open... snaps closed 


meee an \ ual If of é ...can be opened and closed again 
Aer) vise SOE Sap. ‘A and again. 
\\ \ > . VX ‘ 


a . . . * 
Vie Columbian Snap envelopes and folders, custom-tailored to individual 
er TOD. 


SNAP! Inter-office mail is Improve the appearance of your package, and cut costs by using this 
safely routed. 


requirements, are used to 4dvantage by some of the country’s top firms. 


faster, more efficient closure on envelopes, folders, and other containers for 








Inter-office mail Resale packaging 
Samples Handling and shipping of small parts 


There are dozens of ways in which your firm can benefit from the use of 
Columbian SNAP envelopes and folders. 


MOAAht Your protest te bend- WRITE TODAY FOR FREE SAMPLES AND COMPLETE DETAILS. 


somely packaged. 
EAA, SHEA EMMIS 4 


sige eNO TE 9 2 san, 
> Vf Pa = 
“a ga i as 
x eh —and here’s another famous closure idea! 


\ 








Reduce packaging costs with 


SNAP! Bi mecnenge ts SELF-SEAL°--the dry-seal envelopes 


ready for mailing. 








For a quick, sure seal without 
moisture, staples, strings or 
clasps, just press flops together 
and the envelope is perman- 
ently sealed. 





Ask for samples. 


UNITED STATES ENVELOPE COMPANY 


Springfield, Mass. ¢ World's largest manufacturer of envelopes — 14 plants from coast to coast 
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It’s good sense to wrap a product in foil—strong, pliable, 


attractive. Foods, drugs, chemicals, cosmetics— hundreds of 


items are kept safer, look better, sell faster in metal foil. 


But metal foil by itself can’t 
be heat-sealed. And it needs pro- 
tection against abrasion, crin- 
kling, split seams. 

That’s where a smooth, flex- 
ible, transparent coating based 
on VINYLITE Brand Resins helps 
metal foils. It heat-seals to form 
a strong, tight bond. It makes 
them tougher, stronger. It fills 
pinholes, gives surfaces a fine, 
clear gloss. Odorless, tasteless, 
non-contaminating, inert, it’s an 
extra measure of safety. 

Coatings based on VINYLITE 
Resins stick fast, stay flexible, 
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won't crack or peel away—resist 
water, oils, greases, alkalies and 
most strong acids. They can be 
applied over printing or over- 
printed. 

Similar coatings based on 
VINYLITE Brand Resins are avail- 
able for other packaging mate- 
rials, too— metal, paper, cloth. 
They have the qualities that 
make VINYLITE Brand Resins 
and Plastics so useful for scores 
of products throughout defense 
and basic industry. 

To learn more about them, we 
suggest you write Dept. OA-55. 





Data courtesy Shellmar Products Corpo- 
ration, Mount Vernon, Ohio. 





A Division of 
Union Carbide and Carbon Corporation 


uCcC) 
30 East 42nd Street, New York 17, N. Y. 
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HOW WOULD EMBOSSED FOIL SEALS LOOK? 


The sketches we design give a perfect picture of how 
much beauty and dignity foil seals add to the products, 
anniversary, convention or similar events. How would 
embossed foil seals look? It’s so easy to find 
out . .. FREE! with the coupon below. 


IT’S EASY TO FIND OUT FREE! “qe 
H Id foil seals look? ducts, letterhead, Ye ~SSCt«<?Y:SC(‘C i ae al 
——— ee Desiqners and Predacers if Tine Label 


t 


Please send me a sketch on ] GOLD [_] SILVER * ~~ *GUMMED or UNGUMMED * HEAT SEAL 
foil approx. size with the following copy (labetsmiths PRESSURE SENSITIVE ALL AT LOWEST PRICES 


= 
meters > aem.steigerwa 
Company we & 


Address i 
Approx, Quantity company 
910 W. VAN BUREN ST., CHICAGO 7, ILL. TAYLOR 9-5400 


*The same offer is good for other types of Labels ~~ 


612 So. Pleasant St. 


CLEVELAND DANVILLE, ILL. LOUISVILLE MEMPHIS MINNCAPOLIS WEW YORK, WN. Y OAKLAND ST. Louis 
A. ©. and J. &. Foster F. F. Michenfelder joe Herrmann Edward Magnes J. E. and J. L. Moor John H. MeLaren Jean S. Ponten Marvin Yates Company 
310 Hippodrome Bide. 1208 Sheridan St 416 Jefferson St. 278 S. Front St. 3329 DuPont Ave., So. 646 W. 125th St. 600 Sixteenth St. Areadc Building 
CMerry 1-2468 DAnviile 4447) WAbash 1257 MEmphis 8-2574 LOcest 5309 MOnument 2-0237 TEmplebar 2-1745 GArfeld 0741 
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aw WAY 


TO USE PAPER BAGS FOR BETTER PACKAGING 









HOT AND COLD PRODUCTS 
STA-KOLD Insulated Bag Protects 


} 
Foods, is Good Promotion Tool \ Sa 


Restaurants, delicatessens, food markets, 
drug stores have many uses for a low-cost 
container for warm or refrigerated foods, —_>-_ > 


=. 





especially one that is economical enough so that no 
special charge has to be passed along to the customer. 
Union's newly improved creped, kraft-lined Sta-KOLD 


é WATERPROOFING bag fills the bill; attractively printed, does an 
COMPOUND advertising job as well. Ask for samples. 


Powdered Product 
Packaged in Multiwall 


— 





Coprox, highly successful] 
powdered waterproof cement 

Paint, reaches users in Union 

a Bags, in small units 

oe home handyman and } PEELED POTATOES 
iockebtey. Maas su rege: f)7 Restaurant Item Travels in Paper 

necessary protection, keep With kitchen labor costs still on the rise, popularity of 
manufacturer's packaging costs ° pre-peeled potatoes for restaurant and institutional use 
down, give him large area aes is mounting steadily. Colony Food Products, Inc, of 
brand identification and Medford, Mass., is among processors who find Union 
instructions-for-use copy, are Multiwall Bags most satisfactory for delivery. Sanitary, 
well Suited to point-of-sale : one-trip sacks protect spud quality, simplify plant 
display. handling, are welcomed 

by customers. 






PAINT 


PIKUP. Bags are Convenient Carriers 
for Heavy Gallon Cans 










Consumers, especially women, can find a gallon can 
of paint too heavy for comfort. Enterprising paint ; . 
manufacturers now provide retail outlets with Ps 
Union's sturdy kraft PrkuP bag, with reinforced paper \ a 
handles. Bag helps retailer increase unit of sale, 

carries manufacturer's name and sales copy on the e 
outside. Doubly welcome while government restricts . 
metal handles on cans. _ *! 


af 


' ‘ 
t t r . 


Odds are, your most efficient low-cost packaging medium can be @ paper bag. / 






UNION BAG & PAPER CORPORATION 


WOOLWORTH BUILDING »- NEW YORK 7, NEW YORK 
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Here’s a fast, simple way to create a securely banded 
combination deal that’s all ready for the retailer’s 
shelves...a deal that makes a hit with retailers and 
customers alike! 

This “Scotch” Brand Combination Package Sealer 
bands any combination of boxes, jars or bottles... 
applies tight-sticking strips of tape to form the items into 
an easily handled, attractive unit. 

For this Parkay Margarine deal, twin units of the 
Sealer applied matching strips of “Scotch” Cellophane 
Tape automatically as the deal moved by on a 
conveyor mechanism. 


SCOTCH 3M SERVICE REPRESENTATIVES worked 


closely with engineers of Kraft Foods Company in designing this 


semi-automatic assembly line that cut costs 50%. Why not let 


Pressure-Sensitive them work on your problem, too? The “Scotch” Brand line includes 


the world’s largest selection of tapes and taping machinery, plus 
Tapes facilities for the design and manufacture of specialized installa- 
tions. Write Dept. MP-102, 3M Co., St. Paul 6, Minn., and a 
representative will call promptly 
The term “Scotch” and the plaid design are registered trademarks for the more than 260 pressure-sensitive adhesive tapes made in U.S.A. by Minnesota Mining 


Mfg. Co., St. Paul 6, Minn.—also makers of “Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Scotchlite” Reflective Sheeting, “Safety-Wa 
Non-slip Surfacing, “3M” Abrasives, “3M” Adhesives. General Export: 122 E. 42nd St., New York 17, N. Y. In Canada; London, Ont., Can. 


& 
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DANIEL WEBSTER on the 


safety of the nation 


Nothing will ruin the country 


if the people themselves will 
undertake its safety; 

and nothing can save it 

if they leave that safety in 
any hands but their own. 


(Speech, U. S. Senate, March, 1834) 


CONTAINER CORPORATION OF AMERICA re Great Ideas of Western Man... one oF A series 


OCTOBER 1952 





when you use NASHUA packaging! 


The day of Impulse Purchasing is here. It’s not just a trend. 





Consider potato chips, for example. A recent study shows that 


65.4% of the purchases are made on impulse. 


Capitalize on this trend by making use of Nashua’s experience 
with Printed Cellophane and Polyethylene. Whether you need 
beautifuliy printed sheets, or bags made to your specifications, a 
call to Nashua is a good idea. 


We'll even design a new Impulse Package for you, if you wish. 


SHUA CORPORATION 


NASHUA, NEW HAMPSHIRE 
formerly Nashua Gummed and Cooted Paper Company 


CREATIVE PACKAGING HEADQUARTERS 


PRINTED FILM * WAXED WRAPPERS ¢ BOX PAPERS * BOX STAYS 
GUMMED PAPERS * HEAT SEAL PAPERS * FLOCKED PRODUCTS 
PARTY PAPERS * PRINTED BANDS * CORRUGATOR'S TAPE * SBAL- 
ING TAPE * MOISTBNING MACHINES ¢ TECHNICAL PAPER PRODUCTS 
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Back to the general store 


WITH THE SUPERMARKET-THAT-SELLS-EVERYTHING, 
AMERICAN MERCHANDISING HAS COME FULL CIRCLE—BUT THIS TIME 


IT’S PACKAGING THAT MUST CARRY THE LOAD. HERE’S HOW. 


na few abandoned warehouses and of bargains and the convenient park ca’s housewives could get in their 
I old garages, a handful of bold ven- ing lots usually adjacent to these cars, Shop anywhere and carry home 
turers in the food business set out makeshift quarters. Skeptics said the is much as they liked on one trip 
around 1932, to lick the depression idea was a depression baby. Chains The drafty, barn-like structures are 
and the chain stores by selling foods and inde pe ndents tried to buck the disappearing. In their place are loom 
in these barny structures on a self tide ng out of the lands ipe in all parts 
service, cash-and-carry big-volume But the public kept on coming, not of the country elaborate permanent 
rock-bottom-price basis. For this kind only in jalopies, but in Cadillacs. The layouts that look like festive exposi 
of store, somebody invented the word supermarket became every man’s mai tion grounds and rival the United Na 
supermarket ket, not only because it suited the tions buildings in modern architec 

The public in its jalopies drove peoples pocketbooks but because it tural design and sleek interior decor 


from miles around to take advantage suited their motorized living. Ameri with air conditioning, lunch counter 
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PHOTOS COURTESY KELLY & GRUZEN, ancurrecrs 


music and even conveyor systems that 
will carry your purchases right to the 
parking lot for pick-up as you drive 
out. A striking example is the Grand 
Union’s Elmwood Shopping Center at 
East Paterson, N. J., designed by the 
architectural firm of Kelly & Gruzen. 

Without question, the packaged 
unit has been the strongest single fac- 
tor in the successful development of 
supermarket growth. And now, as the 
supermarket comes of age, perhaps 
it’s time to take a new look at what 
this new form of retailing is doing to 
the package. 

According to Super Market Mer 
chandising, the number of super 
markets has increased from a total of 
9.575 at the end of 1946 to 15,388 at 
the end of 1951 and annual sales have 
nearly tripled, from an annual rate of 
$4.5 billion in 1945 to $12.3 billion 
in 1951. 

The supermarket is a modern com 
posite of practically every type of re 
tailing that has preceded it. It is the 
crossroads market. It is the general 
store reincarnated in modern form 


the one-stop shopping center with 





PARDON OUR PAPER 


We regret that due to a strike that 
is tying up shipments from our reg- 
ular supplier, the quality of the 
paper used in this issue is not up 
to our usual standard. We shall re- 
turn to our regular weight of 
coated stock with the next issue, or 
as soon thereafter as possible. 











everything under one roof. And now 
it appears to be encroaching on the 
province which the department store 
has dominated since the turn of the 
century. 

The supermarket makes use of all 
the selling techniques of its pioneer 
the self-service idea 


ing pre decessors 


| 
the Piggly Wiggly originated in 1919, 


the self-selection techniques of the 
5-and-10s, and the cost-cutting fea 
tures of the “pineboard” cut-rate drug 
store. And its effect is seen in the 
universal acceptance of self-service 
methods now adopted by practically 
every retail outlet on Main Street 
Even the 5-and-10s have started ex 
perimenting with supermarket _ fix 


tures and check-out counters replac 


‘See “Mass Market Packaging,” Moprern 
115 


Packacina, April, 1950, p 


SLEEK INTERIORS are depart- 
mentalized and designated with 
permanent signs for pleasing ap- 
pearance, leaving little 
for point-of-sale material. The 


room 
package today must be relied 
upon to do the entire selling job. 


HUSBANDS are becoming fre- 
quent shoppers for the weekly 
stock-up. Grand Union has a 
*“Man’s Corner” in its new East 
Paterson, N. J., store that fea- 
tures wines, tobaecos, golf balls, 


work gloves, toiletries, shirts, ete. 


ing their clerk-served counter layouts 
Woolworth opened its first 
market check-out operation in its 
Stuyvesant Town store in New York 
City in August. 


super 


In its own right, today’s super 
market is a 
market 


bakery shop and dairy products dis 


grocery store meat 


fruit and vegetable market 
tributor. It has been successfully add 
Ing house wares drugs and hardware 
Now as it extends itself beyond the 
realm.of food items, it is selling toys, 
stationery, magazines, paper special 
ties, fresh flowers and plants, houss 
hold textiles, baby 
handkerchiefs 


sportswear 


goods, hosiery 


lingerie footwear 
even dresses 


Only five 


manufacturers were debating the ad 


vears ago dentifrice 


visability of 


promoting the sale of 
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tooth paste through supermarkets. To- 
day the drug industry reports that 
about 60% 
through food stores. Six years ago it 


of all dentifrices are sold 


was only 15%. 

How far this trend will go is un- 
predictable, of course. But one thing 
is certain: Future success, as well as 
past, is inevitably linked to packaging 
and to the kind of packaging methods 
manufacturers 


devise to meet the 


supermarket’s _ self-service _ require- 
ments. Suffice to say that, at the mo- 
ment, one of the biggest single ac- 


tivities in package-design — studios 
throughout the 


design of 


country is the re- 
packages for big-name 
and toiletries to give them the 
kind of shelf display 
supermarket selling. 


drugs 


required for 


From the beginning the packaged 
unit gave the early supermarket 
operators their start. Mass-produced 
packages kept merchandise clean and 
protected from factory to user, per- 
mitted the manufacturer to label them 
with his brand guarantee, were easy 
for the retailer to handle and inven 
tory, and were convenient for the cus- 
tomer to select and to buy merely by 
handing her money over a check-out 
counter. 


Over the last 20 years the pro 


ducers of soups, soaps and breaktast 
foods have continually been learning 
new tricks of package design to make 
their products better self-salesmen in 
the supermarket arena. Now the mak- 
ers of drugs, hardware, soft goods and 
non-food lines are 


dozens of other 


suddenly finding that they must adopt 


PACKAGE DESIGN, GORDON SALISBURY 


INFLUENCE of lengthwise 
positioning of tooth paste on 
supermarket shelves is strik- 
ingly indicated by stepped- 
up identity for Ipana on three 


sides of the redesigned carton. 


tricks—and 
if they are not to miss the 


the same packaging 
quickly 
boat. 
Perhaps this mushrooming trend to 
the all-inclusive supermarket has been 
spurred by the recent demonstration 
that even meats? and produce once 
considered to be outside that realm 
will sell better and faster when pack 
aged for self service. But the perish- 
able packaging 
problem quite different from that of 


foods represent a 
the supermarkets’ newer staple lines. 
In the one case it’s a matter of han 
dling and protection rather than design 
and—for the time being at least—it’s 
the supermarket’s own headache. In 
the latter case it’s strictly a design 

* See “Meat 
August, 1952, p. 85 


Today,” Mopern Packacinc 


BIG-NAME TOILETRIES packages are being given face-lifting treatments 
as manufacturers are finding out that they must adopt the same pack- 


aging tricks as the food manufacturers to meet the supers’ requirements. 


er ne eee 


problem and strictly up to the manu 
facturer if he expects his breakfast 
food or tooth paste to compete with 
other brands on the supers’ shelves 

rhis story, then, is concerned with 
the new design problems that are be 
ing thrown into the laps of the manu 
facturers. 

Behind the supermarket operation 
is the whole new concept of the im 
pulse package to attract the shopper $s 
eve and to make her buy the un 
planned purchase and the visibility 
package using transparent film to let 
the customer see what she is buying. 

All of these principles are so well 
almost routine in suc 
But the 
impact of the supermarket in the last 


known they are 


cessful merchandising today 


few years is sharpening these ce 
mands on the package for three es- 
sential reasons 

1, Competition is becoming keener. 
A pac kage that has not kept step with 
the times cannot hold its own on the 
shelves with those that are geared to 
supermarket shopping habits 

2. New types of departmentalized 
and glamourized interiors provide lit 
tle opportunity for point-of-sale dis 
play material. This places a new load 
on the package to do the whole sell 
ing job. 

3. The 


items handled by the supers demands 


growing list of non-food 
not only redesigning of packages to 
meet these new requirements, such as 
is being done in the drug field, but 
an entirely new conception of pack 
aging for soft goods, housewares and 
hardware 

Never in the history of packaging 
have there been so many new designs 


MopeRrN PACKAGING is swamped with 
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FOLISAM 


reports of hundreds of them every 
month. Designers say they are up to 
their ears in work. Famous old trade 
marks are being revamped, simplified 
New 
techniques are being tried and new 
give 
quicker recognition and greater flexi 
bility. 

A color photograph of a cake for a 


or strengthened. illustrative 


design devices adopted to 


ready-mix package, the shade of green 
for the background of a soap carton, 
the slant of a type face have become 
subjects for top executive conterence Ss. 
Because of the supermarket, no pack 
age can be taken lightly today. Any 
change, however simple, means a 


decision with thousands, perhaps mil 


lions, of dollars at stake. 


Brand preferences 

In this new type of modern retail 
ing, nobody stands between the cus 
tomer and the product, and this fact 
tends to make the supers favor the 


advertised brands. Private brands 


tool of the 
price cutting and even the chains to 


were a chains to permit 


day are leaning toward the adver- 
A & P, one of the leaders 


in private-brand merchandising, is re 


tised brands 


ported to have only 30 private-labeled 
lines among the hundreds carried in 


the average store. 


CLEAR DISTINCTIONS must be made between the packages for two simi- 
lar products to prevent wrong purchases. New emphasis on “Soap Filled 


Pads” 


which de 


nates the face of the package at right leaves no doubt 


in shopper's mind which of the two products she is buying. With the old 


package she was carrying home scouring pads when she wanted soap pads. 


JIM NASH, 


PACKAGE DESIGN, 


This heavy reliance on brand, there 


makes it essential for the makers 
of the 


with advertising and instant recogni 


tore 
leaders to have close tie-ins 
tion for their packages at the point 
Sometimes this is referred to 


Any 


cent redesigns with this objective may 


of sale 
as “pre selling.” number of re 
be pointed out. The new 
trademark 


all Nabisco packages is an example. 


triangular 


ce vice now app aring on 
Canada Dry redesigned all its labels 


with a similar purpose in mind. In 
the dairy field the new color-coordi- 
nated packages for Sealtest products* 
and the new Elsie daisy symbol ap- 
pearing on all Borden products are 
other examples. The rash of redesign 
ing that is being done by local dairy 
firms is also an indication of the same 
trend—to hold local brand positions 
against the nationally known names 

rhe significant effect of the super 
market on package design is seen in 
the 


gram of 


comprehensiv e 
the H. J. 


completion. 


relabeling 
Heinz Co., 

The 
trademark, in 
tinual consumer tests, has almost 100% 
but the 
changed recently to a smaller, simpli 
fied still 


package, but providing a design de- 


pro 
now 


nearing famous 


Heinz keystone con 


recognizability, company 


kevstone, there on every 


vice that permits Heinz more flexi 
bility to use the rest of the package 


surface to give greater emphasis to 


See “Nabisco’s Seal of Recognition,”” Mop 
ERN PACKAGING, May, 1952, p. 115 
See “Sealtest Ice Cream, Mopern PacKxac 
ING, Aug., 1952, p. 102, and “Color for Dairy 
Goods,”” Moperan Pacxacrne, Sept., 1951, p. 82 
5See “Heinz Steps Out,” 
inc, Sept., 1952, p. 106. 


Mopern Packac- 
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product names and—for the first time 
in Heinz history—product illustration 
where needed, as in the case of the 
company’s fruit jellies. 
Another noteworthy trend—and an 
important one—is found in the new 
Kellogg cereal packages. ' These new 
packages, with a format “like a maga 
zine cover,” are designed for con 
stant brand identity, but so that the 
remainder of the surface may be 
varied to incorporate _ illustrative 
treatments not only such as appetite 
appeal of the cereals with berries and 
fruits in season and tie-ins with TV 
and radio characters in company- 
sponsor d programs, but tie-ins with 
timely events of interest to the na 
tion. During October Kellogg's pack- 
ages are being used for a “get-out-the 
vote” campaign. “Newsy as a morn- 
ing newspaper” is the promotional 
slant of these new packages and the 
“get-out-the-vote” packages are the GET-OUT-THE-VOTE packages for Kellogg’s Corn Flakes illustrate 
first major example of this usage. This the new approach to packages with a format “like a magazine cover” to 
technique and similar treatments will establish permanent identity, but which can be frequently changed to 
gain favor—not only because the trend carry timely messages. Currently, pictures of the two presidential can- 
is toward the pictorial and away from didates are printed on the carton along with good-citizenship informe- 
the poster type of design, but be tion urging all shoppers to register and vote in the November elections. 
cause packages must do the point ol- RADIANT AND WESTON'S PACKAGE DESIGNS, ALAN BERNI & ASSOCIATES, INC 
sale selling job alone. 


De partments in the newer super 


markets are designated with perma- 


nent signs, similar to present depart- gn . : ‘ 

ment-store practice to give an over-all ¥y ‘ TI 
pleasing appearance. There is pre- LATE : 
cious little space allowed for manu “Tt ° ; cHOCO e 
facturer’s display material. BEY : * j CHIP * 


Health and beauty aids 


This has been discovered quickly 
by makers of drugs and toiletries now 


* See ‘Magazine Cover Cartons,” Moprern 
PACKAGING April, 1952, p. 86 


FLAVOR AND TASTE appeal 

are essential to catch the 

" i bs) impulse shopper when making 

i : & fa e "4 se her selection. Strong empha- 
a = 8 i : sis on product designation 


, i 4° ' and illustration is indicated 
Radiant me ee 


‘ by these new Weston’s pack- 
ag as , 6 ai ages, while strong trademark 

% 5 
FLOOR MOP —_ . device gives immediate brand 
= : r a 4 ’. and family identity of item. 


IN A FLASH, shopper can 
select right mop with these 
new illustrated packages for 
Radiant Floor Mops. In the 
self-service supermarket, the 
blind and inarticulate pack- 


age is sorely handicapped. 
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CARTON PRINTING, LASSITER PRESS, INC 


MANUFACTURER’S 
must be incorporated on all 
soft-goods packages. Supermar- 
ket operators cannot take over 


guarantee 


this responsibility. Customer must 
be told on package where she can 
return it if she is not satisfied. 


stocked by the supers in ever-increas 
ing volume. Health and beauty aids 
sold in large volume in supermarkets 
include everything from tooth paste 
to shampoos, cold remedies, hair nets, 
Ten 


deodorants and blades. 


years ago only 35% of the supermat 


razor 


kets carried these goods. Today 85% 
stock them and 90% of the 1,166 new 
supermarkets built last year installed 
sections for such products. It is pre- 
dicted that in the next two 
50,000 will add 
health and beauty aids to their stocks 


years 


some food — stores 
Last year supermarkets aecounted for 


8.5% of total sales of these products, 


PHOTO COURTESY £. 1. DU FONT DE 


in comparison with 4% sold in 1949. 

Typical of current redesign is the 
new package for Kreml Shampoo, 
stepped up for self-service selling 
in both new and old outlets by 
the J. B. Williams Co., Glastonbury, 
Conn. With this new package the 
company aims directly at women 
shoppers; a survey revealed that 804% 
of the 


women. The package features full- 


shampoo pure hasers are 


color illustrations of two Powers 
models on front and back panels 
showing visually the results with the 
use of the product, a testimonial to 
its value, plus a message on the side 
panel from John Robert Powers, di 
rector of the model agency. The copy 
is brief and the colors are feminine. 
The result is a package that is an 
attractive point-of-sale advertising 
piece in itself with the benefit of a 
tie-in of the two Powers models who 
are now appearing in Kreml adver- 
tising. 


A few 


treatment on a carton might not have 


years ago such pictorial 


been considered because it would too 
soon become “dated.” Today there 
seems to be a growing regard for 
package design that is capable of 
frequent change—with a strong, basic, 
continuing device to maintain recogni 
tion, but with ample areas for intro- 
ducing new elements of timely in- 
terest. This approach is based on the 
that if the supermarket is 
eliminating the opportunity for point 


theory 


of-sale display pieces, then the timely 
display element must be transferred 
to the package. 

The different manner in which the 


NEMOURS & CO., INC. 
- . 


FRESH MEATS and 
produce that sell better 
and faster when pack- 
aged for self service per- 
haps have spurred the 
mushrooming trend to 
the all-inclusive supers. 


supermarket positions toiletries on its 
shelves frequently makes package re- 
Illustrated with this 
article is a photograph of old and new 
This 


change was made soon after Bristol 


vision a must. 


Ipana tooth-paste cartons. 
Myers introduced Ipana in the supers 
The red and yellow identifying chev 
still there, but the small oval 


for the brand name has been replaced 


rons are 


with a large plain yellow panel for 
printing the name Ipana in big sans 
serif letters extending nearly half the 
length of the carton on three sides 
giving the brand name maximum dis 
play when placed lengthwise on super 
market shelves. Such design was not 
necessary in drug stores, where tooth 
paste cartons are usually placed on 
the shelf with only the end panels 


showing 


Soft goods 


A whole new technique of packag 
ing is developing to sell soft goods 
While 


these outlets have display tables of 


in supermarkets some of 
the type used in variety stores, the 
majority of the supers prefer to have 
soft goods packaged. To some manu 
facturers this means packaging for 
the first time 
specialized type of packaging for the 


lo others it means a 


self-service store. In both cases it In 
volves packaging procedure: 

i. To protect merchandise from 
the beating it must take through con 
stant, unsupervised handling in self 
selection. 

2. To differentiate the merchandise 
for supers from the lines that are sold 
to department stores. (Many manu 
facturers fear losing their department 
store accounts if they sell to the 
supers.) 
information con 


3. To provide 


cerning size and quality which must 


be told adequately but briefly on the 


package. 
| 4 
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turers guarantee. (Supermarket op 


incorporate the manufac 
erators cannot take over this responsi- 
bilitv; the customer must be informed 
in or on the package that if she is 
not satisfied with the quality of the 
product she can return it to the manu 
facturer for replacement or a refund.) 

5. To include a spot somewhere on 
the package so that the price mark 
may be written legibly on the pack 
age or film wrap where it can be seen 
check-out 
(This article continued on page 205) 


readily at the counter 


See “Help-Yourself MopeRrn 


Textiles 
Packacine, July, 1952, p. 77 
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JUST HEAT AND EAT is powerful sales appeal of Fiesta Franks. After 


only seven minutes in boiling water, the Pliofilm pouch is snipped open 


with scissors and the wieners with the barbecue sauce are ready to eat. 


Packaged barbecue 


FRANKFURTERS WITH SAUCE 


OFFER CONVENIENCE OF 


number of meat packers and 
pf Wars manufacturers looking 
for ways to put new lift into sales of 
such frankfurters 
have recently started packaging these 


items heat 


sealed transparent film pouches, fall 


favored foods as 


with barbecue sauce in 
ing in line with a trend toward such 


packaging of many _liquid-content 
food products.*® 
The 


placing unopened pouches in boiling 


units—prepared simply by 
water for seven minutes—have caught 
on well with today’s hurried house 
wives. 

A typical firm, the Sugardale Pro 
vision Co, of Canton, Ohio, backed its 
new “Fiesta Franks” with a good ad 
vertising program and now reports a 
profitable hit with the public. This 
company Franks 
operation to a 75-mile radius of the 


confines its Fiesta 
Sugardale plant where delivery can 
be made thereby making 
sure that the products reach consum 


directly, 


ers at their fresh and flavorful best. 
This type of packaging eliminates 
Pack- 


© See Mopern 


AGING, 


‘Liquids in Film.’ 
March, 1952, p. 196 


QU 


IN A TRANSPARENT POUCH 


ICK, TASTY MEAL SERVICE 


the kitchen fuss usually necessary for 
a barbecued food and even dishwash 
the 
stays in the transparent film pouch 


ing is reduced, since product 


until it reaches the serving plate. 


ys COURTESY 


red, yellow and blue 


The 


package design for Fiesta Franks is a 


bright 


point-of-sale stimulant in refrigerated 
cases and vet it does not obstruct the 
Adver 
tising carries out the festive “South of 


buyer's view of the product 


the Border” note and the simple prep 
aration is a natural for television dem 
onstration 

SIX 


Franks 


skinless franks are placed in a pouch 


In packaging Fiesta 
and the pouch is passed along to an 
operator who adds the sauce. This op 
erator places the pouch on a check 
weight scale in an upright position 
and pours in the sauce until the pack 


Then 


the pouch is passed along to an op 


age reaches the proper weight 


erator who heat seals th open side 
The Sugardale pouch weighs 12 oz 
with the sauce and it measures 5% by 
74% in 

The heat SC aled pouc hes are the nN 
packed flat in a corrugated shipping 
container, two stacks of four each, side 
by side, with a light piece of paper 
Special tech 


niques worked out by the pouch sup 


between each layer 
plier in filling and packing protect the 
packages against breakage 

The sauce, a special blend for use 
in Pliofilm pouches, acts as a stabiliz 
ing agent, extending the shelf life of 
the complete pac kage, but contains no 
color or and 


artificial preservatives 


thereby meets all food standards 


Creprrs; Printed pouch made by Milprint 
Inc., 4200 N. Holton St., Milwaukee 1, 
Wis., using Pliofilm supplied by The Good 


year Tire & Rubber Co., Akron, Ohio. 


SALES PROMOTION for the colorful red, yellow and blue printed Pliofilm 


packages for Fiesta Franks has a gay, 


colorful, south-of-the-border touch. 





AIR PRESSURE inside bottles always drives some ink up into 
the translucent stoppers when they are driven home by the corking 
bridge. Back row shows manually placed stoppers before the corking 
bridge has descended. The stopper skirt beneath friction ring and 
curved inside neck of bottle encourage ease of this operation. 


COLOR VISIBILITY of product 
through translucent stopper gives 
Higgins a new merchandising 
advantage, is a decided con- 
venience to artists in selecting 
colors without referring to label. 


p y the use of a new polyethylen 
B stopper and specially designed 
polystyrene pipette, The Higgins Ink 
Co., Ine., has added another striking 
improvement to the many package 
convenience features which over a 
period of more than 70 years have 
won such wide acceptance for Hig 
gins famous drawing inks 

Because of the translucency of the 
material and construction which al 
lows a reservoir of ink to be drawn 
up into the stopper itself, the new 
steeple topped stopper permits each 
ink color to identify itself, It solves a 
Higgins has been 
match — the 
stoppers to the colors of the inks in 


problem which 


studying for years to 
the bottles. By conventional methods 
this would have required an inven 
tory of 19 different-colored stoppers 
besides difficult color control to ob 
tain an exact match in each case, An 
even better effect is now achieved by 
one plain polyethylene stopper inte: 
changeable on all bottles 
which the user sees the actual color 


through 


of the ink in the container. This color 
visibility is aided by the exchange of 
air pressure in the bottles which al 


ways forces some of the ink up into 


92 


Color-identity 


the hollow translucent steeple top 
when the stoppers are driven home 
by the corking bridge 

These new color identity dropper 
stoppers represent the latest step in 
objectives for 


Higgins’ long-range 


continual improvement of 


dispensing 
devices which began when Charles 
M. Higgins followed the introduction 
of a handy tip-resistant bottle shortly 
after 1880 with his familiar steepl 
topped stopper that qu klv won fa 
vor among artists and draftsmen be 
cause it could be easly grasped by 
thumb and forefinger for filling ruling 
pens and lettering instruments. The 
history is interesting 

The original stopper was equipped 
with a quill made from a 
feather 


LOOSE 
trimmed to hold just one 
drop of ink. The stopper was so 
weighted that it rested with the 
point of the quill turned up thus pre 
venting blots. Through the years M1 
Higgins basic ideas have never been 
superseded, but new uses for draw 
ing inks and new substances of which 
the stopper might be made have 
brought about steady improvements 
some of them the result of war short 


ages; others, due to the adaptation 


of entirely new types of materials. 

In the beginning Mr. Higgins de 
signed a machine for producing the 
steeple tops and devised his own for 
mula for the composition into which 
the already assembled quills and 
corks were inserted during the mold 
ing process. This machine produced 
the entire output of cork stoppers 
used by the Higgins Ink Co. from the 
latter years of the 19th century until 
World War I caused shortages of im 
ported materials 

With the occupation of Northern 
France by the Germans, adequate 
supplies of genuine goose quills be 
unobtainable. At the 
same time imports of cork from Portu 


came almost 


gal were almost cut off by submarine 
wartare 

Since necessity is the mother of in 
vention, Mr. Higgins designed a stop 
per to be made of two parts of rubber 
together The stopper 


portion was made of relatively resil 


vulcanized 


ient stock with the steeple top of 
harder material. In this stopper there 
was inserted a quill made of cellu 
lose nitrate and held in place by fric 
tion. The quill consisted of a flat 


piece ot material curled on a hot 
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plate. This assembly proved more 
costly than the traditional cork-and 
feather-quill stopper with composi 
tion top and for certain other reasons 
was also less satisfactory. As soon as 
the War Was Over it Was abandoned 

r'ry-outs of various types of syn 
thetic quills made from several dif 
ferent plastic materials, all of which 
were cemented in the natural wood 


Nothing 


completely satisfactory, however, un 


corks, continued. proved 


til polystyrene became available. In 


company after the death of his 
father, Charles M., in 1929, helped 
to devise and patent a new version 
of the 
steeple top hollowed out to form a 


rubber stopper with the 
bulb and with a pipette of plastic ma 
terial substituted for the quill. This is 
reported to be one of the first known 
examples of the substitution of a non 
shatterable plastic pipette for a glass 
dropper 

In 1937 a complete redesign of the 


Higgins packages won an award in 


cave shoulder to make it a one 
handed bottle when used as demon 
strated in the illustration. (When the 
stopper was loosened it could easily 
be removed with one hand for filling 
the ruling pen.) A feature of this 
improved stopper, suggested by con 
sumers, included shoulder ridges to 
encourage removal by turning and 
also to discourage rolling when the 
Subse 


quently, there was added a thumb 


stopper was laid down 
PI 


means of 


rest on the steeple, by 


the meantime, a need became appar a PACKAGING 


MopERN All-America 
Competition.* One of the 


which a right-handed man could al 


ent for a dependable dispenser for Package ways bring the quill conveniently 


filling instruments such as the LeRoy features of the redesigned drawing upright. This innovation was also the 


and Wrico lettering pens which took ink bottle at that time was a con 
a larger drink than a single drop. 


result of a user's suggestion 


The improvement of the stopper 


Tracy Higgins, who had suc © Sec “AlicAakarien . Peskams Competition.” was re-approached in 1942 by Bert 


Mopern PackaGcinc, March, 1938, p. 156 and 


ceeded to the head of the Higgins p. 190 


Cholet, now Higgins sales promotion 


dropper 


TRANSLUCENT POLYETHYLENE 


STOPPER, WITH POLYSTYRENE 


PIPETTE, MAKES EACH COLOR 


OF INK IDENTIFY ITSELF 


EVOLUTION © of 
steeple-top 
right: (1) 


Higgins’ 
stopper. Left to 


CROSS SECTION of Hig- 
gins %-oz. drawing-ink 
bottle with polyethylene 
stopper in place. Exeel- 
lent corkage is afforded 
the bettle by opportanity 


for mushrooming of cork. 


original stopper 
devised by Tracy Higgins jointly 
with supplier; (2) improved 
stopper to conform with redesign- 
ed bottle in 1937; (2) further 
improvement was first poly- 
styrene pipette; (4) first two- 
piece polyethylene stopper and 
pipette; (5) the new and _ per- 
fected one-piece seamless stop- 


per and pipette in sample form. 


FATIGUE increases the 
efficiency of corkage. 
This polyethylene stopper 
has been in a Higgins 
bottle for two years. 
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CORKAGE TEST apparatus devised by Higgins. Slippery soap-treated 
stoppers are subjected to pressure until they pop. Perfected polyethylene 


stoppers will not pop under pressures of 35 Ibs. These tests were 


important to prevent re-inserted corks from working out of bottle, for 


ease of insertion and extraction, and to eliminate work-out in production. 


manager. A modified design of the 
synthetic quill applicator used in the 
cork-and-quill stopper was first un- 
dertaken. To arrive at the most effi- 
cient inside and outside angles for 
the Higgins quill, Mr. Cholet made 
numerous V-shaped grooves in the 
block of polystyrene and deposited 
ink in these grooves. 

He found that a groove of a defi 
nite angle and depth held the high 
est vertical column of ink because of 
surface tension and capillary action. 
The outside angle or keel of the stop- 


PERFECTED ONE-PIECE poly- 
ethylene top and polystyrene pip- 
ette (right) is pictured with 
cross sections of formed rubber 
dropper and polyethylene drop- 
per stopper showing same pip- 
ette which is usable with both. 


per was different from the_ inside 
angle and was designed to encourage 
the ink to bleed off the keel of the 
quill upon extraction, thereby making 
it dripless. The fact that the quill was 
curved away and up from the user's 
hand promoted a scoop effect and 
also discouraged dripping. The net 
result was a quill stopper which 
gently would deposit a single drop of 
ink in a draftsman’s pen with a mini- 
mum danger of accident. 

Following the success of the im- 
proved steeple-topped cork stopper 
and the adoption of the curved plas- 
tic quill, the Higgins Ink Co. decided 
to match the top of their rubber stop- 
per to their cork stopper and also 
substituted polystyrene for the plastic 
from which the pipettes had pre- 
viously been made. 

At this juncture, war intervened 
again, but with an effect opposite to 
that of the first World War. In 
the former emergency rubber was 
adopted as a substitute for cork, but 
during World War II the occupation 
of the Far East by the Japanese pre 
cluded the use of rubber for ink 
stoppers so that cork-and-quill stop 
pers were again used exclusively. 

Early in the second World War 
Mr. Cholet was experimenting with 
polyethylene and had become con- 
vinced that it was an ideal substance 
for the Higgins stopper of the future. 
The prolongation of the war and its 
resulting shortages, however, delayed 
development. At the end of the war 
the company 


contacted a supplier 


who was able to design and supply a 


two-piece welded stopper which 


would permit Higgins to use the 
same pipette employed in their rub- 
ber stopper. This was a necessity be 
cause materials, 


many particularly 


polyethylene, still were not plentiful 


and the company had to have the 
stopper parts suffic iently versatile to 
be interchanged. The company in ad 
dition to a cork-and-curved-quill 
stopper then had bulb stoppers com 
posed both of rubber and polyethyl 
ene and a single pipette which fitted 
each. These stoppers are still in use 
and_ the 
highly satisfactory. 

Mr. Cholet’s original design which 
believes will be the 


arrangement has proved 


the company 
stopper of the future is the new one 
piece, seamless-polyethylene stopper 
with a specially designed polystyrene 
pipette 

The decision to use polyethylene, 
of course, was prompted by the fact 
that this material was translucent and 
thereby permitted the colors of Hig 
gins American Drawing Inks to be 
seen through the stopper. 

Adoption of polyethylene required 
a slight change in the lip of the % 
oz. bottles so that the stoppers could 
be seated easily. The inside curve of 
the shoulder of the %-oz. bottle agrees 
with the outside curve and is conduc 
ive to excellent corkage, since it pro- 
moted mushrooming of the stopper 
after it had been inserted. 

Dependable corkage was further 
encouraged by the use of an almost 
unnoticeable friction ring at the point 
where the stopper should mushroom 
inside the bottle. A short skirt has 
been placed on the bottom of the 
stopper below the friction ring through 
use of which the stoppers stand up 
right before being driven home by the 
corking bridge. Experience indicated 
the use of this skirt, since the stoppers 
are placed manually in the necks of 
the bottles after the latter are filled 
and it was aecessary to prevent wob 
bling and canting sidewise before the 
corking bridge descended due to vi 
bration of the machinery. 

The inside of the polyethylene 
stopper is hollow, permitting very lit 
tle build up of air pressure when 
sealing a bottle such as occurs with 
solid stoppers or those composed of 
heavier material such as rubber. The 
polyethylene stopper is . lighter in 
weight than either of the others, thus 
saving a few pounds on large ship- 
This article continued on page 198) 
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Cherries in molded pulp 


TRAY 
ROW-FACING 


ere. Pacific Northwest cherries 
for major markets of the East is 
an exacting job. To give these cher 
the that 
mium quality warrants, they are row 
faced. That is, the top of each 15-Ib. 
box that the retailer opens presents 


ries appearance their pre 


cherries in neat, symmetrical rows, as 
regular and perfect in appearance as 
soldiers on parade. There may be 10, 
11 or 12 rows to the box, depending 
on the size of the fruit. 

The cherries are packed by hand 
labor into the boxes, upside down. 
What will become the top layer when 
the box is opened goes in first. The 
cherry packer has to learn how to 
face the fruit in 
pack the fruit solid behind the row 
facing. The cherry season is short; 
there’s big turnover of labor every 
season and that means slow output 
while green help is catching on. 


rows and then to 


In the past two years a new means 
has been developed to speed row 
facing. It consists of a molded-pulp 
tray 10% in. wide by 15 in. long—the 
exact size to fit into the cherry box 
The tray provides a cushioned, con 
forming cup for each cherry, in what 
will be the top of the box. 

Molded pulp has previously been 
used in the Northwest in the packag- 
ing of apples, but has never before 
been applied to fruit as small as cher 
The packer begins with an 
empty box and puts in first of all the 
molded-pulp tray. She then places 
cherries in the individual cups of the 
tray. When the row-facing is com 
pleted, the packer fills in the box and 
the bottom is then nailed on. The 
boxes are loaded in refrigerated ex 


ries. 


press cars, still upside down just as 
the girls packed them. At the market 


the box is turned over, the top is re- 
moved and the tray is lifted off, its 
job done. The buyer is greeted with 


a beautiful, symmetrical pack of top- 
quality cherries, where appearance 
goes a long way to sell the fruit. 
Called the Kare-Ful-Pak Facing 
Trays, the pads were originated by 
Howard K. Prentice, Prentice Pack- 
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FORMED FROM PLASTER CAST OF AN ACTUAL 


OF FRUIT AND GIVES 


ing & Cold Co., Yakima, 
Wash., one of the Northwest's major 


Storage 


fruit shippers. 
“Why did we have to wait so long 
Mr. 


idea of 


for something so simple?” Pren 
the the 
trays took form. To shape the trays in 


tice commented as 
the exact size and pattern desired, a 
plaster-of-Paris mold was made from 
the 
1950 pack. From this a pulp-products 


the choicest box of cherries in 
company built the molded-pulp trays. 

The biggest saving is in labor. Ex- 
perienced help can boost their output 
by 15 to 20%, Mr. Prentice reports. 
Even more important, inexperienced 
packers develop much more 
quickly into good packers. Turnover 
in help is reduced, but at the same 
time, pack quality is raised. “Using the 
pad, it is almost impossible to get a 
poor pack,” Mr. Prentice reports. 

In addition to better appearance 


can 


CUPPED TRAYS are 
placed in empty box. 
Packer places cherry 
in each cup. When 
row-facing is com- 
pleted, box is filled 
and bottom nailed 
on. At market, the 
box is turned over, 
top is removed, tray 
is lifted off and buy- 
a beautiful 
symmetrical display. 


er sees 


THEM 


PACK SIMPLIFIES 


ADDED PROTECTION 


through the use of the trays, the cher 
ries get added protection in shipping 
a highly important factor for top 
quality fruit. The cupped trays help 
cushion the cherries in transit 
Originally, 2,000 trays were made 
for the 
by Perham Fruit Corp., Stadelman 
Fruit Co., Yakima Horticul 
tural Union and Yakima Fruit Grow 


This 


1951 season. They were used 


County 


ers Assn., as well as Prentice 
vear a carload of trays was used. 
Up to now, trays have been made 
only for the 1ll-row pack, Next year 
they will also be produced for 10-row 
and 12-row packs. 
Similar trays are now being devel 


half-bushel 
bushel 


oped for — ring-faced 


prunes, ring-faced peaches 


and face-and-fill apricots. 


Crevrr: Molded-pulp trays, Keyes Fibre 
Co., Waterville, Me. 








j FP he advantage of a tiered display 

over one that is made on one 

os : : R : level plane is well recognized in the 
preparation of point-of-sale merchan- 


dising units. 

To achieve multiple-tiered effects 

with economical and simply con- 

‘< structed disposable folding cartons, 
however, has sometimes presented a 
difficult problem. 

An ingenious solution has been 
reached by Industrial Tape Corp., 
New Brunswick, N.J., in the adoption 
of two new double-tiered carton units 
for its Permace]l Painters Tape and 
Permacel Frozen Food Packaging 
Tape. Cartons of this type should 
have many applications for the pre- 
sentation of countless packaged items 
dependent on counter selling. 

Both units are of similar construc 
tion and are designed to hold 12 in 
dividually cartoned rolls of industrial 
tape. 

When closed for shipment the car- 
tons look just like the conventional 
rectangular ones with slip-on protec- 





TWO COMPONENTS of the carton, delivered flat, are first set up. 
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tive sleeves previously used for these 
products. 

When the sleeve is removed, all the 
dealer has to do to make an attrac 
tive two-tiered display is to lift up the 
back display panel and keep pulling 
until the six individual cartons in the 
back of the unit rise up and lock into 
position above the front six. By bend 
ing back the side tabs on the top dis- 
play panel, the riser piece is held 
securely upright. 

The unique features of the carton 
are provided by clever, two-piece, 
die-cut construction. One piece forms 
the base of the box and holds the 
front or lower tier of individual boxes 
The other forms a compartment for 
the higher tier of boxes and the 
stand-up display panel. 

The units are assembled in this 
manner: Both parts, delivered flat to 
the user, are first set up. The part 
containing the upper tier of packages 
is filled and placed in the base part 
against the back wall. The slotted and 
scored front flap of the base part is 


UPPER TIER is put in the base. 


CARTONS are put in the lower tier. 


then folded into the carton in front of 
the already-placed, second-tier part 
and filled with the remaining six in 
dividual cartons. The display panel is 
folded down and the unit is ready for 
slipping into the sleeve. 

4 message to the dealer which is 
printed on the outer sleeve tells how 
to set up the display: “Remove the 
outer sleeve and pull display panel 
up to form two-tier display.” Two line 
drawings, also printed on the sleeve, 
illustrate the simple procedure. 

The step-up locking of the upper 
tier is effected by two die-cut and 


scored square flaps on the back of the 


upper-tier section which engage in 
two die-cut square holes on the back 
wall of the base piece. Two additional 
square, die-cut and scored tabs on the 
front fold-over section of the base are 
released when the back section is 
pulled up and hold the upper tier in 
position 

Once the unit is pulled into its two 
tiered display 


locked, 


position it Is perma 


nently unless disassembled 


FRONT FOLD of the base is positioned. 


SLEEVE is slipped over entire unit. 


and re-arranged. This is considered 
an advantage in that it is believed it 
will help to keep the unit on the 
counter until contents are completely 
sold. 

While taking up no more shipping 
space than previously used counter 
cartons, the new tiered unit when 
raised to its full height provides a 
much larger display area on the 
counter 

The carton’s printed surfaces offer 
ample space for colorful sales mes 
sages on all sides as well as on the 
traditional top display panel. And 
the two distinct rows provide much 
more attractive package display. The 
novel construction so far has more 
than lived up to the company’s mes 
sage to dealers: “Designed to help 
you mecrease your sales Display it in 
full view—it will sell more tape for 


you 


CrebITs “Steploc display cartons, 
Pioneer Folding Box Co., In 
Sq., Jersey City 6, N 


Jim Nash, 405 FT 


, 26 Journal 
J. Surface designs, 
54th St., New York 


BY PULLING UP the display 


panel, the back tier is raised. 





“Take me out to the ball game 
Take 


Buy me some peanuts and Cracker Jack, 


me out with the crowd 


"o 


I don't care care if I never get back 


hen this perennial musical fa 
| fia was published in 1908, a 
new confection combining molasses 
coated popcorn and roasted peanuts 
was rapidly gaining in popularity all 
over the country. The market accept 
ance of Cracker Jack, at a time when 
most confections and other food prod 
ucts were still inadequately packaged 
by modern standards, was made pos 
sible by a 


new-type _ triple-sealed 


package which was one of the first 
* Copyright 1908, York Music Co.; copyright 


renewed and assigned 1936 to Jerry Vogel 
Music Co., Inc 


heat-sealed packages. Its heat-sealed 
waxed-paper construction effectively 
shut out moisture and paved the way 
to nation-wide distribution. The essen 
tial features of this highly successful 
yvackage were widely adopted by 
manufacturers of cereal products and 
other foods requiring protection 
against moisture penetration and the 
heat-sealing principle was, of course, 
the foundation of all of today’s mois 
tureproof packaging with flexible ma 
terials, 

The package which made possible 
Cracker Jack’s vast distribution and 
sales was so fundamentally sound in 
construction that even today, more 
than 40 years after issuance of the 
original patent, the product is. still 


TYPICAL PRIZES in Cracker Jack packages today. Company maintains 
file samples of thousands of items used since 1908. About 75% of today’s 


prizes, comprising 200 million pieces annually, are molded of plastics. 


SY Be 


’ 


® 


protected in virtually the same man 
ner. And the 


blue package design, highlighting a 


early red, white and 
diagonally arranged logotype on one 
display panel and the blue-clad sailor 
boy and his dog mascot, Bingo, on 
the other, would be quickly identifi 
able on the sales counter of a mod 
ern drug store or supermarket. Except 
for progressive modification of detail 
through the years, to keep it abreast 
of changing merchandising trends, 
the package remains substantially un 
changed. 

More than half a century after its 
debut, Cracker Jack continues to hold 
its position as one of the nations’ best 
known and best-liked confections. It 
is the largest-selling popcorn product 
in the world. The scores of imitators 
which, particularly in the early days, 
sought to capitalize on the popularity 
of Cracker Jack through similarity of 
product or package have long since 
faded out of the picture; but Cracker 
Jack rolls steadily onward, winning 
new friends among the younger gen 
eration and continuing to hold the 
loyalty of millions who remember first 
buying it as a child. 

Another major factor in the selec 
tion of the Cracker Jack package for 
this month’s Packaging’s Hall of Fame 
nomination is the unique part it has 
played in making premiums-in-the 
package an effective sales stimulant. 
Cracker Jack initiated, in 1908, the 
practice of including in each package 
of the confection a small toy or nov 
elty to delight and amuse juvenile 
purchasers. Cracker Jack is today un 
doubtedly the 
packed 


world’s largest user of 
premiums directly in the 
package, purchasing more than 250 
million toys and novelties per year for 
this purpose. It has devoted much ef 
fort toward the developing of special 
premium-wrapping techniques and 
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PRESENT PACKAGE is modern- 
i of basic 1896 design. 

vena aled protection has been 
a feature since 1905. Sailor boy 
and dog appeared in 1910. Pro- 
duction reportedly exceeds 250 
packages 


million yearly now. 


has sought the most efficient methods 
of getting the premiums into the pack 
age along with the confection, help- 


ing to develop special machinery for 


the purpose, In this connection it is 
interesting to note that Cracker Jack 
having pioneered heat sealing, has 
now become the first big packaging 
user of  self-sealing waxed paper 
which eliminates heat sealing. It is 
using this new material on most of its 
premiums. 

In a world of shifting values, it is 
refreshing to find also that the origi 
nal 5-cent price of the Cracker Jack 
package is still being maintained 

Cracker Jack is one of many Pack 
aging’s Hall of Fame 


nominees to 
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Cracke rJ ack 


POPcorn COM ectig 
” 


whom the Brand Names Foundation 
has awarded its Golden Anniversary 
Certificate of Public Service 


bestowed only 


an honor 
upon “brand names 
which have been tested by the judg 
ment of the 


years or more and have won and held 


American people for 50 


confidence through unfailing 


re liable 


public 
integrity, quality and fair 


pricing.” 
Popcorn since 1872 


It was in 1872 that the firm of F. W 
Rueckheim & Bro., forerunner of the 
present Cracker Jack Co 
lished in Chicago to manufacture pop 


was estab 


corn specialties. By the early 1900s 
production had been expanded to in 





PROGRESSION of design shows 
careful maintenance of basic de- 
sign features on package face. 
Cracker Jack still sells for 5 


cents—with prize in each pack. 


clude a complete line of items rang 
ing from Cracker Jack and marshmal 
lows to bar goods, penny goods, bulk 
candies, packaged chocolates and 
other products. Around 1920, with the 
trend to increased specialization in 
the confectionery field, the 


items were 


candy 
discontinued and efforts 
concentrated on Cracker Jack and 
marshmallows This arrangement con 
tinues to the present; in addition to 
Cracker Jack, the company also is a 
leading manufacturer of marshmallows 
under the Campfire, Angelus and 
Recipe brands. Since 1922 the cor 
porate name has been The Cracker 
Jac k Co 


It was in February, 1896, that F, W 





Rueckheim was shown the first batch 
of molasses-coated popcorn, which his 
brother Louis had prepared, While 
sampling and tasting the confection, 
one of the company’s salesmen enthu- 
siastically exclaimed, “That's a cracker 
jack!” Mr, Rueckheim looked at him 
and said, “Why not call it by that 
name?” “I see no objection,” replied 
the salesman, “That settles it, then,” 
concluded Mr. Rueckheim. 
Accordingly, the Cracker 
Jack and the slogan, “The More You 
Eat, The More You Want,” were 
copyrighted in 1896 and have been 


name 


used continuously ever since. 
Following its market introduction in 
February, 1896, Cracker Jack was 
first sold in bulk in 10- and 25-lb. 
wood cases and 5-lb, paper boxes. In 
the spring of 1896, a 5-cent package 
was introduced which consisted of a 
linerless printed paperboard box with 
locking ends. To improve the protec 
tive function of this package, a line 
of 55-Ib. No. 1 manila waxed paper 
was introduced. The liner was folded 
around a wooden block and _ slipped 
into the carton, which was then filled 
with Cracker Jack, after which the 
open end of the liner was folded down 
and the end of the carton closed. The 
package was not sealed 
Unfortunately, this package failed 
to provide sufficient moisture protec 
tion for the product. The very first 
year, considerable 
Cracker Jack which had been shipped 


quantities of 


to Eastern distributors were returned 


because the product had become 
sticky and tough. Soon afterward, the 
company began over-packing the 5 
cent packages in returnable tins con 
taining 50 and 100 packages, as was 
the custom in the cracker and cookie 
industry at the time. This measure 


kept the product in good condition 


TRIPLE-SEALED construction is the 


THE EARLY DAYS 


50 YEARS AGO, as indicated by 


this illustration from an anniversary 


booklet, the packaging department was a maze of cumbersome machinery 


and overhead belts. But the product was then “untouched by human hands.” 


until delivered to retail outlets, but 
the cans were quite expensive and 
the added protection was soon lost at 
the point of sale after repeated open 
ings. 

When H. G 


firm in January, 


Eckstein joined the 
1899, the lock-end 
package with waxed liner was still in 
use. With this package, the firm was 
unable to extend its effective distri 
bution much beyond the Chicago 
area; even on shipments within 300 
or 400 miles, the confection would 
frequently become unsalable before 
reaching the dealers. In an attempt 


to overcome this limitation, Mr. Eck- 


secret of Cracker Jack’s fresh- 


ness and hence cf its success. The carton is overwrapped in heavily waxed 
paper, then heat sealed and finally dipped (the ends only or completely) 
in molten wax. The final printed wrap is of heai-sealed waxed paper. 


stein began a series of packaging ex 
periments, Some packages were put 
out with a double waxed-paper liner 
In 1899 the company began sealing 
carton ends by means of silicate of 
soda. In 1901 


package was adopted which 


an improved waxed 
inner 
permitted somewhat broader distribu 
tion. For increased moisture protec 
tion these packages were wrapped in 
bundles of 20, in heavy waxed pa 
per, before being placed in wood 
cases 
These 


progressive improvements 


logically culminated in the sealed 
waxed wrapper developed by M1 
1904 and adopted for 
With 


the new “triple-sealed” package, the 


Eckstein in 


general use the following year 


company was soon able to extend its 
distribution to all parts of the United 
States and to develop an excellent 
export business, especially in Hawaii 
and the Philippines. Whereas sales of 
Cracker Jack in 1904 were approxi 
mately 11 million 5-cent packages, 
they rose in 1905 to around 16% 
million packages, with no material 
change in advertising or sales meth 
ods. By 1912 sales had reached ap 
proximately 33 million packages and 
the sales advantage of the superior 
protective package had been estab 


lished without question 





AND NOW 


PACKAGING TODAY is a study in streamlined efficiency. This photo 


shows start of the packaging lines, with 
azines at the left. Operator drops in the 


The new Cracker Jack package was 
covered by Patent No. 881,561, is 
sued March 10, 1908. Specifically, the 
patent covered “paper packages o1 
cartons for marketing candies, pop 
corn, coffee, tea, shelled peanuts or 
other similar goods or merchandise 
which deteriorate and become stale 
on exposure to the air.” 

Sections of the original patent are 
interesting in that they plainly point 
out the difficulty of obtaining a tightly 
sealed, moistureproof package and 
show how the Cracker Jack package 
was designed to overcome this prob 
lem. 

The following extracts from the 
patent provide an example 

“In the endeavor to properly pro 
tect candies and other loose mer 
chandise, paper partially saturated or 
having a wax coating on one or both 
sides has been employed usually as 
an inner wrapper loosely folded about 
the goods and arranged within an 
outer protecting wrapper or carton of 
heavy stiff paper which holds the 
folds of the waxed paper in place 
But such waxed wrappers are loose, 
that is, the overlapped portions or 
folds cannot be glued tight because 
the wax coating acts to prevent ad- 
hesion of glue or other sealing me 
dium and the package is not airtight 
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the cartons feeding from mag- 
wrapped prize prior to filling. 


or impervious to atmospheric moisture 
and will not prevent the deterioration 
of goods for more than a few days, 
particularly if the merchandise for 
which the package is employed is like 
candied popcorn, for example, very 
susceptible to the deleterious effects 
of moisture. 

“Paper waterproofed with wax can 
not be satisfactorily sealed with glue 
or other cement and I have been un 
able to find any satisfactory method 
of sealing the ordinary waxed paper 
now on the market, which usually has 
10 to 25% wax. I have found, how 
ever, that a wrapper of flexible paper 
supersaturated with wax, say from 45 
to 55% of the total weight and hav- 
ing a heavy surface coat, when folded 
about and held in shape by an inner 
wrapper, box or carton of stiff paper 
or Gther suitable material, may be 
satisfactorily sealed at all points to 
render the paper package ait and 
moisture tight through aid of the con 
tained wax, by first heating the folded 
flexible wrapper to melt or partially 
melt the wax along the folded por 


AUTOMATIC CASERS accumu- 
late packages in proper arrange- 
ment and then push them, as a 
unit, into corrugated shippers. 
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DIPPING IN WAX, following 
application of first waxed-paper 
wrap, is accomplished by special 
machines, 10 packages at a time. 


OUTSIDE WRAP is applied at 
high speed from continuous rolls 
by these fully automatic ma- 
chines with electric-eye controls. 


COMPLETED PACKAGES are 
collated via channeled conveyors 
to automatic casing equipment. 





WRAPPING OF PREMIUMS, after inspection and sorting to assure var- 
iety in final packaging, is done in this department. At left is one of 
two specially built machines using new self-sealing waxed paper for this 


purpose. With a third mac 


tions and pressing the folds into close 


contact at all points and permitting 


the wax to cool and set. 

Thus Cracker Jack could claim to 
have produced the first heat-sealed 
package. But the claim was disputed 
Patent suits arising from the use of 
similar package construction by other 
manufacturers around 
whether the Cracker Jack package 
utilizing the contained wax of the 
“supersaturated” 
achieve heat 


centered 


inner wrapper to 


sealing of the seams 
and end folds, involved patentabl 
features or whether the same sealing 
method had earlier by 


been used 


others in wrapping bread, popcorn 
bricks, yeast and other food products 
in wax-impregnated paper or other 
materials, The many legal actions in 
volved filled thousands of pages with 
expert testimony on waxed paper 
manufacture, heat-sealing machinery 
and methods, as well as other related 
topics. 

After vigorously defending its pat 
ent for many years, the company even 
tually lost out in the courts. By that 
time, however, the patent had only 
a few years to run and Cracker Jack 
had long since established its dom 
inance as the king of popcorn confec 


tions. 


The premium idea 


With the question of a successful 
package settled, the company was 
able to devote increased attention to 
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e, department turns out 600 items a minute. 


sales and merchandising. It was in 
1908 that the company began pack 
ing a toy or novelty for the children 
in each box of Cracker Jack. The well 
advertised presence of the “prize in 
every package” gave a tantalizing air 
which 


of mystery added up to a 


strong sales stimulant. In addition, it 
guaranteed that the package would 
be opened without delay once it 
reached the hands of the buver. Few 
children could resist the impulse to 
break the seal and discover what type 
of novelty awaited them. So success 
ful was the new merchandising step 
that the procurement and packing of 
low-cost premiums soon became an 
important phase of the company’s ac 
tivities. 

Samples of practic ally all the novel 
ties which have been used since 1908 
are kept in multiple file drawers in the 
Cracker Jack executive offices. Many 
of the early novelties were imported 
from Japan—tiny porcelain dolls, in 
tricately hand-made paper _ fans, 
strings of beads and hand-decorated 
whistles, puzzles, etc. 

The metal shortages of World War 
II brought sweeping changes, switch 
ing the bulk of the novelties into pa 
per. 

Looking for a way of giving its 
toys greater variety and interest, the 
company then began _ investigating 
molded plastics. It was soon discov 
ered that the plastic premiums, with 


their inherent color, light weight, vir 


tually unlimited design range and low 
cost mass-production possibilities 
through the injection molding process 
presented many advantages. Cur 
rently, about 75% of the novelties 
are plastic, with most of the remainder 
in paper and less than 1% fabricated 
of metal The company’s requirements 


call for 


plastic items per year—which gives a 


approximately 200 million 
good clue to the number of packages 
produced. 

Inspiration for many of the novel 
ties comes from the extensive travels 
of Frank A. Werner, 
of the company. An accomplished sil 
versmith, Mr. Werner 


wooden originals from which many of 


a vice president 
carves the 


the molding dies are made. Close at 
tention to detail and perfection of de 
sign make many of the toys and no 
velties collectors’ items—miniature re 
productions of costly ceramic pieces 
for example, or hand 
Oriental Cracker 


Jack does not mold its own novelties 


intricately 
carved figurines. 
but obtains them from a number of 
companies which produce them on a 
contract basis 

All plastic and metal items are in 
spected and individually wrapped on 
high-speed specialized equipment be 
fore being placed in the package with 
the confection—an outstanding me 
chanic al development ot the Cracker 


Jack Co.t 


Packaging operations 

Cracker Jack packaging operations 
are centralized in a large area hous 
ing a series of high-speed packaging 
lines where the packages are filled 
sealed and wrapped automatically. In 
this room, temperature and_ relative 
humidity are rigidly controlled to in 
sure that the product is packaged un 
der the 
Due to the tendency of the confe 


most favorable conditions 
tion to pick up moisture, causing it to 
stick together, it was once necessary 
to discontinue packaging operations 
during periods of high humidity. With 
air conditioning, packaging continues 
uninterrupted regardless of weather 
conditions. The present plant sched 
ule calls for three-shift operation six 
days per week. 

Supplies of Cracker Jack, manufac 
tured on the third floor of the plant, 
are carried to the second-floor pack 
aging department by six enclosed 


screw-type conveyors, each feeding 


product to two packaging lines. At the 


+See “Cracker 
PACKAGING, Nov., 


MoveRrn 


Premiums,” 
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beginning of each line, the paper 
board “insiders,” or interior boxes, 
which come to the plant with side 
seam glued and folded flat to require 
minimum space, are loaded into sup 
ply magazines. As soon as each inner 
carton is stood upright and the bot 
tom flaps folded into closed position 
on the automatic equipment, it moves 
down the line past an operator who 
manually drops a premium or novelty 
in the package. Due to the neces 
sary variation of premium types and 
sizes, this stage of the packaging op 
eration defies mechanization 

The cartons pass down the line with 
top flaps open, passing beneath fill 
ing spouts where the proper amount 
of Cracker Jack (minimum of 1% 02.) 
is volumetrically transferred into the 
package. Moving past a weigh sta 
tion which automatically rejects any 
underweight packages, the cartons 
are then overwrapped in paper which 
has been heavily waxed in the com 
pany’s Own Waxing department. Next 
the w rapped box (on some lines) 
passes through end dippers which 
flow melted wax on the folded ends, 
effecting a secure seal. On other lines, 
the entire wrapped box is immersed 
in liquid wax, one half at a time, re 
ceiving -an all-over coating for maxi 
mum protection. On the Cracker Jack 
equipment, the boxes thus proce ssed 
are gang-dipped 10 at a time. 

Final phase of the packaging oper 
ation is the application of the red 
white and blue waxed outer wrapper 
which is performed on high-speed au 
tomatic equipment. Fed from contin 
uous rolls, the wrapping material is 
continuously imprinted with a code 
designation indicating the packaging 
line, shift and day of the year on 
which the wrap was applied. Ends of 
the outer wrapper are sealed by heat 
and pressure. Finished packages move 
via belt conveyor to a series of chan 
neled conveyors which carry them 
through openings in the wall and into 
the packing department. 

Three styles of corrugated shipping 
containers are used for Cracker Jack 
The two larger sizes, which hold 50 
and 100 individual boxes of the con 
fection, carry an all-over background 
pattern showing a number of the toys 
and novelties, along with a large re 
production of the consumer package 
and the sailor-boy trademark. The 


other shipping case, holding 24 pack 
ages, virtually duplicates the surface 


appearance of the individual pack 
age. This type bears the notation, 
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“Carry Out Satchel,” and features a 
die-cut carrying handle which folds 
flat when not in use. 

Case packers on all packing lines 
are of a type which elevates the pack 
ages layer by layer as they arrive 
from the packaging department and 
then pushes the full load horizontally 
into the shipping case, held in posi 
tion by a mandrel. Filled cases are 
then glue sealed on all flaps and, af 
ter passing through compression belts 
automatically descend by spiral con 
veyor to the first floor, ready to be 
loaded for shipment. 

The new shipping cases, attrac 
tively printed in red and blue to har 
monize with the individual packages 
were introduced in 1951, replacing 
plain cases which carried only routine 
identification and had little sales an 
peal. They have been enthusiastically 
received by the trade. The new carry 
out satchels, in particular, have been 
effective in building “plus” business 
for picnics, parties, Halloween “trick 
or treat” visitors, etc. They lend them 
selves ideally to self-service merchan 
dising. 

Package quality control 

In addition to its constant supervi 
sion and testing of raw materials, in 
cluding package components, a pri 
function of the Cracker Jack 
plant laboratory is to make certain 


mary 


that finished packages meet specific 
standards. To accomplish this objec 
tive, sample packages from each pack 
aging line for all three shifts are stored 


daily as controls. All such sample $ are 





held for six months and checked pe 
riodically for product protection. With 
this system, and the coded designation 
on each package, mechanical difficul 
ties or 


other irregularities on the 


packaging lines can be promptly 


traced down and_ corrected. The 
control samples also provide an accu 
rate check in the event of any prod 
uct or package complaints which may 
be received from the field 
Laboratory requirements for the 
Cracker Jack packages are tough. As 
indicated above, the company strives 
for a minimum shelf life of six months 
Packages must also be able to un 
dergo 14 days in an air-regulator cab 
inet at 100 deg. F 


midity of 90% without permitting the 


and a relative hu 


confection to pick up moisture and stick 

In the Cracker Jack labo 
a package that fails to rattle 
when given the “shake test” is imme 
Another test 


to a representative number of samples 


together 
ratory 
diately suspect. given 
consists of submerging them in a wa 
ter tank in a specified position, to de 
tect the presence of possible leakers 
Results of these tests are tabulated on 
a printed form which charts the loca 
tion of the leak and shows the line 
from which the package came, the 
time the sample was taken from the 
line, total leaks and number of leak 
ers. This test pinpoints incorrect wrap 
ping or sealing, insufficient application 
of wax during the dipping process 
and other points which, if left uncor 
rected, would lead to complaints in 
the field. 


The comple te operation of wrap 





ping premiums is now handled by 
three semi-automatic wrapping ma 
chines using a total of five operators, 
in addition to those who inspect the 
items before they are wrapped. The 
three wrapping machines, which seal 
the toys between two webs of light 
weight waxed paper, can handle a 
maximum total production of approxi 
mately 600 items per minute. Two of 
them, specially developed for Cracker 
Jack, are tandem units, requiring one 
operator on each side; these machines 
are now using a newly developed 
pressure-sealing waxed paper that re 
quires no heat seal.°* The other, 
standard machine uses a conventional 
heat seal. 

Premiums from all three of the ma 
chines are discharged on a conveyor 
belt which carries them past bins filled 
with other novelties (such as die-cut 
paper toys) which require no wrap 
ping. Additional operators scatter these 
at random on the moving belt to in 
sure that they will be thoroughly in- 
termixed in the final package, to pre 
vent duplication of toys in the same 
shipping case. 

Changes in the Cracker Jack pack 
age design have been evolutionary 
rather than revolutionary. Some of the 
principal modifications which have 
been made since the package first ap 
peared on the market in 1896 are 
shown in accompanying illustrations. 
In general, the trend has been toward 
progressive simplification of the de 
sign and elimination of unnecessary 
details to keep pace with merchan 
dising developments. The basic ele 
ments of the 
unchanged through the years, have al 


design, essentially 


©° See 


Movrern Pack 


“Cohesive Papers,” 
acinc, Nov., 1951, p. 49 


ways given the package ready iden 
tity. 

The same color combination of red, 
white and blue, adopted at the outset 
has been retained throughout the his 
tory of the product. Red borders in 
cluded in the earlier package design 
were eliminated about 1930, giving 
the package a more clean-cut appear 
ance. 

The sailor-boy trademark did not 
appear on the earliest packages, but 
was added about 1910. A modified 
sailor design, drawn up in 1920, was 
through 1940 
present printed outer wrapper was 
adopted. 

Many of the early Cracker Jack 
packages carried a statement read 


retained when the 


ing, “Package may be opened and ex 
amined before purchasing,” or the 
equivalent. This statement, which was 
used on the package until around 
reflected the fact 
that in the early days of packaged 


1930, apparently 


confections, when packaging materi 
als and techniques were a far cry 
from those available today, many 
products could not be counted upon 
to stay fresh for long. Confident of the 
protective features of its triple-sealed 
package, Cracker Jack felt perfectly 
safe in encouraging prospective buy 
ers to open and examine the product 
prior to actual purchase. 

In 1932 the package was modified 
slightly by the adoption of an ex 
tended end. The specific purpose of 
this extension was to provide space 
for the novelty or toy and to call at 
tention to it more emphatically in the 
package design. In 1940 the ex 
tended-end feature was discontinued 
and has not been used since. New 
copy on the end panel read, “Help 


KID APPEAL has always been the basic selling strategy of Cracker 
Jack. This billboard poster by G. W. French, which was current in the 


1920s, typically combines that with 


the take-me-out-to-the-ball-game 


theme and the famed slogan, “The More You Eat, The More You Want.” 


keep your parks clean and beautiful 
Do not throw empty packages on the 
ground. Please throw them into the 
nearest waste basket. Thank you.” 
Up until 1940 the surface design 
of the Cracker Jack 


been carried directly on an outer pa 


pac kage had 


perboard carton into which the wax 
wrapped “insider” was placed. In that 
year the outer carton was eliminated 
in favor of the present type of printed 
waxed paper outside wrapper, neces 
sitating modification of the packaging 
lines. Use of the outer wrapper does 
not mean that identity is lost when 
the package is opened, for the wrap 
per clings tightly to the inner package 
even after the end flaps have been 
opened, With the transition to the 
“Place 


empty box in waste basket, appeared 


outer wrapper, the notation 


in a circle on each end of the pack 
age. Instructions reading, “To open 
were also 
Appli 


cation of pressure at this point breaks 


package press hard her 


included on the package end 


the end of the side seam on the in 
ner carton and facilitates removal of 
the end flap. 

If imitation is indeed the sincerest 
form of flattery, Cracker Jack has had 
much cause to be flattered particu 
larly in the early days, when hosts of 
products sprang up which attempted 
to capitalize upon the popularity of 
this confection. Imitation involved not 
only the product itself, but also, in 
many instances, the trade name and 
package design and construction. Of 
ficials of Rueckheim Bros. & Eckstein 
devoted a great deal of time to pro 
tecting the trademark and the pat 
ented package construction 


Public relations 

The regard in which Cracker Jack 
Is held by the public 18 perhaps most 
clearly shown by the hundreds of let 
ters received each month. All such let 
ters, whether written by adults or as 
sometimes happens, scrawled by some 
youngster whose only words are, “I 
love Cracker Jack. I hope you make it 
forever,” they are promptly acknowl 
edged by an official of the company 
Children as well as grown-ups write 
in to tell about their collections of 
Cracker Jack novelties and toys. A 
lady living in a Southern state went 
to some length to inform the company 
how she had built a miniature zoo 
with the Cracker Jack animals, which 
children took delight in visiting. The 
company management highly values 
This article continued on page 188) 
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PHOTOS COURTEST LINK AVIATION, INC. 


SIMULATED AIRPLANE is broken down for shipment into eight packages, each of which is guaranteed by 
Link to protect the contents against either arctic or tropical weather conditions for 18-month period. 


Simplifying the complex 


LINK’S METHOD II 


HOW LARGE AND 


Mites packaging of the Method 
II (dehydrated) type, which 
once Sse¢ med so formidable, has been 
simplified by improved materials and 
techniques and is today being ap 
plied routinely to even the largest of 
military items requiring positive pro 
tection against corrosion 

An example is the procedure that 
Link Aviation, Inc Binghamton 
N. Y., has developed for its C-11A 
jet aircraft pilot trainer—a huge and 
complex instrument crammed with 
electronic controls that simulates the 
cockpit of a fighter plane both in size 
and performance. 

The trainer is a stationary device 
therefore the delicate equipment it 
contains is not shock mounted and 
with the exception of a few rugged 
items such as cooling fans, must be 
removed and shipped separately. 

The packaging problem is this: to 
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PACKAGING OF AIR 


DELICATE 


FORCE 


ITEMS CAN BE 


get the disassembled and 


packaged so that after it has been 


trainer 


shipped, stored for as long as 18 
months under any possible indoor or 
outdoor conditions and re-assembled 
for use, it is not only intact but still 
close enough to its original factory 
state of adjustment to be approxi 
mately ready for use. 

lo achieve this, the trainer and all 
of its parts must be provided with a 
water-vaporproof Method II package 
which also protects the units against 
shock or jarring 

The basic package is a cushioning 
wrap of kraft-backed cellulose wad 
ding, followed by a sealed barrier of 
reinforced aluminum foil. Silica gel is 
placed inside this wrapping to control 
humidity and most of the air is ex 
hausted from the package just before 
final sealing. For the four large frame 
sections of the trainer, this package 


JET TRAINER 


EXPEDITIOUSLY 


SHOWS 


HANDLED 


is all that is required before crating, 
except for a simple skirt of flexible 
corrugated board. The cushioning has 
primarily the purpose of preventing 
the unit's sharp edges from punctur 
ing the barrier after exhaustion of the 
air molds the shroud tightly to shape. 

The sensitive electronic units re 
moved from the sections, after being 


Method-Il 


placed in 


individually, are 


packed 
corrugated boxes with 


shredded 


These boxes, in turn, are nested in 


plenty of waxed paper 
more shredded paper in the packing 
cases. The individual units also re 
ceive a 
Grade A 


serves to prevent any shreds of the 


preliminary wrapping of 


greaseproot paper which 
wadding from being caught in the 
mechanism and to contain any possi 
ble leakage of oil wax, etc 

The versatility of the cushioning 


sheet material and of the foil barrier 
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CREPED _ cellulose 
in huge sheets cov- 
ers all sharp edges 
of section that might 
puncture the barrier. 


SEALED foil bar- 
rier, with air drawn 
out, conforms close- 
ly to contents. Sil- 
iea gel inside main- 
tains low humidity. 





AVIATION 


PADDING is taped 
together and, for 
extra protection, a 
skirt of flexible cor- 
rugated is taped and 
tied around the base. 


READY TO SHIP, 
section is contained 
in wood crate roofed 
with cement with a 


special paper over it. 


is such that they can be used 
throughout the packaging operation 
The same cushioning material is cut 
into convenient sizes for wrapping the 
small units and is used in large sheets 
to drape the trainer sections. Extra 
pieces of the same material are taped 
over corners or danger points that re 
quire more cushioning to protect the 
barrier frem being punctured. The 
foil barrier is used, prefabricated into 
bags, for wrapping the small units; for 
large sections it is taped in place in 
70-in.-wide strips. For either, a simpk 
hand heat sealer welds the barrier into 
a sealed vapor tight shroud 

The wooden outer packing cases 
for the sections of the trainer and the 
electronic units shipped separately 
are all completely lined with a sisal 
reinforced, asphalt-impregnated pa 
per and the case tops are roofed for 
possible outdoor storage with an ex- 
tra layer of the paper set in roofing 
cement and extending down the side 
of the case in a wide, stapled overlap 
Cases are heavily nailed and bolted 

During the packaging operation 
great care is taken to avoid disturb 
ing the delicate calibration and ad 
justment of the trainer mechanisms 


They must not be jarred during dis 


assembly or wrapping. The assem 


blers’ serial number check 1S double 
checked in shipping to avoid mixing 
sections or units from different train 
ers and each unit is labeled to indi 
cate clearly to which section of the 
trainer it belongs. The three cases for 
units are labeled to show in which 
section the units in the case belong 
Care taken here can save many 
hours in point-of-use assembly 
Although mass produced to fill 
pressing need, the trainers are 
packed to endure 18 months of any 
possible tropical and/or arctic weather 
condition is guaranteed by Link for 
that pe riod. At the end of this period, 
if the trainer is still in storage, a color 
keyed humidity indicator must 
spected and the silica gel replenished 


f necessary 


CREDITS Kimpak” cellulose waddin 
Kimberly-Clark Corp Neenah Wis 
Metalam” foil barrier, The Dobeckmun 
( 3301 Monroe Ave., Cleveland 13 
Ohio. Hand heat sealer, M & R Co 
Mansfield, Ohio. “Corroflex” flexible cor 
rugated board, Sherman Paper Products 
Corp., Upper Newton Falls, Mass 
Fibreen” case lining, The Sisalkraft Co 
205 W. Wacker Dr., Chicago 6. Grease 


proof tmner wraps 
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POWER-SUPPLY UNIT is illustrated above receiving SECOND COURSE is this kraft-backed creped wadding, 
its preliminary wrapping of Grade A greaseproof paper. under which silica gel is placed to control the humidity. 


TAPE SECURES the ends and folds of the cushioned BARRIER BAG, which is prefabricated of a lamination 


wrap, which also prevents tears and soaks up any leaks. of scrim, polyethylene, foil and vinyl, is then applied. 


AIR IS EVACUATED, prior to sealing of the barrier JAW HEAT SEALER, which is operated by hand, then 
bag, by a vacuum hose inserted in a 2-in, opening in bag. quickly seals the remaining opening of the barrier bag. 


EXTERIOR CUSHIONING is provided by placing shredded CARTONED UNITS are assembled in wood crate, water- 
waxed paper around the unit, within a conventional carton. proof-paper lined and packed with shredded waxed paper. 
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Electric blankets in a permanent storage box 








Tropic-Aire, Inc., a subsidiary of McGraw Electric 
Co., developed this drawer-type gift case and storage 
container for its new automatic electric blankets after 
a study of existing blanket boxes. Both functional and 
eye appealing, the new corrugated container has a 
slide-and-shell construction. It requires no more 
counter space than a single blanket, yet may be 
conveniently opened for viewing blanket color. A cel- 
lophane envelope enclosing the top blanket fold pro 
tects the merchandise against soilage yet enables the 
customer to fee] the texture in the lower folds. The 
Comfortrol temperature regulator nests in a die-cut 
platform at side of inner drawer. The color pull, at 
tached to drawer front, indicates color of blanket 
inside. Box is a permanent storage container. 

Crepits: Design, W. L. Stensgaard & Associates, Inc., Chicag: 
Box, The Ohio Boxboard Co., Rittman, Ohio 


Insert holds boots in place 


An ingeniously devised insert for the conventional 
box packaging cowboy boots, developed by H. J. 
Justin & Sons, Inc., for its Justin “Bootlegger” boots 
eliminates the possibility of boot legs losing their 
shape in shipment and storage—a problem which has 
always plagued manufacturers and dealers. 

The insert is made from a single sheet of heavy 
paperboard die cut so that two portions are folded 
out of it, forming leg spacers that fit snugly inside 
the legs of the boots. Slots for the sides of the boot 
soles are also cut in the sheet. With the insert placed 
in the box tray, the boot legs positioned by the leg 
spacers and the soles engaged in the insert, the boots 
are firmly held in fixed positions. 


When the box lid is in place, the box may be turned 
any way and handled roughly without the boots mov 
ing from their positions relative to each other and to 
the insert and the box. Even when the top of the 
box is removed, the boots still hold their positions. 

The box also provides the purchaser with a con 
venient storage container for the boots. 


Crepits: Insert, Packaging, Inc., Fort Worth, Tex. Box, Camp 
bell Mfg. & Paper Supply Co., Fort Worth, Tex. 
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Interchangeable package that spells economy 





Substantial savings—both in the cost of packaging ma- 
terials and of packaging labor—have been reported 
by Glaxo Laboratories, Ltd., Greenford, Middlesex, 
England, since the introduction of this new package 
for penicillin and streptomycin preparations. The pack 
comprises a simple basic container, printed only with 
company name and trademark. This is fully inter- 
changeable for use with some 70 different formulas 





by inserting an appropriately printed card strip which 
holds the two cartons together and by another printed 
card (in a distinguishing color for each product) which 
fits into the cartons and can be read through elliptical 
windows in the cellophane-wrapped package. Whether 
it holds the 5- or 10-cc. size, the pack contains two 
cartons each holding five vials, regardless of contents. 
The interchangeable inserts may be picked up from 
stock to fill rush orders and, if not stocked, can be 
printed on short notice. 


New protection for roses 


©. E. Wilson Nurseries credits this specially de 
veloped package with an important part in the sales 
success of its patented rose bushes. Before being 
placed in the sturdy, lock-end folding carton, 22 in. 
long, the plant is wax coated to control moisture loss 
and moss is placed around the roots. Then the bush 
is encased in a moistureproof inner bag of polyethyl- 
ene. Die-cut display panel of the carton permits in- 
spection of the plant without removal from the box; 
use of bleached board on inside of the carton serves 
as a light reflector and makes the bush more clearly 
visible. Printed in dark green with red on the Seal 
Pakt emblem and paragraph headings, the carton 
carries on side and hack panels detailed information 
on planting and care of roses, as well as facts about 
the superior features of the package. Space above 
the die-cut window is left blank so that the nursery 
may paste on a lithographed label with full-color re- 
production of the rose variety in the package. Several 
boxes are placed in corrugated cases for shipment. 


Creprirs: Carton and shipper, Gaylord Container Corp., St. Louis, 
Mo. Polyethylene bag, The Visking Corp., Terre Haute, Ind 
Labels, J. Horace McFarland Co., Harrisburg, Pa 
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STRONGER BRAND identity and picture key to product contained 
are features of new spot label which replaces old wrap-around label. 
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LATEST LABEL DESIGN FOR ONE OF AMERICA’S LARGEST PRIVATE-BRAND FAMILIES 


STRESSES SPOT IDENTIFICATION WITH HIGH-FIDELITY PRODUCT ILLUSTRATION 


new family of Ann Page labels 
has made its debut in A & P mar 
kets 


latest and most compelling lessons to 


Designed on the basis of the 


be culled from today’s experience in 
super-competitive, supermarket mer 
chandising by the largest organiza 
Ann 
Page labels feature streamlined brand 


tion in that field, the present 


and product identification plus new 
emphasis on printing quality and ef 
fective use of color and _ illustration 
to heighten purchase appeal. 

The intended 
than that sought by most alert pack 


agers of grocery products today—is 


effect—no_ different 


significant because A & P is using a 
strategy of maximum reproduction as 
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a means of assuring required label 
sales performance. 

Che new spot labels on jars of pu 
fruit preserves, for example, are let 


} 


terpress printed on de luxe-grack 
coated stock in four colors. Labels on 
each type of fruit preserves are il 
lustrated with pictures that have been 
reproduced from paintings of the 
original fruit. 

The former wrap-around labels in 
two colors on  sulphite paper con 
tained no illustration. They adequately 
identified brand and product, but 
lacked fast action and were entirely 
devoid of any special appeal. 

A new signet-type logotype is cen 
tered at the top of the new label and 


overlaps the fruit illustration, The new 
emblem is a square red panel with a 
the “Ann 


Page” printed in reverse-plate yellow 


narrow border and name 


The familiar cameo profile of Ann 


which formerly symbolized the 


Page, 
brand name, has been eliminated be 
the com 


head 


cause it would have made 
pact new identifying emblem 
strong.” 

rhe net effect of the new logotype 
and its overlap position on the prod 
illustration is instantaneous iden- 
both the brand and the 


uct 
tification of 
product. 
Such identification is a fundamental 
requirement on the part of A & P, be- 


cause Ann Page customers buy two 
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wavs—by brand and also by product 

rhe name of the product—such as 
peach preserves, honey, etc is print 
ed in large, bold sans-serif type direct 
ly under the product illustration. In 
cidental information is printed around 
all four edges of the rectangular label 
in such a way as to form a pleasing 
border. Jams and preserves are dis 
tinguished by variations in label back 
ground colors—all white for preserves 
and product colors for jams. 

The new signet-style Ann Page 
logotype will appear on all products 
in the Ann Page line, which includes 
such products as gelatin desserts, 
salad dressing, relish, mustard, vine 
gar, canned beans, soups, spaghetti, 
Family 
identification is emphasized in this 


jams, preserves and _ jellies. 


way—by means of identical color and 
shape, prominent lettering and domi- 
nant positioning—because the 30 on 
more types of Ann Page products are 


NEW FAMILY of Ann Page products 


identification of each product—either 


EGG 
NOODLES 


Ys 
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scattered throughout the store. At 
the same time, they are competing 
with the some 3,000 other products 
carried in the stock of the average 
supermarket today. This means that 
the shopper spending 30 minutes 
touring store aisles averages one min 
ute for each 100 items. The label that 
attraction and 


creates split second 


provides instant recognition of brand 


and product is, therefore, ol 


viously 
the only type strategically designed 
for producing high-volume sales for 
Ann Page. 

For this reason there is special sig 
nificance in A & P’s emphasis on 
maximum reproduction as a means of 
achieving the ultimate in eye-catching 
appt al, for it represents a deliberate 
gamble in terms of label costs vs. an 
increased sales volume that will jus 
tify the additional quality designed 
into and printed onto the coated-stock 
labels. This is true because the margin 


ELBOW 
MACARON 


£ packaging cost in a field as com 
petitive as staple grocery commodities 


is drastically limited 


Color control stressed 


As an aid to outside package ck 
signers, A & P's own printers de 
veloped a color chart showing the 
four basic colors and 44 combination 
colors that can be handled. The chart 
also indicates the sequence of color 
lavdown to obtain the desired tint 
The net effect of this color guide is 
to make the designer's selection of 
colors practical for printing as well as 
effective for sales 

To keep pace with the improve 
ment mn design and in the quality ot 
the printing increased attention is 
given to close control of color values 
In this connection, the Flexichrome 
technique® is used in preparing th 


rtwork from black and white photo 


* Eastman Kodak's Flexichrome Process 


shows consistent use of the dominant “Ann Page” signet, with clear 
through transparent window or by a printed reproduction of the product. 


MACARONI 


LINGUINE 


VERMICELLI 


., MOS: Saas 





EARLY DESIGNS featured a practical jar shape, but gave little em- 
phasis to brand name on label. They were ineffective for self service. 


MODERN DESIGN, in effect for the last 12 years, gave bold product 
identification, but played down the brand name. The familiar cameo pro- 
file of Ann Page, which was introduced in about 1940, proved to be a 
weak trademark, It has now been eliminated, since the company felt that 


its use would make the compact new identifying emblem “headstrong.” 


graphs of certain products, such as 
canned beans, prepared spaghetti and 
gelatin desserts. This method, involv- 
ing the painting in of various colors 
on a gelatin relief image, permits un 
usual color 
values. The method was not required 
in preparing the artwork for fruit 
illustrations on jam, jelly and _pre- 


freedom in adjusting 


serve labels, since original paintings 
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were involved in these illustrations 

A & P’s attention to color detail in 
creating its new line of labels is based 
on the fact that performance in the 
store involves problems of lighting 
and background colors. For example, 
fluorescent lighting changes the ap 
pearance of blues and yellows, which 
come up strong, whereas orange fades 
off. Vivid background colors tend to 


There 
fore, each new A & P design is store 
tested thoroughly before approval. 
Another reason for A & P’s pre- 
color detail—aside 


drown out weak colors, etc. 


occupation with 
from the fact that maximum repro- 
duction of lively colors does a better 
selling job on the container and also 


produces better ads—is the fact that 


company policy demands that every 
product photo or painting must ac 
curately represent original products. 
The color values must be absolutely 
realistic. 

It is also A & P policy to go all the 
way in meeting Government labeling 
requirements. Thus, use of the lid for 
required information is frowned upon 
by the company and the usual prac 
tice is to include mandatory data on 
the front label no matter how much 
these data may interfere with consi 
derations of design and space. It is 
interesting to note, in regard to the 
preserves label, that the problem was 
effectively handled without sacrifice 
of design or merchandising effective 
ness by making the required informa 
tion serve as a frame for the rest of 
the label. 

Excellent examples of informative 
labeling, of course, are provided by 
the labels for A & P canned vegetables 
and by the cartons now being used 
for spices and Ann Page dry gro 
cery products. The vegetable can la 
bels describe type, number of serv 
ings, ete., on side and back panels 
The spice cartons list the specific uses 
of the spice on the backs of the cai 
tons. This feature is intended to be 
helpful to the housewife, since there 
are many spices and often the home 
maker will not know where some of 
them can be used most appropriatel) 


Ann Page origin 

The new Ann Page labels are a 
fourth generation of one of the best 
known of all chain-store brands. The 
evolution of the label designs and the 
distinctive changes that have occur 
red reflect the dramatically changing 
attitudes of the homemaker and also 
the trend of A & P 
policy, which consistently has been 


merchandising 


“Give the shopper what she wants. 

The current design shows, too, how 
far the self-service trend has carried 
today’s packaging of grocery products 
in the direction of streamlined iden 
tification and the premium placed on 
“take-me-oft-the-shelf” appeal. 

When the Ann Page brand was 


adopted two decades ago for promo 
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tional use at Chicago’s Century of 
Progress exposition A & Pp packages 
were designed primarily for over-the 
counter sales. At that time the shop 
ping pace was, of course, more lei 
surely than it is now. 

The Ann Page brand was developed 
to provide greater feminine appeal 
for a growing family of products. The 
name itself has never been person- 
alized, but about 1940 the cameo pro- 
file of a women’s head was introduced 
to symbolize and identify the brand 
name. 

The new brand largely supplanted 
A & P’s famous, older “Rajah” brand, 
which by the early ‘30s had outgrown 
some of the effectiveness of its appeal 
suggesting far-away India and the ro 
mantic spice trade, in which A & P 
originally specialized. Also, the Rajah 
brand had evolved during a period 
when family identity was far less im 
portant than it is today. At that time 
A & P wanted the public to think of 
each item as an individual brand, be 
cause brands associated with A & P 
were not to be specially favored o1 
promoted by the store clerk. 

The late John Hartford, one of the 
brothers who founded and directed 
the policies on which A & P’s success 
is built, adamantly resisted any at- 
tempt to convert his brands into 
A & P store brands. This policy was 
based, it is said, on his own ex- 
periences as a clerk, when he formed 
the conclusion that there was no bet- 
ter way to alienate a customer than to 
push a store brand, which might be 
regarded as a “substitute.” Conse- 
quently, A & P’s brands such as 
Rajah, Sultana, Iona and Ann Page 
have been developed not as A & P 
promotions, but for competitive mer- 
chandising of 
produced, 


economical volume- 


volume-distributed _ prod- 
ucts. In self-service stores, of course, 
the brands are now more than ever 
before strictly on their own. 

In the late ’30s, Ann Page developed 
rapidly as a family-line brand and 
today includes more products than 
either Sultana or Iona, A & P’s other 
major grocery brands. Ann Page pre 
serves, for example, appeared in a 
squat, wide mouth jar in 1938. This 
container, designed on the basis of a 
survey made among women, had the 
appearance of cut glass and was in 
tended for attractive serving at the 
table. A special feature was a crown 
cap with an attached, pry-up wire 
opening device. This jar at first em- 
ployed a wrap-around label, which 


OCTOBER 1952 


NOW, as shown by this close-up illustration of jam and preserve labels, 
the Great Atlantic & Pacific Tea Co.'s Ann Page line blossoms forth 
with a label design which offers a quality appearance and all the time- 


proven elements of 


was later replaced with an embossed 
foil spot label. The new design lent 
itself well to attractive table use. The 
squat jar was not easy to tip, the label 
resisted staining and the cap was easy 
to remove and replace. 

Sales, however, went down instead 
Already the self 
service was being felt and the jars 


of up. trend to 
stayed on the shelves because they 
looked small in comparison with other 
1-lb.-net-content containers. 

This sales deterrent was eliminated 
by adopting the standard-type round 
jar—with more impressive proportion 


between height and diameter—that is 


still used today. A wrap-around band 
type label was adopted in 1940 and 


also a new label design that function 
ed effectively until the introduction of 
the current spot label with full-color 
fruit reproduction on coated stock. 


Crepitrs: Design of Ann Page labels, Eg 
mont Arens, 480 Lexington Ave., Neu 
York. “Kromekote” label stock, The Cham 
pion Paper & Fibre Co., Hamilton, Ohio 
“Vapor-Vacuum” closures, White Cap Co., 
1819 N. Major Ave., Chicago 39. 


successful, 


effective supermarket merchandising. 


- 


CH 


— 


EARLY ATTEMPT at 


improvement is 


package 
shown above. 
The waffle-design bottle for chili 
sauce (right), introduced about 
1939, is distinctive and creates 
the illusion of a larger bottle. 
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1 An attention getter in curtain de- 
partments is this new carton appro- 
priately designed to tie in with Framette 
window ruffling put out by House Beauti- 
ful Curtains, Inc. The effect of a house 
with overhanging eaves and chimney is 
achieved at no additional cost. Design, 
Alan Berger, New York. Carton, Service 
Carton Co., Brooklyn. 


? A new type of coconut product— 
Durkee’s Dixie Cut Moist Coconut— 
introduced by Durkee Famous Foods 
Div., the Glidden ¢ is more tightly 
packed, thus enabling more 

be put in each package. Label prominently 
features 5-oz. net weight and “25% 
more coconut.” Cans, American Can Co. 
and Continental Can Co., New York. 
Labels, Wright Photo Off Set Co., New 
York, 


3 Dominance of trademark, simplifi- 
e 


pearance of cleanliness are achieved in 


cation of copy and an over-all ap- 


this redesigned paperboard carton for 
White Bow Napkins, product of Sitroux, 
Inc. Peach and blue coloring is retained. 
White boxboard showing through oval 
tends to bull’s eye brand name. Design, 
Robert I. Goldberg, New York. Box, 
Robertson Paper Box Co., Montville, Conn. 


4 Newest hair preparation of Ogilvie 
Sisters is this “Magic Make-Up for 
the Hair,” a paperboard kit for brush 
and jar of coloring for spot dyeing hair. 
Platform in the two-piece set-up box is 
die cut to hold glass jar; an elastic band 
holds brush. Box, Imperial Paper Box Co., 
Brooklyn. Jar, Hazel-Atlas Glass Co., 
Wheeling, W. Va. Cap, National Seal Co., 
Brooklyn, 


The Hoffman House Dinner Club, a 
restaurant in Madison, Wis., is now 


packaging for retail sale one of its 
popular recipes—a red salad dressing. 
Package for Hoffman House Sauce is an 
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oval glass jar with lithographed metal 
closure. Paper label reproduces the Hoff- 
man House and the eight Hoffman 
brothers. Jar and closure, Anchor Hock- 
ing Glass Corp., Lancaster, Ohio. Label, 
Milprint, Inc., Milwaukee, Wis. 


() A colorful, re-usable Pliofilm draw- 
string pouch packages C. H. Masland 
& Sons’ Cumberland “Be Safe” Deer 
Carrier and Safety Cross Straps. Ulustra 
tions show the deer hunter using the pouch 
as a cont r for hearts and livers and as 
a protection from dampness during the 
waiting period before the deer appears. 
Pouch, Shellmar Products Corp., Mt. 


Vernon, Ohio, using Goodyear Pliofilm. 


7 Protective packaging of the Ferrara 
Confectionery Co.'s new Honey Nou- 
gats is reported to afford these candies 
unusually long shelf life. Candy pieces 
are first wrapped in wax-paper-lined em- 
bossed gold foil, then boxed in indivic 
cartons which are put in a tray that slides 
into a carton. Carton is cellophane over- 
wrapped, Packaging, Rossotti Lithograph 
Corp., North Bergen, N. J. 


& Functional jackets molded of ethyl 
cellulose plastic as the package for 
the new flashlight batteries recently intro 
duced by the Bright Star Battery Co. are 
said to be chemically resistant and dimen- 
sionally stable. The case also minimizes 
danger of accidental short circuit in a 
flashlight, since the plastic is a noncon- 
ductor of electricity. Jackets are molded 
by the battery maker. Plastic (Ethocel), 
The Dow Chemical Co., Midland, Mich. 


H) Barricini Summer-Ettes—pastel-col- 
” 


ered chocolate candies—are fully 


visible in this combination plastic and 
paperboard box. Cover is of transparent 
acetate. Yellow acetate side is beaded to 
hold in the paperboard base. Box, Samuel 
Barnett Co., Philadelphia. Transparent 
acetate, Monsanto Chemical Co., Spring- 
field, Mass. Yellow acetate. Joseph Davis 
Plasties Co., Arlington, N. J. 


i() Fisher Flouring Mills Co. adopts 
a new approach to cake-flour mer 
chandising with the package for its new 
Fisher’s Special Occasion Cake Flour 

a package that is as dainty, with its pastel 
coloring, as the cake illustrated on the 
box. Lithographed wrap, A. Carlisle & 


Co., San Francisco. 


| i Applied color labeling has replaced 

paper labels on bottles packaging 
Eagle Chemical Co.’s Spra-Kill insecti 
cide. Vinyl spray dispenser with each 
bottle is held in place by a dual ring on 
closure and dispenser. Bottle and metal 
cap, Owens-Illinois Glass Co., Toledo. 
Sprayer made by Calmar Co., Los 
Angeles, using Bakelite Vinylite. Sealing 


bands, American Viscose Corp., New York. 
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THE INSTITUTE IS READY 


WITH A FULL PROGRAM 


—— scope and activity of the Packaging Institute 
is reflected in an extensive program for the organiza- 
14th Annual Forum, which will be crowded into 


the New York, 


tion’s 
three busy days at 
Oct. 20 to 22. 


Ten seminars, one general meeting, two luncheons, a 


Hotel Commodore, 


cocktail party and numerous committee meetings are on 
tap for members and guests of the Institute, which repre- 
sents the production and technical interests of package 
users throughout the country. Nevertheless, according to 
R. Chester Reed, program chairman, the program has been 
arranged so that there will be little conflict of program 
interest, even though as many as three seminars will be 
in session concurrently. 
1,000 for the second straight year. 

The Forum will open on Monday morning, Oct. 20, 


Attendance is expected to top 


with the sole general session, at which the Institute’s 
activities will be discussed, together with “Problems of 
the Atomic Age,” which has been announced as the theme 
of this year’s meeting. Robert deS. Couch, president of the 
Institute, will give the welcoming address and Charles L. 
Barr, former president, will present nominations for new 
officers and directors. 

Following a luncheon meeting at which a folding-carton 
film will be shown, there will be three concurrent seminars 
Monday afternoon, dealing with Petroleum Packaging, 
Drug and Pharmaceutical Packaging and Food Packaging. 

Tuesday morning will bring seminars on Printed Pack- 
aging Materials (continuing all day) and 
Scheduled for Tuesday afternoon is the first of two Pro- 


Adhesives 


duction sessions. The annual cocktail party is at 5:30 p.m. 

The second Production session is to be held on Wednes- 
day morning, together with a seminar on Packaging Small 
Machines and Equipment. The final two meetings on Wed- 
nesday afternoon will be devoted to New Developments 
in Shipping Containers and Packaging Research and De 
velopment. 

One of the features of the Forum is the “Atomic 
Luncheon” at 12:30 Wednesday, at which Dr. Philip W. 
Swain will speak and show color films of atomic bomb 
explosions. According to Dr. Laurence V. Burton, exec- 
utive director of the Institute, the problem arising from 
nuclear fission will be shown to be directly related to 
packaging. 

The development of packaging specifications is a topic 
of wide interest at the Drug and Pharmaceutical Seminar, 
the result of a year’s study of the problem by this com- 
mittee of the Institute. Statisical quality control will be 
the subject of another interesting session of this group. 

All Forum sessions and functions are open to nonmem- 
bers as well as members of the Institute on payment of 
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OF 


FOR ITS 14TH ANNUAL MEETING, OCT. 20-22, 


REPORTS AND PANEL DISCUSSIONS 


a registration fee. Employees of member companies and 
their subsidiaries may register at the member rate. Regis 
trants may sign up for the full three days or for any one 


The Hotel for 


out-of-town visitors. 


day. Commodore has set aside rooms 


The complete program follows 


Monday, October 20 


:00—Registration, Grand Ballroom Foyer 
:00—(Grand Ballroom)—Call to Order by R. C. Reed 
Chairman. 


Program 


Address of Welcome by Robert de S. Couch, President, 
Packaging Institute. 
5—Report of Nominating Committee, Charles L. Barr, 
Chairman. 
Progress and Outlook for Packaging Institute, discussed 
by M. J. Odell of Koehler, Odell & Worden; H. Earl 
Nack of Sharp & Dohme, Inc.; Charles O. Kendall of 
E. R. Squibb & Sons; and John A. Warren of American 
Home Products Corp. 
Problems of the Atomic Age, Paul Colsman of Brook 
haven National Laboratory and Dr. W. A. Schenck of 
Riegel Paper Corp. 
:30—LUNCHEON-~—East Ballroom 
00—CONCURRENT SESSION—West Ballroom 
PETROLEUM PACKAGING. A. Douglas Murphy of 
Esso Standard Oil Co., Chairman. Report of work of 
subcommittees 
Tin Mill Product Qualities Required in Can Manufac- 
turing, William B. Eastman of Continental Can Co 
Present Trends in High Speed Drum Manufacture, 
George S. Stothoff of United States Steel Corp 
Materials Specifications and Testing of Paper Contain- 
ers, W. B. Lincoln, Jr., of Inland Container Corp 
2:00—CONCURRENT SESSION—East Ballroom. 
DRUG AND PHARMACEUTICAL PACKAGING. Dr 
John C. Bird of Lederle Laboratories, Chairman. 
Statistical Methods and Their Value in Control of Pack- 
aging Materials, a panei discussion with Walter E. Spicer 
of Lambert Pharmacal Co., Moderator; Dr. Julian H 
Toulouse of Owens-Illinois Glass Co.; W. A. MacCrehan 
of The Lord Baltimore Press; and Robert Mahan of A. H 
Wirz Co. 
Packaging Specifications: History, Development 
Application, Dr. David M. Ashkenaz of Wyeth, Inc 
Developments in Plastic Containers for Packaging, 
Arthur R. Schettel of E. R. Squibb & Sons. 
Status of Parenteral Closure Problems, John A 
Jr., of Merck & Co., Inc 
Manufacture, Storage, Handling, Packaging and Ship- 
ping of Radioactive Materials, E, E. Beauchamp of Oak 
Ridge National Laboratory. 


and 


Elder, 
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2:00—CONCURRENT SESSION—Parlors B & C. 


FOOD PACKAGING. Dr. L. W. Elder of General Foods 
Corp., Chairman. 

Packaging Materials and Packages—A Survey of What 
the Food Industry Seeks in Them, C. M. Woodcock of 
General Foods Corp. 

Oil Freeness in Food Products—A Packaging Problem, 
Dr. L. E. Hoag of American Can Co. 

How Far Should We Go in Solving the Food Caking 
Problem? Dr. R. A. Morck of R. B. Davis Co. 

Odor Gain and Loss—A Package Permeability Problem, 
George Garnatz of Kroger Food Foundation. 


(Parlor E) Meeting of Board of Directors 


Tuesday, October 21 


CONCURRENT SESSION—East Ballroom. 

PRINTED PACKAGING MATERIALS. E. H. Balkema 
of Colgate-Palmolive-Peet Co., Chairman. 

Progress in Testing Fading of Printed Packaging Ma- 
terials by the Fade-ometer, George Cramer of Sinclair 
& Valentine Co. 

Further Progress on the Test for Effect of Alkali on 
Printed Packaging Materials, Albin H. Twardowicz of 
The Lord Baltimore Press. 

Evaluating Resistance of Ink on Printed Packaging Ma- 
terials to the Product in the Package, L. K. Burnett of 
The Ohio Boxboard Co. 

Proper Ways to Handle and Store Printed Packaging 
Materials in the User's Plant, C. C. Sutton of General 
Foods Corp 

Should the Producer of a Printed Packaging Material 
Specify Its Storage Conditions and How It Should Be 
Handled For Delivery to the Packaging Line? W. A. 
MacCrehan of The Lord Baltimore Press. 

Methods of Identifying Items To Prevent Or Catch 
Mixed Deliveries of Packaging Material. (Speaker to be 
announced.) 


CONCURRENT SESSION—West Ballroom. 
ADHESIVES. A panel discussion. Maurine Ponder of 
Joseph E. Seagram & Sons, Inc., Chairman. 
Representing Users, Carr H. Parsons, Lederle Labora- 
tories, and William Rite, Central States Paper & Bag Co 
Representing Suppliers, George W. Gray, Jr., of Arabol 
Mfg. Co. and William Sederlund of National Starch. 
Representing Machine Manufacturers, Richard Well- 
brock of New Jersey Machine Corp. 


CONCURRENT SESSION—West Ballroom. 

PRINTED PACKAGING MATERIALS (continued from 
a.m.). 

Evaluating the Resistance of Printing Inks To Dry Rub, 
Lewis R. Ayers of Robert Gair Co. 

Evaluation of Color-Master Differential Colorimeter In 
Color Control, F. L. Wurzburg, Jr., of International 
Printing Ink 

Evaluating Gloss of the Printed Package, T. Rosevelt of 
Sun Chemical Corp 

A Better Name For Aniline Printing—A Progress Re- 
port, John Cozza of Cello-Masters, Inc. 

Evaluating Printability of a Material, B. A. Gaffney of 
New Haven Pulp & Board Co 

Profitable Uses of Codes On Packaging Materials, Ira 
Gottscho of Adolph Gottscho, Inc. 

First In-First Out Control Of Use Of Packaging Ma- 
terials, George J. Myers of Norwich Pharmacal Co. 
Grain Direction of Labels For Sheet-Fed and Roll-Fed 
Labeling, Earl C. Lenz of Paisley Products, Inc. 
Technical And Economic Factors In Printing On Glass. 
(Speaker to be announced.) 
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9:30 


CONCURRENT SESSION—East Ballroom 
PRODUCTION. E. R. Hamm of Sharp & Dohme, Inc., 
Chairman. 


Maintenance and Repair of Packaging Equipment. 
Speakers: R. Ross Kitchen of Charles H Phillips Co, and 
Edward C. Towle of Sharp & Dohme, Inc. 


Planning and Purchase of Packaging Equipment. Speak- 
ers: George D. Harrison of The Mennen Co. and Ralph 


Davis of Joseph E. Seagram & Sons, Inc 


Useful Gadgets for Production Line Equipment and 
Packaging Machinery. E. F. Dival, of Corn Products 
Refining Co., Chairman, Speakers to be announced 


COCKTAIL PARTY—East Ballroom 


Wednesday, October 22 


CONCURRENT SESSION—East Ballroom 
PACKAGING SMALL MACHINES AND EQUIP 
MENT. R. D. Courtright of International Business Ma 
chines Corp., Chairman. 

Packaging of Sound Recording and Reproducing Equip- 
ment, J. R. Hopkins of Dictaphone Corp 

Packaging of Photographic Equipment, C. M. Elliot of 
Eastman Kodak Co. 

Packaging of Cash Registers in Corrugated Cartons, 
M. W. Bamell of National Cash Register Co 

Packaging of Punched Card Accounting Machines. Mr 
Courtright. 


CONCURRENT SESSION—Grand Ballroom 
TRAINING PROGRAMS AND PROCEDURES FOR 
PACKAGING LINE PERSONNEL. John A. Warren of 
American Home Products Corp., Chairman, 

Selecting and Training of Personnel—the Key to Cost 
Reduction, Clarence T. Genovese of Dunlap & Associates 
Training of Packaging Line Mechanics, E. W. Love of 
Bristol-Myers Co. 

Training of Packaging Line Supervisors, E. J. Capstack 
of Joseph E. Seagram & Sons, Inc. 


LUNCHEON—Grand Ballroom. Speaker, Dr Philip W 
Swain: “Plain Talk on Atomic Power and the Atom 
Bomb” and color movie of atomic bomb explosions. 


CONCURRENT SESSION—Grand Ballroom. 

NEW DEVELOPMENTS IN THE SHIPPING CON- 
TAINER FIELD. Allyn C. Beardsell of Container Labo- 
ratories, Inc., Chairman. 

Vacuum Sealing of Siftproof, Seal-End, Folding Car- 
tons, William J. Cupo of Johnson & Johnson. 
Evaluation of Cushioning Media for Interior Packing, 
John L. Gretz of The Sponge Rubber Products Co 

New Closure Regulations in the Uniform Freight Classi- 
fication, George ]. Keyes, Member, Classification Com. 
Glued Lap Joints on Fibre Containers, Alfred N. Hoff 
man of Container Laboratories, Inc. 

Tuf-Edge and Tuf-Wall Corrugated Fibreboard Con- 
tainers, Arthur Moscowitz of Shelton Manufacturing Co 


CONCURRENT SESSION—East Ballroom. 
PACKAGING RESEARCH AND DEVELOPMENT. 
Charles M. Woodcock of General Foods, Chairman 
Supported Plastic Films and Their Proper Uses, L. F 
Swec of H. P. Smith Paper Co. 

Proper Specification for Blow-Molded Polyethylene 
Containers, James H. Parliman of Plax Corp 
Engineering the Adhesion Operation, Dr. Frank C. 
Campins of Polymer Industries, Inc. 

How to Predict Shelf Life from Packaging Laboratory 
Data, Ross A. Easter of Pillsbury Mills, Inc. 
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YOU CAN CUT SHRINKAGE LOSSES UP TO 97% 
with PLIOFILM casings for meat loaves, luncheon 
loaves, boiled ham and similar products. 


That’s a proved fact—and it’s one big reason why 
so many brands are now using this puncture- 
resistant, moisture-protective film. But it’s not 
the only reason. 


PLIOFILM saves labor costs, too, because it slices 
easily without shattering—doesn’t dull knives. 
PLIOFILM’s clear transparency permits enticing 
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display, speedy sales. And PLIOFILM prints 
clearly and sharply in multicolors, provides 
excellent brand identification. 


You'll find PLIOFILM ideal for all kinds of meat 
products, especially rough, bony or irregular 
items like rib roast or poultry. 


If you’re not yet using this sparkling sales- 
maker, it’ll pay you to get the facts now. Write 
Goodyear, Pliofilm Dept., Akron 16, Ohio. 


We think you'll like "THE GREATEST STORY EVER TOLD” — Every Sunday — ABC Network 
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COULD You USE IT'S STROKG! 
THESE PLIOFILM 


ADVANTAGES? 


IT'S LIQUIDPROOF! =~ IT KEEPS MOISTURE OUT! 
PLIOFILM produce bogs PLIOFILM is so moisture-tight, as Crackers, tablets and other 


hold up to 10 pounds with- leakage-proof, it safely seals 


f : 
i hygroscopic products stay 


out donger of breokage. pickles, saverkrout, in their <a ae” 


KE crisp and dry in PLIOFILM 


own flavor-making brine 


_Good things GOOD*Y EAR 


are better in Na @ Nel ics 
FILM 


3-way protection against air, moisture, liquids 


Pliofilm, a rubber hydrochioride—T. M. The Goodyear Tire & Rubber Company, Akron, Obie 
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SLIDING COVER over the comb-shaped piece 
provides a convenient compartmented package 


that can dispense the capsules 


individually. 


Capsule ideas 


THESE PLASTIC 


THE 


tudents of packaging can rush in 
~ where angels fear to tread and 
their fresh, uninhibited thinking of 
ten has excellent idea value—if not 
always completely practical from the 
production and sales angles. 

Unhampered by the engineer who 
says it can’t be done, the purchasing 
department which says it costs too 
much and the research director who 
claims you can’t buck consumer pref 
erences, the student can give free 
rein to his design thinking—some- 
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DISPENSING 


PRODUCTION LINE — BUT 


tines coming up with a solution to a 
problem that old timers 
would never have thought of. 
Students of the Institute of Design 
Institute of Technology 
were recently given a problem to de- 


seasoned 


of Illinois 


sign a plastic container for the “vita 
min capsule of tomorrow.” Each stu 
dent designed a package to solve a 
particular aspect of the problem, 
with special attention to plastic ma 
terial, plus such factors as cost, ease 


of handling and product protection. 


HAND-SIZED container features toothed 


strip providing partition for 
each capsule when sealed over transparent 
film One of the 


ean be ripped off the strip at a time. 


separate 


envelope. capsules 


“a 
A 


é 


a 


. 
ys 


“ 


CONTAINERS FOR CAPSULES MAY NEVER REACH 


STUDENTS DESIGNS DO OFFER INSPIRATION 


Cohen, the 
Design who taught the 


Harold 


Institute of 


instructor at 


project, explained the approach. It 
was the feeling, he said, that plastics 
fully 
manufacturing Only its transparency 
otherwise it 


have not been exploited by 


been widely used; 


appeared to the students that the 


has 


material has been employed as if it 
were metal or paperboard. Because 
of its flexibility and color range, he 
offered unex- 


production-wise. 


said, plastics many 


plored _ possibilities 
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In their designs the students at 
tempted to use all of the advantages 
of the materials they worked with 
Original solutions to the problems of 
capsule container designs are offered 
in six new container models created 
by third-year students, four of which 
are illustrated on these pages 

To solve what he termed “hygienic 
Seeley, 611 
Richmond Ave., Chicago, devised a 


problems,” Leonard 
hand-sized container for 12 capsules, 
comprised of two matching molded 
strips which could be made of ace 
tate or polystyrene, equipped with 
tooth-like 
serving as dividers that form a sepa 


projections on each side 


rate compartment for each capsule 


when the two molded pieces are 


sealed together over an envelope of 


transparent film. One capsule can be 
ripped off at a time, while the oth- 
ers are kept protected until used. 
By means of a comb-shaped piece 
of opaque plastic and a transparent 


SLIGHT PRESSURE 


pensing of the individual capsules 


permits dis- 


through hole die cut in the side of 
this circular transparent container, 
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sliding cover, Charles Weil, 1129 N. 
Dearborn St., Chicago, made a one 
handed 


dispensing container. Cap 


secured between wide 
teeth of 
piece due to the natural-spring prop 


Each 


may be dispensed separately as the 


sules are 
spaced the comb-shaped 


erty of the plastic material 
thumb operates the sliding cover 

A transparent dispensing container 
was devised by Carl Gibson, 29 
Pinehurst Ave., Natick, Mass., to fea 
ture easy loading and dispensing. It 
is comprised of two parts: a formed 
base with an individual recess for one 
capsule and a sliding cover. By 
means of the well, just one capsule 
is dispensed at a time when the 
thumb-operated cover is pulled back 
by the user. 

A two-piece formed and cemented 
round container made of transparent 
sheet plastic was devised by Gene 
Szymezak, 924 W. 5lst Place, 
Chicago, using the flexibility of the 


plastic so that a slight pressure with 
thumb and index finger dispenses 
one capsule at a time through a small 
hole in the side. 

Other designs included a circular 
container conceived by Harold Gros 
owsky, 8 Erie St., Chicago, on which 
the days of the week are indicated as 
a reminder of whether or not the 
user has consumed his daily dosage 
Problems of retail costs were studied 
by Gordon Goodrich, 48 E. Bellevue 
Ave., Chicago, for a large plastic con 
tainer which he figured to be favor 
ably competitive in price to a glass 
container 

It is reported that several indus 
trial firms have shown interest in this 
student project. The students were 
assisted by, in addition to their in 


Nekimkin, former fac 


ulty member of the Institute of De 


structor, Elic 
sign, who collaborated with Moholy 


Nagy, founder of the Institute, on the 
design of the Parker-51 pen. 


SSSED WELL in base permits con- 


venient dispensing of one capsule at a time 
when the cover is slid back from the tray. 





Approximately 210 Play- 
skool Puzzle Plaques, a 
new product recently in- 
troduced by the Playskool 
Mfg. Co., are accomoda- 
ted for display position 
in this corrugated floor 
stand. The sturdy unit 
is capable of supporting 
over 200 lbs. on its four 
shelves which taper to 
a height of 5% ft. from 
a base which uses only 
4 sq. ft. of floor area. 
The display folds flat 
for shipment. Display, 
Container Corp. of Amer- 
ica, Chicago. 


Stepped-up design to meet increasing 
self-service selling on drug counters is 
indicated by these new Squibb Aspirin 
displays. While retaining the dignity 
of the Squibb name, the rich maroon, 
brown and buff coloring of the 12-tin 
unit commands immediate attention. 
The other unit features a special offer 
efficiently packaged together in a die- 
cut paperboard boot—a bottle of 100 
and a tin of 12. Cartons, Atlantic Car- 
ton Corp., Norwich, Conn. Design (12- 
tin display), Gilbert Banever, New Ha- 
ven, Conn, 


This clown display for “Littl Folks” 
nylon tooth brushes by I. Sekine Co., 
Inc., makes a direct appeal to the 
juvenile trade. A dozen glass-tubed 
brushes fit into this circular, die-cut 
paperboard self-vending unit. It is 
only 5 in. in diameter and less than 
10 in. high, including clown and hoop 
top piece. Display, Einson-Freeman 
Co., Ine., Long Island City, N. Y. 
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Three basic problems of stocking pres- 
entation for department stores are 
solved by this blond mahogany display 
merchandiser: lighting, costume coor- 
dination and “feel” of product. Lark- 
wood Hosiery’s new counter unit pro- 
vides daylight illumination behind a 
glass fibre shade to eliminate glare. 
Color-coordination cards are remov- 
ble for renewal each season. Display, 

ert Kayton Associates, New York. 








Hickok’s revolving swing display for the 
new Hickok elastic belts has a neat look. 
It holds 3 doz. belts, each in a transparent 
acetate tube with circular paperboard top 
and bottom. Two tubes hang by braided 
cord loops from each of the 18 brass pegs 
set in the triangular Syrocowood top. The 
unit revolves when touched. Display, Syra- 
euse Ornamental Co., Inc., Syracuse, N. Y.¢ 
Plastic tubes, Clinwill Plastics, Inc., B te 
falo, N. Y. Pes 


Six related cosmetics of other 
manufacturers are promoted in 
this compact unit by Cutex pro- 
moting its new “Red Hot °‘n 
Blue” nail polish and lipstick. 
Theme of the unit is that used 
in Northam Warren’s national- 
magazine advertising and it fea- 
tures a full-color adaptation of 
the Cutex ad, framed by copy 
for the related items. Display, 
Lutz & Sheinkman, New York. 
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Reproduction of the Indian head- 
dress on this floor display for 
Iroquois Beverage Corp.'s bottled 
beer quickly establishes a tie-in 
with the brand name, Iroquois 
Indian Head Beer. Base resembles 
a drum, The unit may display 
either six-bottle cartons or loose 
bottles. Display, River Raisin Pa- 
per Co., Monroe, Mich. 


lo aid shoppers in selecting Coty 
products as Christmas gifts, this 
“see at a glance” four-panel win- 
dow display shows 27 full-color 
illustrations of Coty gift items, 
plainly printed with prices. This 
“window catalog” is a five-scored 
panel 60 in, wide and 39 in, high. 
It can be expanded or collapsed 
to fit large or small windows. 
Dealers feel it will help speed up 
cosmetic gift-counter traffic. Dis- 
play, Einson-Freeman Co., Inc., 
Long Island City, N. Y. 
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Significant of the trend to 
popular-priced, small-boxed 
“nibbler” units of quality 
confections is this wire dis- 
play stand and counter car- 
ton for Whitman’s new Small 
Package family, now appear- 
ing near cash registers in 
drug, department and sta- 
tionery stores. Packages carry 
silhouette of Whitman mes- 
senger boy trademark, its 
first use on a package other 
than the Sampler. Display, 
All Wire Metal Products, 
Philadelphia. Box wraps, 
C. H. Forsman Co., New York. 
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Western Show report 


WITH 8,000 VISITORS AND 152 EXHIBITORS AT THE FOURTH EXPOSITION, 


LOS ANGELES BREAKS ALL RECORDS FOR THIS WEST COAST EVENT 


utual interests in packaging drew nearly 8,000 persons, 
M mainly from the 11 states west of the Rockies, to Los 
Angeles Aug. 12 to 14 for the fourth renewal of the 
Western Packaging Show. 

The show far surpassed all of the three previous Western 
expositions, held in 1948, 1949 and 1950 in San Francisco, 
in both attendance and number of exhibitors. There were 
152 firms listed as exhibitors, as against 100 on the last 
previous occasion, and total registrations were announced 
as 7,900, compared with 5,100 at San Francisco in 1950. 

With ample exhibit and crowd space on the main floor 
and mezzanine of the Shrine Convention Hall, the show 
was generally voted a great success by both exhibitors and 
visitors. Noticeable this year was increased emphasis on 
materials-handling equipment, as evidenced by the name, 
Western Packaging and Materials Handling Exposition, 

In general, the show was a miniature of the annual 
National Packaging Show, but with special attention to 
those phases of packaging which are especially important 
to the Western states—fresh produce, dried and citrus fruits 
and the food industry in general. 

Staged and managed by the New York firm of Clapp & 
Poliak, Inc., which also manages the National Packaging 
Show of the American Management Assn., the Western 
Show was supported by the Western Packaging Assn., 
which furnished an Advisory Board; by the Los Angeles 
Chamber of Commerce and by other interested groups. 

Held concurrently with the show, on the mornings of 
the second and third days, was a Packaging and Materials 
Handling Institute, sponsored independently by the In- 
dustrial Engineering Department of the University of 
Southern California. 

If there were any criticisms at all of show arrangements, 
they had to do with the conference, or Institute, which 
wandered pretty far afield from consumer packaging. Un- 
like previous national and Western shows, the conference 
program was not presented in the exposition building, but 
in a University building about a half mile away. The pro- 
gram did not attempt to cover the broad field of packaging 
interests, but was devoted to two special subjects: military 
packaging of the type involving primarily the aviation 
industry and materials handling of a general nature. 

Abstracts of those papers which are of interest to pack- 
agers follow: 


Recent Changes in Basic Air Force Packaging—Ray Pass, 
Chief, Packaging Section, Quality Control Directorate, West 
ern Air Procurement District, Air Materiel Command, USAF, 
Les Angeles. Ordinarily, Mr. Pass said, the would-be AF con- 
tractor first encounters references to AF packaging and packing 
in the “Invitation for Bid.” Incorporated in the Invitation is the 
so-called “Contractual 163 Form,” a page telling just how the 
AF desires the items to be packaged, preserved, packed and 
marked. A copy of this form is also incorporated into the con- 
tract when it is awarded. 
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A revision of this “Contractual 163 Form” is now appearing 
in contracts. The old document consisted of a 163 Form, a 
163A Form or a 163C Form—all dated July 1, 1950, The 163 
applied to most of the items procured by the AF; the 163A was 
used when special materials such as fuels, chemicals and oxygen 
ware procured. 

The new form consists of four parts—163, 163A, 163C and 
163D—all dated Jan. 22, 1952. The 163 and 163A supersede the 
old 163 and 163A. 163C is a new form, Mr. Pass explained, 
which contains the item-identification and container-marking 
specifications formerly included in the 163 and 163A forms. It 
also contains an additional paragraph entitled “Reinspection 
Requirements,” which requires (when applicable) the contrac- 
tor to mark each container with the inspection date for preser- 
vation. The date will either be called out on the 163C form or 
have to be obtained from ANA Bulletin #405. 

The 163D form contains information with regard to estab- 
lishing preservation and packaging lists for spare parts. This 
procedure involves the use of 163B forms and is commonly 
known as a “PT List.” Many contracts w ill not require use of 
all four forms. 

Mr. Pass directed attention to some of the changes in the 
new forms. Form 163, as printed, contains a statement to the 
effect that “items will be preserved and packaged in accord- 
ance with AN-P-13.” Just after the forms were printed, AN-P- 
13 was superseded by MIL-P-LIG6A. 

Paragraph 3 of Form 163 deals with spare-parts-packaging 
lists (PT lists). Previously it called for the lists to be estab- 
lished in accordance with AMC Reg. 71-1. Since that regula- 
tion was primarily for Air Force use, the contractor had dif- 
ficulty in obtaining the information it contains. Now, when 
necessary, this data will be supplied as part of the contract 

The old 163A form had a paragraph for specifying “Commer- 
cial Preservation, Packaging and Packing.” This paragraph has 
been omitted from the new form. If desired by the AF, com- 
mercial packaging can be specified by special notation on the 
form. 

The various paragraphs on the back of the 163 form also 
have undergone revision, JAN-P-104 export shipping containers 
may now be used, in addition to the JAN-P-105, JAN-P-106 
and MIL-C-6057 containers previously permitted. There is a 
provision for omission of case liners in export shipping boxes 
under certain specific conditions; these conditions appear to be 
more liberal than those on the old form. Unless otherwis« speci- 
fied, domestic shipping containers must conform to certain 
listed Federal specifications, such as NN-B-601, NN-B-621, 
LLL-B-636, ete. Since the old form, in general, allowed use 
of containers built to meet Consolidated Freight Classification 
rules, new requirements are more restrictive The maximum 
gross weight for a Type 1 load shipped domestically in fibre- 
board containers was formerly 70 Ibs. Now no gross weight is 
mentioned for such shipments; the weight, therefore, may equal 
the load as specified on the manufacturer's seal. However, this 
is not to be confused with the 275-lb. Mullen test requirements 

The identification and marking information which formerly 
appeared on the 163 and 163A forms has been deleted and 
appears on a separate form, 163C, 

The new form 163C, which deals with item identification and 
container marking, stated originally that physical items should 
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be marked in accordance with specification AN-M-13. Since 
that printing, the portion of AN-M-13 pertaining to item mark 
ing has been superseded by a new specification, MIL-M-7911 
Until the present supplies of 163C forms are exhausted, they 
will appear in the contract with AN-M-13 crossed out and 
MIL-M-7911 inserted. Marking of interior and exterior con 
tainers is to be in accordance with MIL-STD-129. It will be 
noted that AN-M-13 is now entirely superseded. These are 
some but not all of the changes in the Contractual 163 Form 

Mr. Pass mentioned that the new 163 form will require pack- 
aging and preservation in accordance with MIL-P-116A and 
AN-P-13. In the past, the contractor would phone and say, 
“My contract specifies a Method 1A8 as per AN-P-13 and I 
can't find it in the spec.” He can’t because it wasn’t in the 
specification. Method 1A8 will now be found in MIL-P-116A 
The old Method O is also in the new spec ification, but is called 
Method 3 

Methods of preservation which are essentially waterproof 
are listed as LA, 1A2, 1A8, etc. Essentially water-resistant 
methods are listed as 1C methods. So now Method 1A3 will be 
known as 1C1. One of the differences in the specification is the 
amount of testing required. Tests are required on “pilot packs,” 


routine production packages and packages utilizing different 
basic methods. A wider variety of tests is now required 


Since the new documents have been in use only a short time, 
Mr. Pass felt that it was still too early to say what problems or 
difficulties will be encountered in their use. It is apparent, how- 
ever, that the contractor must read and understand his contract 
and the referenced specifications with even more care than be- 
fore. Any questions or problems should be discussed with AF 
personnel. This should be done as soon as possible, Mr. Pass 
urged, since it often takes considerable time to obtain classifi- 
cation 


What to Consider When Bidding a Government Contract— 
Raven C. Burier, General Manager, Aircraft and Export Pack- 
aging Division, Lyon Van & Storage Co., Burbank, Calif. Mr 
Butler pointed out that as a result of the magnitude of the war 
production program, many small contractors now have the op 
portunity to bid on Government contracts for the first time 
The packaging requirements of the Government are very rigid, 
and rightly so. Therefore, when the contractor is estimating the 
cost of packaging his product, he should follow a few simple 
rules to avoid the pitfalls awaiting the inexperienced packer. 

he first rule laid down by Mr. Butler is that the contractor 
should employ someone familiar with Government specifications 
to interpret his packaging requirements as called out on the 
invitation to bid. If the contractor has a small organization and 
cannot afford to employ such personnel on a permanent basis, 
he can call on a reliable packaging company to furnish him as 
sistance in preparing his bid 

The second rule the contractor should follow in preparing his 
bid, according to Mr. Butler, is not to submit a bid based on 
employit.g shop carpenters, maintenance and/or excess labor to 
fabricate the containers. The bailing of shipping containers is 
a trade requiring trainir.g and should be entrusted only to ex 
perienced workmen. When shop personnel not experienced in 
packing and crating to Government specifications are employed 
to build containers, they often think that the container speci- 
fications are trivial. However, Mr. Butler warned, rejections by 
Government inspectors after the containers have been built can 
be a very significant item in the packaging cost. Employment of 
inexperienced personnel in the fabrication of containers can re 
sult in container rejection for any one of the following reasons 
too much moisture in lumber; divergence in grain of lumber; 
lumber not of proper quality as to grade and thickness; wrong 
size nails; nail pattern incorrect; box design not correct for type 
of load: and box liner not installed before items were packaged 

If the contractor at the time of submitting his bid employs 
a competent and experienced packaging engineer to interpret 
correctly the Government specifications, this pitfall can be 


avoided. 
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A third rule is that the contractor must not miscalculate the 
cost of interior packaging from the standpoint of either labor 
or materials, He should first check thoroughly on the cost of 
set-up boxes and cartons, especially if his contract requires that 
he procure them in small quantities. Foil barriers for interior 
packing are another pitfall for the small contractor. He may find 
too late that he cannot fabricate his barrier material into mois 
tureproof bags in his own plant without approval by the proper 
Government agency. To get this approval he must obtain lab 
oratory tests of sample bags. These laboratory reports, together 
with more samples must be forwarded through Government 
channels to the approved agency. This procedure is costly and 
approval usually requires 60 to 90 days Consequently, it is 
usually more economical for the small contractor to purchase 
these foil barriers from a source of supply approved by the 
Armed Forces 

Another cost, which Mr. Butler said is often overlooked by 
the small contractor, is the expense of cyclic exposure and drop 
tests. Before submitting a bid, the contractor should ascertain 
what tests will be required of his packaged material, These 
tests, when required, can substantially increase the cost of 
packaging. Still another frequent miscalculation of the bidder 
is failure to include in his estimate the shipping or carloading 
costs. Of course, all experienced contractors know that nothing 
is ever shipped on Government contracts until the weight of 
the paper work involved equals the weight of the article to be 
shipped. Therefore, the contractor should remember when 
estimating his bid that he will have paper work to handle. One 
of these pieces of paper is a Certificate of Conformancy. The 
manufacturer must request these certificates on all materials 
delivered to him and must retain them in his files for inspec- 
tion purposes 

The standard clause in supply contracts gives the Govern 
ment the right to inspect the material involved during and at 
completion of manufacture and to reject or require correction of 
defective articles, material or workmanship of manufacturing or 
packaging. Failure to comply with these requirements can cause 
the contractor added cost and time, and any attempts made 
to cut corners on packaging cost only result in expensive failure 
and loss of prestige with the procurement agency should the 
bidder desire future contracts, Mr. Butler warned 

The bidder should always remember that the pitfalls that o¢ 
cur from bidding on Government contracts can become quick 
sand if he is the successful bidder who has underestimated the 
true costs of the contract 


Military Packaging From a Manufacturer's Standpoint—J. D 
Nunn, Manager, Shipping Department, Lockheed Aircraft 
Corp., Burbank, Calif. The announcement of this discussion in 
dicates that I am to discuss the activity of the manufacturer 
after his receipt of the military contract. Digressing for the 
moment, Mr. Nunn said that it must be presumed that a manu- 
facturer has taken considerable action prior to his receipt of 
a contract. This prior action has a vezy important bearing on 
his ability to perform efficiently once the cortract is in his 
herds. Answers must be found to a battery of questions, such 
as: What facility problems are imposed? Will the present pack- 
aging area suffice? Will the area—space and layout-wise—per- 
mit the installation of special equipment? What special equip- 
ment will be required? What materials must be proc ured? Are 
approved sources of material re adily available? Can the source 
readily supply the specification materials? Are there critical ma 
terials involved which will require priority ratings? 
Assuming that the manufacturer has negotiated his contract 
and is about to initiate performance, he probably should at- 
tack first the details of preserving and packaging the product 
or produc ts. The manufacturer who habitually exceeds require- 
ments by preserving hardware as he would bearings, for ex 
ample, will afford the product adequate protection. He will, 
however, dig deep into his pockets to pay the tariff. Conversely, 
the manufacturer who preserves bearings as he would hard- 


ware finds either that he has encouraged difficulty with the 
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local Military Quality Control Representative or that unsatis- 
factory reports are received from the field. 

The method of preservation may be predetermined by the 
contract itself and the manufacturer may not be allowed to ex- 
ercise discretion in selecting the method of preservation for 
his products. The contract may specifically spell out each pack- 
aging step or, as an alternative, the contract may require con- 
formance to certain specifications. The specifications with which 
a manufacturer might be involved, I am afraid, are many and 
varied. However, the Government publishes an index of specifi- 
cations and the Quality Control Section of the Western Air 
Procurement District will assist those who need the index 
and/or any certain specification, Mr. Nunn claimed. 

A second alternative gives the contractor some area in which 
to exercise his discretion. It is the establishment of the manu- 
facturer as an approved packaging representative of the mili- 
tary. Each contractor so qualified is assigned a PTA (Packaging 
Team Approved) number which is called out in each contract 
issued to him. The contract simply states that the preservation 
and packaging shall be in accordance with PT number “X.” 
This number not only represents the military approval of the 
contractor but, in addition, identifies the Air Force-Navy Aero- 
nautical Standard Preservation and Packaging List which the 
contractor must prepare and which is subsequently approved by 
the military. Under this arrangement, the manufacturer ana- 
lyzes each product which he will ship and prepares a recom- 
mendation of the method of preservation which will be em- 
ployed. 

This recommendation is set forth in what is called a Pack- 
aging Information form. A separate card is submitted for each 
and every part, and these cards form the Standard Preservation 
and Packaging List. Despite the fact that conformance to the 
numerous specifications may not be expressly demanded in the 
contract, each of the specifications must be used as a guide. The 
intent, if not the letter of the law, must be implied and/or re- 
flected in the make-up of the Packaging Information form, Mr. 
Nunn said, The greatest advantage in this arrangement is the 
standardization achieved and the elimination of research each 
time a given part is processed. 

Aside from the basic descriptive data that go into the Pack- 
aging Information form, information pertaining to the cleaning, 
preserving and packaging is developed by setting up a pilot 
pack of the pertinent art. These pilot packs may be subjected 
to the numerous tests prescribed in specification MIL-P-116A. 
These involve the rough-handling test, the cyclic-exposure test, 
quick-leak test and others. Of course, before the pilot-pack 
stage, the manufacturer must be in a position to verify that his 
preservation and packaging material inventory conforms to the 
materials specifications. This he will do by maintaining on file 
copies of the certificates of conformance which he has required 
his suppliers to submit. In addition, it is always a good practice 
for the manufacturer periodically to conduct in his own ap- 
proved laboratory (or in a commercial laboratory that has been 
approved by the military) conformance tests on representatives 
samples of his inventory. 

I believe that I can summarize in three sentences what I 
have been saying, Mr. Nunn concluded: 

(1) The manufacturer should know exactly what his obli- 
gations under the contract will be. 

(2) He should make provisions—space, equipment, man- 
power and materials—to discharge these obligations. 

(3) He should, if he desires to be successful, assure himself 
as well as the military agencies that he is able to meet fully the 
standards which the contract requires. 

Trends In Military Packaging—Lvr. Cot. Ronert W. Jonnson, 
Chief, Packaging Section, Air Materiel Command, USAF, 
Wright Patterson Air Force Base, Dayton, Ohio. Although one 
of our prime and basic policies calls for maximum coordination 
with the other services in our Department of Defense, I elect 
at this time to confine my discussion to that phase of military 
packaging as it concerns the Air Force. You will understand, 
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then, that the policy matters I mention are Air Force policies 

Prior to the last war American industry had had no experience 
which would prepare it adequately for the demands of wartime 
export shipment and long-time storage which were so suddenly 
thrust upon it. It did not possess the necessary knowledge, man- 
power or equipment with which to do the job. Th military 
services, as a consequence, were forced to initiate research into 
methods, techniques and materials and, at the same time, to 
assume in the depots a tremendous job of repackaging material 
improperly prepared by industry for military handling 

Because of the exigencies existing during World War II, it 
was our policy to apply corrosion-control treatment to all items 
subject to deterioration by rust or corrosion during storage and 
shipment. This policy, while expensive because of the level of 
treatment given many items used locally and within a short 
period of time, was justified as a war measure. At the end of 
hostilities, however, it became immediately apparent that to 
continue this policy during peacetime was absurd, even though 
it might be wise to maintain a reserve stock of treated items in 
readiness for a possible emergency. With this in mind, a new 
policy was established which required depots to maintain a 
specified percentage of items (in which they were specialized) 
preserved at the level necessary for extended storage and over- 
seas shipment. All other stocks on hand, in excess of the level 
treated in accordance with the requirements for extended stor- 
age and overseas shipment, were given only the amount of eco- 
nomical preservation necessary to prevent deterioration under 
local conditions. This policy was continued in effect until Jan- 
uary, 1950. Although this policy was sound in principle, man- 
power shortages in our depots and the ever-changing supply 
requirements caused AMC Headquarters once more to review 
the corrosion-control program and adopt the policy now in effect 

In so far as depot operations are concerned, the existing plan 
of operation places with the air materiel depots and specialized 
depots the full responsibility for corrosion-prevention treatment 
and for packaging and maintaining in storage and for overseas 
shipment a sufficient stock to meet known or anticipated over- 
seas requirements, with no reference in the policy to specific 
percentages or quantities. Under this policy each depot is in 
position to schedule items and establish priorities for treatment 
according to individual needs and requirements. 

In order to equalize the work load and to relieve depots as 
much as possible, it is also the policy of the Air Force to assure 
that all items currently being stocked, which are subject to 
deterioration or damage in shipment or in storage, without re- 
gard to destination, will be afforded preservation and packaging 
at the level found necessary to withstand overseas shipment, 
utilizing procedures and methods and materials prescribed by 
our technical orders and specifications. When it is known, how- 
ever, that the item is scheduled for domestic shipment only 
and for covered storage for a period of 180 days or less, or for 
current use upon arrival at a known destination, the level of 
protection of preservation and packaging may be lowered to 
that considered consistent with the anticipated hazards of ship- 
ment, storage and handling. 

The situation obtaining today, however, calls for a new ap- 
proach to the problem. American industry employs thousands 
of people in packaging and materials-handling activities, and 
millions of dollars have been spent on research, materials and 
equipment. For the Air Force to retain its policy of World 
War II would constitute a duplication of effort and, to that 
extent, a gross waste of the nation’s manpower. For these rea- 
sons, the Air Force has adopted a policy of full utilization of 
industrial capabilities, taking the greatest possible advantage 


of industry’s potential sources of trained personnel, packaging 
facilities and the vast collecton of packaging and materials- 
handling knowledge gained during and since World War I 
This policy dictates the preparation of the maximum amount of 
Air Force material for export shipment and long-time storage 
by industry, with a minimum of repackaging required by USAF 
activities. It includes the use of industry’s knowledge and en- 
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gineering capabilities to produce adequate standards, with a 
minimum of effort expended by Air Force engineering person- 
nel in reviewing these standards for approval. 

In light of the development of national and world-wide 
economic conditions, Col. Johnson said, I think that never 
again will we be able to create and maintain huge outdoor stock- 
piles of war material for combat activity. The uncertainty of 
the international situation and the current stresses to which our 
national economy is presently being subjected make the further- 
ance of such a concept impossible. If we are to maintain a 
position of constant combat readiness, prepared to move in any 
direction on any front, we will have to work on a hand-to-mouth 
basis in so far as pipeline length is concerned. This means, then, 
that we are faced with the necessity of devising the lightest and 
most inexpensive types of packaging for aerial delivery of war 
materiel direct to using organizations. This does not mean that 
we still cannot foresee the requirement for packaging suitable 
for beachhead operations, for outdoor storage or for shipment 
by water and surface forms of transport, but we can foresee 
that a larger portion of our supplies will move by air. 

We find then that we now have under consideration two 
extremes: at one end, the ultimate for beachhead-type oper’- 
tions and, at the other, the minimum for direct aerial delivery. 
It will assist us in formulating our policies if we will remember 
that items used in great abundance, such as petroleum, clothing, 
subsistence and ammunition, comprise roughly 80% of our total 
tonnage, but represent only 20% of our dollar expenditures. This 
consideration leads us to the conclusion that we can very well 
afford to consider aerial delivery for that remaining 20% portion 
of our total tonnage, which represents an investment of 80% 
of our dollars. If we make a decision on this basis, I personally 
think it will give us a far less complicated solution to the 
problem of determining what and when we should package to 
the minimum standards. In this latter case we can safely use 
the lightest box and most inexpensive type of preparation for 
shipment because we will not make aerial delivery until those 
supplies are needed and should, therefore, anticipate no long 
overseas storage. 

Col. Johnson brought out another basic factor which must 
be taken into account: the absolute necessity for simplicity and 
for standardization. The instructions and the specifications 
which we use and the materials and methods which we specify 
must be easy to understand and follow and be supported by a 
reasonably adequate supply of available material. Roughly 75% 
of our items are, comparatively speaking, fairly regular in shape, 
reasonably small in size, simple in design and present no partic- 
ular packaging problem. Such items, then, must be identified 
by their physical characteristics and so segregated and cata- 
logued that the packaging for all of those items may be de- 
termined once and for all. When this is completed, we will 
then be in position to devote to the remaining 25% of our items 
the packaging engineering talent and techniques they merit. 

Col. Johnson believes that consideration of one more major 
factor will put us on a firm basis for formulating those policies 
which will establish the trend of military packaging. Up to the 
present time it has been the packaging technician’s objective, 
by and large, to protect his item against all foreseeable hazards 
to include those created by the hand of man. From a manage- 
ment point of view, I concern myself with the possibility of 
eliminating such of these last hazards as are conceivably subject 
to control. If it is possible to do this, it means that I can lower 
somewhat the levels at either of my packaging extremes with 
a consequent direct benefit to all of us as taxpayers and citizens. 
This means that we must eradicate from the minds of our Air 
Force people that long-instilled habit of playing free and easy 
with military property. 

We cannot consider the introduction of more than one stand- 
ard unit package into our logistical system now. There is no way 
known to us by which we can determine whether an item being 
manufactured and packaged for the Air Force in your plants 
is to be consumed in the Zone of Interior, shipped overseas for 
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long-term storage or expended in combat activities. Our selec- 
tion of means to reduce weight and cubage for airlift or of 
means to provide maximum protection for a beachhead is 
limited practically to the shipping container and the packing 
methods. Under our present supply system we must, therefore, 
depend to the maximum possible extent on industry to accom- 
plish our basic preservation or unit pack and on our own depots 
for the application of appropriate packing at the time when ship- 
ment is to be made to a known destination by a specified means 
of transport. This, then, is one of our basic policies, In order to 
achieve the simplicity and standardization which we have de- 
termined as essential, the Air Force is presently engaged in its 
project for categorization of items by physical characteristics in 
order that an appropriate packaging decision may be made. 

When these projects have been completed, we will have a 
set of packaging instructions which are easy to understand, 
which provide the maximum degree of latitude in the selection 
of methods and materials, which are of equal application to our 
own depots and our manufacturers, and which will be consid- 
ered seriously by all services for adoption. 

Our last major policy requires little discussion here, since I 
find that it practically enunciated itself in consideration of the 
factors involved. We have initiated action through the Air Force 
Packaging and Materials Handling Board to make indoctrination 
and training in materiel preservation and all its phases a require- 
ment in all training and indoctrination curricula within the Air 
Force. We are planning to establish a series of training courses 
in strategically located field installations for supervisory as well 
as for production-line workers. The purpose of these courses is 
to supplement the basic training now afforded by Rossford 
Arsenal. Within my own Packaging Division, we have a nucleus 
of junior officers being trained to qualify as staff officers in this 
fieid. We have proposed to Air Force headquarters that courses 
such as those offered by Wayne University in packaging and 
materials handling be formally included in the professional 
university training now available to Air Force officers. It is our 
purpose to make all levels of Air Force management aware of 
the importance of our mission and to provide a structure which 
will assure continuity of planning and implementation not only 
for this Air Force, but for the one of tomorrow 


A Navy View Of Packaging—Ep Hewien, Chief, Packaging 
Section, Navy Materiel, United States Navy, Washington, D. C. 
Military packaging specifications are strict because defense sup- 
plies must stand the rigors of any climate, the knocks of many 
trans-shipments and the deterioration of years of storage 

It has been stated, said Mr. Heller, that during World War II 
more material was lost to us through the attack of rust and cor- 
rosion than was lost to German submarine attacks in the At- 
lantic. After World War II there was a tendency to relax 
military requirements for packaging because of loss of experi- 
enced personnel, shortage of funds and the reluctance of some 
firms to comply with relatively stringent military packaging re- 
quirements, In consequence, packaging conforming to “the best 
commercial practice” became accepted in many military con- 
tracts. When military buying increased in 1948 and 1949, more 
and more equipment reached supply activities in an unsatis- 
factory state, said Mr. Heller. Material also was received in 
carload lots that could not be stored more than one layer deep 
in warehouses. Action was taken to require all procuring activ- 
ities to include packaging requirements in procurement requisi- 
tions. This practice was followed by a uniform basic packaging 
policy for the entire Navy. 

But packaging policy does not always require the most com- 
plex and complete form of packaging on every defense item, 
Mr. Heller emphasized. Under certain conditions, a reduced 
level of packaging may be specified. 

It is essential that industry be kept in the military packaging 
business, Mr. Heller added, first, to insure that material is de- 
livered in such condition that it can be stored, handled and re- 


shipped with a minimum of effort and, second, to meet any 


emergency situation. 
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MORE CONVENTIONAL round bottle (left) will eventually replace the 
Calvert Reserve decanter which was introduced in 1934. Overcrowded 
backbar shelves and butter-fingered bartenders made the change advisable. 


Jhen the general contours of a 
container have become an im- 
portant element in brand recognition 
of a product, changes in package de- 
sign present a special problem. 
Some package changes, however, 
inevitable with 
changes in marketing conditions or 


are necessary and 


advances of packaging art and tech 


nology. This is often true even when 


the product's sales are quite ‘satisfac 
tory, 

In the 
change, two factors call for careful 
study, 


consideration of such a 


First, the existing familiar and 
well-known package must be ana 
lyzed impartially to determine how 
important the various elements of its 
design (such as shape, color and ty 
pography) really are brand recog 
nition, Often, when package redesign 
eliminates one of these elements out 
one or more of the oth- 
ers can be given added emphasis to 


of necessity, 
even up the score. Second, when the 
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new design has been settled on, it 
may be necessary to promote the vir 
tues of the new package vigorously in 
order to assure unimpaired transfer of 
consumers’ 


recognition responses to 


the new package. 

Calvert drops decanter 
Two good examples of such 

changes are currently found in the 


liquor field, where any package 
change is most carefully weighed. 

A touchy situation was carefully 
and deftly handled by the 
Distillers Corp., New York, 


decided to replace its familiar cus 


Calvert 
when it 
tom-mold decanter bottle, long used 
for all Calvert Reserve blended whis- 
key, with a 
bottle. The 

the market for 18 years, except for a 


custom-molded round 


decanters had been on 
wartime “victory bottle” period and, 
had been featured in Cal 
The de- 


second 


naturally, 
vert’s extensive advertising. 


canter-bottled brand is the 


largest seller in the country and is the 
best-selling whiskey in many of its 
market areas. The company was not 
anxious to tamper with the package; 
nevertheless a change had to be 
made. 

reason for the decision to 


Calvert 


Prime 
deprive Reserve of its dis- 
tinctive decanter was the 


crowded condition of the 


over- 
average 
backbar shelf, where the brands of a 
bar’s stock are displayed. With in- 
creasing competition for this limited 
space, the decanter bottle had _be- 
come a liability because its shape en- 
couraged busy bartenders to replace 
it on the shelf “ 
cause 


edgewise,” simply be- 
it took up less running shelf 
And when the de- 
canter was jammed in edgewise, the 
Calvert Reserve 
on display. 


space that way. 
label was no longer 


A secondary reason was the fact 
that some bartenders had begun to 
claim that the decanter bottle wag 
harder to pick up and harder to hold 
on to. Bartenders usually pride them- 
selves on the dexterity of their mo- 
tions, so this factor could lead an in 
creasing number of bartenders to 
pick up a bottle of some other brand 
in preference to Calvert Reserve, ex 
cept when the customer specified the 
brand. The 
bottle” 


ing to consumers. 


idea of a special “bar- 
shape was rejected as contus- 
Sales acToss the bar account for a 
bit less than 30% of 
serve’s market 


Calvert Re- 
, but bars also serve as 
an important battleground of the 


Brand 


reflected in sales by the 


brands. preferences formed 
there are 
package stores. Thus the two factors 
of backbar display and ease of han- 
dling swung enough weight to dic 
tate a change in Calvert Reserve 
packaging. 

It was concluded that although the 
decanter shape had definite prestige 
and recognition value, it was not an 
essential point of brand recognition. 
This assumption was tested and 
found to be true. The potential loss 
from a switch to a conventional bottle 
seemed definitely less important than 


eliminating the shortcomings in bars. 
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The importance of shape had a 
good test in wartime, when all brands 
used identical “victory bottles.” Dur- 
ing that period, labels alone had 
identified the brands and Calvert 
Reserve had maintained its brand 
strength. However, this was consid- 
ered a somewhat artificial situation 
and the evidence was compared with 
consumer-recognition tests carried out 
in principal market areas. These tests 
reinforced the assumption that brand 
recognition would lose little from a 
switch to a round bottle—amber in 
color like its predessor. 

The new bottle shape adopted for 
Calvert Reserve is the same as that 
used for Lord Calvert, the company’s 
premium blend. Surface embossing is, 
however, distinctive and is reminis- 
cent of the old decanter bottle; it also 
adds to the “sure-grip” feature. The 
label is a new design which picks up 
the color, shape and typography of 
the decanter’s die-cut label and ac- 
centuates these characteristics. In 
shape, the new label has the same 
depth exactly as the old and the 
same general outlines, making it easy 
to handle on the same labeling ma- 
chine. Width is approximately % in. 
greater, which presented no labeling 
difficulty. 

The background of this new wider 
label uses the same yellow as the de- 
canter label, but eliminates the or- 
ange shading at the edges so that the 
new label looks larger. This cleared 
and wider background sets off the let- 
tering to better advantage and seems 
less crowded, although the name 
“Calvert” is enlarged almost 50%. 

The word “Reserve” is now set 
smaller, though in a bolder face. It 
was desired to reduce emphasis on 
this term which is, after all, not an 
exclusive possession of Calvert Distill- 
ers. The name “Calvert” and the 
words “Blended Whiskey” are the 
only lines printed in red on the new 
label; the old label also used red for 
the three lines at the bottom giving 
the company’s full name and locations 
of its distilleries. 

In other respects the new label is 
similar, retaining the narrow brown 
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edging set off by a narrower strip of 
gold. There is, however, a more mod- 
ern treatment of the traditional Cal- 
vert medallion with its portrait of 
Lord Baltimore, which gains promi- 
nence in the new label by being set 
off against the yellow background. 

Having designed a new label that 
would, it was felt, carry the load of 
brand recognition without help from 
bottle shape, Calvert Distillers have 
set in motion a planned program with 
three main points. These are 

1. Slow “infiltration” of the new 
bottles into the distribution system, 
instead of overnight replacement. 

2. A system of “control” areas, 
which receive none of the new bot 
tles, so that comparison of sales fig 
ures will indicate effect, if any, of the 
new bottles. 

3. A program of explanation so that 
the company’s salesmen will be 
equipped to introduce the new bot 
tles properly to distributors, retailers 
and bartenders. 

Calvert salesmen are being pro- 
vided with special hinged presenta- 
tion boxes to help them explain the 
new bottles. One box holds half-pint 
and pint flasks (in pocket-fitting 
shape) and a round fifth, another 
holds a quart and a fifth, and a third 
style designed primarily to be shown 
to bartenders holds a single quart. 
These cartons have drop-down sides, 
revealing on their inner surfaces a 
complete sales story stressing the ad 
vantages of the new bottles. 

Consumer advertising is to follow 
on similar themes. However, accord 
ing to Tubie Resnik, Calvert vice 
president in charge of sales, “Sales 
will be the only concrete answer to 
the decanter-vs.-round-bottle contro 
versy. Particularly in areas where the 
brand is in the No. 1 spot, saleswise, 
some of our own people think things 
should not be tampered with. This is 
an altogether understandable _atti- 
tude, but progress requires constant 
experiment, testing and improve- 
ment. The first six months or so of 
the new round bottle will be 
experimental.” 

In the meantime, Calvert is going 
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PRESENTATION BOX used by 
Calvert salesmen to sell the pack- 
age to bartenders and retailers 
claims new bottles are easier 
to hold, easier to recognize 
because of clearer label design. 


CLUB-SIZE round bottle has 
been added to the flat pint size 
for most of Publicker subsidiary 
brands, like Continental’s Phila- 
delphia. Hip-pocket trade in 
pint sizes was found less impor- 
tant by Publicker Industries than 
pints bought for home serving. 
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ahead with plans to extend the de- 
canter-to-round-bottle change-over to 
include Calvert Gin. The gin bottle 
has been a flint version of the amber 
whiskey decanter; it will be gradu- 
ally withdrawn, starting in Septem- 
ber, and replaced with a flint ver- 
sion of the new “sure-grip” bottle. 
The gin label, previously blue, will be 
redesigned to approximate closely 
the new Calvert Reserve yellow la- 
bel. It is felt that this will give the 
brand a better Calvert Distillers iden- 
tification on display and make it a 
companion package. 

In its bottling plants, Calvert Dis- 
tillers Corp. will realize considerably 
improved opportunities for efficiency 
and flexibility of change-over. The 
new bottles have the same fill height 
as Lord Calvert and other brands bot- 
tled in the same plants. This will 
speed up change-over, as only label 
holders will have to be shifted to 
ready the line. 


Kinsey pints go round 


Elsewhere in the liquor industry, it 
was the effect of rising prices on con- 
sumers’ buying habits that inspired a 


bottle-shape change. The shift was 
made after Publicker Industries, Inc., 
Philadelphia, Pa., discovered that the 
flat pint bottles marketed by its dis- 
tilling subsidiaries were being bought 
more and more for home consump- 
tion. As the traditional flat pint bot- 
tle had been developed for the hip- 
pocket trade, Publicker realized that 
many who were now buying pints to 
serve in their homes probably weren't 
entirely happy about this shape. To 
make them happy, Publicker tried out 
what it calls a Club Size round pint. 

The first test was made in June in 
the New York market where Publicker 
subsidiary, Kinsey Distilling Corp., 
distributed its Kinsey Silver, a blended 
whiskey, in the new bottles. In ap- 
pearance, the round pints are a small 
version of the fifths. The trade was 
told that more than 75% of pint sales 
had been found to be for home con- 
sumption, bought by customers who 
once bought fifths. The round pint, it 
was explained, gave them an “attrac- 
tive, easy-to-handle” bottle to serve 
in their homes. 

The sales response to the Kinsey 
round pint package convinced Pub- 


licker that its market analysis had 
been accurate and within a month af- 
ter the first test distribution the deci- 
sion was made to start using the Club 
Size bottles immediately, in addition 
to flat pints, for two other Kinsey 
blends and Kinsey Gin, as well as for 
15 other brands produced by Pub- 
licker subsidiaries Continental Distill- 
ing Corp., Old Hickory Distilling 
Corp. and W. A. Haller Corp. In all, 
19 brands have made the switch; the 
products include blended whiskeys, 
straight bourbons, straight ryes and 
gins, as well as bottled-in-bond bour- 
bons and ryes. 


Creoprts: Calvert—Bottle, Thatcher Glass 
Mfg. Co., Inc., Elmira, N.Y. Label, Gamse 
Lithographing Co., Inc., 419-421 E. 
Lombard St., Baltimore 2, Md. Cap and 
cork stopper, Owens-Illinois Glass Co., 
Toledo 1, Ohio, and Armstrong Cork Co., 
Liberty St., Lancaster, Pa. Cellulose 
bands, The Celon Co., 2034 Pennsyl- 
vania Ave., Madison, Wis. Publicker 
(Philadelphia brand)—Bottle, Owens- 
Illinois Glass Co. Label, W. Franklin 
Hodges & Sons, Inc., 509 Vine St., Phila- 
delphia. Cork stopper, Armstrong Cork 
Co. Neckband, The Celon Co. 


Lydia Pinkham makes bid for younger generation 


nother significant example of 
[eal trends is the current 
redesign of the Lydia E. Pinkham 
package. It represents the second 
step toward package modernization 
on which the company embarked 
two years ago to win new young 
customers and to provide a more 
ethical-looking package in keeping 
with the company’s modern clinical 
research, It is also aimed for self- 
service selling in new outlets. 
The 65-yr.-old Lydia E. Pinkham 


Medicine Co., Lynn, Mass., has prob- 
ably been one of the most conserva- 
tive packagers, having once been 
made leary of “radical” changes 
when one less star in a package de- 
sign for one of its products made 
customers question whether the new 
package was genuine. 

Recently the company has become 
aware that an old-fashioned package 
may imply an old-fashioned product. 
A comparison of the early Lydia 
Pinkham package—used from 1887 


SKILLFUL STEPS in design produce an up-to-date package, yet carry 
over enough of the old to maintain strong recognition for the consumer. 


to 1925 with practically no change 
except rewording of copy claims— 
with the 1950 and 1952 packages 
shows how skillfully restyling may 
be done without sacrificing identity. 

In 1939 the company replaced its 
old-time wrap with a carton—much 
relieved of clutter and with a new 
etching of Lydia and installed car- 
toning equipment—a program which 
won an award in the 1939 Moprern 
Pacxacinc All-America . Package 
Competition.* 

This design was given further 
face-lifting in 1950 and _ today 
emerges as an up-to-date package. 
The “dusty” pink background has 
been lightened to a more pleasing 
shade. The drawing of Lydia is 
simpler and more friendly. Old-fash- 
ioned decoration has been replaced 
by a simple new logotype and border. 
Creprts: Cartons, National Folding Box 
Co., Inc., P. O. Box 1004, New Haven 4, 
Conn. Bottles, Owens-Illinois Glass Co., 
Toledo 1, Ohio. Caps, Anchor Hocking 
Glass Corp., Lancaster, Ohie. Labels, 
The Bowlby Press, Lynn, Mass. 


on Mopern Pacxacrnc, March, 1940, 
p. 278. 
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Model PA Carton Former in plant of Sawyer Biscuit Division, 
United Biscuit Company, Chicago 


The machine you see here is making cartons from economical die-cut 
blanks... Far less costly than buying prefabricated cartons or blanks that have 
to be set up by hand... You'll notice, too, that there’s no attendant at the 
machine—it simply has to be kept supplied with blanks. No labor problem 
here! ... Finished cartons travel automatically to the packing stations. 

Our Model PA Carton Former is adaptable to many different types of car- 
tons and can be adjusted to accommodate different sizes. Has a speed of up to 
102 cartons a minute. 

Blanks are easily stored and take up a minimum of space. So you can buy 
in large and economical quantities, making your cartons as you need them. No 
delayed shipments to worry about—and you're always ready for peak demands. 

Mechanically, the PA Carton Former is an outstanding piece of machinery 
— resulting in cartons that are firmly glued, neatly squared and accurately 
formed in relation to printed surfaces. Yes, you're sure of a quality carton 
when you install a PA Carton Former! 

This machine is now serving many leading manufacturers. Let us show you 
how it would make your cartons — AT SUBSTANTIAL SAVINGS. 

Write our nearest office 
PACKAGE MACHINERY COMPANY + Carton Division + Springfield, Mass. 


NEW YORK CHICAGO BOSTON CLEVELAND ATLANTA DALLAS DENVER 
LOS ANGELES SAN FRANCISCO SEATTLE VANCOUVER, WASH TORONTO MEXICO, D.F 
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Moistureproof shipment 


HOW GENERAL 


OF TRANSCONTINENTAL 


ow to make bulk shipments of 

H dehydrated apple slices so their 
moisture content would not increase 
more than one-half of one percent 
during a month of shipment and 
storage was a problem facing Gen 
eral Mills in 1946. This was compli 
cated by the fact that dehydrated 
apple slices are extremely hygroscopic 
and shipment was to be from Cali 
fornia to Chicago. An unusually effec 
tive protection from water vapor was 
needed. 

Solution of the problem came in 
four steps: 

1. Investigating the packaging pos 
sibilities 

2. Making a preliminary laboratory 
study of these possibilities 
3. Checking the most likely possi- 
bilities under actual shipping condi 
tions 

4. Commercial confirmation 

To start with, the experience of 
the Armed Forces with apple slices 
was available for study. They had 
shipped the slices in square 5-gal 
tins sealed with a friction-type cover. 
However, the small size of this con- 
tainer meant a great deal of handling. 
The container was costly and there 
was a freight problem involved in its 
re-use, 

General Mills looked into the pack 

* All of the Research Dept., General Mills, 
Inc., Minneapolis. This article is based on a 


paper delivered before the Institute of Food 
Technologists, Grand Rapids, Mich., July, 1952 
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MILLS FOUND A 


LOW-COST 


BULK SHIPMENT OF 


SOLUTION 


DEHYDRATED 


tO PROBLEM 


APPLE SLICES. 


By C. E. Felt, F. H. Cook and L. F. Borchardt® 


age possibilities which appeared most 
promising from a cost standpoint 
Some of the best appeared to be fibre 
drums with moisture protection, two 
weights of metal drums, tank cars 
multiwall bags and corrugated con 
tainers with moisture protection 

However, there were objections to 
several of these. 

For example, metal drums had the 
same high cost and re-use problems as 
the 5-gal. tins formerly used by the 
Armed Forces. Also they were not 
available at the time. 

Nested fibre drums were reasonable 


in cost and could be nested for re 


looked like a 
promising solution until it developed 
that they 

Tank cars presented a storage prob 


turn shipment. They 
too, were unavailable 


lem at the plant and presented the 
further hazard of crushing the apple 
slices at the bottom of the load 
Multiwall bags were available and 
cheap, but were not the solution 
They gave the apple slices no protec 
tion against crushing when the bags 
were stac ked and it was mecessa;©ry 
to stack them both during shipment 
and during storage at General Mills 
Chicago plant. There was also the 
danger that the bags could be torn 
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1. DIFFICULTY of 
problem is shown by 
curve indicating that 
apple slices at 2% 
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moisture, as produced, 
are in equilibrium 
with an atmosphere of 
only 10% R.H. Only 
0.5% moisture pick- 
up could be allowed in 
shipment made from 
West Coast to Chicago. 
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200 LB. BOARD, KRAFT-SULFITE BAG LINER 

275 LB. BOARD, KRAFT-SULFITE BAG LINER 

200. LB. BOARD AND INSERT, KRAFT-SULFITE BAG LINER 

12” x 12” x 34”, 200 LB. BOARD, KRAFT-SULFITE BAG LINER 

12” x 12” x 34”, 275 LB. BOARD, KRAFT-SULFITE BAG LINER 

17” x 17” x 17”, 275 LB. BOARD, DEHYDRATED VEGETABLE MIX BAG 


(MOT DRAWN TO SCALE) 


2. BOXCAR 
test shipment. All 


POSITIONS of 
of the 


cases 


cases were 


containing 


dehydrated slices in 


of corrugated board. Cases A, 


B and C were “cereal-size” containers measuring 20% by 15% 4 by 16% in. 


his 


meant a possible loss of moisture pro- 


or punctured during shipment. 


tection and contamination of the 
slices. 

There remained only one possibility 
corrugated containers. 

Corrugated containers had _ three 
They 
cheap, they were available and they 
knocked 


shipped back to California in bundles 
Having reached a 


obvious advantages. were 


could easily be down and 


tentative deci 
sion on the type of container to use 
it was time to consider the principal 
problem involved in this study: mois 
ture protection 


Moisture-barrier study 


It was necessary to start with an 
assumption in regard to the moisture 
problem. This assumption was that 
the time elapsed between loading the 
apple slices in California and using 
them in Chicago—including  trans- 
portation and storage at the Chicago 
plant before being repackaged 

would not exceed one month. It was 
also known that the apple slices were 
produced at 2.0% moisture and had 
to be put into the consumer packages 
at not more than 2.5% 
followed, then, that the slices should 


not gain more than one-half of one 


moisture, It 


percent in weight during one month 
of shipment and storage. 
For experimental 


purposes, this 


condition was approximated by ship 
ping the apple slices by 
from Minneapolis to Chicago and re 
turn, plus four weeks’ storage in the 


express 
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weather room. This weather room is 


a storage facility in the General 


Mills 
produces a temperature and humidity 


Research Laboratory which 
cycle averaging 65% relative humidity 
and 82.5 deg. F. 


The search was started for a water 


temperature. 


vapor barrier—a bag material which 


could be used in corrugated con- 


tainers to protect the apple slices 
from picking up more than the allow 
able amount of moisture. 

Fig. 1 shows the moisture-equilib 
rium curve of apple slices and gives 
difficulty of this 
problem. Note that apple slices at 


2% moisture are in equilibrium with 


some idea of the 


an atmosphere of only 10% relative 
humidity. 
The 


vapor permeability for the 


necessary minimum water 
barrier 
material was 


determined from the 


following formula 


P 


where P minimum water-vapor 
permeability 
WwW total weight of 


originally in the container 


slices 

0.005 permitted weight gain 

per unit weight of slices 

\ area of the 
(surface area of container) 

+3 time in months 


barrier 


This value expressed in metric units 
turned out to be 1.60 g./sq. meter/24 
hrs. at conditions. At 


the conditions under which the cab- 


weather-room 


inet in which we determine water 


vapor-permeability values 


namely 72 deg. F. and 65% R.H., this 


operates, 


value becomes 1.13 g./sq. meter/24 
hrs. Papers having flat permeabilities 
this 
without further experimental work 

The 
sults of some of the barriers consid 
Most of 


above value were eliminated 


wate! vapor-permeability re- 


ered are shown in Table I. 


TABLE I—WATER-VAPOR PERMEA- 

BILITY RESULTS OF SOME POSSI- 

BLE BAG MATERIALS FOR BULK 
APPLE SLICES 


Water-vapor 
permeability 
results in 
g./m*®/24 hrs 
at 72°F. and 


Descripton 65% R.H 


Flat Fold 


| Kraft laminated to foil, 

heat-sealing lacquer coat 

Total 
0.15 


ed on foil side 


ream weight 49 Ibs 0.10 
Kraft laminated to sulfite 

heat sealing lac quer coat 

ed on sulfite side. Total 
ream weight 81 Ibs 
Laminated cellophane, 
MSAT, 600 

Kraft laminated to highly 
sulfite, heat 
sealing lacquer coated on 
Total 


weight 71 Ibs 


cale ndered 


sulfite side ream 
Paper wax laminated to 
foil wax laminated to tis 
sue. Total ream weight 
80 Ibs 

Waxed paper trom a bag 
used for dehydrated veg 
etabk 
weight 51 Ibs 


mixes. Total ream 


shown 
1.13 


g./sq. meter/24 hrs. The barrier used 


the flat permeability results 


are better than the set limit of 


in the shipment of dried vegetable 
mix is included in this list because it 
was used later to show that the per- 
meability standards had not been set 
too high. 

Several packaging materials which 
showed selected for 


promuse were 


storage tests in the weather room. 
Apple slices were packed in liner 
bags inside containers and shipped 
by Railway Express to Chicago and 
back. This 
usually good results because of lack 
of handling. Table II shows the re- 


sults from 


was done to avoid un- 


a representative storage 
test in the weather room. 

The liner bags used in this test 
were shaped over a mandrel, inserted 
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TABLE II—DATA OBTAINED ON AP.- 
PLE SLICES BAGS IN A WEATHER- 
ROOM STORAGE TEST 


Flat 


water-va- 


Moisture 
gain 
in % after por per- 
4 wks. W. meabiltiy 
R. stor- (65% R.H., 
age (65% 72°F.)in 


R.H., Avg. g./m*/24 
No. Description 


82.5°F.) hrs 


1 Kraft laminated to 
foil, 
lac quer coated on 
foil side. Total 
ream wt. 49 Ibs 

2 Kraft laminated to 
sulfite, 
ing lacquer coated 
on sulfite side. To- 
tal ream wt. 81 Ibs 

3 Laminated  cello- 
phane, MSAT, 600 

4 Kraft laminated to 
highly calendered 
sulfite, 


ing lacquer coat- 


heat-sealing 


heat-seal- 


heat-seal- 


ed on sulfite side 
Total ream wt. 71 
Ibs 

5 Paper wax lami- 

nated to foil wax 

laminated to tissue 

Total ream wt. 80 

Ibs. 5 0.042 


into corrugated shipping containers 
of 200-lb.-test board, filled with 25 
lbs. of apple slices and closed by heat 
sealing. The containers measured 20% 
by 15% by 16% in. and are normally 
used to ship 36 packages of 8-oz 
cereals. They will be referred to 
throughout this paper as cereal-size 
The filled 


went the usual 


cases, containers under- 


express shipment 
before storage. 

The two best performers were the 
kraft laminated to sulfite (No. 2) and 
the laminated cellophane bags (No. 
3). Flat permeability results are in- 
cluded for They 
that the  kraft-to-calendered-sulfite 
lamination (No. 4), which has sub- 
standard permeability values, did not 
perform well. However, the kraft- 
to-foil (No. 1), which 
was within the permeability limit, also 
failed to perform well. A discrepancy 
such as this can be due to failure to 


comparison. show 


combination 


seal properly, to bad fracturing during 
bag fabrication, or to crumpling or 
wrinkling of the bag material during 
shipping or storage. Obviously, it was 
necessary to check performance by 
actual use, 
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By this time it could be seen that 
suitable moisture-barrier materials 
were available. 


Container strength and closure 


While working on the moisture 
barrier problem, General Mills was 
able to study container strength at 
the same time. 

Inspections of the cases of 200-Ib. 
test board which were used in these 
tests revealed that frequently they 
returned from shipment battered and 
not re-usable. An additional shipment 
of cereal-size cases, some of which 
had perimeter inserts, was made to 
Chicago. When they returned, cases 
200-Ib.-test 
with no inserts showed severe dam- 
age; the board structures were broken 


constructed — of board 


and a corner of one taped seam was 
split. These cases were probably not 
re-usable. All the constructed 
of 200-Ib.-test board having a 200- 
Ib.-test-board 


cases 
perimeter insert re 
turned in re-usable condition. 

In addition to the Railway Express 
shipments, containers were tested in 
compression-testing equipment. These 
confirmed the information ob 
tained in the shipping test, that 200 


tests 


lb. test containers were appreciably 
weaker than the same containers con- 
taining inserts. But handling of inserts 
was addi 
tional strength in stacking was ob 
tained only when the container was in 
an upright position. These results and 
considerations indicated the need for 
without 


time-consuming and the 


a container inserts made of 


3. ROUTE of test boxcar shipment from Buffalo to Los 


a test board stronger than 200 lbs. 

After several trials with adhesives 
and with kraft tapes, it was tenta 
tively decided that tape was the best 
method of closing the container flaps 
It greatly facilitated knocking down 
the containers for the return ship 
ment. 

From the tests conducted to this 
point, it was possible to establish 
fairly well the weight of board to be 
used, the tape method of closing the 
container and the type of moisture 
protection needed. The time had ar- 
rived to see if these findings would be 
confirmed by simulated conditions of 


use, 


Shipping tests 
For this reason, a shipping test be 
Buffalo, N. Y., and Los An 


geles, Calif., was inaugurated, It in 


tween 


cluded as variables the types of 


liners under consideration, the sizes 
of containers, the weights of container 
and the 


board loading positions 


Buffalo 


chosen for the origin of the shipment 


throughout the boxcar. was 


because the materials could be in- 
cluded in a carload of company ma 
terial shipped from the Buffalo plant. 

The 24 cases for this bulk shipment 
of apple slices were assembled at 
Mills Re 
search Laboratories and were shipped 
to Buffalo by truck. At Buffalo they 


were loaded into a 50-ft. boxcar in pre 


Minneapolis at General 


determined positions The remainder 
of the was filled other 


cased products The used 


boxear with 


positions 


Angeles, which 


was preceded by shipment of the cases from Minneapolis to Buffalo. Total 


elapsed time from sealing to ope 


ing of the cases was more than a month. 





4. ARRIVAL PHOTO at Los Angeles. 
Cases marked 7 and 8 (275-lb.-test board) 
were in good, re-usable condition though 
they were at bottom of stack in boxcar. 


5. COMPARISON of cendition on arrival of cereal-size cases of 200-Ib. 
board (No. 15), 275-lb. board (No. 16) and 200-lb. board with perimeter 
insert (No. 17). These three were at the bottom of the adjacent stacks. 
Case No. 15 shows decided amount of damage; other two were re-usable. 


were designed to sample as many as 
possible of the loading conditions in 
the boxcar. Since this car contained 
different-sized 
cases, loads were not always borne 


quite a number of 
as they would have been in a car 
loaded with uniform cases. 

The positions of cases containing 
the dehydrated apple slices are shown 
in Fig. 2. The letter A indicates a 
cereal-size case of 200-lb.-test board. 
The letter B indicates the same size 
case made of 275-lb.-test board. The 
letter C again indicates the same size 
case, this time of 200-lb.-test board 


but fitted with a perimeter insert of 
200-Ib.-test board. Letters A, B and C 
fitted with disposable bags of kraft 
laminated to sulfite. Bags made of this 


material were shown to be adequate 
water-vapor barriers in the Chicago 
express shipment and storage test, 
the results of which are shown in 
Table I. 

Letters D and E indicate cases of 
the dimensions 12 by 12 by 34 in. 
They were not considered to be so 
practical in size as the cereal case 
and were included in the test only 
because of a possibility that foil- 
laminated inner liner bags would be 
used. (At that time commercial bags 
made of foil laminations were limited 
to the size used in this container by 
the maximum width of foil rolled.) 
Letter D indicates that the case was 
made of 200-lb.-test board; Letter E, 
that it was made of 275-]b.-test board. 
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rhe bag used in each case was again 
made of kraft laminated to sulfite; 
the foil-laminated bag was not used. 

Letter F indicates a 17-in. cube of 
275-lb.-test board with a waxed pape1 
bag as a water-vapor barrier; this 
combination was normally used in 
shipping a dried vegetable mix. The 
size of this container was determined 
by convenience; the container and 
the bag to fit it were readily available 
It was desired to include this particu 
lar bag because it was already in 
commercial use and because, with its 
poor flat permeability value of 3.0, 
it would show whether the moisture 
protection standards had been set too 
high. 

Each container except the two Let- 
ter F’s contained 25 lbs. of dehy 
drated apple slices. The Letter F's 
contained 22% lbs. Two strips of 
60-Ib. kraft tape were used to close 
each of these containers. 

The loaded car was en route from 
Buffalo to Los Angeles between July 
18 and July 27 or 28. Fig. 3 shows 
the route taken. Since the containers 
were loaded in Minneapolis during the 
last week of June, shipped to Buffalo 
July 3, shipped across the country to 
Los Angeles and opened July 28, they 
were exposed to a month of what 
were, from the standpoint of this 
packaging operation, severe weather 
conditions. It was felt, therefore, that 
if these containers and bags provided 
adequate protection under the con- 


ditions of this shipment, they would 
be satisfactory for use in the bulk 
shipment operation. The unloading of 
the car took place in Los Angeles and 
the damage to each container was as 
certained by inspection. The condition 
of some of the containers is illustrated 
in Figs. 4 and 5. 

The containers marked 7 and 8 in 
Fig. 4 are the two bottom containers 
in a stack at one end of the car. They 
were made from 275-lb.-test board 
Both were in good, re-usable condi 
tion. 

16 and 17 in 
Fig. 5 were cereal-size cases at the 
bottom of the load approximately 
over the wheels of the car. Case No. 


Cases numbered 15, 


15 illustrates how badly damaged a 
case made of 200-lb. board can be 
come at the bottom of a load. In con 
trast, Case No. 16 of 275-lb. board 
and Case No. 17 of the 200-lb. board 
with a perimeter insert, both of which 
were under the same load as Case 
No. 15, were relatively undamaged 

These pictured results were quite 
representative. Cases of 200-lb. board 
of this size without inserts which 
were placed in the bottom two tiers 
of the load were in poor condition 
All containers of this size made from 
275-lb. board were re-usable. All ex- 
cept one of the containers of the 200 
lb.-board group with perimeter inserts 
were considered re-usable. 

Cases 12 by 12 by 34 in. were not 
(This article continued on page 202 


MODERN PACKAGING 





Test methods for plastics 


PACKAGING 


FROM 


he test methods presented below have been proposed 
by the Films and Foils Committee of the Packaging 
Institute for the conditioning and accelerated-age testing 


of plastics and plastic films. 


Both of the tests have been adapted from methods of 
the American Society for Testing Materials. Although they 
refer to molded plastic objects, they are, according to Lew 
Hayhurst, chairman of the Films and Foils Committee of 
PI, equally applicable to plastic films. Attention is called 
to the fact that they have only “proposed” status; accord- 
ing to the regular procedure of the Packaging Institute 
they will be revised after approximately a year’s use and 


THE 


INSTITUTE 


AMERICAN SOCIETY FOR 


are invited. 


TESTING 


re-issued as “tentative” procedures. Meanu hile, 


PROPOSES FIVE PROCEDURES, ALL ADAPTED 


MATERIALS 


criticisms 


Also recently issued are three additional proposed test 


methods adapted from ASTM: Testing Folding Endurance 


Testing accelerated aging of plastics 


Purpose 

1. (a) These methods of test cover 
determining the 
weight and shape changes occurring 


procedures — for 


in plastics under various conditions 
of use, not where exposure to direct 
sunlight, weathering, corrosive at 
mospheres or heat alone is involved, 
but where changes in atmospheric 
temperature and humidity are en- 
countered. This embraces the interior 
of buildings and the interior of trans- 
port facilities such as motor vehicles, 
airplane cargo spaces or wing  in- 
teriors, holds of ships and railroad 
cars. Procedures are provided for 
exposing plastics to combinations of 
extreme humidity and temperature 
that will accelerate the changes tak- 
ing place in the materials kept in 
sheltered spaces, but subject to hu- 
midity and temperature variations.’ 
(b) Seven test procedures are pro- 
vided which prescribe conditions for 
different types of exposure. Six of the 


*® Proposed method adapted from ASTM D 
756-50, “Standard Methods of Test for Resist 
ance of Plastics to Accelerated Service Condi- 
tions.” 

To simulate the behavior of plastics subject 
to repeated exposure to heat and humidity, test 
procedures involving the use of repeated cycles 
of dry heat and humid heat may be selected from 
the single-cycle test procedures described in 
these methods. In making such cycle tests, the 
initial conditioning shall be given, followed by 
exposure to the test as statea. Subsequent test 
procedures shall be applied without recondition- 
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procedures cover exposures at gradu- 
ated levels of temperature and ex- 
tremes of humidity; the seventh pre- 
scribes conditions involving alternate 
exposure to high and low tempera- 
tures. Insofar as weight and shape 
changes embraced under the general 
term of dimensional stability are con 
cerned, these procedures provide a 
method of test. Further use of any of 
the conditions set up in the procedures 
is suggested, such as conditioning 
schedules prior to physical testing of 
the plastic either to test it at the par 
ticular condition involved, or to study 
changes resulting from exposure to 
that condition. 


Significance of tests 


2. (a) The test conditions covered 


in these methods represent a_ start 
towards organizing a group of test pro- 
cedures for determining the effects of 
specified changes of atmospheric tem- 
perature and humidity upon plastic 


ing the specimen at the end of each unit of the 
cycle. For instance, in carrying out a three-cycle 
exposure to Procedure 1, the first cycle shall be 
carried out in accordance with Sections 8 (a) to 
(h), the second cycle in accordance with Sec 
tions 8 (c) to (h) and the third cycle 
accordance with Sections 8 (c) to (j). The 
reconditioning shall always be carried out at the 
end of the test cycle unless sample failure 
makes this step appear trivial. In reporting 
such tests, mention should be made of the vari- 
ous stages seiected for the cycle and the num- 
ber of cycles to which the specimen is sub- 
jected 


of Films and Foils (PI Films & Foils 2p-51), Testing In 
ternal Tearing Resistance of Films and Foils (PI Films & 
Foils 3p-51) and Testing Blocking of Plastic Films and 
Sheets (PI Films & Foils 5p-51). 

Printed copies of all of these methods are distributed to 
members of the Institute and are available to non-members, 
at 25 cents each, from the Packaging Institute, 342 Madi 
son Ave., New York 17. 


(PI Films & Foils 4p-51*) 


articles. These procedures have been 
used for testing both thermosetting 
and thermoplastic materials. 

(b) While several of the testing tem 
peratures are not used in other ASTM 
or PI methods, they have a_ back 
ground of several years experience in 
portions of the plastics industry, Es 
pecially in Procedures IV and V (Sec 
tions 11 and 12) the accelerating effect 
of temperature in prompting changes 
caused by a rise in humidity leads to 
temperatures that are well above those 
encountered in normal service and 
they are used simply to accelerate 
change 

(c) Procedure I (Section 8) has been 
found to develop warping, weight 
change and exudation in plastic parts, 
Procedure II (Section 9) is designed to 
reveal poorly cured plastics by devel 
oping cracks in them. Procedures III 
and IV are more severe measures of 
the same tendencies developed nm 
Procedure I; the conditions of Pro 
cedure IV will produce noticeable 
chemical decomposition in many plas 
tics. Procedure V (Section 12) is es 
pecially valuable in testing the be 


These test procedures covered in these 
methods have been drawn from various tests 
used in branches of the plastic industry and by 
Government agencies in procurement of mate 
rials 


137 





havior of plastic parts with metallic 
inserts and laminates for cracking on 
exposure to temperature change. Pro- 
cedures VI and VII are modifications 
of Procedure I, applying to impact- 
resistant and low heat-distortion tem 
perature types of thermoplastics, re 
spectively. 


Apparatus 


3. The apparatus shall consist of 
the following: 

(a) Balance—A balance capable of 
weighing accurately to 0.05% a test 
specimen weighing 100 g. or less and 
to 0.1% a test specimen weighing over 
100 g. 

(b) Oven—A circulation air oven 
capable of maintaining the required 
temperature of test within plus on 
minus 2 deg. F. 

(c) Containers—Noncorroding con 
tainers with a shelf to support the test 
specimen above the solution used for 
maintaining the required humidity 
The container shall be tightly sealed 
except for a small capillary which per- 
mits release of vapor pressure that 
might otherwise lift the top off the 
container. Each test specimen shall be 
tested preferably in a separate con 
tainer. 

(d) Desiccator—A clean, dry, un- 
charged desiccator or equivalent 
closed container in which to bring 
test specimens to room temperature 

(e) Absorbent cloth—Clean, non 
linting absorbent cloth for use in 
wiping exudation or condensed mois 
ture from test specimens. 

(f) Micrometer—A micrometer capa 
ble of measuring dimensions of test 
specimens to 0.001 in. 

(g) Cold box—A cold box capa 
ble of maintaining the required tem- 
perature of test within plus or minus 
5 deg. F. 


Test specimens 

4. The general term plastics is used 
to describe the samples tested, since 
it is the intent of these methods to 
provide testing procedures which ap- 
ply with equal validity to finished 
articles comprising plastics compo- 
nents together with other materials, to 
plastics parts, to plastics articles, to 
test specimens molded from plastics 
ind, if shape and nature of the mate 
rial permit, to sheets, rods, tubes or 
other plastic shapes furnished in a 
finally processed form. The shape, size 
and process of forming greatly influ- 
ence the behavior of plastic objects, 
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hence a standard-size test specimen is 
not prescribed in these methods, but 
the type of test specimen to be used 
shall be specified by the purchaser. 
Each test shall be made in duplicate. 


Conditioning 


5. Unless otherwise specified, test 
specimens shall be conditioned prior 
to testing and reconditioned at the 
end of the test procedure in accord- 
ance with the Standard Procedure of 
the Tentative Methods of Condition 
ing Plastics and Electrical Insulating 
Materials for Testing (ASTM Designa 
tion: D 618 or by PI Films and Foils 
Ip-51) test specimens of material % in 
or less in thickness of plastic section 
shall be conditioned for a minimum 
period of 40 hrs. and specimens of 
material over % in. in thickness of plas- 
tic section shall be conditioned for a 
period of at least 88 hrs. 


Measurements of test specimens 


6. (a) The following measurements 
shall be made on conditioned test 
specimens prior to testing, after recon 
ditioning at the end of a test pro 
cedure and at any intermediate stage 
as prescribed in the test procedures: 

(1) Weight—The 
0.05% if the specimen weighs 100 g. 


weight within 
or less and within 0.1% if the specimen 
exceeds 100 g. in weight. 

(2) Dimensions—The thickness to 
0.001 in., the plane dimension in the 
direction of injection or transfer to 
0.001 in. and the plane dimension 
across the direction of injection o 
transfer to 0.001 in. 

(3) Dimensions of compression 
molded specimen—The_ thickness _ to 
0.001 in. and the perpendicular di 
mensions in the plane at right angles 
to the direction of molding to 0.001 in. 

(b) Specimens shall be brought to 
room temperature in the uncharged 
desiccator, which will require 10 to 30 
min. Then the specimen shall be 
weighed in less than 10 min. after ex- 
posure to room conditions. The dimen 
sions shall be measured immediately 
after weighing the specimen. 

(c) At the discretion of the pur- 
chaser, requirements for weights and 
measurements at intermediate stages 
given in the procedures may be 
omitted. 


Visual examination 


7. Noticeable qualitative changes in 


surface, dimensions and general ap- 


pearance of the test specimen shall be 
recorded after each stage of the testing 
procedure. These changes include 
items such as: color, surface irregu- 
larities, odor, tears and splits. Changes 
shall also be noted as they occur 


Procedure I 


8. (a) The test cycle for Procedure 
I shall be as follows: 24 hrs. at 140 
deg. F. and 88% relative humidity, 
followed by 24 hrs. at 140 deg. F. in 
the oven. 

(b) Condition the specimen, weigh 
and measure dimensions in accord- 
ance with Sections 5 and 6. 

(c) Expose the specimen for 24 hrs 
on the shelf of a container maintained 
at 140 +2 deg. F. 
containing a saturated solution of so 


in the oven and 


dium sulfate to maintain a relative 
humidity of 85 to 89%. 

(d) Remove the specimen from the 
container, place it in the uncharged 
desiccator and bring to room tempera- 
ture in accordance with Section 6 (b) 

(e) Wipe the specimen with the ab- 
sorbent cloth, then weigh, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7. 

(f) Within 2 hrs. after completion 
of the operation prescribed in para 
graph (c), expose the specimen for 24 
hrs. in the oven at 140 +2 deg. F. 

(g) Place the specimen in the un- 
charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b). 

(h) Weigh the specimen, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7. 

(i) Recondition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(j) The specimen may be subjected 
to physical tests in accordance with 
Section 15 


Procedure II 


9. (a) The test cycle for Procedure 
II shall be as follows: 72 hrs. at 140 
deg. F. in the oven. 

(b) Weigh and measure dimensions 
of the specimen in the as-received 
condition in accordance with Section 
6. 

(c) Expose the specimen for 72 hrs 
in the oven at 140 +2 deg. F. 

(d) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance with Sec- 
tion (b). 

(e) Weigh the specimen, measure 
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dimensions and examine visually 
accordance with Sections 6 and 7. 


Procedure III 


10, (a) The test cycle for Procedure 
III shall be as follows: 24 hrs. at 160 
deg. F. and 70 to 75% relative humidi 
ty, followed by 24 hrs. at 160 deg. F. 
in the oven. 

(b) Condition the specimen, weigh 
and measure its dimensions in accord- 
ance with Sections 5 and 6. 

(c) Expose the specimen for 24 hrs. 
on the shelf of a container maintained 
at 160 
containing a saturated solution of so 


+2 deg. F. in the oven and 
dium chloride to maintain a relative 
humidity of 70 to 75%. 

(d) Remove the specimen from the 
container, place it in the uncharged 
desiccator and bring to room tempera- 
ture in accordance with Section 6 (b). 

(e) Wipe the specimen with the ab- 
sorbent cloth, then weigh, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7. 

(f) Within 2 hrs. after the comple- 
tion of the operation described in 
Paragraph (c), expose the specimen for 
24 hrs. in the oven at 160 2 deg. F. 

(g) Place the specimen in the un- 
charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b). 

(h) Weigh the specimen, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7 

(i) Recondition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(j) The specimen may be subjected 
to physical tests in accordance with 
Section 15 


Procedure IV 


11. (a) The test cycle for Procedure 
IV shall be as follows: 24 hrs. at 175 
deg. F. over water, followed by 24 hrs 
at 175 deg. F. in the oven. 

(b) Condition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(c) Expose the specimen for 24 hrs. 
on the shelf of a container maintained 
at 175 


containing distilled water to maintain 


+2 deg. F. in the oven and 
a humid atmosphere. 

(d) Remove the specimen from the 
container, place it in the uncharged 
desiccator and bring to room tempera- 
ture in accordance with Section 6 (b). 

(e) Wipe the specimen with the ab- 
sorbent cloth, then weigh, measure 
dimensions and examine visually in 
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accordance with Sections 6 and 7 

(f) Within 2 hrs. after the comple 
tion of the operation described in 
Paragraph (c), expose the specimen 
for 24 hrs. in the oven at 175 +2 
deg. F. 

(g) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance with Sec- 
tion 6 (b). 

(h) Weigh the specimen, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7 

(i) Recondition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(j) The specimen may be subjected 
to physical tests in accordance with 
Section 15. 


Procedure V 

12. (a) The test cycle for Procedure 
V shall be as follows: 24 hrs. at 175 
deg. F. and 70 to 75% relative humid- 
ity, followed by 24 hrs. at minus 40 
deg. F. or minus 70 deg. F., as speci- 
fied, 24 hrs. at 175 deg. F 


oven, 24 hrs. at minus 40 deg. F. o1 


in the 


minus 70 deg. F., as specified. 

(b) Condition the specimen, weigh 
and measure its dimensions in accord 
ance with Sections 5 and 6 

(c) Expose the specimen for 24 hrs 
on the shelf of a container maintained 
at 175 +2 deg. F. 
containing a saturated solution of so- 


in the oven and 


dium chloride. 

(d) Remove the specimen from the 
container and wipe excess moisture 
from it with the absorbent cloth 

(e) Within 30 min. after the com 
pletion of the operation described in 
Paragraph (c), expose the specimen 
for 24 hrs. in a cold box maintained at 
minus 40 -+4 deg. F. or minus 70 +4 
deg. F., as specified. 

(f) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance. with Sec 
tion 6 (b). 

(g) Wipe the specimen with the ab 
sorbent cloth, then weigh, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7 

(h) Within 2 hrs. of the completion 
of the operation described in Para 
graph (e), expose the specimen for 24 
2 deg. F 


(i) Place the specimen in the un 


hrs. in the oven at 175 


charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b). 

(j) Within 30 min. after the comple- 


tion of the operation described in 


Paragraph (h), expose the specimen 
for 24 hrs. in the cold box at minus 
10 +4 deg. F. or minus 70 +4 deg 
F., as specified 

(k) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b) 

1) Wipe the specimen with the ab 
sorbent cloth, then weigh, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7 

(m) Recondition the specimen, 
weigh and measure dimensions in ac 
cordance with Sections 5 and 6. 

(n) The specimen may be subjected 
to physical tests in accordance with 
Section 15 


Procedure VI 

13. (a) The test cycle for Procedure 
VI shall be as follows: 24 hrs. at 100 
deg. F. and 100% relative humidity 
followed by 24 hrs. at 140 deg. F. in 
an oven. 

(b) Condition the specimen, weigh 
and measure dimensions in accord 
ance with Sections 5 and 6. 

(c) Expose the specimen for 24 hrs, 
in a container maintained at 100 +2 
deg. F. and 100% relative humidity 
(obtained by using distilled water as 
the humidifying medium). 

(d) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b) 

(e) Wipe the specimen with the ab 
sorbent cloth, then weigh and measure 
dimensions, and examine visually in 
accordance with Sections 6 and 7 

(f) Within 2 hrs, after the comple 
tion of the operations described in 
Paragraphs (c) and (d), expose the 
specimen for 24 hrs. in the circulation 
air oven at 140 deg. F. 

g) Place the specimen in the un 
charged desiccator and bring to room 
temperature in accordance with Se 
tion 6 (b). 

(h) Weigh the specimen, measure 
dimensions and examine visually in 
accordance with Sections 6 and 7 

(i) Recondition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(j) The specimen may be subjected 
to physical tests in accordance with 
Section 15 


Procedure VII 

14. (a) The test evcle for Procedure 
VII shall be as follows: 24 hrs. at 120 
deg. F. and 100% relative humidity, 
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followed by 24 hrs, at 120 deg. F. in 
an oven. 

(b) Condition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(c) Expose the specimen for 24 hrs. 
in a container maintained at 120 +2 
deg. F. and 100% relative humidity 
(obtained by using distilled water as 
the humidifying medium). 

(d) Place the specimen in the un- 
charged desiccator and bring to room 
temperature in accordance with Sec- 
tion 6 (b). 

(e) Wipe the specimen with the ab- 
sorbent cloth, then weigh and measure 
dimensions, and examine the specimen 
visually in accordance with Sections 
6 and 7. 

(f) Within 2 hrs. after the comple- 
tion of the operations described in 
Paragraphs (c) and (d), expose the 
specimen for 24 hrs. in the circulation- 
air oven at 120 deg. F. 

(g) Place the specimen in the un- 


charged desiccator and bring to room 
temperature in accordance with Sec 
tion 6 (b). 

(h) Weigh the specimen, measure 
dimensions and examine the specimen 
visually in accordance with Sections 
6 and 7. 

(i) Recondition the specimen, weigh 
and measure dimensions in accordance 
with Sections 5 and 6. 

(j) The specimen may be subjected 
to physical tests in accordance with 
Section 15. 


Physical tests 


15. On appropriate test specimens, 
provided that prohibitive changes in 
dimension, structure or shape have not 
taken place, physical tests, such as 
impact resistance and flexural strength, 
may be conducted either at one of the 
test conditions or after the final con 
ditioning for comparison with similar 
tests on specimens which have not 


Conditioning plastics for testing 


Purpose 

1. In general, the physical proper- 
ties of plastics are influenced by tem- 
perature and relative humidity in a 
manner that materially affects test re- 
sults. In order that reliable compari- 
sons may be made of different materi- 
als and between different laboratories, 
it is necessary to standardize the tem- 
perature, as well as humidity condi- 
tions, to which test specimens of these 
materials are subjected prior to and 
during testing. These methods define 
procedures for conditioning plastics 
(although not necessarily to equilib- 
rium) prior to testing and the condi- 
tions under which they shall be tested. 


Definitions 


2. (a) Standard laboratory atmos- 
phere—An atmosphere having a rela- 
tive humidity of 50 +2% at a temper- 
ature of 23 +1.1 deg. C. (73.4 
+2 deg. F.). 

(b) Standard room temperature—In 
an atmosphere of unspecified relative 
humidity, a temperature in the range 
of 20 to 30 deg. C. (68 to 86 deg. F.) 
shall be the standard room tempera- 
ture. 


+ Proposed method adapted from ASTM 
D 618-5I1T, “Tentative Methods of Conditioning 
Plastics and Electrical Insulating Materials for 
Testing.” 
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(c) Standard _ test 
When the effect of temperature on a 


temperatures— 


property is to be determined or re- 
ported, the test temperatures, unless 
otherwise specified, shall be chosen 
from the Table of Temperatures listed 
below. 


Conditioning prior to test 


3. (a) Procedure A—Test specimens 
0.25 in. or under in thickness shall be 
conditioned in the Standard Labora- 
tory Atmosphere (with adequate air 
circulation) for a minimum of 40 hrs. 
immediately prior to testing. Test 
specimens over 0.25 in. in thickness 
shall be treated as above except that 
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been exposed to the conditions pre 
scribed by these methods 


Report 


16. The report shall include: 

(1) Description of test specimens, 
including material, shape, method of 
molding and where obtained, 

(2) Test procedures used, desig 
nated by Roman numerals and the 
number of cycles of each, 

(3) Average values of percentage 
changes in weight and dimensions 
found after (a) each stage of the test- 
ing procedure and (b) reconditioning, 
when the entire cycle is finished. No 
tation shall be made whether all 
measurements prescribed in Section 
6 (a) were taken, or whether the sim- 
plified procedure of Section 6 (c) was 
used and 

(4) Description of any qualitative 
changes in appearance that may have 
taken place during each stage of the 
test procedure. 
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the minimum time for conditioning 
shall be 88 hrs. 
(b) Procedure B—Test 


shall be conditioned for a period of 48 


specimens 


hrs. in a circulating-air oven at a tem 
perature of 50 +3 deg. C. (122 +5.4 
deg. F.). 

The test specimens shall be re 
moved from the oven and cooled to 
the Standard Room Temperature in a 
desiccator over anhydrous calcium 
chloride (or other suitable desiccant) 
for a period of at least 5 hrs. for 
specimens 0.25 in. or under in thick- 


ness and at least 15 hrs. for specimens 
(This article continued on page 211 


* Procedure A is generally satisfactory and is 
recommended unless other methods are specified 
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CENTRAL STATES PRODUCTS 


At Central States, you are assured of the best solution to your 
packaging problem because our package planning experts are not 
confined to one or two materials. They work with scores of 
papers, plastics and foils; frequently we 
have even originated a new mater- 
ial to meet an unusual need. 


A PROFITS WITH 
J 





Polyethylene bags protect 
drive-in speakers in winter 
storage 


Gasket Bags 
of printed kraft, also made with 


protective inner liner 


Printed cellophane Shirt Bags give 
protection plus sparkling display 


Polyethylene liner per 
mits re-use of drum 
Strong transparent Wet-strength bags de without cleaning 
polyethylene is ideal livercrisp newspapers 
for display of hard- despite weather 


ware parts 


apn F 
‘@ Z 
Wide gusset provides extra . ' 
large capacity in ¥ x 
Diaper Bags 
. << 

. ~*~. 1! Rigid, transparent Showboxes 
x 1, i » ce make glamorous 

e Av : consumer pack 

y | — y ages.’ 


— 


N 


Pliofilm bags combine visibility 
strength-and moisture- 


resistands Outstanding feature of Central 


States’ products is labor-saving 


Three-ply, printed Ham Bags result of creative thinking plus the right materials 
speed wrapping and make 


neater packages giving you more efficient, more economical packaging. 


Let’s discuss your needs. 


Call or write oor CENTRAL STATES PAPER & BAG CO. 


nearest office for : . 
assistance on your 5221 Natural Bridge ¢ St. Louis 15, Mo. 
packaging. Offices in Principal Cities 

Plants in: ST. LOUIS @ SALT LAKE CITY @ BEACON, N.Y. @ AUBURN, WASH 
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This consultation service on packaging subjects is at your com 
mond. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Overcoming duplex bag breakage 
QUESTION: We are experiencing ex 
cessive breakage in a duplex bag 
which we are using for one of our in 
stitutional products. The bag consists 
of a layer of polyethylene with a sheet 
of kraft on the outside. Several of these 
bags are put in a shipping case and the 
breakage always occurs in the kraft 
sheet. Can you advise us on how we 
can overcome this problem? 


ANSWER: The breakage of the kraft 
ply in your duplex bag is a result of 
dropping and rough handling of the 
case, which throws the product load 
on to the kraft and causes failure in 
areas where the bag is not supported 
by the case. This is caused by the fact 
that you have two different types of 
material in your bag construction. The 
polyethylene ply has a large amount of 
stretch, whereas the kraft shect has 
very low stretch. As a result, when the 
bag is dropped, the polyethylene 
stretches and throws the entire load 
on the kraft and breakage results. 

You might solve your difficulty by 
using another layer of kraft or by us 
ing an inner layer of polyethylene 
coated kraft in place of the reguiar 
film. In either case, the question is en 
tirely one of adding strength to the 
paper ply. You might also receive 
some benefit from the use of partitions 
or nests in your shipping cases 


Bottling viscous liquids 


QUESTION: One of our products is 
an extremely viscous liquid and we are 
interested in packaging it in a bottle 
with a very narrow neck, Our regular 
bottle-filling equipment will not han 
dle this product. Can you suggest a 
type of filling machine to meet our re 
quirements? 

ANSWER: The proper selection of 
filling equipment must be based on 


knowledge of a great many factors 
The most important factors are vis 
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cosity, foaming tendencies, size of 
bottle opening, speed requirements 
and weight or volume tolerances. The 
combination of a thick, viscous prod 
uct and a narrow-mouth bottle makes 
it difficult to run the filler 
speeds or at a speed which would be 


at high 


easy to attain with wide-mouth jars 
and with free-flowing liquids. 

In recent years there have been 
new machines developed based on 
vacuum principles. which are capable 
of handling viscous products with 
good speeds. It is suggested that you 
get in touch with several manufactur 
ers of bottling equipment and have 
their engineers come to your plant to 
get a complete understanding of your 
problems. Unquestionably some type 
of equipment is available which, with 
some modifications or changes in you 
bottle, 
product. 


can be made to handle your 


Flexible wet-strength paper 
QUESTION: We have been trying 
various kinds of resin-treated wet- 
strength papers in connection with 
the packaging of one of our prod- 
ucts. We find that they need to be 
more flexible for our machine oper 
ation, but when we plasticize them 
we notice that there is a consider 
able loss of wet strength. Is there any 
combination of materials which will 
not cause this loss of wet strength? 


ANSWER: Many 


strength papers develop their proper 


types of wet 


ties by means of resins which have 
been precipitated on the fibres in such 
a way as to make a water-insoluble 
bond at the fibre crossings. As you 
have noticed, this kind of treatment 
makes the paper less flexible than are 
the non-wet-strength papers. 

When such wet-strength papers are 


plasticized, the action of the plasticizer 


tends to lubricate the fibres and re 


duce the strength of the resin bond. 
If plasticizing is carried too far, the 


paper will eventually lose ‘ts wet 
strength properties. 

Perhaps the best answer to your 
problem is to plasticize the paper with 
a small amount of moisture from a 
damp roll as the paper is fed into the 
machine. This will give your machine 
working properties without affecting 
the wet strength of your paper. You 
should also try various types of paper 
structures with different wet-strength 
treatments to determine if some of 
them have enough original flexibility 
for your machine operation. 


Testing moistureproof labels 
QUESTION: We have been experi- 
menting with the use of moistureproof 
labels on fibre cans of our own manu- 
facture. However, our tests have 
shown a great variation in the mois- 
ture protection of different samples 
when they are tested with hygroscopic 
products 

Can you suggest what is causing 
such variations? 


ANSWER: Since you are manufactur 

ing your own fibre cans, it is possible 
you are filling these cans and putting 
them under test immediately after they 
are made. If this is true, then the 
moisture from the body paste will go 
into the product since it is being 
trapped by the moistureproof label on 
the outside. This use of fresh packages 
would give a variable effect, since the 
amount of moisture would depend 
upon the time between manufacture 
and filling, and also upon the varying 
amounts of moisture in the body con- 
structions. It would be advisable to 
age these packages from 48 hrs. to 
several days in a warm atmosphere to 
allow the body moisture to escape be- 
fore the packages are put under test. 
It is also possible that your test atmos- 
pheres are not accurately controlled as 
to temperature and humidity, and this 
could also give varying results in the 
moisture pick-up. 
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does d-way selling job 


at point of sale 


Right at the point of sale where more than 66% of 

all food sales are decided . . . a Du Pont 

“‘Cel-O-Seal” band can do a triple-action selling job for you 
(as illustrated here). First, it calls attention to your 
package, giving sharp display to your brand name, emblem 
or sales message. Second, it reminds the shopper that 
quality is protected and sealed in. Third, it holds 
promotional material at the closure where it makes 

a bid for repeat sales when the package is opened. 


USE THIS FREE SERVICE— Find out how 

““Cel-O-Seal’”’ adds the extra sales appeal to help your 

product sell itself. Here’s the easy way: Send us a ae \ ieee i i 
labeled dummy of your package. We’ll band it, make ae Sarwan ne riser ints e. 
recommendations, return it for your consideration. No — 


obligation, of course. 


ey * 


““Cel-0-Seal” protects against “*Cel-O-Seal’’ protects against “*Cel-0-Seal’’ protects against 
leakage, keeps closures tight contamination, assures product ———. creates customer 
purity. 


QU PON 
ea. E. I. du Pont de OPIN IBOwm AADAIVEP?sary 


Nemours & Co. (Inc.), 9529-K Nemours BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
Bldg., Wilmington 98, Delaware. ‘‘Cel- 


ArmatrongCorkCo,Lancaster,Paant OU PONT “CEL-O-SEAL” BANDS 


I. F. Schnier Co., San Francisco, Calif. AEG. U8 PAT. OFF 


~~ 


\ 
4 
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AN AUTOMATIC BOTTLE NECK BANDER 


for use with the cellulose shrinkable type bottle neck bands 
has been developed by Smith, Kline & French Laboratories, 


1530 Spring Garden St., Philadelphia Pa., and will be pro- 


duced and marketed under contract by Economic Machinery 
Co., Worcester, Mass. The device was developed by the me 
chanical development section of the pharmaceutical manufac 

turing firm to solve its specialized problem of banding tiny bot 

tles of water-purification tablets for use by the armed services 
Other users of the bands became interested and machines were 
built and installed for various band and bottle sizes. The bander 
requires a single operator who may tend several of the units if 
located close together, Savings as compared with hand banding 
were said to have been from three to six employees, depending 
on size of bands, line speed and skill of employees. The bander 
is fed with a cellulose strip in roll form; it automatically feeds, 
cuts and applies printed or perforated bands in accurate and 
uniform register, The machine is designed for easy incorpora- 
tion into existing packaging lines and is described as being 
mobile for meeting changing production schedules 


FULLY AUTOMATIC TABLET PACKAGING 

is offered by Pak-Rapid, Inc., 530 N. 21st St., Philadelphia 30 

Pa., in a new low-priced unit recently added to the company’s 
Auto-Pak line. The machine 
strip packages tablets between 
two strips of heat-sealing tape, 
using cellophane, foil, Pliofilm 
or other coated or laminated 
heat-sealing papers in roll form 
The equipment is designed to 
hold chipping or breakage to a 
minimum and to afford visual 
control and inspection of the 
product until it is actually in the 
package. The basic package 
produced is a double-row strip 
with each tablet in a separate 
airtight cell; cutting may be set 
to split the double row and to 
cut off at either one, two, four 
six or 12 tablets of the double or 

single strips. Other count settings are available. Provision is 

made for a wide seal on one edge to permit later attachment to 

a match-book-type folder cover 


A ROUND BOTTLE SPOTTING DEVICE 

which automatically turns and holds round bottles so as to se- 
cure the proper radial relationship between labels and other 
decorative bottle elements has been developed by Wright Ma 


1t4 


chinery Co., Durham, N, C., a subsidiary of the Sperry Corp 
as an accessory unit to the company’s federal revenue-stamp 
labeler. The revenue-stamp-strip labeler, said to be the only 
machine on the market for automatically applying revenue 
stamps to bottles, is considered standard equipment with lead- 
ing American distillers. Formerly, register problems restricted 
its use to pint and half-pint flask bottles; the new spotter per 
mits extension of the stamper’s use to round fifth and quart 
sizes. A rotating turret with six spotting heads utilizes a small 
lug on the base of the bottles to trigger a drive-roller disen 
gaging mechanism which places each bottle in correct radial 
register before banding. 


SEMI-AUTOMATIC BOTTLE FILLERS 


in a new low-cost line are announced by Lipac, Inc., 475 Fifth 
Ave., New York 17. The new filler can be supplied with six to 
12 filling valves adjustable to handle from one-ounce to gallon 
sized containers of glass, metal 

or plastic. Equipment includes 

an 8-ft. adjustable guide track 

vacuum pump, motor and auto- 

matic overflow system. The 

supply tank holding 15 gal 

mounted at the rear of the filler 

is equipped with a float level- 

control valve. All contact parts 

are stainless steel and are said 

to be readily demountable for 

: cleaning. The semi-automatic 

filler is designed to fill free-flowing, foamy or viscous liquids 


including vinegars, oils, sauces and shampoos 


HAND-OPERATED CAPSULE FILLERS 


for filling gelatin capsules with pharmaceutical powders are 
being made by the Pharmaceutical & Chemical Industry Supply 
Corp., Div. of American Roland Corp., 16 Hudson St., New 
York 13. Four models are avail- 
able, providing filling speeds 
ranging from 2,000 capsules per 


day to 2,000 capsules per hr. 
The model illustrated has an 
hourly capacity of 2,000 cap- 
sules. Construction is heavy and 
the manufacturer states that the 
units fill with precision accuracy 
and are simple to operate. The 
design permits the sanitary con- 
ditions of filling required for 
pharmaceutical work. Price is 
said to be low 


BLOW-MOLDED POLYETHYLENE JARS 


have been announced by Plax Corp., West Hartford, Conn., 
and are said to be the first of their type to be made. The squat 
jar currently available is of 4-0z. capacity, but larger sizes may 
be available later, the company says. Cosmetics, drugs and 
other products commonly packaged in jars will obtain with the 
polyethylene containers advantages of greatly reduced shipping 
weight, ability of the container to withstand freezing of con- 
tents without cracking and virtual elimination of container 
breakage in shipment and use. The jar design features a bottom 
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JONES 
FULLY AUTOMATIC 
CONSTANT MOTION 

CARTONERS 


Feed and open cartons; insert single 
or multiple loads; glue or tuck 
flaps of cartons—airplane or re- 
verse tuck. Fold and insert leaflets, 
booklets, corrugated liners; print 
or stencil code and other variable 
data, Feed and count small articles 
from hoppers or magazines. Readily 
convertible to different sizes of car- 
tons and loads. 


JONES Cartoners are operating 
steadily at speeds as high as 300 
per minute. With — products, 
JONES Cartoners quickly pay for 
themselves at speeds as low as 30 
per minute. 


Today's JONES Cartoners are 
products of more than 30 years of 
designing and building cartoning 
machines. Constant research, 
mechanical improvement, detailed 
study of the characteristics of each 
product and package, assure relia- 


bility, efficiency, and long life. 

is afirmed by hundreds of succesS+ 
ful, cost conscious manufacturers 
who repeatedly select JONES 
Cartoners—recognizing that only 
the finest cartoning machines give 
the lowest cartoning costs. 


We will gladly furnish complete in- 
formation to permit you to compare 
your present cartoning methods— 
and costs—with JONES cartoning. 


& COMPANY, INC. 


low-cost Cartoning for: 


LES = VIALS - AMPOULES « JARS > 
TUAES « CANS - BAGS - AUTOMOTIVE 


PARTS * BANDAGES - ROLL & MOVIE 
FILM + CANDY - CARTRIDGES - ROLL 
\COTTON + CHEWING GUM ~ STEEL WOOL 
PADS + COMBS + COOKIES - CRACKERS 
* CRAYONS + MEDICAL APPARATUS - 
ELECTRICAL PARTS + FACIAL TISSUE - 
PAPER NAPKINS » HARDWARE ITEMS - 
JAR RINGS & LIDS + PAPER PLATES + PIES 
* RAZOR BLADES + RUBBER SUNDRIES - 
SOAP + STOVE WICKS + SURGICAL - 
GAUZE + TAPE - TOBACCO - WAX CAKES 
* and others. 


P. 0. BOX 2055, CINCINNATI, OHIO 





4712 Ravenswood Avenue . 
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New Peters Model CCY-L Folding & 
Closing Machine prompts money- 
saving ideas 


Here’s a machine that isn’t content to save 
money all by itself. It generates packaging 
and production ideas . . . suggests new, im- 
proved, more economical ways of folding, 


lining and closing your cartons. 


At least, that’s the experience of companies 
who have seen and installed the new Peters 
Model CCY-L Carton Folding & Closing 
Machine. 


Your investigation will be well worth while. 
Call or write . . . or send samples of your 
cartons for specific recommendations. 


MACHINERY COMPANY 





Chicago 40, lll. 


hquipment anil matertals 


which nests with the neck of an uncapped jar, for easy handling 
and space-saving in shipment Jars are supplied either translu 
cent, to permit the color of contents to be seen, or in a range 
of colors. Labeling may be printed on the jars and special em- 


bossed lettering or designs may be obtained. 


AN AUTOMATIC CAP TIGHTENER 
designed so that it can be suspended over an existing conveyor 
line at any suitable spot is now in production by the Noring 
Machine Corp., Long Island City 3, N. Y. Sole agent for the 
new machine is Eastern Packag 
ing Equipment Co., 29-15 
Bridge Plaza North, Long Is- 
land City 1, N. Y. The Noring 
machine uses adjustable lateral 
belts which may be synchro 
nized to conveyor-line speed to 
grip the containers as they pass 
through the tightener, where 
one pair of tightening disks turns 
caps to uniform tightness. Caps 
are applied and started by hand 
before containers reach the ma 
chine. No timing of container 
feed is required and production 
is said to be as fast as containers 
are fed, depending on their size 
The unit is adjustable for con 
tainer sizes from 1 oz. to 1 qt., cap sizes from 8- to 120-mm 
and can accommodate conveyor heights from 25 to 47 in. Con 
tainers may be of glass, tin or plastic in any shape and it is said 
that caps may be of various shapes, materials and types 


FLUORESCENT SILK-SCREEN OIL-BASE COLORS 

made with a modified oil base are being marketed nationally 
by Radiant Color Co., 830 Isabella St., Oakland 7, Calif., mak 
ers of Velva-Glo fluorescent products. Colors available are chat 
treuse, orange-yellow, orange, green, red, cerise and orange 
red. They can be bought from silk-screen supply dealers in 
sizes from half-pints to gallons without license arrangements or 
royalties, according to the manufacturer. The colors are said to 
have a smooth, grit-free texture and produce a flexible, scuff 
resisting film ideal for scoring and die cutting. As an illustration 
of drying qualities, the company says a double scrape with 
rounded squeegee through No. 8 silk dries to touch within 15 
to 30 min., thoroughly within 4 to 8 hrs. 


PUBLIC-SERVICE END LABELS 


for bread packages now include a “ be sure to vote” label in 
red, white and blue offered by Marathon Corp., Menasha, Wis 


Outsert bands with the same design are also availabk 


A VARIABLE-SPEED VIAL FILLER 

designed to deliver quantities from one drop to 4 0z. at speeds 
adjustable from 6 to 90 per min. is now available from National 
Instrument Co., 5005 Queensbury Ave., Baltimore 15, Md. The 
device is known as the Filamatic Model AB 4 automatic pipette 
and vial-filling machine. Speeds of 20 fills per min. are possible 
filling 4-oz. vials; smaller volumes permit the higher speed 
ranges. Foam-free delivery into containers such as ampoules 
and sprinkler-neck bottles is said to be possible even with low- 
vapor-pressure liquids such as acetone and alcohol. Volume con- 
trol provides average accuracy of fill up to 0.1% regardless of 
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Now, LAMCOTE offere You 


THREE SPECIALIZED SERVICES 


to “titnulate Your alee! 


@ LAMCOTE PACKAGING 


the finish that starts sales! 


Sparkling, transparent LAMCOTE adds extra lustre... extra 

vitality ... extra selling power to your package! In either the regular 
or the “Showcase” window styles, LAMCOTE packages keep their 
“factory-fresh” appeal on shelves and counters—resist soiling, 

wipe clean instantly. Follow America’s leaders in every important 
industry—glamorize your package with LAMCOTE to “spotlight” 
your product at the point of sale! 


@ LAMCOTE MULTI-COLOR PRINTING 


on Transparent Films and Similar Materials 


The newest LAMCOTE service, created in response to nationwide 
customer demand! New self-selling packages printed in vivid 
color, perfectly reproduced on all types of plain or 

laminated cellophane, acetate foil, pliofilm, polyethelene, and other 
hard-to-print materials. Complete converting facilities for your 
choice of bag, roll, or sheeted wrap—a truly modern package 

for modern retailing methods! 


@ LAMCOTE FINISHING 


“Reflects the Quality of Quality Products” 


Rich, gleaming LAMCOTE finish makes jour fine printed Pieces 
look even better—gets added attention for your catalogs, brochures, 
novelties, calendars, and other promotional material. Protects and 
beautifies every printed surface—makes colors richer, livelier. 
LAMCOTE-processed P. O. P. displays stay clean and fresh— 

win dealer preference for maximum impact. Let LAMCOTE “eye 
appeal” put extra “buy appeal” into all your printed advertising! 


LAMCOTE PACKAGING DIVISION OF 


WRITE TODAY 
for FREE LAMCOTE 
samples ond ideas! 


SINCE 1905 3462 N. KIMBALL AVE., CHICAGO 18, ILL 
PLANTS AT CHICAGO « JERSEY CITY 
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For Guality control of ink and unex- 
celled performance there is no second 


choice to 





with 


r 


Cc 


i. 





Rewinder and Slitter. Of rugged construc- 


tien, you are assured continuous, smooth 


operation. Made in 18, 24, 30, 36, 42, 


48”. Rewinder and Slitter made in 18, 24, 


30, 36, 42, 54, 60” with water cooled 


cylinders. 


Ask for descriptive folders on this 





UNWIND STAND—MODEL MRS. 





REWINDER—MODEL SR or WSR 


PRESS—MODEL APS 


MANFASSET MACHINE COMPANY. INC. 


Olympia 8-5577 


MINEOLA, N. Y. 


255 EAST 2nd STREET, 


PLANT: 





Kquipment and materials 


variation of bottle size and a graduated micrometer mechanism 
permits duplicating of any desired setting. Operating speeds 
over the entire range are instantly adjustable. The unit is com- 
pletely portable and fills directly from any drum or container. 
The filling unit, of type 18-8 stainless steel, is easily removable 
for cleaning or sterilization. Bench space oc cupied by the Fila- 
matic Model AB 4 is 8 by 11 in. 


A HEAVY DUTY HOTPLATE 


made of highly durable aluminum alloy, designed primarily for 
heat sealing of film in supermarket pre-packaging is now being 
produced by Cleveland Lathe & Machine Co., 5400 Brookpark 
Rd., Cleveland 29, Ohio. Named 
the Model 54, the new unit 
has a plate surface 54% thicker 
than previous models, to with- 
stand a great deal of abrasive 
action. It is felt this feature will 
find favor in a number of indus- 
tries in addition to supermarkets. 
The hotplate has thermostat 
control and selection of temper- 
atures from 175 to 600 deg. F. The bumper block for end sealing 
is flat on one side and grooved on the other side for sealing 
around various types of nesting paper trays. A reflector board 
beneath the heating elements protects anything under the unit 
and conserves power; the unit may be used in the open or re- 
cessed in a wrapping table. Thumb-screw-set mounting lugs 
permit easy mounting in any position and ceramic insulation is 
provided to protect mounting surfaces. 


RE-USE QUART DECANTERS 
suitable for the packaging of a wide variety of products have 
been recently introduced by Owens-Illinois Glass Co., Toledo, 
Ohio. The decanters are produced in two shapes: a stock round 
shape and a_ square-shaped 
i : ee model especially designed for 
re-use as a home refrigerator 
storage container. The 70-mm. 
finish makes the new wide- 
mouth decanters suitable for 
packaging of hard candies and 
other non-liquids, as well as 
juices, syrups, etc. The finish 
size permits ice cubes to be 
dropped into the container 
when re-used as a refrigerator container or fruit juice dispenser 
for table service 


DISTINCTIVE HOLIDAY RIBBONS 

of rayon satin, decorated with a design of poinsettias, stars and 
holly wreaths, are featured in the Christmas gift-wrapping line 
of Taffel Bros., Inc., 95 Madison Ave., New York 16, N. Y. The 
ribbons come in red, royal blue, emerald and white, and are 
supplied in 2%- and 4%-in. widths. In a 50-yd. bolt, the ribbons 
sell for 9% and 14 cents a yard, respectively. 


HEAT-RESISTING POLYSTYRENE 

which will withstand temperatures as high as 220 deg. F. when 
properly molded has been developed by The Dow Chemical 
Co., Midland, Mich. The new material, now being produced in 
commercial quantities, is known as Styron 700. In addition to 
its improved heat-distortion characteristics which resist tem- 
peratures 20 deg. higher than general-purpose polystyrene, the 
new material is said to be equal or better in other physical 
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akes good merchandise 
sell better... Kodapak Sheet 


“Kodapak” is o trade-mark 


Candy that’s been packaged in tough, 
transparent Kodapak Sheet is something 
apart . . . brilliantly visible, alluring— 
clearly untouchable. 

Stores give candy like this top display. 
Sales people show it . . . customers see it— 
want it—buy it, knowing right well that 
quality and purity have been protected. 


Merchandise: Courtesy of 
Rosemarie de Paris, inc., New York 


For further information, please consult 
your local representative or write: 
Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 

Sales offices in New York, Chicago, Dallas. Pa- 
cific Coast distributor: Wilson & Geo, Meyer & 
Co., San Francisco, Los Angeles, Portland, Seattle. 
Canadian distributor: Paper Sales Limited, To- 
ronto, Montreal, 
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Kimble Opticlear Vials come in eight popular sizes 


Keep food products dry and attractive with 
KIM6LE OPTICLEAR VIALS 


Modern food and confectionery mer- 
chandising demands packaging which 
is both modern and useful. On the re- 
tail shelf and counter, your package 
should catch the customer’s eye and 
close a sale. On the pantry shelf, it 
should keep contents fresh and dry. 


Kimble Opticlear Vials give your 
product such a package. Opticlear Vials 
are gleaming and crystal clear, Their 
special plastic stoppers seal tightly, 
shut out moisture and air. Here’s how 


they solved a packaging problem for 
one confectionery manufacturer. 


THE SKYLINE STORY 


Problem: B-Deks, a food decoration 
manufactured by Skyline Products, 
Inc., was originally packed in trans- 
parent bags. Once the bags were 
opened, air entered and discolored the 
contents. Even more of a problem, tiny 
B-Deks worked their way through folds 
at the bottom of the bag and rolled 
around the cabinet shelf. 


KIMBLE GLASS 


Subsidiary of Owens-Illinois Glass Company 


150 


Solution: B-Deks were pac ked in 
Kimble Opticlear Vials. The beautiful 
glass walls of these practical containers 
show B-Deks to their fullest advantage. 
And special stoppers seal tightly even 
after repeated opening and closing. 
Now, B-Deks win more sales . . . make 
more profits. 


See how attractive your product can 
look in Kimble Opticlear Vials. Send 
us the sizes you use and we'll ship 
free samples for your inspection. 


COMPANY 


Toledo 1, Ohio 
MODERN PACKAGING 
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properties, Styron 700 is expected to extend the field of appli- 
cation for polystyrene in many uses, including new packaging 
applications. 


AN ORCHARD-TO-MARKET APPLE CARRIER 
called the Fanci-Pak unit has been introduced by Alford Car- 
tons, Ridgefield Park, N. J. Designed to hold six or eight se- 
lected apples, the new carrier is printed in a green leaf pattern 
to accentuate the color of the 
fruit. It may be used to carry 
the fruit from the time it is 
picked until it is sold, thereby 
eliminating han- 
dling and possible bruising. Ap- 
ples nested in the separate com- 
partments of the Fanci-Pak unit 
may be shipped in corrugated 
cases with no other separators or 
dividers. The company points out that the apple carrier makes 
supermarket merchandising methods for apples possible for 
every grocer or produce market and serves to place the packer's 


intermediate 


or grower's name before consumers. 


A MILK-CONTAINER CASE PACKER 


that loads filled paper milk containers automatically has been 
introduced by Standard-Knapp, division of Emhart Mfg. Co., 
Portland, Conn. One of the units is said to be already in oper- 
ation at a large Eastern dairy. The machine, which operates 
hydraulically, can load at speeds up to 160 containers or eight 
packed cases per minute. Pack arrangement is five by four by 
one. The machine is designed for use with flat-topped contain- 
ers, but equipment to handle the gable-type containers is being 
made available as well, the company reports. 

The case packer is built to comply with existing sanitary 
codes, with stainless steel used for all parts that may come into 
contact with milk spilled within the unit and the entire load- 
forming and casing assemblies can be removed for cleaning. The 
unit is designed to be conveyor fed and requires an operator to 
position empty cases to receive the formed loads 


PORTABLE TRIPODS FOR GRAVITY CONVEYOR 
sections, now being made by Speedways Conveyors, Inc., 1207 
Niagara St., Buffalo 13, N. Y., can be used with most makes of 
conveyors, the company states. 

The conveyor supports 

have 3-in. hard rubber casters 

for easy movement of conveyor 


new 


sections over factory floors and 
rapid re-arrangement of lines 
The stands do not require bolt- 
ing to conveyor sections, the 
company states, so they can be 
quickly set up. The new tripod 
three 
sizes and special stands can be 
supplied for special height ad- 
justments that may be required. 


stands are available in 


HOLIDAY FLEXIBLE PACKAGING SPECIALTIES 

including plastic Christmas stockings suitable for use as a pack- 
age for candy or other food products, toys or specialties, are 
being offered by the Mehl Mfg. Co., Division of Sidney-Thomas 
Corp., 2057 Reading Rd., Cincinnati 2. The plastic stock- 
ings are available in four sizes, with and without handles. Bags 
with a wide variety of uses in Christmas packaging are offered, 
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CONVEY-O-MAT 


tuck end carton 
set-up machine 
with conveyor loading 


Model 54 CONVEY- 
O-MAT discharges 
cartons 41” above 
floor. Occupies only 
24" x 48" floor space. 


Ss Cuts labor costs 


‘ss Runs wide range of carton sizes 
§ Synchronizes with your production line 


S Fast change-over time 


a 
i. 3500 cartons per hour output 


% Low initial cost 


Model 54 CONVEY-O-MAT delivers the set-up carton 
in an upright position on the conveyor ready to re- 
ceive your product. Attendant can help load product 
or inserts in her spare time. 


% 


SEND US YOUR CARTONS AND OUR ENGINEERS 
WILL GLADLY MAKE RECOMMENDATIONS 


Machinery Mia. co. ine. 


2431 Dallas Street, Los Angeles 31, California 
Dist. by New Jersey Machine Corp., Hoboken, Cincinnati, Chicago, Los Angeles 


Model 50 TUCK-O-MAT delivers 
set-up tuck end cartons to your 
container or packing table. 
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The SURE-WAY Automatic 
Checkweigher .. . 


Interior View 
of SURE-WAY 
Checkweigher 


Better Cost Control 
Sounder Quality Conirol 


For: 


The SURE-WAY Checkweigher automatically 
checkweighs and sorts filling line output into 
three classifications . . . overweight . . . un- 
derweight . . . Since this 
weighing unit is not affected by wet, steamy or 


correct weight. 
dusty working conditions it is idea! cost and 
quality control equipment for volume operations 
in canneries, seafood plants, condensaries, dairy 
products plants, all bottling operations and 
breweries as well as all types of frozen food 
packaging. Filling machine output is mechani- 
cally sorted at speeds up to 100 units per min- 
ute (this speed for packages of 16 ozs. to 20 
ozs. down). Tolerance is adjustable within most 
any limits practical for the average packaging 
line. Here is proven equigment that (1) speeds 
production (2) saves product (3) materia‘ly 
cuts labor costs. SURE-WAY handles containers 
of any material . . . and in any size that will 
stand on a conveyor belt up to 8" x51. "x15" to 
@ weight capacity of 10 Ibs. Three different 


dels are available. Write for details to fit 





your operation. 


EXACT WEIGHT SCALES 


th 


CIZALNTU 
THE EXACT WEIGHT SCALE COMPANY 


914 W. Fifth Ave., Columbus 8, Ohio 
2920 Bloor St., West, Toronto 18, Canada 
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printed in holiday designs and colors, in either polyethylene or 
cellophane. As Christmas gifts for small retailers to offer their 
trade, the company suggests imprinted re-usable plastic food- 
saver bags and plastic garment bags, which keep the retailer's 
name in sight in the customer’s home 


A NEW COLLAPSIBLE TUBE CLOSER 
has been announced by the Perl Machine Mfg. Co., 68 Jay St., 
Brooklyn, N. Y 


secure closure without crimping 


This new “Magic” machine makes a neat and 
or use of clips. As the company 
describes the operation, tubes 
are closed with three folds in 
one revolution, two folds in one 
direction, one in a reverse direc- 
tion. Interchangeable tube hold- 
ers are available with the unit 
to accommodate tubes from 4 to 
2% in. in diameter. Speeds are 
up to 50 tubes per min. even 
with an unskilled operator, as 
tubes are merely inserted into 
the holder and foot-pedal de- 
pressed. The machine automat- 
ically closes the tube and stops 
itself, then is ready to accept 
another. Tube does not have to 
be turned to obtain folds 


POLYETHYLENE POULTRY BAGS 
designed primarily for freezer us 
beckmun Co., Cleveland, Ohio. They are heat sealing and suit 


are announced by the Do 


able for use with vac uum-packaging equipment. Four sizes are 
available for whole or cut-up poultry. The company points out 
that moistureproof polyethylene retains its resiliency and flexi 
bility under extremely low temperature and protects frozen 
products from freezer burn or weight loss through freezing and 


frozen storage. 


A NEW VINYL FILM FOR PACKAGING 

has been announced by The Goodyear Tire & Rubber Co., 
Akron 16, Ohio. The new material, designed to meet the de 
mands of vinyl film fabricators and convertors, is a special type 
of Pliofilm designated as Pliofilm 80VW (80 gauge in thickness). 
The company's development department claims the new film 
will not cling to or pucker the packaged product. It is said to be 
tear resistant and transparent. The plasticizer will not bleed, 
thus eliminating a major cause of blocking of some films and 
packaged products, according to the company 


A NEW LOW-COST BLACK AND BROWN UREA 

plastic material has been announced by the Plaskon Division 
Toledo 6, Ohio. The new 
molding compound provides urea’s electrical and physical 


Libbey-Owens-Ford Glass Co., 


properties in a price range which the company says is below 
$0.1875 per lb. for 
quantities over 20,000 Ibs. Color uniformity and light fastness, 


that of any standard molding compound 


plus nonbleeding properties when immersed in water, are 
among the qualities listed. Wiring devices have been the fastest- 
growing commercial uses of the new urea, but the company 
expects the compound to find a number of other uses, including 
bottle closures. 
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Stronger than the Boxboard itself! 


BETTER PROTECTION FOR YOUR PRODUCTS. Tests 
prove it: drum tests, compression tests, tensile-strength tests all 
show that there is no stronger corner joint than a glued joint 
made with DAREX RESIN EMULSION ADHESIVE. This extra strength 
provides better protection for your products during handling, 
storing and shipping. 

SIFTPROOF. A glued corner joint is siftproof, which means 
better protection against dust and dirt .. . especially for bulk 
products. 

WATER-RESISTANT. DAREX RESIN EMULSION ADHESIVE is an 
extremely water-resistant glue of immense strength. Even when 
wet, a glued corner joint retains its giant grip. There are no wire 
stitches to pull out or to snag and damage your products. 
PRINT ALL OVER. There is nothing to cover up or interfere 
with all over printing. Your shipping cases can be transformed 
into “traveling billboards”. Since it’s estimated that the average 
shipping box is worth over 150 advertising “impressions”, this 
is a powerful yet inexpensive way to build product identification. 


Ask your box maker about “The box with the glued corner joint”. 


Qe} DEWEY and ALMY 


Chemical Company 


Plants and sales offices throughout the world. 
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In this advanced method of forming the corner 
joint on corrugated shipping cases, most box 
makers use DAREX RESIN EMULSION ADHESIVE, It is 
a result of Dewey and Almy packaging research 
... a continuing research program that has brought 
to the packaging industry such varied Dewey and 
Almy products as: resin emulsion adhesives for 
boxes, bags, and tape; packers’ adhesives; the 
CRYOVAC process for food packaging; sealing 
compounds for cans, jers and drums; thermo- 


plastic inner-coutings for collapsible tubes. 


Want more facts? WRITE TODAY! 


Dewey and Almy Chemical Company 
Cambridge 40, Mass. 

| am a box maker 
Please send without obligati i 


g Pp inf ion about 
Glued Lap Joint boxes made with Dorex Resin Emulsion 
Adhesives. 


. @ box user 





Name 
Company 
Title 
Address 
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The Aluminum Co. of America, Pitts- 
burgh, has appointed W. S. MeChesney 
as manager of foil sales, succeeding T. A. 
Torrence, who will continue with the 
company as chief technical consultant 
on foil sales. 

ALCOA has announced that it will un- 
dertake the construction of a 400-million 
dollar aluminum-smelting project in 
Alaska as soon as the necessary land can 
be purchased and Government approvals 
obtained. The company has estimated 
that the development will require about 
four years to complete. 


Two additions to the sales staff of the 
Warner Bros. Co., Bridgeport, Conn., 
boxmakers, have been announced. Jack 
W. Bray, cosmetic packaging specialist, 
is now attached to the New York sales 
office. Arthur A. Bliss is now a sales rep- 
resentative in the Boston area, operating 
from the company’s new Boston office in 


the Little Bldg. 


Faustin J. Solon, vice president of 
Owens-Illinois Glass Co., Toledo, Ohio, 
has been named to serve on the National 
Distribution Council by Secretary of 
Commerce Charles Sawyer. The Council, 
made up of business and industry repre- 
sentatives, acts as an advisory commit- 
tee to the Secretary on economic matters 
related to distribution. 


Allen Cartons, Inc., Dayton, Ohio, has 
elected James A. Strong as vice president 
and director, Mr. Strong’s activities will 
include the sales direction of major ac- 
counts. 


E. R. Livingston, vice president and gen- 
eral manager of the machines and ma- 
chinery division of Doughboy Industries, 
Inc., New Richmond, Wis., has been 
elected a member of the company’s board 


E. R. 
Living- 
ston (left) 
and J. A. 
Ferris 


of directors. Joseph A. Ferris has been 
named vice president of the company. 
Mr, Ferris will have charge of a new na- 
tional program of public relations for all 
divisions of the company. 


The John Waldron Corp., New Bruns- 
wick, N. J., producer of machines for 
converting paper, plastics and textiles is 
celebrating the 125th anniversary of its 


154 


founding. One of the leaders in the con- 
verting-machine industry, Waldron 
“firsts” include the Waldron Microjet 
coater, Syncroset coater, the reverse roll 
coater, the Heliofast multicolor printing 
process for paper and textiles, the Diatron 
coater and the Waldron web guide. 


Charles A. Breskin, president and pub- 
lisher of MoperN Packacinc and Mod- 
ern Plastics, has been presented. with the 
Order of Orange-Nassau with the rank 


Baron J. A. de Vos van Steenwijk 
(left) congratulating Charles A. Breskin 


of Officer by Baron J. A. de Vos van 
Steenwijk, Consul General of the Neth- 
erlands. This high honor was conferred 
at the direction of Queen Juliana in rec- 
ognition of Mr. Breskin’s aid to the Neth- 
erlands people in rebuilding their econ- 
omy and commerce following World 
War II. Mr. Breskin during that period 
placed himself at the disposal of the 
Netherlands Trade Commission in coun- 
seling Dutch industry on the latest tech- 
niques of modern, high-speed mass pack- 
aging of consumer and industrial products 
as currently practiced in the United 
States. 


George M. Burrus, assistant to the presi- 
dent of United Board & Carton Corp., 
New York, has been elected vice presi- 
dent in charge of board sales and public 
relations, Guy E. Ronald has been ap- 
pointed New York sales manager of 
United’s Carton Div. 


The Food Machinery & Chemical Corp., 
New York, has announced the election of 
Joseph B. Carey as chairman of the ex- 
ecutive committee. Ernest Hart has been 
named an executive vice president in 
charge of the company’s chemical divi- 
sions and will headquarter in the Chrysler 
Bldg., New York. Benjamin C. Carter has 
been made an executive vice president 
responsible for supervising the mechani- 


cal divisions, with headquarters in San 
Jose, Calif. J. C. Vernon succeeds Mr. 
Hart as president and manager of the 
Niagara Chemical Div., with headquar- 
ters at Middleport, N. Y. Jack M. Pope 


has been elected controller 


John Roosevelt, youngest son of the late 
President 
president of the MeKay- 
Davis Packaging Corp., 
West New York, N. J. 
The new company will 


Roosevelt, has been named 


service the pharmaceuti- 
cal and food trade in 
the East with custom 
strip packaging. The 
firm will also encourage 
sales of Dismat strip J. Roosevelt 

packaging machines, manufactured by 
the McKay-Davis Chemical Corp. of To- 
ledo, Ohio. 


The Hinde & Dauch Paper Co., San- 
dusky, Ohio, has announced the comple- 
tion of extensive remodeling of its pack- 
age laboratory. Numerous changes and 
improvements have been made to in- 
crease the working area and _ relocate 
equipment for more efficiency. The lab- 
oratory is divided into two sections: an 
engineering section for the development 
of new containers and materials-handling 


methods and a testing-analysis section 


E. S. & A. Robinson (Canada), Ltd., 
Seaside, Ont., producer of cartons and 
bags, has announced that Hector God- 
frey, senior managing 
shortly return to England to rejoin the 


director, will 


parent company. Mr. Godfrey’s place has 
been filled by Charles Rough. L. T. 
Davies has been made an executive vice 
president. in addition to Mr. Rough and 
Mr. Davies, other members of the board 
include V. D. Strickland and A. D. Stock- 
wood. 


The American Box Co., Cleveland, Ohio, 
manufacturer of wirebound containers, 
has appointed Glenn E. Maxfield as plant 
superintendent. Mr. Maxfield indicated 
that newly installed production equip- 
ment and a streamlining of facilities is 
enabling American Box to meet increas 
ing demands for containers 


American Machine & Foundry Co., New 
York, has elected Stanley de Jongh Os- 
borne to its board of directors. Mr. Os- 
borne has been financial vice president 
of Mathieson Chemical Corp. since 1950 
and was formerly 
Eastern Air Lines. 


a vice president of 


American Seal-Kap Corp. of Delaware, 
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write for your free 


copy of this 

valuable 
packaging 

guide! 


whatever you manufacture... 


it’s definitely worth your while to have this informative 
H & D book. To obtain a copy, mail the coupon below. 
“How To Pack It” will save you time, money and 


headaches on countless shipping and packaging problems. 


Package Engineers everywhere use it as a handy 
reference manual . . . as a catalogue of valuable data 

on corrugated boxes. You'll find it valuable, too, as an 
idea-stimulator; it may suggest an improved packing 
program for your product . . . a program of better 
product protection, reduced packing costs, increased sales! 
Write, or mail coupon below, to HINDE & DAUCH 
3514 Decatur Street, Sandusky, Ohio for your free copy. 


HINDE & DAUCH 


Akron, Baltimore, Battle Creek, Mich., Bloomington, Ili., Buffalo, 
Chi Cincinnati, Cleveland, Columbus, Denve-, Detroit, Fairfield, 
Conn, ion , Ohio, Gloucester City, N. J., Greensboro, N. C., 
Vebohea, Indienapéllé, Jamestown, N. Y., Kansas City, Lenoir, N. C. 
Minneapolit; Omaha, Plymouth, Ind., Reading, Pa., 
~ Richmond, Va., Roanoke, Va., Rochester, Sandusky, Ohio, Shrewsbury, 
~ Mass, St. Louis, Toledo, Watertown, Mass. “ 


THIS CONDENSED CATALOGUE OF CORRUGATED 
PACKAGING DATA CONTAINS INFORMATION ON: 
. SHIPPING BOXES 5. MERCHANDISING BOXES 
. DISPLAY BOXES 6. HEAVY DUTY BOXES 

. SPECIALTY BOXES 7. GIFT BOXES 

. LUGGAGE TYPE BOXES 


eeeeeeeeeeeeeeeeee 


mail today! 


HINDE & DAUCH, 3514 Decatur Street, Sandusky, Ohio 


Please send me a free copy of “How To Pack It.” 


NAME____ 
COMPANY NAME 
ADDRESS 
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TOLEDO SPEEDWEIGH 
OVER-UNDER SCALES 


HERE'S new speed with accuracy 
in check weighing, packaging. 3 sizes 
—to 5 Ib., to 20 Ib., to 50 fb! Shadow- 
free wide-angle reading .. . accurate 
to 4 of an ounce... exclusive “‘coin- 
ed” bearings for greater accuracy, 
longer life . . .stain- 
less steel beam... 
enclosed levers... 
. +» Choice of plat- 
ters and scoops. 
Write for bulletin 
1416. Toledo Scale 
Co.,Toledo1, Ohio 








TOLEDO 


Headquarters for 


SCALES 


producer of closures for milk bottles and 
other containers, has announced the 
formation of Constellation Cup Corp. as 
a wholly owned subsidiary. The subsid- 






iary company is engaged in the manufac- 
ture of paper hot-drink cups marketed 
under the trade name “Constellation 
Cups.” Daniel A. Mackin is president of 
the new company; Harold T. Edwards, 
Carl W. Goodwin and John C. Davis 
are also vice presidents of the new organi 
zation, J. Werden is secretary-treasurer 





Anthony F. Thomas has been appointed 
district manager of films and flooring sales 
by The Goodyear Tire 
& Rubber Co., Akron 
Ohio. Mr. Thomas will 
direct sales activities on 
Pliofilm, vinyl film, vinyl 
and rubber flooring in 
Illinois, Indiana, Michi 
gan, Wisconsin, Minne 

— = sota, North Dakota 
A. F. Thomas South Dakota, Iowa, 
Missouri, Kansas and sections of Ken 
tucky and Tennessee 





The Plax Corp., West Hartford, Conn 
manufacturer of the squeezable bottle 
and other plastic products, has ap 
pointed Andrew J. Arcell as sales service 
manager, Mr, Arcell will headquarter at 
West Hartford. Russell E. Ames has been 
named sales engineer in the Philadelphia 


office of Plax 


Mohlman & Reis, Inc., production and 
engineering consultants and designers of 
special automatic machines, have an 
nounced that they are now operating 
from a New York office at 110 Washing 
ton Pl., New York 14. The firm acts as 
consultant on sales, management and en 
gineering, particularly in the packaging 


field. 


Dr. Howard T. Hovde has been elected 
vice president and consultant of The 
Ecunometric Institute, Inc., Nev: York 


American Wood Products Corp., Marion, 
S. C., subsidiary of The American Box 
Co., Cleveland, Ohio, has acquired a 
new veneer mill at Millry, Ala., to in- 
crease veneer supplies for stepped-up 
container production at both plants. New 
mill operations are under the direction of 
Henry S. Kubes, vice president and man- 
ager of manufacturing and purchasing 
R. L. Finan is mill manager. 


J. William Harlow has been appointed 
production superintendent of the Cana- 
dian plant of the Amer Co., Buffalo, 





N. Y., pharmaceutical manufacturers 


Plants and people 





Mr. Harlow takes over the duties of B. L. 
Leavy, who is relinquishing manufac- 
turing responsibilities to concentrate on 


sales developments 


The Apex Printing Machinery Co., Inc., 
has announced the removal of its offices 
and plant to a new four-story building at 
210 Elizabeth St., New York 12. 


The Automatic Packaging Corp. of Los 
Angeles has announced a new service 
now available to Western manufacturers 
The firm offers a completely automatic 
packaging service for the packaging of 
small and medium size products such as 
foods, powders, soaps, candies, small 
hardware and toys in plastic, foil or paper 
heat-sealed bags up to 5% by 13 in., with 


a capacity ranging from 1 g. to 1 lb 


British Cellophane, Ltd., London, Eng 
land, has announced a change of ad 
dress. The company is now located at 


12/13, Conduit St., London, W. I 


The Brockway Glass Co., Brockway, Pa 
has appointed Paul R. Morrow as super 
visor of its food, pharmaceutical and 
proprietary divisions, with headquarters 
it Brockway. Mr 
headed the functions, 
which will now be handled by Edward 
C. Faust. 


Morrow formerly 


general serv ice 


Colin Gardner, III, vice president of 
The Gardner Board & Carton Co., Mid 
dletown, Ohio, has been appointed to 
the Government’s Wags 
Stabilization Board. Mr 
Gardner is one of six 
members of the board 
representing industry 
Mr Gardner Is also 
Vice president of Dairy- 
Cleveland, 
and a director of the 
Manchester Machine 


pak, Inc 





C. Gardner 
Co., Middletown 


[wo promotions in personnel have 


been announced by the Gardner firm 
Ray Fields has been named beater fore 
man in the company’s Lockland board 
mill, Norman Ohler has been made a 


staff assistant in the finance department 


The Hurlbut Paper Co., South Le« 
Mass., has elected Frank G. Brinster 
treasurer and director of the company 


rhe resignation of J. H. Friend, vice 
president of International Paper Co., 
New York, and general manager of its 
Southern Kraft Div., has been § an- 
nounced. Mr. Friend will continue to 
serve as a member of the board of di- 


rectors and will be available in a con- 
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right qualities 
in adhesives 
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MONSANTO PLASTICIZERS 
FOR QUALITY ADHESIVES 


For Tacky Adhesives: 
Ortho-Nitrobipheny! 
Dimethyl! Phthalate 
Dibuty! Phthalate 
Santicizer* 160 
Santolite* MHP 
Santolite MS (80%) 
Tricresy| Phosphate 
Tripheny! Phosphate 


For Heat-Sensitive Adhesives: 
Dipheny! Phthalate 

Sonticizer 1-H 

Santicizer 3 

Santicizer 9 


For Hot-Melt Adhesives: 
Dibutyl Phthalate 
Santicizer 160 

Santicizer 8 

Santicizer M-17 


For Nontoxic Adhesives: 
Santicizer 141 

Santicizer B-16 

Santicizer E-15 



































You can select the qualities you want in 
adhesives for bags, bottles, or books by 
choosing a Monsanto Plasticizer. In the 
large family of Monsanto Plasticizers 
you'll find one or more that exactly fits 
your needs whether you're making hot- 
melt, tacky, nontoxic or heat-sensitive 
adhesives. 

The trend is away from the old-fashioned 
glue pot. It’s toward the modern ad- 
hesives that give efficient bonding be- 
tween widely varied materials and meet 
the needs of high-speed machines for 
labeling, sealing or fabricating. 
Monsanto Plasticizers serve in adhesives 
based on polyvinyl acetate, zein, casein, 
polyvinyl butyral, styrene, ethyl cellu- 
lose and vinylidene chloride. 

When your customers call for adhesives 
to meet their special needs, investigate 
the qualities you can attain by using 
Monsanto Plasticizers. For information 
on the use of Monsanto Plasticizers, which 
are available for prompt delivery, contact 
the nearest Monsanto Sales Office or 
MONSANTO CHEMICAL COMPANY, 


Organic Chemicals Division, 1700 South 
Second Street, St. Louis 4, Missouri. 


*Reg. U.S. Pat. Off. 


DISTRICT SALES OFFICES: Birmingham, Boston, 
Charlotte, Chicago, Cincinnati, Cleveland, Detroit, 
Houston, Los Angeles, New York, Philadelphia, 
Portland, Ore., San Francisco, Seattle. In Canada, 
Monsanto Canada Limited, Montreal. 


PLASTICIZERS 


MONSA 


CHEMICALS ~ PLASTICS 


SERVING INDUSTRY... WHICH SERVES MANKIND 
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NEW! WRAP-ADE 
UNIT PACKAGERS 


The WRAP-ADE UNIT PACKAGERS are low cost moa 
chines that perform an entire cycle of packaging 
operations—including feeding, filling, forming and 
sealing. They have been built on the simplest pos 
sible principles conducive to high speed automatic 
packaging, versatility, and low upkeep costs. The 
variety of products handled is limitless and prac 
tically every type of heat sealing moterial can be 
used 


Mik 
and people 


sultant capacity on special projects. Suc- 
ceeding Mr. Friend as general manager 
of the Southern Kraft Div. will be Erling 
Riis, vice president and assistant general SEMI-AUTOMATIC 
RANGE OF SIZES: Con be ™~ MODEL 
designed for any products . 

which require packages up to 

3” x 7”. 


manager. 

International has opened a new Bag- 
pak Div. sales office at 401 Kindelberger 
Rd., Kansas City, Kan., headed by O. W. acme: Genes 

4 : : epends on 
McDuffie. product. Below are examples.) 

Small items—such as Tablets 
AUTOMATIC || id 300-350 per minute. Units the 
MODEL 4 tes & Size of o Bottle Cap: 125 per 
minute (single row*). Free 
Flowing Powder Packets: 2” x 3”—70 per minute (single 
row*). *Duplex Feed, where practical, will double speed. 


Diagraph-Bradley Industries, Inc., Her- 
rin, IIL, have added Link Junior and 
Link Superior gummed tape dispensers 
and label moisteners to their line of 
shipping room equipment and supplies. 
Dies, tools, fixtures and inventory pur- 
chased from L. Link & Co., New York, 


have been moved to Herrin 


FEEDING MECHANISMS FOR ALL 
TYPES OF PRODUCTS: 
. mM 
Write today for full information on these Conveyor — 
and other WRAP-ADE Packaging Machines. * Rotary Table * Volumetric Filler 
* Automatic Hoppers 


MACHINE CO., INC. 

83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
PHONE—BELLEVILLE 2-6150-1 
COCOOOOOOEEOEOSOOOSOOOSSOOOHOOO OOO OOOOOOSOOEHSOOSOEEE® 


Matthew G. O'Connor has been appointed 
sales manager of Mod- 
ern Containers, Los 
Angeles, Calif. Mr. 
O'Connor was formerly 
West Coast manager of 
the Celanese Corp. of 


America. Modern Con- 





tainers has also ap- 
pointed William J. 
Lynch as sales service a 


manager. Mr. Lynch has had wide ex- a Set up rubber plate jobs 


perience with the cellophane and flexible z r 
packaging field in one-fifth the time! 
Robert C. Ewer has been named assist- a 
ant sales manager of the Empire Box g Avoid loss of press time! 
Corp., Garfield, N. J. Mr. Ewer, who has 
been in the packaging field for over 20 


years, will work in the New York area s See color proofs of every job 
George B. Kamerer has joined the sales before they hit the press! 


staff of Empire and will also cover the 
metropolitan New York area. T. W. Ross, 
vice president in charge of sales for Em- ‘i ink 
pire, is taking an extended leave of ab- a Save labo , ° 


sence from business duties stock! 


The Haring Equipment Corp., New York, 
distributors of the Kalix line of tube fill- Si Get closer register! 
ing machines and other automatic equip- 
ment, has appointed Clarence W. Beals 
as representative for Minnesota, North 


ind South Dako, parts of lows aad | _Mogstype Mounter-Proofer’ 


upper Wisconsin. ” eae . 
ss 
Kimberly-Clark Corp., Neenah, Wis., > A must for the aniline printer 
~~ ¢ 


manufacturer of paper and wadding ao 
products, has aided the Chicago : FREE descriptive brochure on request 
Paper Co., 801 S. Wells St., Chicago, as / ore \ “Patented 
distributor of Kimpak cushioning mate- | 5 >_< = EEA : : 

rial and certain other branded wadding } 
products. 


N. T. Gates Co., Philadelphia, has been 
appointed distributor for Nox-Rust rust 
preventative oils and compounds and 


M. G. O'Connor 


wat 
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DO YOU 
USE CREPED 
WADDING? 


Learn 
whly 


Air Force 
and top 
American 
firms now 


amazing 


CRAY LINE Y 


*300% greater compressive resilience 
4 times the cushioning protection! 
*Doesn’t develop “permanent set” — 
retains its resilience indefinitely! 

@ Absorbent or non-absorbent types — 
both meet Fed. Spec. UU-C-843! 

*@Has very great insulating capacity— 
is chemically neutral, soft, clean! 

® Weighs far less than creped wadding 
— cuts freight costs «ppreciably! 
CELLULINER costs you no more per 
square foot than creped wadding, yet its 
superiorities mean definite savings in 
your pocket! Send for full facts today! 
Pe =. 
THE GILMAN BROTHERS COMPANY 
Gilman 10, Connecticut ° Est, 1897 


Please give me full information on CELLULINER 





Name. 
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vapor-phase  corrosion-inhibitor paper, 
products of the Nox-Rust Chemical Corp., 
Chicago. 


Doris Bond, former gift wrapping spe 
cialist with Nieman-Marcus, is now store 
service director for Modern Packagings, 
Dallas, Tex., producers of the Martha 
Page Gift Wrap Service. Included in the 
operation of Miss Bond's department will 
be the setting-up of special gift wrap- 
ping facilities for the Martha Page group 
of department store franchise holders 


National Container Corp., New York, has 
appointed James J. Glynn as general sales 
manager of the plant in 
Aurora, Ind. Mr, Glynn will headquarter 
in the Parkway Bldg., 2802 N. Delaware 
St., Indianapolis. In the St. Louis area, 
William J. Gass, Jr., has been appointed 
sales manager 


company’s 


James N. Grove has been appointed to 
the New York office of the Plaskon Div., 
Libbey-Owens-Ford Glass Co., Toledo, 
Ohio. Mr. Grove will be sales representa- 
tive for both Plaskon polyester resins and 
L. O. F. fibre glass to the plastics in- 
dustry. George L. Smead has been named 
to manage the division's sales of poly- 
ester resins and fibre glass to the rein 
forced plastics industry 


Robert Gair Co., Inc., New York, manu 

facturer of folding cartons, paperboard 

and shipping containers, 

has announced _ that 

John H. Macleod has 

joined the container op- 

erations division as 

special _ representative 

Mr. Macleod was for 

merly with the Hinde 

& Dauch Paper Co., and 

J. tt. Macleod also served as a con- 

sultant to the container division of the 
National Production Authority. 

Gair has moved its suit and retail box 
manufacturing department to its Thames 
River plant at New London, Conn., to 
serve the retail garment industry in the 
metropolitan New York area w ith greater 
efficiency. 


The Sutherland Paper Co., Kalamazoo, 
Mich., producer of folding cartons and 
paper specialties, has appointed two field 
men to its sales force. M. B. Carraway 
will cover the Northwestern part of 
Michigan and Joseph A. Suarez, Jr., will 
cover Connecticut and Rhode Island, plus 
certain surrounding counties. 


The American Can Co., New York, has 
announced that its newest fibre milk-con- 
tainer manufacturing unit has been set 


in operation at Portland, Ore. The new 
unit, with an annual capacity of 200 mil- 
lion containers, will supply millions of 
fibre milk containers to dairies in the 
Northwest area. 

American Can has announced a plan 
to sell paper milk containers to dairy dis- 
tributors. The plan is being undertaken 
on a limited basis to take care of small 
dairies which customarily obtain most of 
their dairy supplies through a distributor 


Stone Container Corp., Chicago, has ap- 
' wwe pointed Hervey E. 
Parker, III, sales man- 
ager of the company’s 
corrugated box division 
in Mansfield, Ohio. Mr 
Parker Stone 
Container’s Chicago di- 
vision in 1944 and has 
had considerable  ex- 
H. E. Parker, 11 perience in engineering 


joined 


boxes to meet the special requirements 
of different manufactured products. 


Krafco Container Corp., Dallas, Tex., 
George W. Scrimshaw as 


board chairman. He will retain his duties 


has named 


as president. Other new officers are 
W. B. Scott, vice president and general 
manager; John C, Hunt, Jr., vice presi- 
W. Dodgen, 
Jr., vice president in charge of finance; 
H. G. McDonald board 
treasurer. C. A. Pendergast has been ap- 
pointed general sales manager. G. Rich- 


dent in charge of sales; C. 


member and 


ard Ware is assistant plant superintendent 
at West Monroe, La. M. J. Charlton is 
assistant to the vice president in charge 
of production 

Krafco has purchased Kraftex Enter- 
prises, Ltd., Dallas. distributor of cor 
rugated shipping cortainers. 


The Harris-Seybold Co., Cleveland, Ohio, 
has elected Ren R. Perry as vice president 
in charge of sales, W. Ray Spiller as vice 
president in charge of engineering and 
research and George C. Houck as vice 
president for operations 


Richard Hanson, manager of the Kansas 
City district office of Kaiser Aluminum & 
Chemical Sales, Inc., has been named 
assistant to John E. Menz, general sales 
manager, in the company’s Chicago gen- 
Wallace A. Davidson 
has been appointed manager of the 
Kansas City office and Donald F. Sheri- 
dan has become branch representative at 
Wichita, Kan. 


eral sales office 


The Latchford Marble Glass Co., Los 
Angeles, Calif. has formed two subsid- 
iary sales organizations: Latchford Mar- 
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Ask your paper merchant 
for Sterling Supreme next 

° time you need a finer gum- 
med tape. 
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OUR HERO? 
Clygoteme Super-Standard Gummed Tape is a ship- 


per’s hero from coast to coast. 

There’s good reason why Sterling Supreme Super Standard Gummed 
Tape is a hero. This outstanding combination of kraft paper and a better 
gumming, saves many thousands of cartons from costly damage every 
day. Properly applied Sterling Supreme Super-Standard Gummed Tape 


holds permanently, does it’s intended job perfectly. 


THE GUMMED PRODUCTS COMPANY 
Offices * TROY, OHIO © Mills 
Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, Philadelphia, St. Louir 
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How much can your company save 
... by printing packages as 


you pack them? 


This is the Gottscho MARKOCODER—the fully auto- 
matic packaging-line printing machine that enables 
you to use a common package for dozens of different 
products. The MARKOCODER prints name, number, 
other product identification on one or more blank 
panels of partially-printed containers . . . cartons, 
boxes, cans, canisters, jars, etc as part of the 
packaging operation. It saves thousands of dollars 
by slashing package inventories ... preventing down- 
time on the line... cutting losses from package obso- 
lescence ... simplifying inventory control... reducing 
labor costs. Find out how much it can save your com- 
pany—write for descriptive brochure today 


ADOLPH GOTTSCHO, INC., Hillside 5, N. 3. 


QUALITY AND SERVICE © YFOR OVER A THIRD OF A CENTURY 
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ble Package & Supply Co., Los Angeles, 
and Latchford Marble Container & Sup- 
ply Co., San Francisco and Fresno. Of- 
ficers of the new Los Angeles corporation 
are: John B. McCandless, president; Wil- 
liam Simkins, executive vice president 
Officers of the San Francisco-Fresno firm 
are: Mr. Simkins, president; Mr. Mc- 
Candless, vice president; W. B. Marble, 
secretary; E. E. Balling, treasurer. Frank 
A. Toso is in charge of sales in the San 

ancisco territory, while Clarence 
Coulter will hold a similar position in 
Fresno. Kenneth Hoffman and Ralph D. 
Forsman will handle sales in the San 
Francisco office. 


Arthur D. Little, Inc., consulting indus- 
trial research and engineering firm, Cam- 
bridge, Mass., has opened a midwest of- 
fice in the Railway Exchange Bldg., St 
Louis 1, Mo. John R. Kirkpatrick heads 


the new branch 


Photoswitch, Inc., Cambridge, Mass., 
has appointed John B. Sullivan as East- 
ern sales manager. Mr. Sullivan has been 
with Photoswitch for several years as 
sales engineer. 


The Arthur Colton Co., subsidiary of the 
Snyder Tool & Engineering Co., Detroit, 
Mich., manufacturer of pharmaceutical, 
tableting and packaging equipment, has 
appointed Arthur J. Rocke as export man- 
ager. Mr. Rocke, president of the Rocke 
International Corp., New York, has 
placed the corporation’s foreign branches 
at the disposal of the Colton company. 
The Rocke firm’s branches are located in 
Argentina, Belgium, Brazil, Costa Rica, 
Cuba, England, France, Italy, Mexico 
and Venezuela and has agents in many 
other countries. 

Colton has announced the establish- 
ment of a new plant in Mancelona, Mich., 
to replace the plant previously operated 
in Paducah, Ky. The plant will be de- 
voted exclusively to the manufacture and 
servicing of punches and dies for the food, 
confectionery, pharmaceutical, plastics 
and munitions industries. 


Louis C. Ball has been appointed acting 
region manager of the Houston, Tex., 
operations of the Rheem Mfg. Co., New 
York, Parr Krumb has been named works 
manager of the Houston plant. 


Acme Steel Co., Chicago, has announced 
five key changes in its Western area sales 
staff. Howard H. Gamble has been made 
special representative of the Los Angeles 
District for development work in con- 
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FOR UNUSUALLY HIGH EFFICIENCY- 
WITH LOWER LABOR COSTS 


Now ... the S & S NEVERSTOP carton filling and 
sealing machine is packaging raisins in 15 ounce 
cartons. The range of this highly efficient, 
completely automatic high-speed packaging unit 
is up to 120 cartons per minute. Any necessary 
adjustments for control of amount of product are 
easily made by a turn of a hand wheel. The 
NEVERSTOP automatically feeds the cartons from a 
supply, bottom seals them, fills through adjustable 
volumetric measuring cups and top seals them 

in a continuous motion. For complete information, 
specifications, etc., write Stokes and Smith. 


‘ne FOOD MACHINERY AND CHEMICAL CORPORATION 


STOKEGS)MITH © 


Frankford 
Oakland, California Philadelphia 24, Pa. 


Pacific Coast 
SIMPLEX PACKAGING MACHINERY, INC. 
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LABELERS 


APPLY GLUE TO LABELS 


FOR 
BOXES-BOTTLES-CANS 
PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine- 
gluing instead of slow brush-daubing. 
Round, square and die-cut labels glued. 
No adjustment except for glue coating. 
Ideal for short runs and production. 


SCHAEFER EDGE GLUER-CEMENTER coats 
edges of paper, cloth, leather and card- 
board with glue or latex. 3", 8", and 11” 
wide rollers. 





SCHAEFER GLUER-CEMENTER. Heavy-duty 
construction. Sizes 16” to 52° wide, for 
coating cardboard, leather, cork, masonite, 
foam rubber, fibre, leatherette, canvas & 
papor. 


MACHINE CO. 
55 CARBON ST. 
BRIDGEPORT 5, CONN. 


+ New York City—tE-2-2010 
PHONES: Oridgepent 680250 
Boston—Arlington 5.8096 


Agents in principal cities 





Plants and people 


tainer reinforcement and carload brac- 
ing. Replacing Mr. Gamble as sales rep- 
resentative in Los Angeles is Ray D. 
Villas. E. J. McGraw and Arthur B. Hall 
have been transferred to San Francisco 
J. P. Brehm has replaced Mr. Hall at 
South Central California 


Continental Can Co., New York, has ap 
pointed two new district sales managers 
John S. Devlin in the Houston district 
and Bruce R. Petersen in the Milwauke« 


J. 8. 
Devlin 
(left) and 
B.R 


Petersen 


district. Mr. Devlin will direct sales ac 
tivities in both Texas and New Mexico 

After 50 consecutive years of service 
Marion W. Coulter has retired as sales 
representative of Continental. In recogni 
tion of his service record company of 
ficials presented him with a diamond 
ring and pin at a farewell dinner 


Elmer J. Stoltz has been appointed sales 
representative for the Cleveland area of 
Rhinelander Paper Co., Rhinelander 
Wis., manufacturers of glassine and 


greaseproot papers. 


Bruce B. Sutton has been appointed sales 
director of the Container Div. of Reish 
Products, Inc., South Bend, Ind. The 
firm’s Container Div. fabricates special 
aluminum foil packages for consumer and 
industrial uses. 


Announcement has been made of the 
appointment of D. H. Kennedy as West 
ern sales manager of the International 
Paper Co.’s Southern Kraft Division. Mr 
Kennedy, who joined International 
Paper in 1936, sueceeds the late Ray 
mond Bee. Also announced is the ay 
pointment of J. D. Dooley as assistant 
Western sales manager for kraft liner 
beard sales. N. P. Sparkman has been 
named as assistant Western sales man 
ager for kraft paper and bag sales 


Wilbur H. Turner, representative for th« 
Heekin Can Co., Cincinnati, for more 
than 25 years in the states of Illinois, 
Indiana, Iowa, Missouri and Wisconsin, 
has retired from the firm. John H. Det- 
tenwanger has replaced Mr. Turner. Mr 
Dettenwanger formerly covered Indiana 
Michigan and Ohio. C. H. Meadows has 
replaced Mr. Dettenwanger in the In 
Michigan 


diana and territories, with 


headquarters in Kokomo, Ind. Robert L. 
Gastenveld has been named a general 
line sales representative in Ohio and 
parts of Pennsylvania and West Vir 


ginia 


The Sonoco Products Co. of Hartsville, 
S. C., has acquired the Gates Paper Co. 
of Los Angeles 
announcement by James L. Coker, Sono 
H. Southwell, former 
president of Gates Paper Co., will re- 


xceording to a recent 
co's president. E. 


main as Sonoco’s manager for the West 
Coast plant and will also have charge of 
sales for the Western Division. The Gates 
company, established in 1928, produces 
spiral paper tubes, paper cans, fibre cans 
with metal ends and other paper prod 
ucts. Under Sonoco’s management, all 
these products will continue to be manu 
factured and, in addition, parallel and 
convolute tubes will also be produced 
Later, new equipment is expected to be 
installed to manufacture the same type of 
products presently being produced in 
Sonoco’s other plants The new Western 
facility is the sixth Sonoco plant in the 
United States. Sonoco also has plants in 
Canada, Mexico, England and Australia 
and is one of the largest manufacturers 
of paper textile carriers and paper spe 


cialties 


The appointment of Lowell E. Browne 
of Alamo, Calif., as sales representative 
for the Northern California area of the 
Corp., New York 


makers of corrugated shipping containers 


National Container 


has been announced. Working through 
National’s Oakland Divison in California 
Mr. Browne will serve as a specialist in 
the canning and food packaging fields in 
the territory of San Joaquin Valley and 


surrounding districts 


John M. Hayward has been appointed as 
sistant general manager of the Kalamazoo 
Label Co., Kalamazoo, Mich. Mr. Hay- 
Ralph A 
Hayward, for many years president of 
the Kalamazoo Vegetable Parchment Co 
Prior to joining the Kalamazoo Label 
organization, John 


ward is the son of the late 


Hayward was en 
gaged in planning and production control 
it Kalamazoo Vegetable Parchment Co 
Parchment, Mich 


Dr. Wesley S. Coe has been appointed as 
assistant factory manager of the Nauga 
tuck, Conn., plant of Naugatuck Chemi 
cal Div., United States Rubber Co., New 
York. Herbert Scullin succeeds Dr. Cox 
as chemical production superintendent 


R. 8. Milton has been appointed purchas 
ing agent of the Filtrel Corp., Los An 
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REAP MORE PRODUCTION 










CUT THE MODERN WAY.. 
"| | | 






















e A scythe, like scissors, is a good cutter for the kind of job it must do. Your cut- 
ting job, however, must meet modern production demands for speed, accuracy and 
economy . . . and, for you the most modern, efficient and productive answer is a 
Beck Sheeter. It cuts any material from rolls any time, any quantity. Sheets to fit your 
exact size specifications. Eliminates cutting charges. Many other advantages, too. 


: Get the facts today. 


CHARLES BECK E CORPORATION 
406 N. 13th Street Philadelphia 8, Pa. 


OCTOBER 1952 165 





proves SOLSEAL TAPE 


locks out water 


Drowned for nine weeks . . . tortured before and after submersion . . . and Solseal Waterproof 
Tape held a watertight seal. When the tape was finally pulled away, the carton fibres came 


with it. Proof positive Solseal Waterp 





Here’s a tape that not only seals 
your merchandise against dust, 
dirt and gases, but also against 
water and humidity in extremes 
of heat or cold. 


The secret of Solseal’s water- 
proof bond results from the 
combination of the special mate- 
rial in the Solseal Tape with those 
of the Solseal Solvent. This forms 
a waterproof bond after it has 


f Tape b 


part of a waterproof carton! 


been applied to the carton. It is 
non-flammable and non-volatile. 
The solvent can be put in your 
regular dispensers. You then 
apply Solseal Tape as you would 
any other. 

Think of your product. Think of 
ew customer’s good will. Protect 
oth with the miracle of modern 


Tr aad . . Solseal Waterproof 
rape! 


Super-strong Glaskraft Solseal Tape 


is embedded with glass 
fibres. This boosts tensile 
strength, gives you a tape 
that can take more than the 
carton it seals. 


McLAURIN- JONES CO. 


Both 30/30/30 SOLSEAL and GLAS- 
KRAFT SOLSEAL meet requirements 
o* joint Army-Navy Spec. 1A.N.— 
P—128 and U.S. Bureau of Standards 
UU-T-116, 


BROOKFIELD, MASS. 

Makers of famous Tanglefoot and Biue Star Sealing Tapes, Giaskraft 
Strapping Tape, Ideal Stay Tape and a wide range of corrugated box tapes. 
Offices in New York, Chicago, Cincinnati, Los Angeles. 

Mills located at Brookfield and Ware, Mass., Grand Rapids, Michigan and Homer, La. 
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geles, producers of desiccants and other 
chemically treated materials 


James B. Crassweller has been appointed 
advertising manager of the Weber Ad- 
dressing Machine Co., Mt. Prospect, IIl., 
manufacturers of addressing machines 
and marking devices. 


Samuel Gilbert Gorsline, 67, secretary of 
the Canning Machinery & Supplies Assn. 
died on Aug, 22nd following an opera- 
tion. Mr. Gorsline, a colorful figure in the 
food-canning industry, 

was elected secretary of 

the Assn. in 1930, a 

post he had held ever 

since He became 

known to every seg 

ment of the food busi 

ness and directed ar 

_ rangements for the 

S.G, Gorsline  food-machinery exhibits 


which have been held each year 


Raymond E. Stoltz, general sales man 

ager of the M. D. Knowlton Co. of 

Rochester, N. Y., manufacturer of paper 

packaging machinery, 

died on Aug. 7th at 

Roslyn Park Hospital 

Roslyn, L. I. Mr. Stoltz 

had been with the com 

pany for 44 years, ser\ 

mg as general sales 

t manager since 1949. In 

, addition to his duties at 

K. £. Stoltz Knowlton, Mr. Stoltz had 

been president of the National Paper Box 
Supplies Assn. for the past two years 


Benjamin Elsas, chairman of the executive 
committee of the Fulton Bag & Cotton 
Mills, Atlanta, Ga., died on Aug. 26th 
after a five-month illness. Mr. Elsas, for 
merly president of the company, had also 
served as chairman of the board before 
assuming duties as chairman of the ex 
ecutive committee. 


Newell Neidlinger, a vice president of 
Peerless Tube Co., Bloomfield, N. J., died 
at his home on Aug. 11th at the age of 
52. Mr. Neidlinger was widely known in 
the collapsible-tube industry. 


Harry A. Rabinowitz, treasurer of J. 
Rabinowitz & Sons, Inc., glass jobbers 
located in Brooklyn, N. Y., died of a 
heart ailment while on a business trip in 
Brussels, Belgium. He was 57 years old. 
Mr. Rabinowitz was well known in the 
bottling and glass industry. 
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River Raisin has the 
country’s most com- 


plete display service 





... Qs convenient as 


your telephone .. . 





our versatile art staff 
creates the basic 


idea and the dimen- 





sional construction 


.. our production 





experts produce the 
quality, finished dis- 
play — DIMENSION. 
AL DISPLAYS that 
attract attention and 


sell your product. 





DIMENSIONAL 
DISPLAYS 





DISPLAY DIVISION * MONROE, MICHIGAN 
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The River Raisin lightweight Background Display can be used by 
Manufacturers, Dealers and Salesmen for Fairs, Industry Shows, 
Conventions, Hotel Shows and Factory Showrooms. So light and 
easy to erect that one man can install it complete in 15 minutes. 
(Total shipping weight 67 Ibs.) The cost is less than shipping 
charges for conventional exhibit materials. Expensive controls, 
refurbishing charges and other details that plague exhibit 
managers are eliminated. 


The River Raisin Background effectively displays products, 
and services in spaces 10 ft. to 13 ft. wide. River Raisin 
will quote separate prices on quantity orders 
requiring special effects and printed messages 


RIVER RAISIN PAPER COMPANY, Display . aE Sees et Gey Seat an Oe 
Division, has had many requests for light- tatiana 
weight backgrounds from both large and small 
manufacturers of many classifications. This general 
need for an attractive, sturdy, low-cost background 
display has been met by our creative department. You 
can buy as many, or as few, of these lightweight show pieces 
as you require. Now, you can get the most from your display, 
Sales Promotions at a minimum of cost. 





RIVER RAISIN PAPER COMPA 


Display Division @ Monroe, Michig 


CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS 
PACKING MATERIALS ¢ FIBRE BOARDS ¢ CORRUGATING STRAW 








buy- 





does your package have 


appeal? ed 


Customers reach for the product 
in the eye-catching package. 
A sparkling, new CILBERT 
PLASTIC package specially de- 
signed for your particular needs 
will make them reach for yours! 


GILBERT PLASTICS is 
equipped to handle all your pack- 

ing problems from the plan- 
ning and designing stage to the 
finished product. Give your 
— eg. 1 to insure its 

-a ntact GILBERT 
CS today! 


PLASTICS, inc. 


put Ave., Hillside 5, .N. J. 











MILITARY SPECIFICATION 


PACKAGING 


BAGS 
& 
ROLLS 


MOISTURE-PROOF 
* 
WATER-PROOF 


Write, Wire 
or Phone 
Your Orders 


CHARLES E. KING « CO. 


970 WEST CHICAGO AVE., CHICAGO 22, ILL., TELEPHONE HAymarket 1-0165 
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We sell a complete line of cloth backed, 
paper backed and foil backed barrier 
materials to meet requirements of Army, 
Navy and Air Force packaging; also, 
9 d and p sensitive tapes, 
packing list envelopes and protectors. 





AN JAN MIL 
MIL-C-6056 
UU-P-2710 
100-14-A 
19-8-13 
MIL-B-1314 
MIL-C-10547 
MIL-£-6060 
MIL-B-3149 
JAN-P-100 


JAN-P-101 
JAN-P-115 
JAN-P-128 
SAN-P-131 
JAN-P-140 
JAN-P-658 
AN-8-20 
AN-C-67b 
AN-E-Ib 
AN-T-120 


JAN-B-121 
JAN-B-148 
JAN-P-108 
JAN-P-116 
JAN-P-117 
JAN-P-125 
JAN-P-127 
JAN-P-130 
FS-100-NS 


APPROVED CONVERTERS OF 
SPECIFICATION MATERIALS 


PAPER PRODUCTS 


SHIPPING MATERIALS 
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COVERAGE 


WITH 


GLUES 
WAXES 
PLASTICS 
LACQUERS 
HOT MELTS 
> ADHESIVES 
é/ ANILINE INKS 
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if it flows, EVENFLO 
can apply it better! 


The answer to your problems involving the appli- 
cation of fluids. Evenflo engraved rolls apply your 
ink or coatings in the correct amount, continuously 
and automatically. No time-consuming adjust- 
ments are required and materials are conserved 
because of fewer rejects due to faulty application. 
Evenflo Engraved Rolls can improve your press- 
work and step up the efficiency of your coating 
operations by assuring uniform coverage. 


Write for new Data Sheet describing Evenflo 
Engraving Patterns and their applications 


The new Evenfio Data Sheet is a complete guide to 
the use of engraved applicator rolls. Fully illustrated 
and includes tables of sizes. Aniline printers, pa 
coaters and specialty makers will find it helpful. Call 
or write Pamarco for your Evenflo Guide, today! 


MANUFACTURED BY 


PAPER MACHINERY & RESEARCH © INC 
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The annual exposition this month of the 
Society of Industrial Packaging & Ma- 
terials Handling Engineers, together 
with the technical short course, sponsored 
jointly by the University of Illinois and 
SIPMHE and the seventh annual Na- 
tional Protective Packaging & Materials 
Handling Competition, are expected to 
break all previous records, according to 
R. C. Cragg, general chairman of the 
exposition, and A. S. Roberts, general 
chairman of the competition. The exposi- 
tion and competition will be held at the 
Chicago Coliseum, Oct. 14-16, and the 
short course will start one day earlier. 
Over-all theme of the triple event is 
“Making Profits through Packaging and 
Materials Handling.” The short-course 
curriculum will include such topics as 
“Marketing Aspects and Techniques,” 
“The Integrated Packaging, Materials 
Handling, Transportation and Distribu- 
tion Story of Lever Bros. Co.,” “The 
Product—the Package—the Color and De- 
sign,” “Current Trends in Materials Han- 
dling and Packaging Cost Determination” 
and “Some Hotpoint Techniques in Pack- 
aging and Materials Handling.” The com- 
plete panels of judges for the competition 
have been named. Following is a list of 
the chairmen for each of the competi- 
Corru- 
gated or Solid Fibre Boxes—F,. R. Camp- 
bell of Armstrong Cork Co.; Group 2, 
Nailed Wood Boxes and Crates—E. J. 
Dahill of the Assn. of American Rail- 
roads; Group 3, Wirebound Boxes and 
Crates—E. H. Stivers of Package Research 
Laboratory; Group 4, Cleated Panel 
Boxes—P. H. Paulsen of Wm. H. McGee 
& Co., Inc.; Group 5, General—J. W. 
Kraus of Thompson Products, Inc.; Group 
6, Export Packages—H. J. Benzie of Gen- 
eral Electric Co.; Group 7, Materials 
Handling—R. L. Franing of International 
Harvester Co. 


tion’s seven divisions: Group 1, 


The Canadian Package Design Commit- 
tee of the Packaging Assn. of Canada is 
sponsoring two national competitions— 
one in the consumer-package field and 
the other in the industrial-container field. 
Both competitions are open to all Cana- 
dian manufacturers, whether or not they 
are members of the association. They will 
lead to the first all-Canadian awards for 
design and production of packages and 
containers. Closing date for the two com- 
petitions is Oct. 10, All entries will be 
displayed at the First Canadian National 
Packaging Exposition in Toronto’s Coli- 
seum, to be held Oct. 21-23. Judging 
will precede the Exposition opening and 
award winners will be on special display 


170 


it that time. There are 15 product classi- 
fications in the consumer-package compe- 
tition and eight container classifications 
in the industry-container design competi- 
tion. Awards will consist of certificates of 
award and honorable mentions in each 
classification. They will be presented to 
the manufacturers of the packaged prod- 
ucts, with credits to packaging suppliers 
and designers. Gold, silver and bronze 
plaques will be awarded to winners. 


Daniel M. Le Hockey, for the past four 
years director of public relations for the 
Folding Paper Box Assn. of America, has 
been named Midwest group secretary of 
the association. He succeeds John T. 
Curry, who has resigned. John C. Newell, 
Jr., assistant public relations director for 
the past two years, has been advanced 
to director of public relations for the as- 
sociation, 

The 16-mm., full-color sound film be- 
ing made available to folding-carton 
manufacturers by the FPBAA, entitled 
“The Magic Box,” has had more than 
5,800 showings to almost 700,000 people, 
according to an association report. A de- 
scriptive brochure of the film may be 
obtained from the association’s offices, 
337 W. Madison St., Chicago 6, IIl. 


The Second Netherlands Packaging 
Show will be held at the R. A. I. Build- 
ings in Amsterdam, Holland, Jan. 8-16, 
1953. Success of the First Netherlands 
Packaging Show, held in 1951, prompted 
the packaging industry to sponsor a simi- 
lar exhibition for 1953. All branches of 
the packaging industry will be repre- 
sented, including packaging machinery; 
materials handling; textile, 
paperboard, metal and glass containers; 
transparent packaging materials; ad- 
hesives; inks and varnishes; printing ma- 
chinery; closures, ete. 


wooden, 


E. H. MacNiece, director of quality con- 
trol for Johnson & Johnson, has been 
made chairman of the new Industry- 
University Committee for Quality Control 
at Rutgers University. The committee 
seeks to increase the scope and nature of 
quality-control programs at the State 
University and to expand its values for 
New Jersey industry. 


Sixty-six separate sessions on maintenance 
problems have been scheduled for the 
forthcoming Plant Maintenance Confer- 
ence, it has been announced by Clapp & 
Poliak, Inc., New York, which conducts 
the conference. The Conference, to be 
held at the Public Auditorium, Cleveland, 


Jan, 19-22, inclusive, will take place con- 


currently with the Plant Maintenance 
Show. Maintenance problems in 11 in- 
dustries will be discussed at separate con- 
ferences; industries included are automo- 
tive, chemical, food, foundry, paper, oil, 
printing, rubber, steel, textiles and elec- 
trical. Separate conferences also will be 
held for problems of small, medium and 
large plants. The exposition is expected 
to be 
year’s and will cover an area of 110,000 
sq. ft. It will have almost four times the 


¢ 


almost 75% larger than this 


number of exhibiting companies of the 
1950 show. Advance registration cards 
and hotel information may be obtained 
from Clapp & Poliak, Inc., 341 Madison 
Ave., New York 17, N. Y 


Edwin §S. Friendly, vice president of the 
New York World-Telegran and Sun, has 
been named chairman of the planning 
committee for Brand Names Day-1953, 
to be April 15, at the Waldrof-Astoria 
Hotel in New York. This will be the 
eighth conference keyed to brand and 
advertising themes to be sponsored by 





What's doing 

Oct 3-7—American Meat Insti- 
tute, annual convention, Palmer 
House, Chicago. 

Oct. 4-6—National Poultry, Butter 
& Egg Assn., annual convention 
Hotel Sherman, Chicago 

Oct. 5-8—Washington Gift Show, 
Willard, Washington, D. C 

Oct 6-10—National 
Show, New York. 

Oct. 12-14—Small Brewers Assn., 
Chicago, II. 

Oct. 12-15—Folding Paper Box 
Assn. of America, executive 
meeting, Greenbrier, White Sul- 
phur Springs, W. Va. 

Oct. 12-16—Printing Industry of 
America, Inc., annual conven- 
tion, Chase Hotel, St. Louis, Mo. 

Oct. 14-16—Seventh Annual In- 
dustrial Packaging and Mate- 
rials Handling Exposition, Colli- 
seum, Chicago. 

Oct. 18-22—American Bakers Assn., 
Chicago. 

Oct. 19-21—Conveyor Equipment 
Mfrs. Assn., Greenbrier, White 
Sulphur Springs, W. Va. 

Oct. 20-22—Packaging Institute, 
14th Annual Forum, Commo- 
dore Hotel, New York. 

Oct. 22-25—National Bakery Sup- 
plies Assn., annual convention, 
Drake Hotel, Chicago. 


Hardware 











MODERN PACKAGING 





FOR HELPING US 7 THROUGH A DIFFICULT PERIOD 


Through... YOU... PRECISION has grown to be the 
world’s largest producer of aerosol valves. Although still 
in its infancy, the aerosol field has made tremendous 
strides during the past few years. We have, however, 
because of this rapid growth, been unable to satisfy 

all your aerosol valve requirements. We thank you 

for your patience and understanding, but more so, for your 
continued reliance on the quality of a PRECISION valve. 


PRECISION’S new and larger production facilities, 
improved operating techniques, installation of 
a plastics division, continued basic research and 
development, today enables us to meet, the growing demand 


for quality aerosol valves for all products and containers. 


ececiaon Valve Gee ii, 


700 NEPPERHAN AVENUE *© YONKERS 3, NEW YORK 
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YOUR PACKAGING 
FOR IMPULSE SALES 


PRODUCE EYE-APPEALING PACKAGES AT 
AMAZING SPEED OF 3 UNITS PER SECOND! 


Yes — and numerous special installations are 
running as high as 300 per minute! Machine wraps 
single or multiple item units in neat, square 
cornered packages that stimulate product interest 
— prompt buying action. You cut packaging 
costs, too, with reductions in labor and materials 
Most installations require only one person for 
both feeding and operating machine. Unless 
specially desired or actually needed, products are 
beautifully wrapped without boards or stiffeners. 
“Float” wrapping is the answer. Any type 
wrapping material may be used — with preprinted 
labels accurately positioned. Likewise, any type 
of automatic feed and wrapper sealing can be 
employed—including hermetical sealing. 

» If you want speed and improvement in 

your packaging, investigate the 

Campbell Wrapper today! 


New York 


office 
55 West 
42nd St. 


Write for fully illustrated brochure. 
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We are contributing to the na- 
tion's defense program by pro- 
viding a large part of our in- 
creased production facilities for 
building precision armaments. 
Civilian orders are filled on a 
reasonable time basis only, 





hor your 


information 


the Brand Names Foundation, Inc., New 
York, and will coincide with the annual 
meeting of the Foundation and the elec- 
tion of new officers and directors 


An instructive, new 16-mm. sound mo- 
tion picture in color entitled “From Pine 
to Paper” dramatically tells the story of 
the manufacture of kraft paper and its 
conversion into bags, wrapping paper 
gummed sealing tape, etc. The film was 
made by S. W. Franklin, merchandising 
director of Hudson Pulp & Paper Corp., 
at Hudson’s operation in Palatka, Fla. It 
gives the salesman a complete picture 
of what goes on behind the scenes in the 
manufacture of kraft, giving him product 
knowledge not often available. The film 
is basically documentary rather than 
promotional, Running time is 41 minutes. 
Companies may reserve the film by writ- 
ing to Hudson’s Film Lending Library, 


505 Park Ave., New York 22, N. Y 


A new Spanish-language publication d 
signed to help Latin-American manufac 
turers of retail-type goods solve their 
packaging problems has been published 
by E. I. du Pont de Nemours & Co., Inc. 
Entitled 
Dia,” this new quarterly is the export 


“Envolturas y Presentacion al 
house organ of DuPont's Film Depart 
It contains background informa 
DuPont 
and other cellulose products, a packag 
which 


ment. 


tion on transparent wrappings 


ing check-list against manufac 
turers may gauge their current programs 
and a special article on bakeries. Future 
issues will feature articles on packaging 
in other specific industries. A free sub 
scription is available to businessmen who 
will write on their business stationery to 
DuPont's Film Department, Export Sales 


Empire State Bldg., New York 1, N. ¥ 


Michigan State College has announced 
the establishment of a four-year course in 
packaging technology designed to train 
men for positions as packaging specialists 
The course will be administered by the 
Department of Forest Products, but the 
actual course content of the major will 
include many engineering and _ business 
administration subjects as well as spe 
cialized studies in packing, packaging and 
carloading. Information on the 
may be had from the Department of For 
State 


course 


Michigan College 


East Lansing, Mich. 


est Products, 


Users of labels will be interested in a 
new booklet entitled “Labels,” published 
recently by the Label Manufacturers Na- 
tional Assn., Inc. It is designed to tell 
the history and origin of labels, the im- 
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Hazel-Atlas Glass 
‘Company 


Wheeling, West Virginio 


Salute to National Wine Week October 1]*#—18t 








Christmas wrapping 
29 


proven designs 


In stock ready for immediate shipment we 
have twenty-nine different Christmas designs, 
This is the most complete assortment avail- 
able. It ranges from inexpensive but gay de- 


signs in one or more colors to rich metallics. 


These designs are available in roll form in 
12”, 15”, 18”, 20”, 24”, and 30” widths. Basis 
weights are 24 x 36—35+#. 


By sending in the attached coupon you will 
receive our complete sample book. Do it to- 


day before it’s too late. 


hieftrd Tigper lithe 


00 Lavinglon Avenue, Now Yark 17, Mi GY 
Murray Hild 5-3505 

Los Angeles Chicago 
1250 Wilshire Blvd. ¢ 


MAdison 6-4607 ANdover 3-4666 





| WHITEFORD PAPER COMPANY, INC. 
420 LEXINGTON AVENUE, NEW YORK 17,N. Y. 





LOW IN COST 
EASY TO USE 


Designed to handle bagged 
products with a minimum of 
effort at a maximum speed. 
Simple adjustments for 
height . . . tilting forward or 
backward enables operator 
to set machine at easiest po- 
sition. Stainless steel trough 
with capacity of 200 bags. 
Adjustable to bag sizes. 
Blower keeps bag clean and 
free from foreign matter. 








Send today for 
Bulletin No. 10-29 


ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS 





120 South LaSalle St. 














MEAT as you want it! 


Drying N 
ets Shee at Conditioning 


HERBERT HEATING 
EQUIPMENT! 


ONLY the right type ef heater 
will do the right job. We know 
what to recommend and can furnish 
the exact type of heater required 
for your particular purpose. 

There’s a HERBERT Heater to 
suit your needs. Consult us regard- 
ing your heating problems today! 


Use. 


© PARABOLIC HEATERS 


© INFRA RED AND 
HOT AIR OVENS 


© RADIANT PANELS 
© GAS INK DRYERS 
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information 


portance of effective label design and the 
story of the manufacture of labels. Six 
original labels designed by members of 
the association are illustrated in full 
color. The booklets are distributed to as- 
sociation members and copies are avail- 
able to buyers of labels from suppliers 
who are members of the association. 


The Third Annual Lithographic Awards 
Competition and Exhibit for lithographed 
material and advertising matter produced 
in 1952 will be held in April in New 
York City, according to the Awards 
Competition Committee of the Lithog- 
raphers National Assn. About 40 differ- 
ent classifications of material are judged, 
with awards and honorable mentions go- 
ing to winners on a basis of lithographic 
quality, design and functional purpose. 
Entries can be made by either the buyer 
or any person or organization connected 
with the design of the piece, or by the 
producer, in which case the organization 
does not necessarily have to be a member 
of the association. 


The Stone Container Corp. has published 
a new 12-page booklet entitled “Corru- 
gations,” which describes the role of cor- 
rugated paperboard boxes in modern 
merchandising. Copies are available free 
of charge from Stone Container Corp., 
4200 W. 42nd Place, Chicago 32, Il. 


The American Management Assn., New 
York, has appointed Joseph M. Tvickett 
to the newly created position of associate 
director of the group’s management edu- 
cation study. Mr. Trickett resigned as 
dean of the School of Management at 
Golden Gate College in San Francisco to 
accept the A.M.A. assignment. 


A new coating laboratory completely 
equipped for trial production of commer- 
cially equivalent coated products in pilot- 
plant scale is now available at Dilts Ma- 
chine Works, division of Black-Clawson 
Co. The laboratory facilities are already 
in use by paper, fabric and plastics con- 
verters for tests with a wide range of 
coating materials on paper, foil, film, 
fabric and other web materials. The coat- 
ing laboratory is under the supervision of 
George Nicholson, director of laboratories 
of Black-Clawson, and is operated by a 
technical staff including E. G. Paxton, 
coating specialist and chemical engineer. 
Inquiries regarding use and scheduling of 
the Dilts laboratory should be addressed 
to R. J. Jacobs, manager of sales and en- 
gineering, Dilts Machine Works, Fulton, 
N.Y. 
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OTECTIVE 
PACKAGIN 


“i MADE TO YOUR 
4) EXACT 
SPECIFICATIONS 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 


TER PARTITION CORP. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,,‘<"""2"s:,, BROOKLYN 11, N.Y. 











A photo record is quicker, more accurate; 
and it may prove to be priceless. 


LOOK HOW MUCH you can do with the new 35-mm. 

PRAKTICA FX single-lens reflex camera: Sell custom services 
and equipment by sample photos, in color or black and white. 
Show merchandise too bulky to carry. Photograph every 

field installation. Record construction progress. “Before and 
After” photos. Train personnel, ete, Easy to carry. 
Practically foolproof. An excellent camera for the home 
photographer, too. From $99.50 to $199.50 (Tax incl.). 

The Praktica Co., Inc., 


48 W.-29 St., N. Y. 1 39 tested ideas 


Free for you! 








PRAKTICA 


The Praktica Co., Inc, Dept. K102 
48 West 29th Street, N. Y. 1, N. Y. 


Please send me a copy of “‘PHoTo- 
GRAPHY IN SCIENCE AND INDUSTRY.” 


Name.....sesscceeees 
Position, ...scccccccccccsecceceseces 
Company 


Address 


35-MM, SINGLE-LENS REFLEX CAMERA 














This digest includes each month the more important patents of 
interest to those who are concerned with packaging materials. 
Copies of patents are available from the U. S. Patent Office, 
Washington, at 25 cents each in currency, money order or certi- 
fied check; postage stamps are not accepted. 

Edited by H. A. Levey 


Carton For Handled Tools, C. S. Lehman (to The Fairfield 
Paper & Container Co., Baltimore, Ohio). U. S, 2,603,350, July 
15. A carton for packaging handled tools having a handle and 
a head substantially at right angles thereto comprising a handle- 
receiving box section aa a head-receiving box section, one end 
of the handle-receiving section being telescoped with the head- 
receiving section and being substantially at right angles thereto. 


Package Sealing Device, C. Miller, P. L. Snyder and R, H. 
Swaisgood (to Consumer-Pak Machine Co., Pomona, Calif.) 
U, S. 2,603,376, July 15. In apparatus for securing draw-string 
bags: a conveyor adapted to move said bags along a predeter- 
mined path, said conveyor including means to hold the draw- 
strings of said bag taut whereby to close the opening thereof. 


Filling Machine Control Mechanism, P. E. Fischer and M. B. 
Sturdevant (to General Mills, Inc., a corporation of Delaware) 
U. S. 2,603, 398, July 15. A filling machine comprising a base, 
a container support and a filling head mounted on the base for 
relative movement between a loading position and a filling posi- 
tion 


Apparatus For Bottling Carbonated Beverages, }. B. Vance (to 
Crown Cork & Seal Co., Inc., Baltimore, Md,). U. S. 2,603,399, 
July 15. In a rotary machine for bottling carbonated water 
embodying a tank for carbonated water under pressure, a rotat- 
ing frame, a plurality of rotary filling valves connectea to the 
bottom of the tank and to pressure at the top thereof, each 
adapted to receive a bottle to be filled. 


Container End Closure, J. A. Hollinshead (to Consolidated Pa- 
per Co., Monroe, Mich.). U. S, 2,603,400, July 15. An open- 
ended fibreboard drum and closure formed thereby by folding 
inwardly a portion of the container wall adjacent said opening, 
said portion being defined by a peripheral fold linc, upper edge 
of said drum defining said opening being scalloped to form a 
series of lobes. 


Shipping Container, H. H. Strauss (to Gaylord Container Corp., 
St. Louis, Mo.), U. S, 2,603,401 and 2,603,402, July 15. A 
shipping container comprising a tubular body having a plurality 
of connected together side-wall panels, an extension of each 
panel constituting a similar hollow ledge section polygonal in 
cross section consisting of connected-together panels with one 
panel thereof folded in face-contacting relation to the body 
panel of which it is an extension. 


Corner Construction For Marginally Flanged Paperboard Con- 
tainer Covers, W. C. George (to Gaylord Container Corp., St. 
Louis, Mo.). U. S. 2,603,406, July 15. A cover blank for a 
container comprising a panel having two angularly disposed 
corner-forming edges, said panel being scored along one of its 
margins to provide a flange with a free side marginal flap. 


Handled Container and Method Of Manufacure, J. D. Crary 
(to Paper Strap, Inc., Portland, Ore.). U. S. 2,603,407, July 15. 
The combination comprising a paper bag, a strap defining a 
handle for said bag, said strap being doubled endwise upon 
itself substantially at the center, the end portions of said 
doubled strap being preformed by folding in the same direction 
at right angles to the intermediate portion of said strap. 


Feeding Apparatus, R. S. Hood (to Monsanto Chemical Co., 
St. Louis, Mo.). U,. S. 2,604,246, July 22. A valve for control- 
ling the flow of finely divided solids, 


Paper-Box Folding and Corner-Locking Machine, F. A. Bellato 
(to Carando Machine Works, Stockton, Calif.), U. S. 2,604,022, 
July 22. A mechanism for coupling hook-and-eye connections 
adjacent the corners of a paper box formed in a machine having 
an open-throat die and a plunger to progress an initially flat, 
precut paper box blank through the die to up-fold the sides and 
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ends of the box and to in-turn end tabs of the box ends into 
outside lapping relation to adjacent portion of said sides. 


Screw-Type Article-Conveying Mechanism, J. Hohl and A. F 
Trendel (to Owens-Illinois Glass Co., a corporation of Ohio). 
U. S. 2,604,200, July 22. Article-conveying apparatus compris- 
ing a conveyor having a cylindrical body portion formed with 
a spiral channel extending therealong, means for mounting the 
conveyor for rotation about its axis, channel having a compara- 
tively low pitch throughout an additional portion of its length 


Nursing Unit, W. D. Teague, G. M. Peltz and M. Immermann 
(to Shellmar Products Corp., Chicago, Ill.). U. S. 2,604,222 
July 22. A nursing unit comprising a flexible disposable re 
ceptacle, a ring-like connecting member of rectangular cross 
section, connecting member being relatively thin and having 
smooth peripheral surface of substantial depth. 


Preformed Bottle Cap, R. H. Horning (to Oswego Falls Corp., 
Fulton, N. Y.). U. S, 2,604,223, July 22. A bottle cap pre- 
formed from a thin sheet of heat-and-pressure-moldable syn 
thetic material comprising a discoidal portion adapted to overlie 
the top of the bottle. 


Expansible Plug Closure, H. H. Armstrong (to The B. F. Good 
rich Co., New York, N. Y.). U. S. 2,604,225, July 22. A closure 
for the mouth of a container, said closure comprising an annular 
body of resilient material having an axial bore therein and 
circumferentially extending ribs spaced apart axially on body 
with a circumferential channel therebetween 


Closure For Flexible Tubes, J. J. Frank (to Hercules Fasteners, 
Inc., a corporation of New Jersey). U. S. 2,604,228, July 22 
A closure es flexible tubes including a flexible tube having a 
collapsed and pleated part with a hole extending through the 
pleats from side to side, a flexible sleeve about the pleats having 
registering holes, a hollow rivet extending through the holes 
in sleeve and pleats, and having wings extending from one end 
about the sleeve and fastened beneath the heat of the rivet 


Apparatus For Applying an Overwrap, G. E. Tripp (to The 
Vieking Corp., Chicago, Ill.). U. S. 2,604,244, July 22. An 
apparatus for applying a tubular wrap which comprises a cy 
lindrical tube in which a flattened tubing closed at one end and 
constituting the wrap is to be inserted with the closed end 
leading and the open end turned back on one end of said tube 


Defoamer For Bottling Machines, E. R. Andre (to Ex-Cell-O 
Corp., Detroit, Mich.) U. S. 2,604,247, July 22. In a defoam 
ing device for removing foam from milk or the like and adapted 
for attachment to a bottling machine in which the containers 
are progressively moved into a defoaming station 


Tight Carton, F. D. Bergstein, Cincinnati, Ohio. U. S. 2,604 
252, July 22. A proofed paperboard structure comprising a 
paperboard carton having enclosing body walls in articulation 
and end closure flaps, carton being in erected condition with the 
closure flaps dal across an end thereof, carton being sealed 
interiorly at closed end by thermoplastic sealing 


Box Or Carton, L. Rosenfield (to Miro Container Co., Inc 

Brooklyn, N. Y.). U. S. 2,604,254, July 22. A box member 
comprising a flat piece of sheet material having an indentation 
in its periphery and a rim for said piece, said rim having an 
outside layer with a groove along one edge receiving the periph 
ery of said piece, the rim also having an inside layer folded 
upon the inner surface of the outside layer and secured thereto 


Golf-Club Box, C. B. Welshenback (to The Hinde & Dauch 
Paper Co., Sandusky, Ohio), U. S. 2,604,255, July 22. A one 
piece, knock-down box for golf clubs comprising an elongated 
rectangular bottom and side and end walls, each side wall com 
a a body section hinged to the bottom and a liner section 
ninged to the body section and lying against its inner face 


Protective Device, E. B. Whitehead (to Atlantic Carton Corp., 
Norwich, Conn.). _U. S. 2,604,256, July 22. A protective shock- 
absorbing device for surrounding an object comprising an elon- 
gated strip of resilient material having a longitudinal body por 
tion and longitudinal side portions folded over onto the inner 
side of the body portion along longitudinal fold lines at opposite 
longitudinal sides of body portion, opposite ends of strip pro 
(Continued on page 180) 
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MIDGETS SELL BIG! 


Continental HALF-SIZE Aerosols 
get new customers for 
your liquid and foam products 


You tap a whole new market when you offer ture, half-size editions of their big 12-oz. 
your liquid or foam-type products in Continen- brothers. They come in the same domed-top 
tal’s midget aerosol containers. You get the (1-inch curl opening) and concave styles. They 
people who can’t use the regular size, those who take the same standard valves. And they per- 
want to “sample it,” and those more concerned form just as beautifully. 
with lower first cost than overall economy. For details and success stories in your field, 

Continental’s midget aerosol] cans are minia- just call the nearest Continental office. 


Hold 6-oz. 
of average 
product 





Volume builders 


Domed-top or 


for makers of — ” — concave styles 


Shaving cream, shampoos, hair 
lacquers and other toiletries 


cin, mn poe men | CONTINENTAL © CAN COMPANY 


Paints, lacquers, plastic sprays, oil CONTINENTAL CAN BUILDING, 100 East 42nd Street, New York 17." Y 
or aqueous solutions 


EASTERN DIVISION: CENTRAL DIVISION PACIFIC DIVISION 
100 E. 42nd St., New York 17 135 So. La Satie St., Chicago 3 Russ Building, San Francisco @ 
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Chunky Chocolate 


in Cellophane 
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- Here’s the New 
Olin Cellophane 
Overwrap that 
does the job! 


ty 
if 


Olin Cellophane keeps packaging costs down— 
helps sell Chunky Chocolate—7 great ways! 


Chunky Chocolate Corporation are first makers 
of chocolate bars in candy industry to replace 
old-style shipping lid with new Olin Cellophane 
overwrap. 


1. Easy to See! New Olin Cellophane overwrap 
gives top product-identity on shelf. 


2. Glamour on the Counter! Visible, yet pro- 
tected, Olin Cellophane overwrapped boxes 
make eye-catching displays. 


3. Travel No Trouble! Test shipments show the 
new overwrap to be 100% damage-free. 
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4. Holds Flavor! Olin Cellophane retains fresh, 
just-made taste and flavor. 

5. Hot Weather No Problem! High humidity and 
temperature tests prove new pack gained only 
3 grams of moisture in 2 weeks, versus 9 grams 
in the old package. 

6. Stays Pure and Clean! Tight-sealed Olin Cel- 
lophane pack keeps Chunky Chocolates pure and 
clean, shuts out odors and foreign matter. 

7. Savings Make Sense! Savings on new Olin 
Cellophane overwrap offset increased costs of 
raw materials and labor. 


Attractive new Olin Cellophane 
overwrapped shipping unit 
displays itself yet saves money. 


Goodbye to old-style shipping 
lid! It masked shelf identity, 
lessened point-of-sale visibility, 
gove less product protection 
yet cost more. .... 

v 


Your Olin Cellophone soles representative 


is always ready to serve you 


see him for complete 


information on your packaging problem and 
how you, too, can sove money! 


@ OLIN CELLOPHANE DIVISION ECUSTA PAPER CORPORATION 
A SUBSIDIARY OF OLIN INDUSTRIES, INC. 


655 MADISON AVENUE, NE 


W YORK 21, N.Y 








where ELSE can you 
uss PRINT-AD-STRING 


REG. U. 8. PAT. OFF. 


Tie up your products with Print-Ad String, 
and wherever they go they tell people 
your name or slogan, they give directions, 
they measure footage, they provide grade 
markings—they tell whatever you want 
told . . and tell it in a novel, colorful way. 

Here's a tremendously strong COTTON 
tie—in thicknesses down to .003, widths 
down to %", in any color or combination 
of colors you want~—a tie that won't mar 
or dent the edges of articles tied in it— 
won't slip in the knot—won’t stretch— 
and adds a smart touch to your package. 

Mighty useful for manufacturing short- 
cuts, too. Be informed! Mail coupon now 
for FREE booklet full of valuable ideas! 


BETTER TYING 


Holds parts firmly for 
assembly, cutting, drilling. . 
Holds parts in finished 
NO MAR assemblies .. Measures 
rc running footage . . Gives 
>) directions, grade marks, 


S=27 . 
FG identifications. 
S=Z\ 


BIG HELP IN THE PLANT 


Good-looking all-cotton 

ties! .. Flat, won't mar or 

dent edges of boxes or 

merchandise . . Won't slip in 
the knot . . Non-stretch, SECURES PARTS 
great strength . . Also used go 

as rip-cord d6pener, from 

candy bars to survival 


kits . . Ties anything! MEASURES 


IDENTIFIES 


Dept. D-Chicago Printed String Co. 
2300 Logan Bivd., Chicago 47, Ill. 


GENTLEMEN: Without cost or obligation send 
me your FREE Idea Book. 


My Name____. 

nn 

Company 

Address —____ pictaantinatilibiaeen 
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(Continued from page 176) 
vided with interlocking means to hold the device in encircling 
relation about an object. 


Box Blank Taping Machine, K. Sieg (to Samuel M. Langston 
Co., Camden, N. J.). U. S. 2,604,825, July 29. A machine for 
applyin tape to successively advancing box blanks, including 
a movable member for forming a loop in the tape. 


Apparatus For Making Packages, F. D. Palmer (to Package 
Machinery Co., East Longmeadow, Mass.), U. S. 2,604,836, 
July 29. Means for forming a flat blank into an end closure hav- 
ing a peripheral, laterally extending, inner flange part and a 
rebent outer flange part for applying such end closure to an 
end of a container body. 


Carton-Erecting Machine, R. J. Hickin and C. H. Steel (to The 
Ohio Boxboard Co., Rittman, Ohio). U. S. 2,604,827, July 29 
In mechanism of coopt rating plunger and die type for erecting 
corner-lock cartons in which mating portions of the side and 
end walls at a corner are provided with cooperating interen- 
gageable slit and hook means, respectively, the combination 
with said plunger of means for distorting the carton side wall 
and adjacent to said slit means to open slit means for the recep- 
tion of hook means and to confine oak relative to side wall 


Method Of Winding Composite Tubular Articles, C. W. Heink 
(to American Can Co., New York, N. Y.). U. S. 2,604,830, 
July 29. A method of making spirally wound multi- ply com- 
posite tubes having an inner ply of metal foil, comprising apply- 
ing a volatile organic liquid lubricant to the surface of th 
inner ply facing the mandrel to reduce friction between inner 
ply and mandrel. 


Blade Package, J. Muros (to The Gillette Co., a corporation of 
Delaware). U. S. 2,604,977, July 29. A razor-blade dispensing 
package comprising a piurality of bare blades disposed one 
against another in progressively overlapping relation with a 
wrapper element folded upon itself and about one end of the 
blades to form a blade sheath 


Display Package With Lal Wrapper, G. A. Moore (to 
National Biscuit Co., New York, N. Y.). U. S. 2,604,983, July 
29. A package for articles oat in a plurality of stacks 
comprising a holder open on two sides and having a rectangular 
bottom on which the stacks of articles are placed, an end ¢ 
each end of the bottom extending upward to the tops of the 
stacks of articles, each end having a resilient lip extending over 
the adjacent stacks of articles. 


Carrier For Bottles and Cans, M. I. Williamson (to National 
Folding Box Co., Inc., New Haven, Conn.) U. S. 2,605,034 
and 2,605,035, july 29. A handle, particularly for a bottle 
carrier, comprising a carrier body consisting of a sheet of fold- 
able material and including a bottom wall, side walls and top 
webs extending substantially at right angles with respect to the 
side walls, said handle consisting of a separate strip of foldable 
sheet material. 


Article-Dis ene Paper Carton, W. J. Wells (to F. N. Burt Co 

Inc., Buffa Y.). U. S, 2,605,038, July 29. In a carton, 
enc losing “~ ane Ny Pant a a side panel and an adjacent attach- 

ing panel forming an extension of side panel and overlapping 
a third enclosing panel, a slit formation providing a dispensing 
opening in the carton and forming a closure flap for said dis 

pensing opening. 


Bag Construction, D. Belcher (to Bemis Bro. Bag. Co., Minne- 
apolis, Minn.). U.S. 2,605,040, July 29 A preformed collapsed 
bag having a tubular body open at one end and composed of 
flimsy triansparent plastic material, the top foldable surface 
areas at the open end of the body being coated with a stiffening 
adhesive extending downwardly from the top edge to substan 
tially one-third the length of the bag. 


Handle For Suitcase-Type Containers, C. D. Welshenback (to 
The Hinde & Dauch Paper Co., Sandusky, Ohio). U. S$ 
2,605,041, July 29. A suitcase-type container com prising a box 
body having a lid forming a side wall thereof that is hinged at 
one edge to a side of the box body forming the bottom wall 
thereof and that has a flap at its opposite edge adapted to un- 
derlie the top wall of box body, an elongated handle attached 
to flap centrally thereof, handle extending longitudinally of flap. 


Prebreaking Mechanism For Carton Blanks, O. Welsh and E, D 
Noreen (to The — rry Corp., a corporation of Delaware). U.S 
2,605,679, Aug. 5. For carton blanks having a linear series of 
cut-out separator wall portions, each attached to the blank on 
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M... companies, like this manu- 


facturer of fishing tackle, have found 

: that sales take a definite upward jump 

ut : =. When their product is attractively 
a packaged in glistening containers 


made of Styron (Dow polystyrene). 
You add not only eye-appeal, but 
thorough protection, too. . . Cns- 
tomers see what they want, see that 
your ; . quality is intact. Result . . . more 
Y ~ sales, faster turnover of stock, more 
a . satisfied customers. 
. om Styron’s unique combination of clar- 
, : ity and product protection offers that 
rod U ct = a extra merchandising appeal which 
. ty conventional packages have never 
‘ been able to obtain. Whether you are 
\ introducing a new product or reju- 
sf ~ a venating a staple item in your line, 
a sparkling Styron packaging will give 
In a n it greater impetus, lift it into a far 
“Lp better selling position, And remem- 
ber, costwise, Styron is competitive 
with other materials. Qualified 
- ne molders can help you meet your 
specific packaging requirements. 
| nd VI d U a | g Give your product sparkling eye- 
appeal .. . low-cost protection against 
costly damage from deterioration, 
handling, breakage . . . light weight 
to reduce shipping costs. Give your 


showcase OO” 7 


Write Dow today for detailed in- 
formation. 


THE DOW CHEMICAL COMPANY 
Plastics Deportment * Packaging Section 
MIDLAND, MICHIGAN 
New York « Boston « Philadelphia « Atlanta 
Cleveland « Detroit « Chicago « St. Louis « Houston 
Los Angeles * San Francisco « Seattie 
Dow Chemical of Canada, Limited, Toronto, Canada 


Styron Packoges by Coast Croft industry 


PACKAGING 


The Dow Chemical Company 
Plastics Dept., Packaging Section PL 412 


tor in os | Dow 


he >" Please send me your latest catalog featuring 
shapes are now . } Srynon Packacine. 


available to meet 


PD iiisinaniitienennciiititaiclitiaiasitiatianiiniasnibiaitibien 


ee 


turing . “ae 
made of fete. <a S- IE 
Send for it today. 





Product to be packaged___ 
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In ATLANTA—One of 
10 ARABOL PLANTS and WAREHOUSES 


—a nation-wide organization serving 
major users of industrial adhesives 








Early in 1948, arrangements were made to warehouse 
Arabol Adhesives in Atlanta—for faster, more efficient 
service to the major industrial firms of Georgia, South 
Carolina, North Carolina, Florida, Tennessee and Ala- 
bama. Within two years, the continuous development of 
Southern Industry had made it necessary to replace these 
warehouse facilities with a modern, completely equipped 
factory. Thus Plant No. 6 in the nationwide Arabol service 
organization came into being. 

Today—from any of ten Arabol plants and warehouses 
—and five laboratories—the user of industrial adhesives can 
call upon 67 years of pioneering. He can be sure of one 





From our Atlanta Plant 
we are privileged to serve the 
leaders of Southern Industry 
—with adhesives for 1000 end 
uses. Some of these are for... 


ENVELOPES 
PACKAGE WRAPPING 
PAPER BOXES 

PAPER CONVERTING 
PAPER MILK BOTTLES 
PIPE LAGGING 





i. patents digest 


one end, a ppaodes mechanism for angularly bending the 
separator wall portions out of the plane of the blank. 


Bottle-Cap Display Structure, J. P. H. Leavitt (to Container 
Corp. of America, Chicago, Ill.). U. S. 2,605,893, Aug. 5. A 
shipping container having a wall of corrugated paperboard com- 
prising an outer liner sheet, an inner liner sheet and a corrugated 
sheet between and adhesively secured to the inner faces of said 
liner sheets 


Carton-Loading Device, J. F. Currivan (to Emhard Mfg. Co., a 
corporation of Delaware). U. S. 2,605,946, Aug. 5. In a carton- 
ing machine a first conveyor operable to convey a series of 
cartons along a fixed path, a second conveyor having a portion 
operable to follow a second path parallel to said fixed oath, 
second conveyor having a series of receptacles spaced F sae 
along and mounted for transverse reciprocation thereon. 


Carton, M. Burger (to Shellmar Products Corp., Chicago, IIL) 
U. S. 2,605,951, Aug. 5. A cellular egg carton formed from a 
unitary blank and capable of assembly without adhesives 


Collapsible Cellular Carton, K. T. Buttery (to Sutherland Paper 
Co., Kalamazoo, Mich.). U. S. 2,605,952, Aug. 5. carton 
comprising front and rear walls, bottom members joined to the 
lower edges of front and rear walls and inclined upwardly from 
edges, bottom members having transverse slots adjacent the 
opposite ends thereof, said carton having longitudinal partition 
members and a hingedly connected top. 


Self-Locking Folding Box, R. B. Meller (to Bemiss-Jason Co., a 
corporation of California). U. S. 2,605,955, Aug. 5. A folding 
box made from a sheet of foldable stock and comprising a 
main panel, a first wall panel hingedly connected to main panel 
along a first fold line, a second wall hingedly connected to 
main panel along a second fold line extending at an angle with 
o> pe to first fold line, panels being foldable about fold lines 
with respect to one another. 





standard of quality for any given specification. In these 67 
years, some 10,000 adhesives formulas have been devel- 
oped in Arabol laboratories—each meeting a specific need 
for a special adhesive to meet some particular step in a 
customer’s manufacturing, labeling, packaging or shipping. 

We operate on the belief that, for each particular 
adhesives application, there is one adhesives formula that 
can serve you best. 

You can learn about Arabol Adhesives only by trying 
them and by evaluating the services of our Technical and 
Service Staffs. Call upon these services—from the plant or 
warehouse nearest you. From whichever source, you will 
be drawing upon 67 years of pioneering; you will be as- 
sured of uniformity in products. In the event of disaster 
or economic need in one area, you will be served from 
another plant. 


We invite the opportunity to submit samples for you 
to test in your own plant—under your particular working 
conditions—for your specific requirements. That is the one 
kind of testing that assures you of satisfactory results. 
Your inquiry to Department 65 will bring a prompt 
response. 


ARABOL ! 
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Cc dity-Dispensing Package and Wrapper Therefor, S. Ro 
sen (to Milprint, Inc., Milwaukee, Wis . §. 2,606,655, 
Aug. 12. A commodity package comprising a stack of flatly 
folded, highly flexible articles having overlapping adajcent 
edges; a flexible wrapper enclosing the stack call Evins therein 
relatively stiff re-enforcing sheets of approximately the same 
size and shape as that of the articles snugly engaging bottom 
and top of stack, 


Packaging and Storing Wax Cakes, P. F. Dougherty (to Sun Oil 
Co., Philadelphia, Pa.). U. S. 2,606,656, Aug. 12. A wax 
yackage comprising, in combination, a plurality of cakes of wax 
coving flat on arranged in stack formation and a water 
absorbent, water-wet separator having an area at least as large 
as wax cakes interposed Sheesh each of the opposing flat faces 


Tear-Strip Can With Cable Loop Pull, J. Henchert (to Conti 
nental Can Co., Inc., New York, N. Y.). U. S. 2,606,688, Aug 
12. In a metallic receptacle, a body having score lines extending 
thereabout and defining a tear strip ending in a free tongue ex- 
tension and adapted to be torn out to open the receptacle 


Filling Machine, A. T. Phillips (to National Packaging Ma- 
chinery Repair Co., Chicago, Ill.). U. S. 2,606,693, Aug. 12 
A filling machine for filling packages from the contents of a 
hopper, comprising a rotatable hopper having an intermittently 
rotating base provided with anal ports. 


Compartmental Folded Paperboard Carrier With Handle, 
H. W. Forrer (to Atlanta Paper Co., a corporation of Georgia) 
U. S. 2,606,711, Aug. 12. A light-weight paperboard carrier 
structure comprising a bottom wall, opposed end walls foldably 
joined to bottom wall, a side wall half-lap foldably joined at 
each side edge of each of end walls and extending therefrom. 


Bottle Carrier, M. H. Kowal (to Empire Box Corp., Garfield, 
N. J.). U. S. 2,606,712, Aug. 12. A one-piece, open-topped, 
compartmented bottle carrier formed from car rd, when 
erected, bottom and side walls, center and cross partitions define 
six compartments. 


Sealing Machine and Method, T. E. Piazze (to Shellmar Prod- 
ucts Corp., Chicago, Ill.). U. S. 2,606,850, Aug. 12. In a bag 
top-sealing machine, means for conveying a filled bag in a 
substantia ly horizontal direction with the bag in upright posi- 
tion and its open top uppermost, means for p bo opposite 
walls of top of bag into fat folded relation. 
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VACUUM 
FRESHNESS 





Kard-0-Pak’s 


heat-sealable plastic 
interliner (pliofilm, 
polyethylene, etc.) does 
exactly as claimed — 


Kard-0-Pak 


locks in freshness, flavor, aroma! 
Undesirable moisture, air, odors 
will not venetrate! 


Self-opening flat bottom means solid stand-up-ability 
for automatic packing — and on the shelf. 

Paper bag cost, paper bag versatility, plus “vacuum 
freshness” mark KARD-O-PAK as outstanding — the 
featured QUALITY PACKAGE of many leading brands. 


Also Available 


— a complete line of paper bags — including a 
service from creative design to the finest precision 
multi-color printing. Your inquiry is invited. 
Write For Samples 


AMERICAN BAG AND PAPER CORP., Water and South Sts., Phila. 47, Pa. 
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Capacity up 
to 60 per 


minute 


RESINA 


Standard, single head, 
automatic screw capper. 


Flexible 
Fast 
Fully 
Automatic 


RESINA 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


‘ 
LET STIL PY ARBRE eT 


Capacity 20 
to 60 per 


minute 


RESINA 


Automatic innerseal ma- 
chine for selecting and 
applying standard inner- 
seals to various types 
and sizes of tin cans as 
commonly used in the oil 
industry. 


Agents in principal cities through- 
out the United States and Canada 


. 





Container outlook 


Although the economic implica- 
tions of the steel-labor dispute per- 
vaded the general business activity of 
the second quarter, the major steel 
work stoppage had comparatively 
minor effect on total second-quarter 
demand and output of container and 
packaging materials, says the autumn, 
1952, issue of the Department of 
Commerce quarterly, Containers & 
Packaging. Notwithstanding the cur- 
tailed output of several tvpes of con- 
tainers caused by the strike, which 
extended into the first part of the 
third quarter, the over-all level of 
second-quarter container production 
remained satisfactory and generally 
improved over the preceding quarter, 
with all requirements met, according 
to the Commerce publication. 

Discussing the short-term outlook, 
the Department expects all types of 
containers not basically dependent on 
steel to be readily available for fall 
demand; development of an early and 
substantial holiday trade was forecast 
in view of the maintenance of users’ 
container inventories at or near liqui 
dation levels and the continuance of 
high-level industrial production, prin 
cipally from the impetus of defense 
work and plant expansions. These 
factors alone, the Department's publi- 
cation indicates, point to a moderate 
increase in business in the final half 
of 1952 over the first half of the year 
and also over the abnormally slow 
second half of 1951. 

In commenting on the steel strike’s 
effects on the container industry, it 
was noted that operations of manu- 
facturers of paper, plastics, glass and 
wood containers and of packaging 
materials were “only minutely” af- 
fected. When shipments from mills 
virtually ceased, manufacturers of 
metal cans consumed plate inventories 
to maintain output. Tension over avail- 
ability of cans for the perishable food 
pack was greatly relieved, however, by 
cooperation between the National Pro- 
duction Authority and the industry in 
reserving all available tinplate for that 
specific purpose. This move, together 
with resumption of shipments of steel 
from mill warehouses upon the steel- 
labor reconciliation, undoubtedly 
averted widespread and possibly irrep- 
arable damage to the economy. Metal 
cans for purposes other than perish- 
able foods are expected to remain 
tight until the perishables’ require- 
ments are met. 
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heffied TUBES 


are selected by Helene Curtis 
Industries as the ideal 

container for their Cholesterol 
Hair and Scalp Conditioner. 
Woman’s concern with beauty is 
age-old, and achieves classic 
expression in this statue 

... Venus With The Unguent Jar. 


To brilliantly express 


the appeal of your product, 


select Sheffield Process 
collapsible tubes 

—a modern container for 
modern woman, notable 
for perfect color-printing 
on tube metals, sleek cap styling, 
utmost convenience, and 
positive protection of your 
product, See Sheffield first 
... to create the plus 

that will make 

your packaging stand out. 





CONCENTRATED HAIR AND 


THE SHEFFIELD TUBE 
corn on 


PORATI 


Home Office: New London, Conn. 


Sales Offices: 
New York, Chicago, Los Angeles 


WHETHER IT’S 


OR SENSITIVE 


YOU can cushion-protect 


Safer and Cheaper 


with 


Until you've tried SOF-RAP, you'll never know 
how much befter it protects — how its flexibility 
readily conforms to any shape — or, how its low 
cost and feather-lightness cuts packing and ship- 
ping expense. SOF-RAP comes in two types — Sin- 
gle sheet krinkled cushioning for interior protec- 
tion against shock and vibration; and, Cushioning 
plus a strip-laminated, tough, durable, tear-resist- 
ant kraft outer sheet that permits “slippage” — 
reduces friction dom- 
age. Both types come 
in rolls, sheets, tubes 
or bogs and several 
thickness weights. 
Woxed grades also 
available. Test try SOF- 
RAP today. 





SOF-RAP safeguards 
your products from 
the damages of: 

@ SHOCK 

@ BOUNCE 

@ CRUSHING 

@ BREAKAGE 

@ FRICTION 

@ ABRASION 

@ VIBRATION 

@ CHIPPING 

@ SCRATCHING 


a a 





Get this 
HELPFUL 
tee book 
+ samples 
NICHOLS 
PAPER PRODUCTS COMPANY 


GREEN BAY - WISCONSIN 





Cracker Jack 


(This article continued from page 104) 
these unsolicited letters, recognizing 
that they comprise a direct pipeline 
to buyers of the product which not 
only builds a stronger relationship be- 
tween manufacturer and the consum- 
ing public, but also provides helpful 
information on reactions to new toys, 
product quality and many other signif 
icant matters. 

Regular tours are conducted 
through the production, packaging 
and other departments of the Cracker 
Jack plant. During the past year, sev- 
eral thousand visitors participated in 
these tours. Interest has grown to the 
extent that reservations are made in 
advance, most of the parties consist- 
ing of children’s groups accompanied 
by adult leaders. The company’s 
complete preventive sanitation pro- 
gram, established in the interest of 
product protection, also insures that 
the plant presents an attractive ap- 
pearance to visitors at all times. The 
program is set up to control possible 
sources of contamination from raw ma- 
terials to wrapping or packaging of 
finished goods, with the plant divided 
into sanitation areas covered by gen 
eral and special inspection proce- 
dures. 

Periodic inspections are recorded on 
forms that are supplied to each inspec- 
tion station. 


Product quality 


In a riddle book distributed many 
years ago, Rueckheim Bros, & Eck- 
stein stated that in their plant 
“enough corn is popped each week 
to make a good-sized snowstorm.” To 
day that snowstorm would probably 
attain blizzard proportions. 

Product quality is, of course, one of 
the “must” elements in sales success 
apart from good packaging. In order 
to assure itself of ample supplies of 
raw popcorn meeting its strict speci 
fications, Cracker Jack maintains ex 
tensive storage and handling facili- 
Illinois and Iowa. The _ har- 
vested corn is stored in large, modern 
cribs built on concrete piers for natu- 
ral curing. Popcorn is shelled and 
cleaned by passing it over a series of 


ties in 


vibrating screens under pressure of 
air to remove chaff and foreign mat- 
ter. Since the corn retains moisture 
much better on the cob, it is shelled 
as shipments are scheduled to the 
Chicago plant, where it is retained in 


huge storage bins until ready for 
processing. At Chicago, samples of 
corn shipments are constantly tested 
by the laboratory for “poppability” 
and other qualities. To supplement 
corn supplies from its own facilities, 
the company buys in the open mar- 
ket when necessary. 

At the beginning of World War II, 
the company’s experience of many 
years in moistureproof packaging led 
to its cooperation with the Govern- 
ment in packing special food items re- 
quiring a similar type of protection. 
Most of the packaging equipment was 
converted to handle 
Quartermaster Dept. and food mate- 
rials for the Dept. of Agriculture, 


rations for the 


while production of the company’s 
own line of products was greatly cur- 
tailed. In cooperation with the Chi- 
cago Quartermaster Depot, Cracker 
Jack had heen experimenting with 
emergency rations prior to Pearl Har 
bor and received its first contract for 
the packaging of a trial run on Dec. 
15, 1941. 

During the wartime emergency, the 
packaged eight 
Army and Navy rations representing 


company types of 
100 million individual meals, 
as 95.862.960 doz. 
powdered form. 


nearly 
as well eggs in 
Cracker Jack distribution is through 
the usual channels, but especially, 
during the summer months, at ball 
games, circuses, outdoor theaters, 
parks, zoos, beaches and other places 
where people gather to enjoy them- 
selves and therefore welcome treats. 
Consumer advertising is concen- 
trated in selected comic books and re 
lated Cracker 


Jack message to 25 million youngsters. 


media carrying the 
Aiming its ads at a group ranging al- 


most from infancy to well toward 
adulthood, about equally divided be- 
tween boys and girls, the company 
has found that it can bracket the field 
effectively .with these publications. 
Dominating full-page back-cover ads 
in bright colors highlight the famous 
package and usually feature a con- 
sumer offer such as assorted party 
balloons, a magic pencil or magnetic 
car obtainable by mailing in box la- 
bels with a small cash payment. The 
company has recently been testing 
the effectiveness of television adver- 
tising through participation in a pro- 
gram called Movie Quick Quiz. 


In its early days, Cracker Jack did 
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Here’s the cap 


for 
hi gh-speed lines 


You can get greater speeds on your lines with 
Armstrong's new “Hi-Tork” Molded Caps. Here’s why: 

“Hi-Tork” caps are built especially to take 
the abuse of high-speed lines. They're strength- 
ened at points of stress to resist extra 
torque and impact. Their recessed design leaves 
no projections to chip or cause breakage. 

The greater contact area of their threads also 
gives them greater strength with less strain. 

All these improvements combine to give you greater 
output with fewer rejects and less downtime. 

We'll gladly help you test them on your own lines. 
Just call your near-by Armstrong office or write 
Armstrong Cork Co., Glass and Closure Div., yan 

¢ } 


5910 Prince Street, Lancaster, Pennsylvania. 


ner 


oe 


ARMSTRONG’S “HI-TORK” MOLDED CAPS 


Molded for extra production on high-speed machines 
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new unproved 


HD RO-PAD 


Guarantees Perfect 


ee 2 =| N =] 33” 
PACKAGING 
PROTECTION 


There's More Than Glue 


& 
*], CUSHIONS against shock and pressure! 


+2, SHIELDS against water, grease, abrasion! 
Amazing new FIBRO-PAD combines 
super-soft inner pad of chemically neu- 
tral Tufflex® with strong outer casing 
— provides barrier wrap and cushion in 
one time-and-money-saving operation! 


WRITE TODAY for FREE FIBRO- 
PAD Sample Kit and name of your 
nearest Distributor! 1.M. Reg. W.C. Co. 


FIB L ECO conPORaTiOn 





at 


Behind These Labels 
__ tees CAMEO 


DIE AND LABEL COMPANY 


164 WEST lem STREET. WEW YORK TI, mw. ¥, 


considerable billboard advertising 
built around a series of humorous il- 
lustrations, but this medium has not 
been used for a number of years. In 
addition to consumer advertising, the 
product is promoted directly to the 
trade in various food publications 


Crepits: Cartons, Container Corp. of 
America, 38 S. Dearborn St., Chicago; 
Michigan Carton Co., Battle Creek, Mich., 
and A. Geo. Schulz Co., 433 W. Clybourn 
St., Milwaukee, Wis. Printed carton wraps, 
Central Waxed Paper Co., 5100 W. Roo- 
sevelt Rd., Chicago, and Kalamazoo Vege- 
table Parchment Co., Kalamazoo, Mich 
Paper for waxing, Marquette Paper Co., 
700 W. Lake St., Chicago. Pressure-seal 
“Wax-Seel” paper for prizes, Munising 
Paper Co., 135 S. LaSalle St., Chicago 
Prize-wrapping machines, Bartelt Engi- 
neering Co., 317 S. Madison, Rockford, 
Ill., and (specially built) by TAB Engi- 
neers, Inc., 767 N. Milwaukee Ave., Chi- 
cago. Carton-wrapping machines, Package 
Machinery Co., East Longmeadow P. O., 
Springfield, Mass. Automatic  casers, 
Standard-Knapp, division of Emhart Mfg. 
Co., Portland, Conn. Coding machines, 
Kiwi Coders Corp., 3804 N. Clark St., 
Chicago. Wax-coating machine, Mayer 
Coating Machine Co., Rochester, N. Y. 
Dipping wax, Moore & Munger, 338 
Rector St., New York. Prizes manufac- 
tured by Carnival Plastic Co., Rochester, 
N. Y.; Cloudrest Studios, Chicago; For- 
mold Plastics, Inc., 3145 8. Wabash Ave., 
Chicago; Lind Plastic Products, Inc., 6900 
Central Park, Chicago; Makatoy Co., Inc., 
1755 W. North Ave., Chicago; Midwest 
Molding ¢ Mfg. Co., 4630 W. Fullerton, 
Chicago; National Lock Co., 1902 Seventh 
St., Rockford, Ill.; Nosco Plastics, Inc., 
Erie, Pa.; Plastic Molded Products Co., 
6044 N. Pulaski Rd., Chicago, and Supe- 
rior Plastics, 426 N. Oakley, Chicago 


Converters busy 

The National Flexible Packaging 
Assn., Cleveland, Ohio, reports that a 
late summer survey conducted by the 
organization revealed that, among the 
packaging converters checked, 83% re- 
ported their order rate rising. Volume 
of business during the fourth quarter 
equal to or exceeding that of the same 
period of last year was anticipated by 
77% of the converters checked. 

The association advised users of 
flexible packaging to order further 
ahead. Customers’ inventories were 
said to be at low levels, with the re- 
sult that many orders were specifying 
extremely short delivery times. Such 
service, the association pointed out, 
cannot be continued into the busy 
season. 
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HOME PERMANENT 
REFILL KIT 


HOME PERMANENT 


Giant Display 
Carton 


CARTONS | 





The cartons pictured show the scope of the facilities of the leader 


of the carton industry — The American Coating Mills Corporation. 


ACM cartons are everywhere—Drug Stores, Candy Shops, 
Department Stores, Fashion Shops, Grocery Stores, Soft Drink 
Parlors, Hardware Stores, Jewelry Shops, Liquor Stores, Beer 
Depots, Supermarkets, etc.— perfect proof of the confidence of 
the manufacturers of America in the ability of ACM cartons to 
move their merchandise at the point of purchase. 


A letter, wire or phone call to the American Coating Mills Corporation 
will bring an ACM representative to your plant for a “no cost to you” 
consultation on your packaging problems. 


AMERICAN COATING MILLS CORPORATION 
ACM CARTONS CLAYCOATED BOXBOARD 
Subsidiory of Robert Gair Company, inc. 

General Offices : Board of Trade Bidg., Chicage 4, Illinois 
Offices in Principal Cities 
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converter will show you 
how pre-packaging 
boosts volume 20% with 
higher profit margin! 


Working together, vISQUEEN and VISQUEEN 
converters give you the ideal transparent 
produce pre-packaging material. VISQUEEN 
converters have full details based on ex- 
perience. They will plan and set up your 
pre-packaging installation. They know what 
equipment gives you a fast, economical 
operation at less cost with VISQUEEN. 

A store doing $2,000.00 worth of produce 
business per week, can and should use pre- 
packaging. Customers prefer this cleaner, 
neater, more efficient and economical opera- 
tion. Waste loss can be reduced to 1% or less. 
That means a saving of at least 5%. Because 
Mrs. Housewife can shop faster with pre- 
packaging, she has more time to spend in 


switch from 


Behind the scene! 
Efficient pre-packaging table. 


Why 


Out front! Typical Visqueen Pre-Packaged Produce. 


other departments. This results in increased 
sales for the entire store. Let VISQUEEN 
converters show you! 

VISQUEEN, naturally, is the ideal film for 
pre-packaging produce. It won’t shatter, 
split, crack or run . . . is non-aging, odorless 
and tasteless, keeps produce moist and fresh. 
VISQUEEN literally “‘breathes”’ so vegetables 
get ample oxygen. VISQUEEN is hard to 
puncture or tear. 

See a VISQUEEN converter. They are the 
only ones who can give you the benefit of 
acknowledged polyethylene leadership. Let 
them place technicians in your plant or store 
to show you how to set up a pre-packaging 
operation. It’s money in your pocket. 
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bulk produce to complete 
pre-packaging in a few days! 
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pre-packaging 
gives you this... 


@ Speeds traffic at point of sale and check out 
@ Creates more impulse buying 

@ improves eye-appeal 

@ Encourages larger purchases 

®@ Helps control weights 

@ Almost eliminates customer handling 

@ More sanitary 

@ Reduces waste—stops spoilage 

@ Customer “bonus” in reusable bag 

@ Utilizes store personnel during slack periods 


THE VISKING CORPORATION, BOX H10-1410 
Preston Division, Terre Haute, Indiana 


Please send names of VISQUEEN converters in my area. 
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Waxing Speed 
and 
Versatility 


CONVERTING MACHINERY FOR: Would you like to apply wax at 20 miles per hour? You can, 
once you're equipped with a Dilts Waxing Machine. 
LAMINATING bd EMBOSSING Dry wax, wet wax, laminates—a multitude of applications 


in a wide range of basic weights—are being evenly applied 


WINDING ° UNWINDING under rigid control with Dilts Waxers. 
The waxer shown above is one of the most recent and most 
SHEETING GUMMING 


versatile of Dilts installations. It features the Kohler system 


COATING CREPING of constant tension, two waxing sections, laminating attach- 
Ome Oetiw 


tovirment ment, patented water finish and an all-electric sectional drive. 
éuniaaieien Production speeds of from 1000 to 1500 f.p.m. successfully 
maintained. Write for Bulletin 1-DM 


Contact 


DILTS MACHINE WORKS 
FULTON, N. Y. 


NEW! NEW! WORLD'S FASTEST DUO-VALVE FILLER 


ey SPEED- 
Elin pir 


for Liquid and 
Semi-Liquid Products 


CHECK THESE 
UNIQUE ELGIN “‘SPEED-KING” FEATURES 


@ Accommodates all sizes of jars or tin from 1 oz. to 1 gal., 
without change parts. 





@ Has smooth variable speed continuous conveyor, giving 
minimum indexing motion. 

@ Equipped with Fine-Fill adjustment, which may be oper- 
ated while machine is in action. 

@ Easily cleaned and quickly adjusted to handle a wide 
variety of products. 

@ Earns its way in labor and overhead savings. 


Write for descriptive literature, address Dept. MD 


MANUFACTURING COMPANY e 200 BROOK STREET e ELGIN, ILLINOIS 
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Shortage averted 


Tinplate supplies for enough cans to 
fill 1,000 freight cars were rushed to 
American Can Co.’s West Coast plants 
in mid-August to help supplement 
stocks badly depleted by the 53-day 
steel strike. The emergency shipment 
of tinplate was borrowed from Ameri- 
can Can’s three Hawaiian factories, 
and was delivered by fast freighter. 

The emergency operation by the 
container manufacturer was said to 
have cost the company “considerably 
more than $100,000.” However, C. W. 
Roberts, American Can Co.’s Pacific 
Division vice president, said that the 
main concern was to make cans avail- 
able at canneries when they were 
needed. The shipment from Hawaii 
helped assure an adequate supply of 
containers for California, Oregon and 
Washington fruit and vegetable crops. 
Plants of American Can Co. which 
received portions of the plate ship- 
ment are located at Sacramento, Stock- 
ton, Oakland, Jan Jose, Monterey, Los 
Angeles, Wilmington, Diego, 
Portland and Seattle. 

Coincidence of the long-drawn-out 
steel strike with the harvest seasons 
of many important food crops threat- 
ened for a time to cause severe dam- 
age to the economy through spoilage 
of perishable foods. 


San 





Bootleggers curbed 


Bootleggers are being forced to salv- 
age old cellulose sealing bands from 
dump heaps because the manufacturer 
of the bands is cooperating with the 
Federal Alcohol Tax Unit by selling 
only to licensed distillers. As a result, 
according to an article appearing in 
Newsweek magazine, consumers can 
recognize a bootleg bottle. The mag- 
azine said that re-used bands are 
shorter than ones found on legal liquor 
bottles because of the shrinkage in 
size which occurs when the bands, 
originally cut in two when the cap is 
taken off, are reused. The mended 
tax stamps used by bootleggers are 
only 5% in. long, while those on legiti- 
mate bottles measure 6 in. 

The important role played by cellu- 
lose bands in protecting legitimate 
distillers and consumers was stressed 
by T. W. Holland, sales manager for 
Du Pont “Cel-O-Seal” bands, who 
said that the company had promised 
to supply only licensed distillers at the 
time the bands were originally de- 
veloped by the company. 
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Why QD wow uses 


umS\€een labels... 


pyre 
pir acta 


Kum Kéeen tastune 1s mort tco- 


NOMICAL... Patented Avery dis- 
pensers feed die-cut, pressure -sensi- 
tive labels off roller tape, ready to be 
LAID ON any clean, smooth surface. 
A finger touch does it fast...no 
moistening ...no sticky fingers. 


Kum Kéeen vaseune 1s raster... 


Many users say Kum-Kleen labeling 
is 5 times faster than other methods. 


Kum Kleen LABELS HELP SELL... There's 
an eye-catching Kum-Kleen informative 
label on every Gits-Ware Plastic shaker 
or spicer...right at the point-of-sale where 
extra salespower really counts! 

Product identification, sales pitch, 
guarantee and price spot are all com- 
bined in one self-adhesive label that stays 
stuck on plastic surfaces, yet is easily re- 
moved by the housewife without soaking 
or scraping. 


Kum Kécen antr apptarance... 


They stay neat and attractive in spite 
of rough usage. Even under extremes 
of temperature and humidity they 
won't dry out, peel, curl or pop. 


Kum Keeen LABELS ARE USED FOR... 


Help-Sell Features + How-to-use-it 
data * Nameplates + Trademarks + 
Instructions + Guarantees + Ap- 
proval Seals + Diagrams + Inspection 
* Routing * Prices + Warning + 
Repair Jobs...and many others 


WHERE CAN YOU USE THESE LABELS IN YOUR BUSINESS? 
Creators of Kum Kleen the Worid’s First 
Pressure-Sensitive Label 


AVERY ADHESIVE LABEL CORP. 
117 Liberty Street, New York G » 608 South Dearborn Street, Chicago 5 
1616 South California Avenue, Monrovia » Offices in Other Principal Cities 


SOSH ETH CEE H ESE SEE EEE 





(0 Please send case 
histories, free samples 


and prices. TITLE. 


a 





(0 Have the Avery 


label man call. COMPANY 





ADDRESS 








No. 4 in a series 


The CLEVELAND CONTAINER COMPANY 
presents the fourth in a series of informative 
messages to assist all manufacturers, distrib- 
utors or sellers of products which require 
more efficient, economical and attractive 
packaging. 


























FUNDAMENTALS OF CONTAINERS IN PACKAGING! 


Type No. 4—WMetal End Friction Plug Can 
This is the most widely used of all fibre and 
composite type containers, and provides many 
distinctive and economical packaging applica- 
tions. It is used pees in packaging dry 


powders such as chemical drugs, cleansers, pho- 
tographic chemicals, deodorants, moth crystals, 
bath salts, spices, malted milk powder, and 
other similar products. 

WIDE RANGE OF SIZES. . . Available from an 
inside diameter of 1-19/32” to 6-3/4” maximum. 
Lengths as desired. 

CONSTRUCTION ADVANTAGES... The spiral 
sidewall in the smaller — is made with a 
minimum of two plies of quality chipboard. 
Wall thicknesses increase with increased diam- 
eters and lengths. The use of metal closures at 
both ends of the container results in a package 
of exceptional strength and rigidity which may 
be ems and reused many times. Such a con- 
tainer, by nature of its construction, permits 
the use of the maximum area for labeling or 
printing, because a minimum of metal is re- 
quired to seal both ends. 

SPECIAL LINERS .. . This can provide an ideal 
package for hygroscopic or oil base chemicals 
and like products in the use of 
spiral wound inner liners of 
moisture or grease resistant pa- 
pers. Parchment, glassine, alu- 
minum foil, duplex kraft, cellu- 
lose acetate, saran and _ poly- 
ethylene are a few of the special 
type liners used. 


CLOSURES . . . For most practical purposes, the 
ends of the container are made of electrolytic 
tin plate, a plain metal end for the bottom and 
a ring for the top. Both ends have a deep draw 
to ensure a tight, flat seam to the sidewall of the 
container. Because of corrosive action of some 
products, black plate, aluminum, or other types 
of coated tin are used for closures. The metal 
top ring is designed to ensure the greatest diam- 
eter opening. The top ring and the closing plug 
are formed of a heavier gauge metal to with- 
stand repeated opening and sealing during use. 
Metal ends may be coated with bright color 
lacquers or baked enamels. Pouring spouts and 
perforations in the bottom closure can be fur- 
nished for additional convenience in dispensing 
the product. Embossing metal ends to customer 
requirements further identifies company or 
product. 

LABELS .. . In addition to labels, direct printing 
on the container, a continuous printed wrap, or 
decorative paper spirally wound on the outside 
of the container, are available. 

DELIVERY INSURANCE... High test corrugated 
cartons are used in shipping Cleveland Contain- 
ers. Cartons are of uniform size to ensure ease in 
handling, and to save valuable storage space. 


He CLEVELAND CONTAINERG| 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 
© All-Fibre Cans ¢ Combination Metal and Paper Cans 
@ Spirally Weund Tubes end Cores for all Purposes 


PLANTS AND Saues OFFICES Cecctand Detroit, éhienn Plymouth, Wisc, 


Jomesburg, N. J. 


Ogdensburg, N. Y. © ABRASIVE DIVISION at Cleveland 


SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 


_ . * 
WHY PAY MORE? FOR THE BEST 


Gas Light Bidg., Washington, D. C., West Hartford, Conn.; Rochester, N.Y. 
Cleveland Container Conado 


. Ltd, Prescott, Ontario * Offices in Toronto and Montreal 


CALL CLEVELAND! 


Write for additional copies of this message. 
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Hot bread idea spreads 


Development of printed cellophane 
bread wrappers which can go into a 
hot oven with the bread has sparked a 
new sales promotional idea for the 
baking industry, Consumers who buy 
bread in the new wrap can place it in 
a home oven heated to 200 deg. F. 
for 15 or 20 minutes to “rec apture the 
fragrant, crusty goodness of a fresh- 


Loaf in the 
new heat- 
resistant 
wrap as 
used by 
Snowflake 
Bakery of 
Honolulu. 


baked loaf right out of the baker's 
oven.” 

The wrapper protects the bread 
from drying out during the oven heat- 
ing, and is said to be able to take 
several reheatings, so heating is not 
restricted to the first serving from a 
freshly opened loaf, Bakers are using 
the special heat-resisting wrap for 
standard baker’s loaves, sliced loaves, 
It is all fully 
baked bread and, although the pack- 
ages stress the hot-bread theme, all 
take care to say that the bread is a 
standard, fully baked product that 
need not be heated and can be en 
joyed “as is.” 

Hot-bread promotions using the new 
wrap were inaugurated last spring and 
the supplier of the wraps reports 
a larger-scale national 


rolls and novelty breads. 


promotion 


launched recently to take advantage 
of the fall emphasis on hot foods. 
Bakers of all types are said to find 
that the idea can boost bread con- 
sumption and many users of the wrap 
are backing up the idea with promo- 
tional drives to get attention. The 
wrap supplier supplies point-of-pur- 
chase display material and free news- 
paper mats, radio and TV commercial 
copy and merchandising suggestions. 
Sample-sized hot-bread packages have 
proved popular for distribution, some- 
times as part of store demonstrations. 
Mead’s Bakery, Inc., a multiple-unit 
wholesale bakery distributing in Texas, 
Oklahoma and New Mexico, is re- 
ported to have made extensive use of 
sampling bags this summer; the bags 
were printed in the same yellow, blue 
and red design the firm uses for the 
full-sized hot-bread wrappers for its 
Butter Bread. 

Snowflake Bakery, of Honolulu, 
T.H., is using the hot-bread wrapper 
for its SnowKrisp Enriched Old Fash 
ioned Hot Bread, a special round twin 
loaf, which uses the heat-resistant 
wrap printed in red and dark brown 
accented against white. Other con- 
cerns with hot-bread promotions under 
way include the Spang Baking Co., 
Cleveland, Ohio, a house-to-house de- 
livery bakery; Land O” Lakes Bakery, 
an independent wholesale bakery in 
Wausau, Wis., and City Baking Co., 
Akron, Ohio, an all-retail operation. 


Crepit: Printed cellophane hot-bread 
wraps, Milprint, Inc., 4200 N. Holton St., 
Milwaukee 1, Wis 





Flexible Containers [AC report 


Sales of flexible plastic containers 
during June, July and August increased 
by about 5 to 10%, members of the 
Flexible Plastic 
Advisory Committee toid the National 
Production Authority, Department of 


Containers Industry 


Commerce, recently. Committee mem- 


bers claimed unit volume increased 


more than dollar volume, in compari 
son with last June. Several members 
warned that the tendency of customers 
to work with very low inventories 
could lead to temporary artificial 
shortages if world conditions should 
cause customers to start building in- 
ventories. Current delivery require- 
ments are largely of an immediate 
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nature, it was said. The industry's 
capacity was called adequate to meet 
requirements and materials used by 
the industry are in ample supply, NPA 
was told, However, there was agree- 
ment with NPA that consideration be 
given to establishing an expansion 
goal for cellophane of 425 million 
pounds annual production by 1956. 
Industry members attending 
Francis X. Mohan, Modern Containers, 
Inc.; Roy E. Hanson, Milprint, Inc.; 
T. J. Norman, on Package Products 
Co.; Robert L. Lee, Shellmar Prod- 
ucts Corp.; Herbert T. Holbrook, 
Standard Packaging Corp.. and Elliot 
Balestier, Jr., Visking Corp. 


were: 





unbeatable 
delivery 


Latest Development 
in Heat Seal Bag Making 


@ Mekes wrinkle-free seals in a 
wide range of thicknesses @ Han- 
dies sheeting or tubing @ Produc- 
tion rates oss on film gouge, not 
bag —-s Saoceieoey fast pro- 
duction japtable to pliofilm 


Kr Bas 


MACHINE CORP. 
130 East 13th Street 
New York 3, N. Y. 











PROTECT WITH 
PARTITIONS 


plain - die cut 
made to your specification 
fast delivery 
pharmaceutical 
candy ¢ heart box inserts 
collapsible tube ¢ toy 
and other trades 


fast delivery 


Let us serve your packaging problems. 


RAPID 


CUTTING CO., INC. 
169-173 Franklin Avenue 
Brooklyn 5, New York 
Phone: Utster 5-1400-01-02 








Case-liner specs 


Philip O. Deitsch, administrative 
officer of the Industrial Bag & Cover 
Assn., has issued an announcement 
calling defense contractors’ attention 
to the fact that MIL-L-10547A Speci- 
fication for Waterproof Case Liners 
has superseded and supplanted the 
old Specification MIL-L-10547. 

Mr. Deitsch points out that it is 
extremely important for the con- 
tractor himself to be familiar with 
details of this and similar specifica- 
tion changes, because some Govern- 
ment procurement officers in various 
sections of the country are apparently 
not aware of the new waterproof case- 
liner specification, although it be- 
came effective Feb. 28, 1952. 

Purchasing agents, packaging engi- 
neers and shippers are being advised 
by Mr. Deitsch that, regardless of 
the wording of Government contracts 
or bid invitations, items fabricated 
under the old, superseded specifica- 
tion are no longer in keeping 
with Government requirements. Even 
though a product has been made or 
packed in. good faith in accordance 
with outmoded specifications §men- 
tioned in the invitation to bid, “. . . 
a Government inspector somewhere 
along the line may reject the whole 
shipment.” 


Color identity— 


This article continued from page 94) 
nents. But above all the stopper is 
veautiful to sight and touch and has 
the immense merchandising advan- 
tage of visibility for showing the ink 
colors in the bottle through the stop- 
per. This is a decided new conven- 
ience, the company reports, to those 
who keep a wide range of colors of 
Higgins inks in desk drawers or boxes 
where the labels may not be readily 
seen, 

Manufacturers of liquid products 
such as nose drops, eye drops, etc., 
which must be dispensed with drop- 
per stoppers will be keenly interested 
in this new era in stoppering ushered 
in by Higgins Ink Co. which should 
have application in other fields. 


Creprts: One-piece, seamless stopper, In- 
jection Molding Corp., 3823 Independ- 
ence Ave., Kansas City 1, Mo. Two-piece 
welded stopper, Lumelite Corp., Pawling, 
N. Y. Polyethylene and _ polystyrene, 
Bakelite Co., Div. of Union Carbide & 
Carbon Corp., 30 E. 42nd St., New York. 











HELPFUL 
BOOKLETS 
FREE! 


PACKAGING IN ALUMINUM TUBES. Col- 
orful brochure traces history of alumi- 
num tubes and gives details on advan- 
tages, coatings, manufacture, decora- 
tions, closures and weights and capaci- 
ties. Aluminum Co. of America. 
(J-261) 


CELLULOSE FILM. Five informative little 
leaflets which discuss the fading of 
printing ink and the use of regener- 
ated cellulose film for the direct wrap- 
ing of jellies, sweets and dates, and 
oe the packaging of metal products. 
British om md Limited. (J-265) 


“ALATHON” POLYTHENE RESINS. Booklet 
explains properties of “Alathon” poly- 
thene resin as they pertain to the 
packaging of foods, pharmaceuticals, 
cosmetics, chemicals and oe wt 
ucts. Lists forms available. fa 


Pont de Nemours & Co., Inc. bs a 


VACUUM FEED LABEL MACHINE. Bulletin 
explains the features and operation of 
“~ Mercury “Vacuumatic” heat seal- 

and labeling machine which feeds, 
fo ids and seals label and bag in one 
automatic operation. Mercury Heat 
Sealing Equipment Co. (J-279) 


“HYDROTONE” INK COLOR SELECTOR. 
Selector shows 30 different standard 
ink colors, and dozens of color combi- 
nations for printing Kraft, tissue, or 
other absorbent stocks. Bensing Broth- 
ers and Deeney. (J-282) 


Any of the booklets described here 
plus many others—forty-four in all 
—are available for the asking, with- 
out charge or obligation. 


Just turn to the Manufacturers’ Lit- 
erature page in this issue (it's 
printed on heavy coated paper), 
circle the numbers corresponding to 
the booklets you want, fill in the 
reply postcard, and mail. No postage 
needed. 


We'll see that you get the literature 
you request promptly. 


A Service Of 


MODERN 
PACKAGING 


A Breskin Publication 
575 Madison Ave., New York 22, N.Y. 
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| SY-3a4-) al at-Vod.¢-Ve f-Sa BT oh 2-5 oll @fol—1 
with a BARTELT Packager 


MAKES POUCH BAG AUTOMATICALLY FROM ROLL 
OF HEAT SEALING PAPER—FILM—OR FOIL 


Here is fast, automatic packaging at low cost . .. resulting in a sturdy, 
attractive, convenient package that will boost sales, and cut waste 
The base machine makes a pouch-style bag, opens it for filling, 
seals it, and discharges a complete package. Design allows for 
selection of the filling equipment best adapted to your product 
Whether you are packaging liquid, powder, solids, or multiple 
items, the Bartelt Machine will handle your needs. Below are shown 
the packages of a few of the many nationally known manufacturers 
who use Bartel 





WRITE FOR INFORMATION TODAY... BARTELT ENGINEERING COMPANY 


1904 Harrison Avenue, Rockford, Illinois 








Important message to all makers 
of pliable containers 


“Zip-Tite Tie” [7 Ei a 
Instant Air-Tight \ 


Food-Maker gives national endorsement 
in premium test 





Tested in six major markets—improved six times before 
being put on the market—these ties have no equal. Adver- 
tised in newspaper premium offer by one of America’s 
largest food companies (name on request), “zIP-TITE TIES” 
scored instant consumer success. Unprecedented demand 
for use with refrigerator — freezer — clothes — and — utility 
bags. Orders accepted for 1,000 or 1,000,000 and more. 
Imprints at lowest cost. 





Write for One Dozen Free Samples and Price List 


“ZIP-TITE TIES” sold through jobbers across nation. Write for free 
samples, price list and name of jobber nearest you. 


VISIBLE PACKAGE SALES CORP. Bra EVER READY Cabel 
540 North Lake Shore Drive Chicago 11, Illinois 











363 CORTLANDT ST. @ BELLEVILLE 9,N. J 
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Another 
Packaging 
Problem 


Solved by 
METAL EDGE 


NATIONAL METAL EDGE BOX CO. 


PACKAGING @ MATERIALS HANDLING e INVENTORY CONTROL 


334 North 12th Street, Philadelphia 7, Penna 





CONTOURED to 
fit your product 


Sie | Acetate covers 
! | 

) 

{ 


Ja : 
A¥ 


show the goods — 
get attention — 
increase sales 
Consult Zumbiel for new ideas 
in acetate boxes, or any of the 
6 other types shown below. 


FOLDING | 
TRANSPARENT 


Over 
MAILING PRONG xed 
METAL CORNERED ae years of 


c.W. LUMBIEL COMPANY . Sz eas 


200 





Batch to Batch Uniformity ! 


R HEAT SEALING 
Ui@ AND LAMINATING 
@  ADHEsives 


water dispersion and solvent formulations 
Rubber Latex Co. specializes in developing 
and preparing adhesives to meet your lam- 
inating and heat sealing needs. These ad- 
hesives are widely used for sealing and 
making laminated combinations of 


acetate polyethylene 
pliofilm sulphite paper 
cellophane glassine 
saran Kraft 
foil scrim 
Rigid laboratory control guarantees the 
trouble-free performance of all Rula Ad- 
hesives. 


Write for further details 


RUBBER LATEX CO. of AMERICA 


CLIFTON, NEW JERSEY 
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WRENN PAPER COMPANY 


SHEAR-CUT 
SITTER RaW NICER: 


The Wrenn Paper Company, widely J 





for best marking results use 


ARKEfy 


METHODS 


MARKEM MACHINES 
MARKEM TYPE 
MARKEM INKS 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS 





recognized for its high quality products,was 
faced with the problem of slitting a hard-to- 


handle material. Clean, square edges and 


uniformly wound rolls were of utmost 
importance. 

After considering several machines, 
the Bagley & Sewall #15 Shear-Cut Slitter- 
Rewinder was selected. 

B & S Slitters and Rewinders are 
doing outstanding jobs in mills and con- 
verting plants all over the country. Their 
many unique money-saving advantages 
make them the first choice of the industry. 
Before you buy, compare...and your choice, 
too, will be B & S Slitting and Rewinding 
equipment. 


Markem Methods are engineered to 
solve specific marking problema. The 
proper combination of a Markem mark- 
ing machine, Markem type and Markem 
ink is matched to the individual require- 
ments. Not only are the properties of the 
surface itself condidered, but also local 
conditions of temperature and humidity 
together with your own handling tech- 
niques during production, storage and 
packaging. That is why it is so important 
that the Markem Method be followed 
completely. 


When you have a marking problem, ask 
Markem about it. Send a sample of the 
item to be marked and details of your 
needs. Markem engineers have worked 
out practical solutions for many manu- 
facturera. MarkeM Machine Company, 


Keene 1, N. H 
For full details write to The Bagley 


& Sewall Company, Watertown, New York 


Inserts show 


Shear-Cut es nL = 
Slitter Units 7 COMPOSITIONS 


PRESSURE lh 
SENSITIVE ~ PAINTED 
TAPE SURFACES 





RED AND BLACK 











QUALITY MACHINERY 
simce tesa 


WATERTOWN, NEW YORK 


Foreign Representative CASTLE & OVERTON, INC., 630 Fifth Avenue, New York 20, ¥.Y 


BEVTE. BARKING SINCE 1941 
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Penge 


from a beautiful, sturdy and eco- 
nomical B.& P. display container. 


The unusual laminated finishes 
that we utilize in our creations are 
eye-catchers that convert “lookers” 
into buyers. 


DESIGNERS AND MANUFACTURERS 
OF FINE FOLDING PAPER BOXES 


COUNTER AND. WINDOW DISPLAYS 


BROOKS & PORTER wc. 


304 HUDSON ST., NEW YORK 





There is no better closure method 
than gummed tape. There is no better 
gummed tape than REDCORE 





Moistureproof— 


(This article continued from page 136) 
so good as the cereal-size cases hav- 
ing the same weight board. 

The 17-in. cubes of 275-lb. board 
were re-usable. 

Some tape failure occurred, in spite 
of the fact that the 60-lb. kraft tape 
was used double. 

The apple slices in this shipment 
were checked for moisture. They had 
been packed in a variety of con- 
tainers and had gone through more 
than usual handling, so it appeared 
that these conditions should ade- 
quately cover conditions met under 
actual use. The moisture gains are 
shown in Table III. 


TABLE IlI—MOISTURE GAINS OF 
APPLE SLICES IN SHIPPING TEST 


Average Range 
mois- of mois- 
ture ture 

gainin gainin 

Description percent percent 


Kraft laminated to sul- 

fite bag fitting the ce- 
real-size case, pouch- 
type bag with heat-seal 
closure 0.4 
Kraft laminated to sul- 

fite bag fitting the 12 

x 12 x 34 in. case, heat- 

seal closure® 

Waxed kraft bag used 

for shipping dried veg- 
etable mix, double top 

fold closure 2.5 2.4-2.5 


* Open top seams were observed in thes 
liners, 


These results clearly showed that 
the _ kraft-laminated-to-sulfite bags 
packed in cereal-size cases were ade- 
quate water-vapor barriers. These re- 
sults also showed that the waxed kraft 
vegetable-mix bags were not adequate 
barriers. 

On the basis of all findings, cereal 
size containers of 275-lb.-test board 
sealed with one thickness of 90-Ib. 
kraft tape and containing  kraft- 
laminated-to-sulfite bags as water- 
vapor barriers were used for the com- 
mercial bulk shipments. Shipment of 
apple slices between Oakland, Calif., 
and Chicago became routine. 

In three and one-half years, more 
than four million pounds of dehy- 
drated apple slices have been bulk 
shipped by General Mills in this 
manner at a packaging cost of slightly 
over one cent per pound of slices. 
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Get a full 
8-HOURS of 


elaeleltiaitels 


EVERY DAY! 


i Kelme Koh Aali lial 
for glue preparation 
aaleiiabictale lal as 


orale melo li Mama (ctelaraels 
: 





You pay no more for this sustained 
performance than for ordinary high- 
speed labeling machines—ond, because you use no 
give, you totally eliminate frequent stoppage. The 
CHALLENGER is ALL production time! 
The adhesive is right on your label, activated by heat 
as the label is applied. This is modern, carefree, ® 
foolproof, Push-Button Labeling! The Label-DRI 


Be sure to write for details — CHALLENGER 


F FHE PONY LABELRITE | 


EACTORY SALES AND SERVICE BRANCHES 
325 W. HURON ST., CHICAGO 10, ILL 
1703 CAREW TOWER, CINCINNATI 2, OHIO 
2500 W. 6™ ST., LOS ANGELES 5, CAL. 


OCTOBER 1952 





in PITCHING 


~ or PACKAGING 3. 
) 


PLASTICS 


it’s CONTROL that COUNTS! @ aN 


Yes . . . in both baseball and bags, it's control ‘ 


that counts. And from: raw flakes to finished product, HOWARD zy 
SEAL polyethylene bags are controlled every step of the way; AWoward Seal Gags are 
controlled 8 WAYS! 


— for uniformity, durability and quality. 
1. For quality of raw flake 





Controlled manufacture, controlled conversion, and controlled 
printing make HOWARD SEAL the “one bag hit" of the packag- 
ing league. You're sure to pick a winner when you “seal it and 


sell it”... in a HOWARD bag! 2. For thickness of extrusion 


é WRITE DEPT. 3-A FOR 8 Fer sealien ds = 
FREE SAMPLES AND INFORMATION » For sealing characteristics 








ASK US TO ANALYZE 4. For flexibility 


Your Packaging Problems 


Why not get the complete 
“pitch'’ on the many advan- 
toges offered by HOWARD 
SEAL packaging, as applied 
to your product and market? 
Our laboratory technicians 
and field representatives are 
at your service, without cost 
or obligation. Write or wire 
teday! 








HOWARD PLASTICS 


“Proncers in Polyethylene Packaging 


Main Offices: Council Bluffs, lowa 

Plants at Council Bluffs, lowa, and Tucson, Arizona 
in Canada: Transparent Paper Products Co 

5565 Cote St. Paul Rd., Montreal, Quebec 


5. For elimination of pinholes 
6. For specific style and shape 
7. For exact size 


8. For durability of printing 














>HAND JAR AND 
BOTTLE FILLER 


For the manufacturer 
who needs fast, 
accurate, spill-proof 
hand fillings. Flow of 
liquid or cream 
controlled by 
simple, hand- 
operated vaive. 


THE PEERLESS PROCESS 
of Roll Leaf Marking 


for Decorating 





and Trademarking 


Increase the salability of your packaged products 
by decorating and trademarking them with Peer- 
less Roll Leaf in gold, silver, and colors. Mark 
parts and products for lifetime identification by 
the Peerless Process. Practical, inexpensive, and 
attractive engraved and embossed effects produced 
at printing speeds on Peerless Presses and At- 


tachments. Submit your marking problems to us 


* Pint, quart, 
half-gallon, 
gallon sizes 
(metal stands 
at extra cost) 

* Available in tin, 
monel metal or 
stainless steel 

* Easy operation 

* Moderately priced 


Glass 
containers 
since 1849 


Division of J. Rabinowitz & Sons, Inc. 
2 Hanson Place, Brooklyn 17, N. Y. 





for free analysis. 


r~ 














Branch Offices in Boston and Chicago. 


FREE . .. To executives who send 
us an inquiry on their business letter- 
heads we will send a useful sample 
marked with Peerless Roll Leaf, Ask 
for Folder MP-7 


PEERLESS ROLL LEAF COMPANY, INC. 


4511-4513 New York Ave.. UNION CITY, NJ. 


Representatives in St. Lovis, LoseAngeles, San Francisco, 


Toronto, Montreal, and London, Eng, 
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Back to general store 


(This article continued from page 90) 
(Operators cannot rely on check-out 
girls to remember the prices of thou- 
sands of items in the store.) 

6. To discourage pilfering through 
the design of packages that cannot b: 
made away with. 

There is also the necessity to sup- 
ply special display racks for the 
packaged items if such are required 
and to be prepared to service the 
racks. This has led to an entirely new 
group of distributors catering to the 
supermarket field known as “rack 
jobbers.” Gradually the newest mar- 
kets are being built to include soft- 
goods departments in their over-all 
layouts, but this is not general in all 
supers and unless the operators are 
supplied with adequate facilities for 
selling an item they are not interested. 

Supermarket operators want only 
items with rapid turnover for good 
profit. They see such profits in a num- 
ber of soft-goods items, but they shy 
away from products where too many 
style, size and color considerations 
are involved. Only as such elements 
can be told to the shopper by the 
package can such products be con- 
veniently sold in the supers. 


Housewares 

Housewares are an entirely dif- 
ferent story in the supermarket. They 
take up a considerable amount of 
space if a complete department is 
to be provided; thus the packager 
must not indulge in over-bulky pack- 
ages. The turnover is not so fast as 
with groceries, meats and dairy prod- 
ucts; thus it has been found necessary 
to rotate many items to provide new 
stimulation for the same shoppers 
coming back to the super day after 
day—to create new impulse to buy. 
These items necessarily need attrac- 
tive packaging that tells what they 
are for, how they work, how much 
they cost. They usually require « 
jobber who understands the business 
to pick out the quick sellers in the 
right packages and to see that the 
racks are properly and continually re- 
stocked. 

Much attention is being paid to the 
design of cartons for brooms, mops, 
scouring pads and the like. It has 
been found that just good brand 
identification and product name are 
not enough. The product name must 
be immediately recognizable, with 
recognizability stepped up in a num- 
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“PADS 


BLANKETS 


ug PROTECTION 


no from rough 
nd Blankets. 


— WANDLI 


protectio 


improv 


To get maxim’ 


. eat as ™ 


“Consul US* use on free consultation “slbian: Clank . 
packing problems te us and get our suggestions on how to improve your 
- | -paskane perfermance and seve money to! Write or phone us direct 


~ AMERICAN. EXCELSIOR CORPORATION 
: 1000 N. Halsted St., Chicago 22, ‘Minols 


See us at Booth 217—Oct. 14-16 Industrial Packaging & Materials Handling Exposition 
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ber of cases by a product illustration 
that the shopper cannot miss as she 
hurriedly passes a shelf. 

Another factor influencing the 
packages for a number of products is 


a 
the increasing number of men shop- 
pers in supermarkets. Surveys have 
pointed out that 68% of the husbands 


shop at least once a week for gro 
ceries, often on the big weekly “stock- 
up.” They often buy things the lady 


of the family didn’t intend to buy. 

L e NA KE APE Wd They are thus ithpulse shoppers at- 
Ly tracted by appealing package display. 

The new Elmwood Shopping Center, 
the glamour market of the Grand 
Union Co. at East Paterson, N. J., has 
a “Man’s Corner” containing a line of 
wines, tobaccos, golf balls, work 
Big CARTONS groves, re eettons, shaving 
creams, pipes anc other items of ap- 

Now these big cartons peal to men. Men are also intrigued, 
are sealed faster (only if you have watched them shop, by 
two strips of Snake Tape the snack departments which contain 
are used.) They're sealed 
stronger because reinforced 
Snake Tape has strap-like 


strength. — Atlas Collapsi- ih, detle enous é cle fnaueone 
ble Tube Co. with their parents not only increases 


the importance of “kid interest” in 
packaging, such as the appealing cut- 
outs on the cereal packages, but calls 
for packages of small toys which 


the fancy-boxed, cellophane-wrapped 
and glass-packed specialties. 
The fact that children go to shop 


many supers are now stocking. 

The supermarket can operate on 
the smallest profit margin in retailing 
—about 16%. In non-food items, par- 
End pads for Sloane-Blabon ee ee ticularly soft goods, it sees the possi 
linoleum are held securely in ae bilities of margins of 30 to 40%. The 
place by Angier’s waterproof, re- 48 very fact that it is eyeing these fields 
inforced tape. Saves damage claims. Be is an indication that it is feeling a 
Easily dispensed by any “cut-off” ve 3 competitive squeeze through its own 
type machine, Snake Tape is made success and that it must look not only 
in 6 widths. in new directions, but must watch 
costs even more closely in its food 
lines. 

Supermarket packaging is no longer 

the exclusive concern of the food in- 
Your CARTONS dustry. Almost any packaged item 
Center-seam seal with Snake Tape that can show a rapid turnover and 
for a stronger Closure in one-third the a gcod profit is now in—or should be 
time! The ‘'2-strip” way with reinforced in—this type of outlet, posing new 
Snake Tape is accepted for parcel post, packaging considerations deserving 
railway express, air express and truck ship- close attention of all manufacturers. 
ments. Accepted for carload and less than 
carload rail shipments where rule 5, sec- 
tion 1(c) of Uniform Classification applies. 


ICC approves carboy 


cee Gee NE meme enn 
The ICC has approved the poly- 
ethylene carboy as a package for 
Send free 20 yd. sample hydrofluoric acid of not over 60% 
and name of Angier distributor strength. Also, specification ICC-1F 
CORPORATION has been issued covering the poly- 
pest TS Ne ethylene carboy. This will facilitate 
Sign here; attach coupon to Framingham 11, Massachusetts | approval of the polyethylene carboy 
your letterhead and mail now. for other suitable chemicals. 





206 MODERN PACKAGING 





... Stock Designs 
and Sizes 


Quality OLIVE CAN COMPANY Sowice 
MANUFACTURERS © DESIGNERS 
PLAIN @ LITHOGRAPHED 


METAL CONTAINERS 
450 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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Examine 
comparative 


CHANGE-OVERS from boxing in printed display 
containers to machine bundling have resulted 
in savings up to 60%. Your costs might be 
reduced similarly. Can our packaging engineers 
discuss the dollars and cents of it with you? 


MANUFACTURING COMPANY 


North Arlington, New Jersey 








NOW! cwvetoves.ene 


\ 


in 1 to 3 
colors at 

substantial 
savings 


GENERAL LITHOGRAPHING & PRINTING CO. 


OFFSET PRINTING ENVELOPES BAGS CELLOPHANE PRINTING 


402 KISHWAUKEE ST. » ROCKFORD, ILLINOIS 


MODERN PACKAGING 














WE CAN 
SHOW HOW TO 
CUT COSTS BY USING 


AUTOMATIC CONVOLUTE 


WOUND CANS PAPER CAN WINDER 
Winds paper can bodies from 1-34,” to 8” in diam- 
TUB & 4 eter on the round and from 1-42" to 8” across diag- 


onal corners on irregular shapes such as square, 
CORES rectangular, oval, triangular, etc. 












dite So £ 


No. 77 KNOWLTON SPIRAL TUBE WINDER AND 
CUT-OFF—Winds paper tubes from 2 te 5 ply and 
from ¥%,” to 1” in diameter. 


No. 4 SPIRAL TUBE WINDER 


Winds paper tubes from 2 to 22 plies and from 3%” 
to 10” in diameter. Can be furnished with cut-offs 
and glue stands to fit manufacturers’ particular 
needs. Optional machines for cutting tubes in single 
or multiple lengths, rough or finished cores, or cut- 
ting light and heavy side walls up to ¥%” thickness. 


ROCHESTER, NEW YORK 


BOSTON BROOKLYN CHICAGO 
637 Mossochusetts Ave. 45-53 Beaver St. 9% $. Clinton St. 
(ARLINGTON) Pacific Coast Representotives 
TORONTO, CAN. H. W. BRINTNALL CO. . 
260 Richmond St., W. os Angeles, Son Francisco, Seattle 





For greater efficiency and profitable 
handling of U.S. Government Contracts 


use AMSCO Packaging Equipment 


Visit ovr booth 


Yeors of experience in the design and manufacture of bag sealing 
equi t for all type of packaging materials has established Amsco 
os it producer of this type packaging machinery. During 
World Wor 5 a, pi d in the develop of dependabl 








Teday, companies with U. S. 
tracts requiring Method IA-3, IA- 
Tb or Dc free _peckeging in flexible moisture- 
vapor rier use more Amsco 
equipment than any other make. In addition to 
t for fabricating, handling and sealing 
materials, Amsco also con supply equip- 
ment for packaging in Polyethylene, Ce 
er Pliofiim, as may be specied in U. §. Gov 
contracts. 


Government con- 
8, IA-9, Da, 


Use Packaging Equipment 
SPECIALLY. DESIGNED 


to fabricate, handle and seal barrier materials. 


Send for your copy of AMSCO’s Book, 
“Barrier Type Packaging for U. S. 
Government Orders.” Available at 
no charge. Write Dept. MP-10 





LEMBO SURFACE 
or 


ROTOGRAVURE PRESS 


BEST YET 

IN A SMALL 
INEXPENSIVE 
PACKAGE 
PRINTING 
PRESS 

-.. 6" TO 36"! 


Prints narrow webs at 
high speed by either sur- 
face method or rotograv- 
ure. Several waits hooked Engineered and built by 
up in series © i A al LEMBO ... manufacturer 
compact multi-color press of fine printing machinery 
at amazin ly low cost. for plastics, paper and 
Excellent for production textiles, up to 80” wide, 
printing or laboratory | to 12 colors, surface and 
work, rotogravure. 


MACHINE WORKS, Inc. 








248 East 17th Streot Paterson 4, N. J. 


LEMB 








Thousands of products are 
packaged in our 


Transparent Plastic Boxes! 


“Sit on top of the world” as you improve your packaging with boxes 

from the WORLD'S LARGEST SOURCE for TRANSPARENT PLAS- 

TIC BOXES. 1001 different rigid Polystyrene boxes from 50 molders 
. in stock, no mold costs, all 

sizes, shapes, styles . . 

design one to meet your need. 


- or we will 


Send us a sample of the product 
you desire to package. We will 
recommend the best box without 
obligation. # 36 
2%" x 1%" 
Write for illustrated catalog TODAY! x 1%" 


BRADLEY INDUSTRIES 


1652 N. Damen Ave., Chicago 47, Ill. Tel: ARmitage 6-8198 
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Fractional packages 


A recent consumer survey revealed 
that, among women who regularly 
buy soda crackers in fractional, or 
inner sealed unit, packages, 93% pre- 
fer this type of package because it 
keeps crackers “fresh and crisp.” A 
majority of the women interviewed in 
the Du Pont survey said they would 
like to buy other popular crackers 
and cookies in a similar package. The 
women were found to like the frac- 
tional packages because they min- 
imize breakage, cut down on waste 
from soggy, stale cookies, especially 
in small families and let the house- 
wife keep several varieties on hand. 

Du Pont also ran laboratory tests 
to compare the effectiveness of cello- 
phane with that of another widely 
used packaging material when used 
for the inner sealed units of over- 
wrapped cracker packages. A 12- 
month shelf test showed that superi- 
ority of the cellophane inner wrap be- 
came apparent after six weeks, al- 
though both types of inner wrappers 
kept the product salable for the full 
period. Another test, simulating stor- 
age by consumers of opened boxes, 
was said to have demonstrated that 
cellophane-packaged inner units tasted 
better and stayed crisp, although the 
crackers in the other material began 
to lose crispness after four weeks. The 
Du Pont Film Department, Wilming- 
ton, Del., offers copies of the survey. 





Test methods 


(This article continued from page 140) 
over 0.25 in. in thickness immediately 
prior to testing.‘ 

(c) Procedure C-—Test specimens 
shall be conditioned for a period of 96 
hrs. in an atmosphere of 90% relative 
humidity at a temperature of 35 deg. 
C. (95 deg. F.). The tolerances for this 
procedure shall be as follows:* 

Time +2 hrs. 
Temperature +2 deg. C. (3.6 deg. F.) 
Humidity: 

General purposes +2% 

Referee purposes +12 

(d) Procedure D-—The specimens 
shall be conditioned by immersion in 
distilled water for 24 +% hr. at 23 

+ 1.1 deg. C. (73.4 +2 deg. F.). 

(e) Procedure E-The specimens 

* Procedure B is commonly used for the pur- 
pose of obtaining reproducible test results on the 
thermosetting materials by means of a short-time 
conditioning period, or where the specific effects 
of moderate ing are to be determined. 

5 Pp d is ded wherever the 


F 
specific effects of exposure to severe atmospheric 
moisture are to be determined. 
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WHEN You Kkwow How’ 


n ‘\ a 
» rent 


TO 


WAXING 
BASE 





snawavo THIN PAPERS ARE MADE FOR: 


Protective packing ond 
wrapping men's, women's and 
children's clothing, shoes, 
furs, gloves, millinery, hosiery, 
indbags, accessorivs, 
cosmotics, jewelry ond gifts 


Ferrous and non-ferrous metals, 
machine parts, avtomobil+ 
ports, electronics, gold, silver, 
copper, brass, cluminum, 
stainless steel 
- 

Cutlery and bond instruments 
a 
Food products—ond thousands of 
other products of all kinds. 











CHICAGO 
111 W. WASHINGTON ST. 
TELEPHONE STATE 2-2888 


makinc T HIN papers 


OUR PACKAGING REQUIREMENTS 


IS NO PROBLEM TO US! 


To meet specific requirements and 
give you just what you want in thin 
papers and tissues calls for star 
performance — actually a triumph 
in know-how, ability, skill and 
equipment. Here at Shawano we've 
a star studded cast that gets a real 
kick out of meeting wrapping and 
packaging problems that are 
“toughies” with THIN papers 
custom-made for the job. Our stock 
line of papers is also impressive 
proof of our versatility, so it’s a 
“sure bet’? one way or the other 
that we can furnish you with papers 
—as you want them. Learn more 
about us today — a note or call 

will afford us the opportunity to 
show you how Shawano papers are 
“tissue thin — yet tensile tough”’. 


Write or call for sample grades 


CONVERTERS — 

Besides tissues, thin 
papers and light weights, 
Shawano specializes in 
semi-creped base stocks 
for napkin and 

towel conversion. 


Shawano 


PAPER MILLS 


SHAWANO * WISCONSIN 








For Packaging 
Thickness-Burst Test| “QADYTEST”’ | Basis Weight Scales 


Materials 











Cady hand model micrometer (shown x ‘ . » Cady Tester is electric motor driven for 
above) is new addition to our line of desk ens . ‘ } ca ns acoursie, uniform cycle for determining 
and laboratory models (at right). For d x hy ‘ a > bursting pressure (in Ibs. P.S.I.) of boards 
checking, comparing or confirming thick- ¥ ‘ ‘ f and papers. Meets ASTM and TAPPI 
nesses of sheet or fabricated materials up Standards, as well as CCC Container 
to %". Cady stock micrometers are gradu- ' js requirements 
ated in 1/1000ths and half-thousandths t F cy Cady Basis Weight Scales supply ream 
of an inch, equipped with glass covered 5 . weight in pounds by weighing one sample 
dials, sapobebely calibrated for direct By . : ei sheet. Tissue scale is at left. Paper Scale 
uniform readings. Special units can be ' p ‘. . E at right. Boxboard scale not shown 
supplied with features to meet your ay z Please write for catalog. 
requirements. 2 
ihe j E. J. Cady & Company, 134 N. LaSalle Street, 
Write for complete information and prices of : rT Chicago 2, tlinois 
Cadytest Instruments. 4 Yr 











POTDEVIN 


STRIP GLUERS 


It's permanent. The fired-on colors 
will not run, wipe off or dull, will not 
tatter, fray or become shelf-worn. 
Ceramic Labeling done by Glass 
Crafters is the best way we know of 
to give your package ageless impact at 
the point of sale, and more important, Automatically feeds, applies glue, dries and delivers to next 
continued life in the consumer’s hands. station for further processing. Adjustable up to 21” wide. 

There is a POTDEVIN for every coating job . . from 6 


Ww. BRAUN Co. inch label pasters to large 46 inch coating machines. 


7 Write for complete literature 
CONTAINERS AND CLOSURES 
312 N. Canal St., Chicago 6 POTDEVIN = MACHINE CO. 


ae \, 244 North St., Teterboro, N. J. 
715 Fifth Ave., N. Y. 17 
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shall be conditioned by immersion in 
distilled water for 48 +% hr. at 50 
+1 deg. C. (122 +1.8 deg. F.). 


Tests at normal temperatures 


4. (a) Unless otherwise specified, 
materials conditioned in the Standard 
Laboratory Atmosphere shall be tested 
in the same atmosphere. 

(b) Unless otherwise specified, ma- 
terials conditioned according to Pro- 
cedure B shall be tested at Standard 
Room Temperature conditions. Not 
more than % hr. shall elapse between 
the time of the removal of the speci- 
mens from the desiccator and the start 
of the tests. 

(c) Unless otherwise specified, ma- 
terials conditioned according to Pro- 
cedure C shall be tested in the same 
atmosphere. 

(d) Unless otherwise specified, ma- 
terials conditioned according to Pro- 
cedures D and E shall be wiped im- 
mediately with a damp cloth, then 
with a dry cloth and tested at Stand- 
ard Room Temperature. The test shall 
be started immediately and completed 
within 2 min. 


Tests at other standard 
test temperatures 


5. When tests are desired at stand- 
ard test temperatures other than pre- 
scribed in Section 2 (c), materials shall 
be transferred to the test conditions 
within % hr., preferably immediately, 
after completion of the precondition- 
ing (according to Procedure A or B). 
The specimens shall be held at the 
test temperature for no more than 5 
hrs. prior to test and in no case for 
less than the time required to insure 
thermal equilibrium. 


Selection of conditioning procedure 


6. (a) In the case of materials cov- 
ered by ASTM specifications, refer- 
ence should be made thereto to de- 
termine the conditioning procedures 
to be used. 

(b) In the case of all other materi- 
als, the choice between procedures 
should preferably be based on the one 
that gives the most reproducible test 
results. 


Report 

7. The report shall state the condi- 
tioning procedure used and also the 
relative humidity and temperature of 
the atmosphere in which the tests 
were made. 
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ECORATED* papers 


i PERFORM EXCELLENTLY 
_HAND = FOR ALL 5 OPERATIONS 


Thilco's wide range of functional protective papers 
gives you packaging versatility of unlimited 
scope. They run the gamut from lightweight 
wrapping tissues to box covers and heavy-duty 
waterproof and reinforced papers — for 
business and industry. When attractively print- 
decorated or embossed they provide your products 
with identification and simplified inventory 
control, eye and sales appeal, low cost advertising 
— and in the case of products for retail they 
encourage “take with” purchases. Production-wise, 
you'll fully appreciate the way Thilco Decorated 
fapers lend themselves to all types of package 
covering and wrapping because they're so unusu- 
& Thilco protective wrap- ally strong — so resistant to breaks and tears. 

ping popers include 


Glassines and Grease- 
procts, Water-Vapor 


Functional Fifers FOR PROTECTION TWAT COUNTS / 


NEW YORK © CHICAGO 
DETROIT © MINNEAPOLIS 





By formulating aniline printing inks with Mantrose Quality 
shellac you can obtain the following characteristics: 


Improves the retention of pigment by 
film, foil and paper. 


Increases scuff and scratch resistance. 


Adds a pleasing soft justre to printed 
areas. 


Insures uniform appearance of large 
flat areas. 


Provides a hard, non-tacky, non-smear- 
ing surface when dry. 


#65 refined extra white bleached shellac. 
For clear or transparent inks. Contains no 
wax. 


Bone dry bleached white shellac. 
For best printing of heavy, even, opaque 
solids. 


Montrose maintains a complete laboratory to develop a shellac 
that meets your requirements. 


Senp For Samptes. A sample of the above 
grades will be sert upon inquiry on your 
business letterhead. 


The MANTROSE CORPORATION 


importers * Bleachers * Manufacturers 
146 Forty-first Street 
Brooklyn 32, N. Y. 





CLARE 


the Name 
quality—famo 











CLAREMONT WASTE MANUFACTURING COMPANY 


CLAREMONT NEW. HAMPSHIRE 





Reprints of articles, features and advertise- 
ments that appear in this magazine cost so 
little that you should really consider using 
them. Many companies make it a practice 
to have stories which have a bearing on 
their business reprinted for distribution to 
their sales staff, customers, prospects, 


stockholders or to other interested groups. 





make profitable use of 


REPRINTS 


If, at any time, there is or has been something 











in Modern Packaging which you can use in re- 
print form, in quantities of 100 copies or more, 


write and quotations will be furnished promptly. 


INDUSTRIAL MAGAZINE SERVICE 


An Affiliate of Breskin Publications 
575 Madison Avenue New York 22, N. Y. 
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You too can add product sales appeal 


# 


ey 


Pt gi 





with MEHL 


Plastic Packaging 





PREMIUM PACKAGING 


... add a world of extra “punch” to your product . . . invest in 
sales-making Mehl premium packaging. 


FOOD PACKAGING AND PRE-PACKAGING 


+.» give your product a personality—it looks better, wm ponent 
better and sells faster in Meh! plastic bags—all sizes and styles— 
plastic printing acclaimed finest ever offered. 


SEE-SAFE PLASTIC STORAGE AND 
TRAVEL BAGS 


. excellent items for clothing manufacturers, department 
stores, dress shops, cleaners. Stock or special designs to meet 
your requirements. 


MILITARY PACKAGING 


. widest range of protective barrier materials . . . meeting all 
government specifications . . . plus expert packaging advice. 


CHEMICAL AND INDUSTRIAL PACKAGING 


. . » new circular bottom polyethylene drum liners . . . plus a com- 
plete line of plastic, cellophane and other flexible packaging 
items. 


SPECIALTIES 


. whatever your product, there's probably a MEHL bag to 
fit your needs . . . give your product a “new look.” 








Let a Mehl bag help your product. /t's in 
the bag—‘‘safe and you can see it.’ Samples 


and complete information available. 


Division of Sydney- Thomas Corporation 


MANUFACTURING COMPANY 


2073 Reading Road «Cincinnati 2, Ohio 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT + BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


FOR SALE: 1-Type A and 1-Type B Transwrap 
Machines; 2-Brightwood Box Machines, with 
collapsers; Sid. Knap Rie Gluer 
Sealer & Comp. =e 

ing Line, late ty 

Capper; Capem sii Ce per; 7-Vacuum & Gravity 
Fillers, 8/S fitted; Stokes & Colton Auto. Tube 
Fillers & Closers. Only a 
your inquiries. Censolidat 
16-20 Park Row, N. 


artial list. Send us 
Products Co. Ine., 
38. BArelay 7-0600 


FOR SALE: New complete multi-wall sack 
plant valve and open mouth sacks. Comprising 
tuber, automatic sewing ta table (both ends), 
other sewing ——. rompt delivery after 
dismantling. Inspection when running. Pay- 
ment in putas. Dealer’ 's inquiries invited. Box 
410, Modern Packaging. 


4-COLOR GRAVURE WEB PRESS: Has sheeting 
attachment and pile delivery. Sheeter is adjust- 
able to sheet according to size of eylinder from 
a minimum ef 27” to maximum of 30”. Maxi- 
mum printing size 21”"x30", cylinder sises 22” 
wide x 30” cireumference. Electrically driven 5 
H.P. moter with Reeves drive. 


2,000 to 2,500 sheets per hour. re 

be converted to print at much faster speeds. 
The press is equipped with 4 extra impression 
rollers, heat controlled drying units, alse cold 
air drying units, and 4 Ination static neutral- 
izers. Has 52 cylinders in addition te 4 extra 
shafts for white rolls. Requires floor space 6'3” 
x30'8". Price $35, 000. In operating condition 
on our floor. I by Box 
414, Medern Packaging. 





ACETATE BOX EQUIPMENT: One Maxam tin 
bottom seamer, complete with chucks for 4, 
4%, 5, 6, 7 and 7% inch diameter boxes. Like 
new. Price $500.00, F.0.B. Cleveland, The 
Munson Bag Company, 1366 West 117th Street, 
Cleveland 7, Ohio. 





OVERSTOCKED—No Reasonable Offer Re- 
fused. International 8. 8. Straightline 160 
min, Vacuum Filler. Resina Models 8 and Lt 
Automatic Cappers. CRCO New Way MH 
abeler, Stekes and Smith A 
p Filler. Capem E4F 4 head Rotary 
Capper. Island Equipment Styline Bottle Un- 
G2, G6 and 
ers, Triangle Elee- 
Tri-Pak G2C, AGCA Fillers. Filler’ 4-Head 
Ss. S. Filler. Knapp 429 and Cece Carton 
Closers. Pony ML and M Labelrites. Poeu- 
matic Seale Aute. Cartening Lines, 60 and 
30 per min. Ceee, Redington and R. A. 
Jones Automatic Cartoning Units. Package 
ae Ce. CA2, DFI, FA and FAay 
Hayssen 3-7, Miller, Seandia 
mols SsU 1 Wrappers. son Sharp Camp- 
bell Auto. Cellophane Wrapper. This Is Only 
a Partial List. Tell Us Your Requirements. 
Union Standard Equipment Company 
318-322 Lafayette Street 
New York N.Y. 








FOR ~ nage § I—U. S. Bottlers Machinery Com- 
pany Ne. 4 Combination Pumping, Filtering and 
ar te Unit. Portable. Equip: with No. 3 
8. Siphon Filler—U, S. Multiple Dise Dram 
Fittert" Rotary Pump—% ere hae ~ ad 
Moter. Complete details on 
$500.00 F. O. B. Suffolk, Va. Suffolk “Ou Mi, 
Ine.. Suffolk, Va. 


ONE P. Ea TOKES; #79 DH-B80A machine and 

#167 

with ‘ane . - 

year-old in original crate. Box 420, Modern 
haging. 





HELP WANTED 


WANTED: Man with experience on laminating 
machine to work out new products and get 
sales for such equipment, preferably on thick- 
nesses from 15 to 125 point inclusive. Box 412, 
Modern Packaging. 





REPRESENTATIVE WANTED: Pioneer cello- 
phane converter offers splendid opportunity to 
high type individual to sell printed and con- 
verted cellophane and other flexible packaging 
materials. Territories open. Commission basis. 
Write details as to age, experience, and territory 
covered. Box 413, Modern hess aa 


PRODUCT ENGINEER: To locate in the Seuth. 
Permanent position in the production, develop- 
ment, and design of packaging machinery for 
man with at least five years related engineering 
experience. Long established Southern concern 
with international sales. Send full details to: 
Wright Machinery Company, Subsidiary of The 
Sperry Corporation, Dept. 100, P. O. Box 2211, 
Durham, N. C. 





FOLDING CARTON SALESMAN: * Experienced. 
Wanted for St. Louis-Kansas City territory. 
Salaried. Consolidated Paper Ceo., Monroe, 
Michigan. 





WANTED: Aggressive young man, age 24-35, 
with folding carton background, preferably with 
an integrated operation, for sales service posi- 
tion in home office located in the Middle West, 
leading up to sales or sales management. Some 
factory experience preferable, but not necessary. 
Our own personnel know of this advertisement. 
Box 415, Modern Packaging. 


WANTED: We have need of a young man ex- 
perienced in designing and making folding 
carton samples from all grades of folding box 
board including Clay Coated. Consolidated Pa- 
per Co., Monroe, Michigan. 





SITUATIONS WANTED 


WANTED: Young family man, Energetic, re- 
sourceful, adaptable, desires position of re- 
sponsibility and opportunity in sales or opera- 
tions with progressive firm. Experienced in 
plant management, purchasing, protective pack- 
aging. Trained in industrial corrugated sales. 
Thoroughly familiar with military preservation 
and packaging. Currently managing packaging 
plant employing 250 persons, has effected 133% 
production inerease. University of Michigan 
graduate. Best references. Box 416, Modern 
Packaging. 





FOLDING CARTON AND DISPLAY DESIGNER: 
Samplemaker thorough knowledge carton con- 
struction, glue-machines packaging machinery. 
block and jig-saw dies, carton development and 
production technique. Presently employed in 
production department of large printing and 
folding box company. 27 years old, family, 
veteran, graduate of N. Y. Empleying Printers 
Assoc. Box 411, Modern Packaging. 

WANTED: Man age 42, with years of experience 
in various types of packaging films, automatic 
packaging equipment and plant layout, open for 
position with reliable company. Has complete 
knowledge of fresh fruit and vegetable proces- 
sing, production and packaging. Box 418, 
Modern Packaging. 


MISCELLANEOUS 


WANTED: Plastic Serap—Cellulose Acetate 
and rigid vinyl sheet scrap in any quantity. Also 
Polystyrene, Acetate, Butyrate molded rejects, 
serap and excess molding powder inventories. 
Box 408, Modern Packaging. 





AGENTS WANTED: We are a leading manufac- 
turer of custom-made and hand-made bags, 
caseliners, covers and shrouds. They are made 
of various grades of waterproof. greaseproof, 
moisture-vaporproof, rust preventive, waxed, 

ped and plain papers for shipping and storage 

tection. They are used by scores of industries 
and in defense packaging. e have openings 
for sales agents in several parts of the country. 
We prefer men now selling allied lines or de- 
fense packaging materials to industry and paper 
merchants. If interested and if yeu can handle 
another line, please advise lines carried, © )m- 
panies represented and territory covered. Box 
419. Modern Packaging. 


SALES REPRESENTATIVES: One of America’s 

leading manufacturers of foil labels, foil pres- 

sure sensitive displays, foil diecut and ombossed 

specialties and novelties. We are seeking top 

basis, now carrying one or 

ally fine oppertunity with 

profitable future. Furnish full particulars of 

experience and territories mow covering. All 

replies held in strictest confidence. Box 421, 
Modern Packaging. 


LINES WANTED: By Mid-Atlantic sales organi- 
zation, headquarters Baltimore, Md. Lines of 
fine or coarse paper or converted paper products 
on commission basis direct to users. Box 417, 
Modern Packaging. 





WANTED: Cameron Slitter, Packaging Line, 
Labeler, Capper, and Mixer. Box 407, Modern 
Packaging 


CUSTOM PACKAGING SERVICE: Time 





solids, 
Complete, accurate, ehtre-siean A guaran- 
teed. Box 409, Modern Packaging. 





WANTED: Plastic scrap and rejects in any form. 
Cellulose Acetate, Butyrate, Polystyrene, Viny! 
Polyethylene, ete. We pay top prices for clear, 
colered and printed scrap in any quantity. Box 
406, Medern Packaging. 





$10.00 
$20.00 


Up to 60 words 
Up to 60 words (boxed) 





Up to 120 words 


Up to 120 words (boxed) $40.00 


All classified advertisements payable in advance of publication 


Up to 180 words 
Up to 180 words (boxed). . 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 
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Heard how 


speeds 
running time? 


Your press is making money only while it’s running. 
That’s why Q. C. (Quick Change-Over) is so important to you. 


Engraved cylinders on ATF-Klingrose rotogravure presses can 
be changed faster and easier than on any other rotogravure press. 
In fact, on an ATF-Klingrose press, cylinders can be 
removed, new cylinders put in register, new web in place, new 
ink in circulation — a complete change-over — in just 
fifteen minutes per color. 


Impression rolls also are changed as easily and speedily. Good accessibility / 
of all press controls and parts, for fast operation, is fundamental 
in the construction of every ATF-Klingrose rotogravure press. 


Q. C. is just one of the many exclusive features which mean 
fast, money-making production for you. 


Investigate the complete line of ATF-Klingrose rotogravure 
multicolor presses and put their profitable around-the-clock 
performance to work for you. 


AMERICAN TYPE FOUNDERS, a subsidiary of Daystrom, Inc., 
Klingrose Gravure Division, 19 Rector Street, New York 6, N. Y. 


*An exclusive ATF-Klingrose feature 


Type faces shown are: Century Bold and Italic, Century Schoolbook and Italie fe] I E 
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Cad \ase.iinc 


WITH ONE-OPERATION, DIRECT PRINTING 


1o 60c 


ee PER 1000 IN 
4 cOLORS 


Eliminates Costly Paper Labelling 


. «» No Adhesives 


Perfect Registering of Colors at 


One Imprint 


Saves Time, Space, Labor, Storage, 


Capital Investment 


lessens Breakage, Handling, Wash- 
ing Time, Delay and Storage 

Protected By Patents in U.S.A., 
Canada, Great Britain, Mexico, 


Cuba, etc. 


The only machines in the world print- 


This illustration shows a machine built spe 
cially for the American Brake Shoe Com 


ing and labelling 1, 2, 3, or 4 colored 
designs in one operation and at the 


This machine illustrates our new Koloprint 


machine built to the order of Sears Roebuck 


pany, which simultaneously prints on the speed of these machines. The machines Company of Chicago with seom registering 
outside and inside of brake shoe linings at are adjustable to various sizes. device 


a speed of 60 per minute, and which is 


adjustable to various sizes of linings 


Ask for particulars 


MION MANUFACTURING COMPANY, INC. 


406 Marquette Building 


Detroit. Michigan. U.S.A. 











Is PACKAGING your 
Bottleneck? 


M@ WE HAVE AUTOMATIC STOKESWRAP PACKAGING MACHINES 
HANDLING ALL KINDS OF HEAT SEALING MATERIALS FOR PACKAG- 
ING POWDERS, SOLIDS, CREAMS AND LIQUIDS IN SMALL PACKAGES 
UP TO ONE OUNCE. 


@ OUR AUTOMATIC EQUIPMENT IS ESPECIALLY ADAPTED TO 
SAMPLING PROGRAMS. 


@ WE ALSO HAVE SEMI-AUTOMATIC EQUIPMENT FOR PACKAGING 
IN LARGER SIZES OR CONTAINERS. 


@ WE WILL RETURN YOUR MATERIAL TO YOU FULLY PACKED OR 
DROP SHIP IF DESIRED. 


WRITE US REGARDING YOUR PROBLEMS. 


PACKAGING SERVICE CORPORATION 


7604 South Greenwood Ave., Chicago 19, Ill. 








Sales-creating 
fae for any product! 


WEINMAN 
transparent plastic 
BOXES 

and 


COUNTER DISPENSERS 
increase SALES! 


Ideal for any mdse. including: 


@ novelties @ toys 
@ hosiery ©@ confectionery ’ 
@ fruit-cake ®@ hardware specialties ° 3 


a. 
ae 


f LEE: Brothers We. 


MANUFACTURERS 
3260 W. GRAND AVE., CHICAGO 51 


Send for catalog and samples. 
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PRINT YOUR OWN SHIPPING 
CONTAINERS OR MULTI-WALL BAGS 
AS YOU 

NEED 


THEM 


Industrial’s 
Auto Printer 


is suitable for imprinting information, addresses, marking, or 
whatever you may require on your containers or multi-wall bags. 
It is capable of printing as many as 2400 units per hour. 
Eliminates hand stenciling 





This is just one of Industrial’s coding and marking machines 
designed specifically for your needs to assure more efficient 
marking and movement of materials on production lines. Mark- 
ing equipment is also available for conveyor line use, and for 
marking munitions and similar items. 


to Fabricate 


SHEET PLASTIC 


Rapidly... at LOW COST 


Write for this booklet showing latest Taber 
machines and methods of fabricating sheet 


material .005” - .030” thickness 


PLASTIC MACHINE DIVISION 
INDUSTRIAL MARKING EQUIPMENT CO. INSTRUMENT CORPORATION i 
Designers and Builders of Marking Equipment for Industry oe ndry St. + enon ttn ttn obs 
Dept. MP MAin 4-2601 ALSO WRITE-FOR FREE LITERATURE ON 
Brooklyn 17, N. Y. 


Let us help you—send us your problem; we will do the rest. 


Write for catalog today. 


454 Baltic St. 


* V-5 Stiffmess Gouge * Scratch and. Toughness Testers tor Plastics 














/ Each month, the Readers’ Service Department of 


MODERN PACKAGING answers scores of questions for 
our readers. Questions range from simple requests for in- 
formation about the manufacture of a can, machine or box 
to requests which demand detailed, technical answers. 


Purch, 


Nase q 


eed a tube which will 


ckag 
Iocjgn my pa 
GUESS 


\ 

‘ C 

akin With their extensive files, reference library and wide knowl- 
edge of packaging materials, machinery and procedures, the 
members of the Readers’ Service Department can usually 
supply the information you request. In addition, the tech- 
nical and editorial staffs ob) MODERN PACKAGING are at 
their disposal for attending to questions which are particular 


“sticklers.” 


C 
Ayans 
{ec U 


ler \ 


\\ 


If you have any questions, feel free to forward them. There 
is no charge or obligation for this service. Address—Readers’ 
Service Department, MODERN PACKAGING. A complete 
reply to your inquiry will be sent promptly. 


MODERN PACKAGING 


575 Madison Avenve New York 22, N. Y. 
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FLEX-VAC PACKAGING 


Kiow how’ 


HELPED THIS MARKETING DREAM 
COME TRUE 


Opens ‘Horizons Unlimited’ 

to distribution of Frozen-fresh 
Citrus Concentrates 

...to both 


institutions and homes! 


“Give us a single-service bag of frozen-fresh orange 
juice concentrate, and we'll jump our yearly twelve 
million orange juice sales to more than fifty million 
in 1953! That was the challenge issued to Pasco 
Packing Company by Roland G. Schmitt, Vice presi- 
dent of Walgreen's. 

Pasco had the concentrate, but the bag, the pack- 
aging machinery and the fountain dispenser all haa 
to be developed. Bartlett Engineering and Stokes & 
Smith came up with the new packaging machinery, 
Walgreen and Cory research developed the fountain 
dispenser. 








The single-serving bag was developed by FLEX- “We'll Sell 
VAC, working from the requirements disclosed by 7 


Pasco and Walgreen experiments. A strong trans- 4 . : ( 50 000 000 
parent bag, flexible at low temperatures; waterproof, é Nir ee y / / 


an oxygen barrier, and capable of heat sealing; adapt- _— eae Sat ; in 1953” 

able to automatic packaging, printable, and priced . 

within limits! soys WALGREEN’S 
FLEX-VAC is proud to have played on the team World's Largest Retail Drug Chain 

that opened ‘horizons unlimited’ to the frozen-fresh 

citrus concentrate industry! 


Bring your liquid pack 
problems to Flex-Vac! 


Only our experience with related packaging STANDARD PACKAGING CORPORATION 


problems made possible our contribution to FLEX-VAC DIVISION 
the Pasco-Walgreen merchandising master- 
piece. This same experience in utilizing fully 
tested materials is at your command. SALES OFFICES 

Definitely, FLEX-VAC is headquarters for JERSEY CITY—629 Grove St.—Journal Squore 2-3137 
information on packaging frozen-fresh citrus CHICAGO—333 No. Michigan Ave.—-ANdover 3-271! 


eat LOS ANGELES—2820 E. | 2th St.—Angeles 7108 
ii kaq- 
Mane and any other liquid ia CANADA—E. S. & A. Robinson (Canada) Limited 
ing problem! Laid & Esander Drives, Leaside, Toronto 


For Complete Information Call or Write 


General Offices —Chrysler Building, New York 





FORMULA FOR MORE SALES... 


Sales come naturally when a formula for easier 
cake baking and a formula for successful 

packaging get together. 

Over the years, Pillsbury has developed easier ways 
to bake a cake . . . now you just add water to the 
ingredients of two packages. Shellmar’s contribution 
toward making life simpler for the housewife is 

the development of these laminated pouches which 
protect two mixtures from air and moisture. 

The flexible packaging material itself is designed to 
work efficiently on high speed machines. 

As more and more consumers are turning to 
Pillsbury Angel Food Cake Mix, more and more 
consumer industries are turning to Shellmar for the 
solution to their packaging problems. Call a Shellmar 
Packaging Counselor today to help develop a 
sales-winning formula for your product. 


Shelimar Products Corporation +» Mt. Vernon, Ohio 


Plants: 

Mt. Vernon and 
Zanesville, Ohio 
South Gate, Calif. 
Columbus, Ga. 
Mexico City 
Medellin, Colombio 
Sao Paulo, Brazil 


POUCH FORMING AND FILLING MACHINERY—-BARTELT ENGINEERING COMPANY 





